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MULTIKOPY 


never “goes dead” 
on your shelves 


It means more life to your business 
and quicker turnover. Stock this 
brand now and fit your customers 
for satisfaction. Fill out the coupon 
and let us tell you about the Definite 
Selling Plan and the Webster Wav 


to bigger and better business. 


F. S. WEBSTER COMPANY, Incorporated 
338 Congress Street, Boston, Mass. 


New York — San Francisco — Pittsburgh — Chicago — Philadelphia — Cleveland 


re S. Webster Company, Incorporated a 
338 Congress Street, Boston, Mass. 


Gentlemen: Kindly tell me about the Webster Way and 
the Definite Selling Plan. 
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VOLUME 40 


APPLIANCES is a news and tech- 
nical trade journal, serving the entire industry 
of office equipment It covers the manufacture 
and distribution of office machinery, office de- 
vices, office furniture, office supplies and the en- 
tire range of commercial stationery Its com- 
prehensive news reports of the industry and its 
valuable special articles upon subjects germane 
to its field have given it unusual prestige. It 
serves a clientele composed cf managers and 
agents for the various office machines, devices 
and supplies, commercial stationery dealers and 
many of the largest corporations in the United 
States It also reaches some dealers in fifty-four 
other countries who deal in American office 
equipment 


{OFFICE 


{ADVERTISING RATES upon application — 
only articles of office equipment or directly re- 
lated products eligible. 


fSUBSCRIPTION RATES payable in advance. 


in the United States and its possessions and 
Mexico—one year, $2.00: two years, $3.00 Can- 
ada—one year, $2.50: two years, $4.00 Foreign, 


all countries in the Postal Union, the equivalent 
of $3.00 American gold for one year and $5.00 for 
two years Remittances may be made by per- 
sonal checks, drafts on New York or Chicago, 
Postoffice or Express Money Orders, or in Amer 
ican Postage Stamps or Currency, if sent by 
registered mall. 


The ownership of OFFICE APPLIANCES is 
vested solely in the officers of the company No 
person, firm or corporation, either directly or 
indirectly connected with the business it repre- 
sents, has any share in its ownership or voice 
in shaping its policy, which has in view at all 
times the best interests of the field it serves. It 
aims to discuss all subjects fairly, and to fur- 
nish its readers reliable information concerning 
the progress and development of the office ap- 
pliance industry It will answer any questions 
germane to its field to the best of its ability, 
and it asks its readers in all parts of the world 
to ald it with inquiries and suggestions, to which 
it will give prompt and earnest consideration. 


{CHANGE OF ADDRESS Subscribers may 
have their malling addresses changed as often 
as desired In ordering such changes it is 
necessary that both old and new addresses be 
given. 


fCONTRIBUTIONS are invited upon any topics 


of interest to this trade. All accepted manu- 
scripts will be paid for at space rates Unac- 
cepted manuscripts will not be returned unless 
postage is enclosed by the sender Corres 


pondents should give their names and addresses, 
which will be withheld from publication if 
requested 


fEntered as Second-Class Matter 
at the Postoffice at Chicago, IIll., 
March 3, 1879 


July 8, 1905 
under Act of 


{COPYRIGHT 
1924, by The 


Contents covered by Copyright, 
Office Appliance Company 


{Office Appliances” 
States Patent Office, 


is registered in the United 
Washington, D 
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A 
Acme Card System Co..... 199 
Acme Gold Pen Co......... 205 


Bame BIBS CO... cceccece 77 
Adams, Henry T., Mfg. Co.195 
Addressograph Co...56, 62, 63 


Adjustable Table Co. ......184 
Advance Paper Box Co....182 
Aigner, G. J., & Co........ 176 
ee, Cis ccavceees 191 
ind. cecketceeeces 194 
American CED CO. ..ccccces 110 
American Electric Co...... 189 
American Embossing Co...192 


Amer. Lead Pencil Co.... 69 
American Manifold 
sc deact cnn cs nnd 186 
American Mfg. Concern...163 
American Multigraph Sales 


Mn Meons oeeebbecbeoees one 95 
American Numbering Ma- 
MA so cdindels oueneasws ¢-¢ 82 


Ames Supply Co........... 207 
Annual Business Show Co.136 


Art Metal Constr. Co....86, 7 
0 EG 150 
Ault & Wiborg Co., The...154 


Aurora Metal Cabinet Wks.167 


Automatic File & Index 
Ms. sebbseceeneces oul +2» 204 
Automatic Pencil Sharpener 
Co if web béane eteenewete 205 
Azora Rubber Co........... 170 
B 
Bachrach Specialty Co....198 


Bankers Clasp Co.........203 
Barbee Wire & Iron Works.122 


Barrett Bindery Co....180, 192 
Baum, Russell E........... 183 
Beaumel, D. W., & Co....197 


Bentley & Gerwig Furniture 


nL weak. udidd de wae sie ee es 112 
Bentson Mfg. Co., The. 177 
Berger Mfg. Co., The......205 
Bettcher Stpg. & Mfg. Co.. 78 
Boorum & Pease Co....... 124 
Boston Index Card Co..... 68 
SS oid hdece hd mekves «i 204 
Bridgeport Pen Co., The. .202 
Bristow, Stanley R........ 201 
British Stationer .......... 101 
Browne-—Morse Co.......... 72 
Buckeye Ribbon & 


Carbon 
nt ‘shbseeeedes ud case co'et a 98 
Bump Paper Fastener Co..181 
Burroughs Adding Machine 


a Dieeebekebeobeeeeeeses 214 
Bushnell, Alwah, Co....... 208 
MUO BPOGE COkiccccccccccs 207 

c 
Canode Ink Co.... oo 146 


Canton Art Metal Co., The.104 
Carpenter, E. W., Mfg. Co.201 
COGN Bee. COs cc ccccccce 187 
Central Paper Co.......... 191 
Chicago Binder & File Co..196 


Chicago Eyeshield Co.. . 205 
Chicago Mirror & Art 
NS hn eo 171 


Chicago Safe & Mdse. Co...2 


Clarotype Co., The ........205 
Clemetsen Co., The ...... 169 
Gomeeee Beem. CO... c cc ccccccc 151 
Collier-Keyworth Co.. . -163 
Collins Ink Eradicator Co. .204 
Colonial Engr. Co........... 199 
Columbia Ribbon & Carbon 
i sieeibth tek ésks paneseee 158 
Columbia Steel Equip Co...164 
Colytt Laboratories ....... 179 
Compo Corp'n..............205 
Conant-Ball Co. ........... 146 
Conklin Pen Mfg. Co.......132 
Conrades Mfg. Co. - 12] 


Cooper Carbon Coated Pa- 
per Co. 185 


Cordley & Hayes .......... 133 

Corona Typewriter Co..... 64 

Corry-Jamestown Mfg. 
Ee tea a 188 


Crescent Brass & Pin Co... 70 


Crocker Chair Co. .........168 
Crown Ribbon & Carbon Co.176 
D 
Daco Guide Co. ........... 204 
Davenport-Taylor Co.......178 


Defiance Sales Corp........ 174 
. fF 2 ree: 94 
Demountable Tw. Co. ..... 102 
Derby, P., & Co., Inc 166 
a Es OE . “ey: 107 
Dictaphone Sales Corp..... 204 


Diemer, John F., Co....... 134 
Dietz, The J. F., Co....... 125 
Dixon, Joseph, Crucible Co. 60 


Downey, The C. L., Co.....203 
oo 3 ae eee 149 
Dunn, John A., Co......... 199 


Duplex Onvelope Corp'n.... 84 


E 
Eaton, Crane & Pike Co... 73 
Economy Seat Co.......... 169 
Edgewater Paper Co. .....201 


Eggens—-Hambler Co. ......204 
Electric Window Salesman 
Co 20 


eee ee ee ee ee ee ee ” 
Elkhart Staty. Co. ........ 178 
ie Cin BM os csccntons 91 
Englewood Desk Co. ...... 179 
Engravograph Corp.........128 
Erie Art Metal Co. 164 
Maleeck Mfg. Co. .....ccces 120 
Esterbrook Pen Mfg. Co...175 
Eureka Blotter Bath Co....198 
Eveready Mfg. Co. ........ 192 
Everlok Binder Co. ....... 37 
F 
Pr De. “Wh. cts tessasawes 202 
Fairfield Mfg. Co. ......... 194 
Featherweight Eyeshade 
Sr” é¢0cbeednaswhansiesees 205 
Flaven oebeane oa600000600nne 
Fowler—Manson-Sherman ..191 
Fox, Geo. E., & Co.... . 209 


Furnas Office Furniture Co.165 


G 
Gaydoul Gold Pen Co. ....205 
General Eclipse Co. ....... 173 
General Fireproofing Co... 7 


General Typewriter Ex- 
change 


Globe-Wernicke Co., The...123 
Goes Lithographing Co..... 59 
Graff-Underwood Co. ..... 196 


Greene, Stephen, & Co.....2 
Gunlocke, W. H., Chair Co.189 


Gunn Furniture Co., The...156 
Guth, Edwin F., Co........ 184 
H 
Hamm, Arthur W. ....0<<. 203 
Pe cet teu nee eas 155 
Hammond: Typewriter Corp.201 
Hampshire Paper Co. ..... 190 
Hanson Bros. Scale Co.. 199 
rere re 186 
Hellesoe, Hans H. .........202 
Heyer Duplicator Co.......202 
Heywood-Wakefield Co.....195 
Higgins, Chas. M., & Co...206 
EE ae a ned bee ae 195 
Hoge Mfg. Co aNeneeoens ene 
Hoosier Desk Co. ........ 208 
Horn, W. C., Bro. & Co....201 
Hotchkiss Sales Co. .......199 
Hunt, C. Howard, Pen Co..185 
Hush-a-Phone Corp........ 66 
! 

Imperial Desk Co...........148 
Imperial Methods Co. 97 


errs 
Imperial Steel Cabinet Co..168 
Improved Boehner Binder 

J 9 


Ge cbse esereeateesesticaec ra 
Ingram, W. Scott, Inc...... 204 
Bae BE. GI ccccscces 200 
Invincible Metal Furniture 

Se shaethabtedeesukweobon 147 
Ireland & Matthews ....... 89 
Irish, George, Paper Co. 205 
Irving-Pitt Mfg. Co. ...... 213 
3, 3 | Se oe. ee 93 

J 
Jaenecke-Ault Co. ........ 204 


Jamestown Metal Desk Co.166 
Jasper Office Furniture Co.192 
Joslin, A. D., Mfg. Co......208 


These advertisements present : 
the products of the leading manufacturers in 
each division of the industry. Because of the ground 
for honest differences of opinion the publishers 
obviously cannot undertake to guarantee transac- 
tions between advertisers and customers. They 
do, however, offer their service in resolving any 
disagreements between advertisers and customers, 








which result from relations established 
through the journal. 

































K Ss 
I a a ed 198 Sainberg & Co 187 
ee 200 Salisbury Brothers 9 
Kohlhaas Co., The ........ 184 Sanford Mfg. Co 84 
Schaefer Nov. Co A 
Schwab Safe Co. .. 
L Sengbusch S-C InkstandCo.131 
» Sheppard, The C. E., Co 150 
Lincoln Rubber Key Co....180 Shictes Pen Co 20 
Sigegers, E. G 203 
M “SS: eee _ ee 101 
1 197 Simonson, R. A., & Co 203 
Beegey Ci, TOO ccccnccevee <i Simplex Metal Products 
Manifold Supplies Co. ..... 57 Corp af : Tae ] 
Manufacturers’ Typewriter Smead Mfe. Co., The 187 
CHemetnm BEOUGS cc cccccces 199 Smith, L. C., & Bros., Type- 
Melind., Louis, Co..........183 writer Co 76 
Metal Office Furniture oe Smith Premier Tw. Co 160 
wUTTTTTT 92, tmi T ewriter Sales o.204 
Meyer & Wenthe .. +193 reiting elles : 204 
Saar rere re 200 Solidhed Tack Co 902 
Milwaukee Chair Co 138 Speed Key Mfg. Co °03 
Mittag & Volger, Inc....... 55 Stamplex Corp’n I 
SE, OD - n.04sc00000n0 206 Standard Env. Sealer Co 
Moore Push Pin Co.........202 : Pou ees 180, 183 
Morden Mfg. Corp. ..... «cnn Stationers’ Loose Leaf Co..159 
Morton Manufacturing Co..204 Steel Equipment Corp 67 
Mun-—-Kee Products Corp...205 Stewart, R. A., & Co 17 
Munson Supply Co. ....... 65 St. Johns Table Co 204 
Myrtle Desk Co ae ee 90 Storms, H. M., Co 15¢ 
Superior Furniture C 19 
N Superior Type Co Li 
National Desk Co. ........ 173 T 
National Fiberstok Envelope 
Co : honee i> eae ade TT. or ¢ in O% 14 
National Supply Co........ 205 tn Ay aga Co 162 
National Vulenzd. Fibre Co. 81 a eae “oa . : 9 
at Tenacity Mfg. Co., Inc.. 191 
Neidich Process Co......... 209 + . _— ‘ 919 
r . » LNT Tension Envelope Co 212 
Nelson, C. R. & W. A., Inc.204 Terrell’s Equip. Co.....115, 198 
New Martinsville Glass Co.200 Thompson Time Stamp Co.200 
Nielson Supply Co. ........ 199 Thorp & naan : 188 
. , 5 » ;. pot 1orp & Martin Co. l 
Noesting Pin Ticket Co....205 Tip Top Mfg. Co 188 
Northwestern Paper —.. Todd Protectograph Co 181 
WO, wecrcccecccccereccencs Toledo Metal Furniture Co.116 
Treiber—Cahill Co 201 
° Triner Sales Co 203 
Triner Scale & Mfg. Co 190 
Office Appliances 210, 11 Trussell Mfg. Co 117, 8 
O. K. Mfg. Co eee scesees 179 Turner & Harrison Pen Co.197 
Old Town Ribbon & Carbon 
Co AE ry 172 U 
ee, Ge Ge OO, GA cc keskn 177 
. bb ££: Saree 142 Underwood Typewriter Co 
Oxford Filing Supply Co...141 nd shes sha 61, A Back Cover 
Union Ribbon & Carbon Co.180 
P U. S. Envelope Co. . 80 
U. S. Lace Paper Co. .....202 
Peerless Carbon & Ribbon . United States Pencil Co 179 
Ch sunsepessvoccoceosoees 18% U. S. Tw. Ribbon Mfg. Co..170 
os orn ss = Corp. eres = United Typewriter Exch Co.196 
*eerless Key Co., Inc...... 7 Universal Index Tab. Co .161 
Peerless Wire Goods Co....162 
Pelouze Manufacturing Co.197 Vv 
Peters—Morse Mfg. Corp... .153 
we Ribbon & Carbon pa Yan Dorn iron Works Co.. 7 
a—— 2°% chee ea ne tte 4! Van Valkenburg, L. D.. ‘ 7 
Plew & Motter Co testes 188 Victor Adding Mach. Co 205 
Polar Manufacturing Co. ..159 VYuico Rubber Fabrics Co.. 20 
i i. OP CN vscawes 195 ‘ Py? 
Premier Bed Co. .......... 196 
ee Ml Oe OS cn cnccannd 204 w 
Wabash Cabinet Co 11 
R Wagemaker Co 9, 101 
. P Wahl Co : : 143 
tand oe Inc., The. + 2-103 Waterman, L. E., Co 204 
<1" Office Special-— a Webster, F. S.. Co 2 129 
1es Me ceecvocsececccecse® v4 Wester Mirniture C 174 
Regal Typewriter Co. ..... 108 4 ono oni : — . Te 
. * sesngageg ated Weston, Byron, Co ) 
Reliable Tw. & Add. Mach. 0 Wholesale Typewriter Co..155 
R. ot Lgl SP ee ee ee a Wiggins, John B., Co 201 
Remington Tw . Co. 8 ae Wilson—Jones L. L. Co 135 
Republic Box . 0 ‘ ose aD Woodstock Typewriter Co..215 
Reynolds Envelope eee Workman Mfg. Co gg 
© See eeeseessese escessese eh f BD 
Rishel, J. K., Furniture Co.152 y 
Roberts Numbering Machine 
Ms aandoses b0e6eesens nes us 129 . — Mfe Cc > 
Roberts, Weldon, Rubber Yawman & Erbe Mfg. Co.. 83 
ae ea 199 
Rockwell—Barnes Co. ...... 172 Zz 
Royal Typewriter Co. ..... 126 ; _ 
Rush-Eraser Co. .......... 187 Zion Institutions ........ 176 
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For the benefit of the subscribers the lines adver- 
tised are here classified. Many of the requirements 
of the modern business office are represented. 
Should subscribers be interested in any article 
of office equipment not listed here, they are cor- 
dially invited to communicate with the service 
bureau, through which the information will 
be promptly and cheerfully 
furnished. 
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Adding Machines. Heywood-Wakefield Co........195 





Burroughs Adding Mach. Co...214 Milwaukee Chair ats creer 
Peters-Morse Mfg. Corp’n....153 Sikes Co. . eons ces 
Todd Protectograph Co......181 Superior Furniture Co 1oocene 
Victor Adding Machine Co...205 Taylor Chair Co Phe.....-- 144 
Adding & Cal, Machines, Used. Toledo Metal Furniture Co...116 
Reliable Tw. & Add. M. Corp.140 Check Protectors and Writers. 
n WENO 669-0 0645048 sen oveetna 205 
adding ee te eer.191 _ Todd Protectograph Co... 181 
Edgewater Paper Co......... 201 Check Sorters. 
Irish, George, Paper Co......205 Kohlhaas Co., The ° 184 
1" kwell-Barnes C0...++-++++ 72 Checks, Stamped Metal. 
S. Lace Paper Co...... Ue Meyer & Wenthe scccecceee 
Adding Typewriters. Clips, Paper. 
jurroughs Adding Mach. Co..214 (See Paper Clips.) 
Remington Typewriter Co. .58, 88 : a 
Underwood Typewriter Co.61, 105 Coin Bags and Wrappers. ‘ 
Back Cover Downey, I Ce rhe.. 2038 
Addressing Machines. Copyholders. =. 
Addressograph Co.....56, 62, 68 American Clip Co.......ee0+. 110 
Elliott Co The . 91 American Electric Co saa 
s 5 arenes ear : Kobler & Co 200 
Adhesives. Premier Bed Co... ---- 196 
(See Inks, Adhesives, etc.) 


Copying Devices. 








Arch ae Clipboard, Eureka Blotter Bath Co......198 
American Mfg. Concern......168 Yawman & Erbe Mfg. Co. &3 
Globe “Werni ke ©Co., The....128 
Yawman & Erbe Mfg. Co. 83 Costumers. 

Conrades Mfg. C« ; 24a 

Ash Trays. Erie Art Metal Co ; ..164 
Aldriod Mie. C0... .sivcccces Bh Furnas Office Furniture Co...165 

Bankers’ Notes Cases. Globe-Wernicke Co Phe....ase 
Globe-Wernicke Co., The....123 —— 

Billing Machines. Aldri ~ Mtg C —_ 
Burroughs Adding Mach. Co...214 Cordley & Ha 133 


Irelane i & settee ws Mfg és: 8&9 
Dating Stamps. 


Remington Typewriter Co. .58, 88 
Underwood Typewriter Co.61, 105 





Back Cover Melind, Louis, ¢ : . 1838 
Binders, Catalog and Pertedieal. Meyer & Wenthe ee 
American Clip Co... _110 Stewart & Oo., B. A..ccscces 175 
Barrett Bindery Co.....180, to Superior Type Co., The 175 
Blank Books. Desk Calendars. 
Adams, Henry T., Mfg. Co..195 Defiance Sales Cor} .* 174 
Boorum & Pease Co......... 24 Desk Lamps. 
Blanks for Bonds and Stocks. Guth, Edwin F., Co..... 184 
Goes Lithographing Co....... 59 Desk Pads, Blotter, 
Kihn Bros.. TS Boorum & Pease Co... 124 
Bond Boxes. eS ee See 209 
Corry-Jamestown Mfg. Corp’n.188 Hoffman, L... : were: 
Erie Art Metal Co...... 164 Irvin, A. H., Co cence ae 
General Fireproofing Co...... 79 Sainberg & Co... OTT TTT? | 
Globe-Wernicke Co., The. 23 Desk Pads, Glass. 
Metal Office Furniture Co.92, 111 Chicago Mirror & Art Gl. Co.171 
Steel Equipment Corp’n...... 67 Fox, Geo. E., & Co Sea e 209 
Book Cases. Polar Mfg. Co... TTTeTT: 
Browne-Morse Co Peele Ravenswood Office Spec. Co...157 
Globe-Wernicke Co., The.... Sainberg & Co ‘ seacéeuenee 
Gunn Furniture Co.. baa Desk Pads, Linoleum. 
pend Co ee teeees Wagemaker Co.... 99, 100 
awman & Erbe Mfg. Co.... Desk Pending Letters Holder. 
— molders. American Clip Co... .110 
American liy Co Son 0 
American Electric (C« 7 — Desk Trays. , : 
. . American Electric Co . -189 
Book Rings. Barbee Wire & Iron Works. . 122 
Adams, Henry T., Mfg. Co...195 Fox, Geo. E., & Co ‘us ae 
Carpenter, ©. W Mfg. Co...201 General Fireproofing Co -- 19 
Morden Mfg. Corp’n, The 161 Imperial Motneds iss ockewen 97 
Bookkeeping Machines. Macey Co., The si 
Burroughs Adding Mach. Co...214 Yawman & Erbe “Mfg. Co.. 83 
Underwood Typewriter Co.61, 105 Desk Work Distributors, 
Back Cover Fox, Geo. B., & C .. .209 
Business Shows. Horn, W. C., Bro. & Co.....201 
Annual Business Show Co....136 Irving-Pitt Mfg. Co..... . 213 
Calculating Machines. Sainberg & Co se0neees 187 
Burroughs Adding Mach. Co...214 Desks. 
Calendar Pads and Stands. Art Metal Construction Co..86, 7 
Defiance Sales Corp’n........ 174 Auto. File & Index Co.......204 
Calendars, Wall. Bentley & Gerwig Furn. Co..112 
Thorp & Martin Co eee 188 Byron Desk Co Terre, 
Carbon Papers. Central Mig. O0.....scccees 187 
(See Ribbons ané Carbo: ' Clemetsem CO.....cscccccenes 169 
7 ae Corry Jamestown Mfg. ( orp. .188 
Card Cases, Dietz, The J. F., Co ‘ - 125 
Improved Boehner Binder Co.201 Englewood Desk Co sahesae 179 
Wiggins, The Jobn B., Co...201 General Fireproofing Co....... 79 
Chair Irons. Gunn Furniture Co., The..... 156 
Bettcher Stpg. & Mfg. Co... 78 Hoosier Desk C0.......5++. 208 
Collier-Keyworth Co.......... 163 —— = “ee sk « *tas 148 
Jamestown Metal Desk Co...166 
Chair Pads and Cushions. Jasper Office Furniture Co....192 
Economy Bee Giiverscedenene 169 Macey Co The 12 
ted Geo. E., & Co.........209 Metal Office Furn. Co..... 92, 111 
A, A. H., 00.....0-.c00e. 93 Myrtle Desk C 
Polar Mfg. Co . 159 Nati Te | paipen wade + °° 
. vee e de National Desk Co...........; 173 
Chairs. Giese, @. ©. B., GOeecveceacs 177 
Conant-Ball Co sac atl tala Orpim Desk CO. .cccccccscece 142 
Conrades Mfg. Co.........0- 121 tishel, J. K., Furniture Co..152 
Crocker Chair Oo TERS EN 168 Salisbury Bros. oeeneneees 139 
mater, F., B Ga... Wiescecices 166 Steel Equipment Corp........ 67 
Gunlocke, W. H., Chair Co...189 Tell City Desk O0....ccccsees 162 


Van Dorn Iron Works Co..... 75 
Western Furniture Co........ 174 
Yawman & Erbe Mfg. Co.... 88 


Dictation Machines. 


Dictaphone Sales Corp’n...... 204 
Directory Boards. 

Davenport-Taylor Co.....++++. 178 
Display Fixtures. 


Electric Window Salesm. Co. .205 
Duplicating Machines & Supplies. 


Amer. Multigraph Sales Co.. 95 
Canode Ink CO...seescsceceees 145 
Dick. &. Th, BOsiccecnccscktnee 
Heyer Duplicator Co. e+ +208 
Jaenecke-Ault C0......+0+06: 204 
Peerless Ink Corp.....-++++. 200 


Envelope Sealers. 
Reynolds Envelope Sealer Co.176 
Standard Env. Sealer Co.180, 183 


Envelopes. 
Bushnell, Alwah, Co........-. 208 
Diemer, John F., Co......... 134 
Duplex Onvelope Corp........ 4 


National Fiberstok Env. Co. 71 
Northwestern Paper Goods Co. 148 


Smead Mfg. Co., The........187 
Tension Envelope Co......... 212 
U. S. Envelope Co cocceces 
Erasers. 
Ink-Out Mfg. CO....sceeecces 200 
Miller Broe....cccccssscsccee 200 
Oo K Mfg a ae . 179 
Roberts, Weldon, Rubber Co. .199 
Rush Eraser Co..... | 
Eyelets & Eyelet Paper Fasteners. 
Solidhed Tack Co., The..... 202 
Eyeshades. 
Chicago Eyeshield Co......... 205 


Featherweight Eyeshade Co...205 


Filing Cabinets, Cloth Covered. 
Advance Paper Box Co.......182 
Diemer, John F., Co......... 134 
Hoffman, L pacbactonee 195 
Imperial Methods Co........ 07 
Macey D> scwdtseuanen 127 
Bambetse B&B Wie nccs sovssceds 187 

Filing Cabinets, Metal, 

Art Metal Constr. Co...... 86, 7 
Art Bteel OO. occccecccecseses 5O 
Aurora Metal Cc abinet Works. 
Benteomn Mise. G8... ccccccocce 17 

Berger Mfg. Co., The. ‘ 205 


Canton Art Metal Co. ‘The. .104 
Columbia Steel Equipme nt Co.164 


Corry-Jamestewn Mfg. Corp..188 
General Fireproofing Co > ane 
Globe-Wernicke Co The... .12% 


Imperial Steel Cabinet Co....168 
Invincible Metal Furniture Co.147 


BROT Gig Beer ccccovecsesses 127 
Metal Office Furn. Co.. 92, 111 
Steel Equipment Corp........ 67 


rerrell’s Equipment Co..115, 198 
Van Dorn Iron Works Co.... 75 
Yawman & Erbe Mfg. Co.... 83 


Filing Cabinets, Wood, 
Auto. File & Index Co....... 204 
Boston Index Card Co........ 68 
Browne-Morse Co......cccceoece 72 
Globe-Wernicke Co., The....12 
Imperial Methods Co........ 97 
Macey Co BEB ococesonceven 127 
Republic Box Co............-10 
Wagemaker Co .+---98, 100 


Yawman & Erbe Mfg. Oo.... 83 
Filing Supplies. 


ee ee ee 
American Clip Co secesesen 110 
American Mfg Concern......168 
toston Index Card Co........ 68 
Browne-Morse Co saat 
Daco Guide Co —— 
Dunleavy Co... sebuah 149 
General F ireproofing CO. ...06 79 
Globe-Wernicke Co The....123 
Imperial Methods Co........ 97 
Invincible Metal Furniture Co.147 
Macey Co., The ee 
Oxford Filing Supply Co.....141 
Price, A., & Son cece 
Simonson, R. A OD. vccceces 203 
Smead Mfg. Co., The........187 


Steel Equipment. pas 

Wabash Cabinet Co ee 

Yawman & Erbe Mfg. Co.... 8 
Folding Machines. 


Somme, pees WB. ssccecedes 183 
Fountain Pen Name Embosser, 

Engravograph Co....-...s5+. 128 
Fountain Pens. 

Beaumel, D. W., & Co.......197 

Conklin Pen Mfg. Co........132 

Eggens-Hambler Co.........- 204 

Wahl Co saa a 

Waterman, L. E., Co........204 
Gold Pens. 

Acme Gold Pen Co.......... 205 

Gaydoul Gold Pen Co........205 
Greeting Cards. 

Green, Stephen & Co......... 200 
Gold Stamping. 

Aigner, G. J., & CO......+.. 176 
Gummed Cloth. 

Afener, G. J., & GOccccccces 176 
Index Card Signals. 

Graff-Underwood Co.........- 196 

Moore Push-Pin Oo........... 202 


Yawman & Erbe Mfg. Co.... 8 


Index Tabs. 
Aigner, G. J., & Co.........1%6 
Rand be O, IMC... ccccee 
Universal Index Tab. Co.....161 


nk Eradicators, 
Collins Ink Eradicator Co... .204 
Inks, Adhesi Ete. 
Canode Ink cnesnewiee oébeceuee 
Dello Ink Corp’N......see-+0+ 


General Eclipse Co.........+.178 

Higgins, Chas. M., eoeeees 

Sandford Mfg. Co..... yee 
Inkstands, 


Bachrach Specialty Co........198 
General Eclipse Co........ 

New Martinsville Gl. Mfg. Go: 200 
Sengbusch 8-C Inkstand Co...181 


Inkwell Bases. 

Sevin, A. Bie) Obs ccsistavetia ae 
Key Rings. 

Téame. Henry T., Mfg. Co...195 
Labels, Law Books and Number. 
Aigner, G. J., & Co.........176 


Leads for Mechanical Pencils. 


Amer. Lead Pencil on ooecekie 

Faber, A. W., Inc........++-208 

Schaefer Novelty apes cece 
Letter Distributors. 

Bristow, Stanley R..... é0seean 

Imperial Methods Co.........97 

Kohibaas Co., The... ; cee 


Locker 
Terreil’s Equipment Co..115, 198 

Loose Leaf, Books and Systems. 
Adams, Henry T., wy Co. .195 
Barrett Bindery Co... — 192 
Boorum & Pease Oo...... 
Chicago Binder & File Co.. 13196 
Everlok Binder Co.... 
Heinn Co..... onadn cs sedeecs 
Irving-Pitt Mfg. Giacctsescacne 
Plew & Motter Oo.....+.++++ 
Sheppard, C. E., C©0.....++++- 
Stationers, L. L., Co.....-++ 
Tenacity Mfg. Das incentaue iol 
Trussell Mfg. Co...... wee x 
Wilson-Jones, L. L. Co.......185 
Workman Mfg. Co.....e+e-++ 


Mailing Lists. 


eeeeeee 


Polk, BR. L., & Od..cccccocscde 
Map Tacks. 

Graff Underwood Co......... 196 

Moore Push Pin Co....... jonas 
Matched Office Suites. 

Macey Co., The.......+++> see 

Rishel, J. K., Furniture Go! |152 


Memo Devices. 
Zion Institutions.........--..176 
Moisteners. 
Sengbusch S8-C Inkstand Co,.181 
Numbering Machines. 
Americ ~~" Number * Mach. Co.. 82 
Roberts Numbering Mach, Co.129 
Oil, Office Machine, 
Clarotype CO........+.- osssennee 
Defiance Sales Corp’n........174 
Morton Mfg. 
Pads, vigeding Caeied, sh 
Boorum .124 


Pails, Fibre. 
Cordley & Hayes........-....188 


Paper. 
Paton, Crane & Pike Co..... 73 
Esleeck Mfg. Oo......+:«. ee 
Hampshire Paper Co..... bos xee 
Weston, Byron Co........++-- 85 
Paper Clamps. 
American Clip Co....-+++-+++ 110 
Bankers Clasp Co......+-+++. 2038 
Esterbrook Pen Mfg. Co.....175 
Noesting Pin Ticket Co....... 205 
Van Valkenburg, L. D.......197 
Paper Clips. 


American Clip C0.....++++. 


Collette Mfg. O0...eee+++++ 151 
Graff-Underwood Co......-+++1 
Hoge Mfg. Co0.....esse+eeees 
Noesting Pin Ticket Go... ...206 
O. K. Mfg. Co......++- weeers 
Rockwell-Barnes Co.......-- -172 
Tip Top Mfg. Co......-- does 
Treiber-Cabill Co......++«+ ee 
Paper Fastening Machines, 

Acme Staple Oo.....-.+++- me 
Bump Paper Fastener Co.....181 
Compo Corp’M.....6-++seeeees 206 
Defiance Sales Corp'n.......-174 
Eveready Mfg. Co.....+-+-+++ 192 
Irvin, Alex H., ©0...+..+++++ 


93 
Simplex Metal’ Prod. ‘Corp.. .109 


aste. 
(See Inks, Adhesives, etc.) 


Patents. 
Siggers, E. G......- evtess tse 
Pen and Pencil Clips, 
Defiance Sales Corp........ +0 BES 
Hoge Mfg. Co.........- ospoccwen 


Co.. 

Van Valkenburg, Se ASSES 
Waterman, L. E., "204 
Pencil Sharpeners. 
Auto. Pencil Sharpener ioc 
Collins Ink Erad 9 Co. ..204 
196 

69 

6 


eeeeeee 


Graff-Underwood dle 


Pencils, Cedar. 
Amer. Lead Pencil Co.......- 
Dixon, Joseph, Crucible Co... 
U. 8. Pencil 00.2... .ccccossccd@ 














ax~—— 





Pencils, Thin Lead Magazine. 








Page 6 OFFICE APPLIANCES For July, 1924. 





Stands for Office Machines, 























Conklin Pen Mfg. Co....... Adjustable Table Co 184 pocoe= >. 
Hoge Mfg. Co eée Fow ler- Manson Sherman ee 191 Be Awd ; / A —~ —< . 
WEED GO. .ccccccccccscceses Premier Bed Co........... 146 eon “>, J} W NTS and 4 <<“, apa 
oh a ~ — « A 
Penholders. Stapling Machines. Se , ' FOR SALE } 
Miller Bros..... Acme Staple Co...... ‘ 77 none BY 
Pens, Steel. Compo Corp n ' 205 
Esterbrook Pen Mfg. Co Defiance Sales Corp'n ‘ -« 174 SITUATIONS WANTED. 
Hunt, ©. Howard, Pen Co Hotchkiss Sales Co........-. 199 : . SE CE POE a Fey ag, a - 
Miller Bros....... a3 Irvin, Alex H., Co.. , -. 93 MANAGER of office furniture depar ent for large ofl 
Shirley Pen Co... ‘ Stationery, Embossed, Engraved. ply or furniture de iler Phe adv Ser has an unusua 
Turner & Harrison Pen Co. American Embossing Co.. 192 record ind qualificat ions with a wid experience 
Pens, Shading. Kibn Brothers ; 198 i-169, care Office Appliances, Chicago 
Bridgeport Pen Co Wiggins, John B., Co .-.- 201 =FYPEWRITER MECHANIC—Eignt years’ experience 
Picture Hooks. Stationery Cabinets. 7 makes. Single Can go to work at once Address Y 
Moore Push-Pin Co General Fireproofing Co iv Oftice Appliances, Chicago 
Imperial Methods Co ee uF : : > Ppp ; -eR wit tt 
Pins. Macey Co., The 127 SALESMANAGER OR BRANCH MANAGER with wid 
Crescent Brass & Pin Co rerrell’s Equipment Co..115, 198 furniture experience, and an exceptionally good record Pret 
Defiance Sales Corp'n Stencils connection witl Filing Cabinet ompany lf am thor Z 
encius. ‘ +) } y ; ‘oy hy! f ; 
re Las agg wehet © Meyer & Wenthe.............193 famili r w h botl a — sale ae é Z ‘ a ‘ f i} 
Noesting Dn cke 0 . complete ‘ arwe Address ~ ire hice pplilan S ‘ 
Sietene Senseett Stenographers’ Note Books. pote. ste 
’ ype riter. 4 Boorum & Pease Co - 124 - 

Amer. Ww riting Machine Co Elkhart Staty. Co ..178 A BUSINESS BUILDING stationet man with ninetee! 
Ames Supply Co : Rockwell-Barnes Co 172 executive experience desires connection with live st Ltlo 
Postal Scales. ; Stylographic Pens. house in the south or west Previous experience has include 
Hanson Bros. Scale Co - : ‘ sales, superintendent of production including loose leaf for 
Pelouze Mfg. Co one Beaumel, D. W., & Co + 1M and binders, and sales of complet stationery line rhis n 
Triner Sales Co 203 Swinging Typewriter Stands. refers to locate with a concern which wants to build a loose k 
Triner Scale & Mfg. Co 1m) American Writing Mach. Co..114 ahd office appliance department or develop an existing depa 

Publications. Tables ment His record will prove quickly to anyone interested 
British Stationer ...101 Corry-Jamestown Mfg. Corp. 188 he is a real producer in both the manufacturing ind selling 
Mon Bureau ‘ ; 206 Furnas Office Furniture Co.. 165 ends An opportunity is desired more than a fat salar f 

Punches. oo deh hg vo ** ons you can use a high grade man in your organizatior om 

Johns able o é ; = tin can . bts “<] , eooritine | AA p re ‘yaa 4 
Barrett Bindery Co 180, 192 Tags Ott . n 7 ‘ n I obtaine by Vv ge ]})-2 , ( 
Boorum & Pease Co 124 Noest ‘nm oF “)n mlances 1CasSV 
- oesting Pin Ticket Ce 205 
Chicago Binder & File Co 106 
leflance Sales Co 7 Telephone Accessories. 
Defiance Sales rp'n 174 CS omhean Miaatithe Oe 189 SALESMEN WANTED. 

Punching and Die-Cutting Machines. Colytt Laboratories 179 
Nelson, C. R. & W. A., Inc. .204 Fairfield Mfg. Co 14 GOOD side line for salesmen calling on stationers 

Push-Pin. Hushaphone Corp........ . Graphic Co Rox 76. Station \V New York City 
Moore Push-Pin Co..... 2 Thumb Tacks. WANTED—Salesman for steel office furniture and 

wns Hoge Mfg. Co coceesomees O gs on tl read and in tl ' Address P-38 Off 
Ribbons and Carbons M ~ Py - q oan penines I ne reac ine l ne ¢ 
. wore ish-Pin Co 202 Appliances, Chicago 
Alien & Co 194 Noesting Pin Ticket Co 205 pp és , —— 
Amer. Manif. Products Corp. .186 Solidhed Tack Co 202 YOUNG MAN, single, as salesmar ce furnit 
Ault & Wiberg Co ‘ m4 Time Stamps and Recorders. dey irtr é nt Give reference experience ize ind s x 
Buckeye Ribbon & Carbon Co. 98 loslin, A. D., Mfg. Co pecte Good opportunity for advancement Drew ¢ 
Columbia ~w & Car. Mfg. C.158 Melind, Louis, Co sonville, Fla 
Cooper Carb. Coated Paper Co.185 Cher son Time Stamp ( . ip Per ww-> : : Ieee ° - aa r - 
Crown Ribbon & Carbon Co..176 _ 4 _ REPRES ENT \TIVE iN : HIE} , iN " 
Manifold Supplies Co 57 Type, Typewriter, salesmen Experienced Carbon Paper man preferred I 
Mitteazg & Volger : - Ames Supply Co 207 tior al opportu! itv for right mar Address H-28, car Of 
Neidich Process Co nn Typewriter Cabinets. Appliances, Cl od : 
Old Town Ribb. & Carb. Co. .172 yr Desk Co : 207 SHAW-WALKER dealers have o} nes in their sales for 
Peerless Carb. & Ribb. Co ISS leledo Metal Furniture Co 116 several good experienced filing ca net 1lesmen If int 
ee Ribbon & Carbon Co.167 Typewriter Cleaning Brushes. write us. giving salary expected and what part ¢ +) 
‘nelting & Son 204 fiabn, Arthur W 203 States you prefer. Shaw-Walker Company, Mu P M 
Storms, H. M., Co 156 Morton Mfz. C ; 4 : 
Union Ribbon & Carbon Co 180) WANTED ipabls issistant mar! ge! ind \ 
U. S. Typewr. Ribb. Mfg. Co_170 Typewriter Cleaning Material. . iffice equipment stor Reasonabl ary {o start 
Webster, F. S.. Co 2 1R Moston. Mfa 94 portunity for right man in progr é st growing cit M 
Rubber Bands eas _ 7 “ie Immediate engagement Address M. O. E. C., 219 N 
. Webster, F. 8., Co 2, 182 
’ _R . e Ave Miam Fla 
Vuleco Rubber Fabrics Co 205 Typewriter Cushion Keys. — 

Rubber Stamps. Lincoln Rubber Key Co SALESMAN—We want men who ive a following 

Melind, Louis, Co 183 Munson Supply Co stationery trade to sell our fast wg gli Fx. 
Meyer & Wenthe 1938 Peerless Key Co fountain pel exclusively ofr _ Lit 
Stewart, R, A., & Co.. 175 Speed Key Mfg. Co SIOF Write f ily vddre ssing Sales Manager, E | -S 
Superior Type Co., The 17 Typewriter Cushion Knobs & Feet. Pen & I ‘ 12 ast Houston S New Yor ‘ ; 

Rulers Ames Supply (« 207 
American Mfg. Concern 16 oo ' —— + ted MECHANICS WANTED. 

7 ; olin Rubbe ey Coa 0 

Safety Deposit Boxes Nielson Supply C 199 WANTED AT ONCE expert typewriter mechanic or 
General Firepr rot ne ( 79 Typewriter Parts. to ik chargé service department of well estat 
Invineible Meta Furn Cs 147 Ames Supply ( MNT ness Small nvestment in business required for 

Safes. ° Typewriters, New. of pro’ : eine erity and astabilit (;00d ‘s wlary 
General Fireproofing. Co 79 American Writing Ma C 114 ruaranteed, excellent work ng : I ( st > 
Gtede Wernicke Cx Phe 12 Corona Typewriter Co ; 64 experienc: ind give references O-19 ‘ 
Hall's Safe ©« 1c Demountable Typewriter Co..102 pital s, Cl S 
esneey Co Ihe 127 Hammond Typewriter Corp ait 
Metal Office Furn. Ce 2, 111 Remington Typewriter ¢ 58, 88 FOR SALE. 

+ wep Safe Co 168 R rypewriter Co a‘ 126 —_ 

Stee quipment Corp'r 67 Smith, L. C., & Bros. Tw. Co. 76 . _ a Op ae SETS = 
Van Dorn Iron Works Co 7 Smith-Premier Tw. Ce 160 —~ 9 ‘ + HER we “ce 3 we oe ; 
Yawman & Erbe Mfg. CC s Underwood Typewriter Co.61, 105 =o - ey, rlimore . a a: - - 

Seals, Notary and Corporation. Back Cover TYPEWRITERS \dding Machines nd Elliott Fis! 

\ , Woodstock Typewriter Co 1% sold and exported. Abbit Typewriter | 8 KE. 23rd St 
felind, Louis, ¢ 18 . “it 

Meyer & Wenthe 198 Typewriters, Rebuilt. York City : 

en & Co., R. A 173 American Writing Mach. Co..114 ADDRESSING chines, multiztr t 

Superior Type Co The 17 General Typewriter Exchange.171 ers envelope sealers mailometers , , wr 

Second-Hand Othce Machinery Mfrs r'ypewriter Cle. House.199 mach s multicolor presses it ft 
Chicago Safe & Mise : Rega rypewriter Co los price | Con nv. 170-H Nv WW ~—r : 

Ingram, W | ding : + Keliable Tw. & A. M. Corp.140 


te ‘le - Typewriter Sales Co...204 
Reliable Tw. & A. M. Cor 0 BUSINESS OPPORTUNITIES. 








' United Typewriter Exchange. .196 
Shelf Boxes. Wholesale Typewriter Co... .155 - 
Diemer, John F., Cx 124 Ventilators, Office. GENERAL AGENCY DISTRIBUTOR WANTED ir 
Hoffman, | 195 ‘ uzo Mirror & Art Gl. Co.171 organize and maintain a crew of agents t sell dire 
Shelving. Visible Index Systems. sumer, a fast-selling line of Modern Off Spe ties. S 
General Fireproofing Co 79 Acme Card System Co.. _..199 opportunity for reliable and capabie party) Address | 
Terrell ® Equipment Co 15. 198 Rand (Cx eee 103 Conic Appliances, Chicago 
an Dorn Iron Works Co 1 Wardrobes FOR SALE \ well esiablished t ft 
Si Markers. _ store in a growing city of 45,0 fifty miles fron 
le llesoe Hane HF a” Furnas Office Furniture Co 165 rant Geaaiht camiey aaienaal 828 N00 00 > a tng - - 
Signs. ig ore S Sass Se. .2y oe for a i x : (ood cl 1m e for mar w I ts to work 
Davenport-Taylor 178 Waste Easkets. self and own a business Part ca ance on tin ’ 
Sorting Devices. Rarbee Wire & Iron Works 12 \ well established business growing ich year and 
Kohihaas (Co _. 184 } re ‘ #, on + : investigation Address Z-63. care Office Appliances, ‘ 
Stamp Affixers. Gieneral Fireproofing Co., The. 79 FOR SALE An interest in one ft most desirable t wr 
Standard Env. Sealer Co.180, 182 Invincible Metal Furniture Co.147 businesses in the United State t 1 Salesman of good re] 
Stamp Pads. Macey Co., The... . 127 tion and ability in management, and ambitious to 
Mun-Kee Products Corp'n 205 Metal Office Furn. Co....92, 111 owner Should have a few thousand dollars capit 
Peerless Carb. & Ribb. Co 1 N atl. Vulcanized Fibre_ Co... Sl cause I need it but to insure permanent interest Ot} 
seewart & Co., R A sod : 175 eerless Wire Goods Co.....162 vestments requiring part of my time only reason far thie 
Superior Type Co., The 17 Water Coolers. Established 13 yeers in growing ty f over 100,000, well 
Stamping Devices. wdley & Hayes..........+-- 133 veloped Royal and Corona agencies 4 real opportur 
Colonial Engraving Co.......199 Writing Sets. will stand strictest investigation Address [D-22, care Off 
Stamplex Corp'n 130 Dixen, Joseph, Crucible Co 6 Appliances, Chicago 
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AGENCIES WANTED. AGENTS WANTED. 
H \VE HANI ED “AGE NC Y for one offic e appliance in Rich- WE HAVE a few openings for exclusive general agents in 
mond, Va., f —~ five eee [ have mechanic, office, and etc valuable territory to sell the most popular line of mailing ma- 
I want to ada more lines Want work for mechani What chines on the market Universally advertised and distributed. 
ive you to offer? Address X-110, care Office Appliances, Liberal commission Write stating full qualifications in first 
! ro, Ill letter. Standard Envelope Sealer Mfg. Co., Revere Blvd., By—- 
eee a ee — — = = erett, Mass 
IN NORTHERN CALIFORNIA an established organization DESK SPACE—DETROIT. 
vants to represent ar “aster ianufact ¢ e years’ ex- - — area 
rie a in this te +E, ie ither aires t *,- andi im 18 or to MAIN FLOOR STORE of large typewriter specialty company 
ealers Can give good, clean. aggressive representation on has service for two or three non-competing stationery or office 
traight commission basis. _Write The F-H Co.. Ri ‘It o Bide... appliance representatives, including desk room, handling tele- 
San Mranciseo. Calif phone calls and forwarding mail. Arrangements can_be made 
for all or part of this service. Address A-22, care Office Ap- 
. sae ai a ia in ze pliances, Chicago 
S .E SMAN making Eastern territory six times a year, New — =< ~~ _—— 
Yo rk City and vicinity every three weeks, desires connection Te 2, DEALERS WANTED, 
vith one ot r manufacturer of office equipment to be sold to MANUFACTURERS office appliance want more dealers. Some 
le trad Territory Maine to Virginia, west to Pittsburgh territory still unassigned. Machine used in all kinds of busi- 
This man knows the trade, can sell goods and put your proposi- ness—steady, profitable supply trade. Address T-26, care Office 
on over Address B-113, care Office Appliances, Chicago. Appliances, Chicago. 








1,493,178. Mechanical pencil.—Thomas 
E. Wright, Brooklyn, N. 

1,493,286. Calculating machine. — Carl 
Schaller, Brunswick, Germany (ass r 
to Grimme, Natalis & Company, om- 
mandit Gesellschaft auf Ahtken, Bruns- 


| The REC EN T | 
|PAT E NTS | 
mublic Ry “Wega: <ciin a Nioee\ 


"45 , 1,492,026 ak vl: iting device. — Fred 1 46 > lend Willla 
opties of anv one Oo th atents re- fs : “ ‘ 1,493,378. Perpetual calendar. m 
Copses @] any + f the p Fulgoba, I ttsb urgh, Penna H. Patterson, Merion, Penna. 















































ferred to below can be obtained by send- 1.492.058. Loose leaf ledger book and 1,493,398. ‘Typewriting machine. —Jesse 
sng twenty-five cents m stamps to =. Se; the like Harry W. Wrigley and James A. B. Smith, Stamford, Conn. (assi 
Siggers, patent lawyer, Suite 33, N. U. A. Ridgway, Manchester, England. to Underwood Typewriter Company, 
Building, Washington, D. C., and men- 1,492,442. Computing machines.—Louis York, N. Y., a corporatiuon of Delaware). 
a ae : Pea glans Fournier and Gerard Mang, Paris 1,493,430. Typewriting machine.—Gus- 
tioning Office Appliances. France. said Fournier assignor to said tave O. Degener, Hartford, Conn. (as- 
Mane signor to Royal Typewriter Company. 

, . . ; ; ; <r = oe Inc., New York, N. Y., a corporation o 
100,246 Mechanical pencil Tohn 1,492 J [T'ypewriting machine.—Jesse New York). 

Wahl, Cl if I (assignor to The W ahi A. I Smith, Stamford, Conn. (assignor “ 1,493,432. Envelope.—Ralph N. Gregory 
Compal Wilmington, Del a corpora- to Underwood Typewriter Company, New New York, N. Y ' 
of De vare) Yor) N. ¥ a corporation of Delaware) 1,493,551. Typewriter. — Wellington P. 
$90,247 Pencil Jlohn C. Wahl, Chi- 1,49 iS. Typewriter and like keyboard Kidder, Jamaica Plains, Mass. (assignor 
igo, Ill gnor to The Wa Com- mechanisn Joseph Bartlett, Davies by mesne assignments to Rochester In- 

’ Cl go, | a corporation of Dela- Melbourne, Victoria, Australia dustries, Inc., Rochester, N. Y., a corpor- 

1,49 8. Perpetual calendar.—Alex. C. ation of New York). 

0,257 tand John W Chis- Elphontone, Orange, N. J 1,493,553. Typewriter. — Karl August 
m, Wardlow Alberta, Canad . sae ‘ ‘ , o31 E . Lehman, Essen, Germany (assignor to 
- anes 1,49 } Calendar or the like David . x 

* 40f 99 : ‘ . oe . 9 nas . : : Fried. Krupp Aktiengesellschaft, Essen- 

1,490 C k | ae ee _ ype R _Bowet — Cont _f a oe n-the-Ruhr, Germany). 
wien an BE pga og ee _ Parrell Foundry ‘Machine Company, An 1,493,621. Typewriter.—Domenico Far- 
etespreticastat lane : : . LOnn.? ina, Ivrea, Italy. 

1,490,686. Fountain pen. John C. Wal 1,492, ¢ Catendar.—Isaac Lebowitz 1,493,680. Pencil-shaped pen point for 
Chicage (asignor to The Wahl Co Brooklyn, N. Y¥ self-filling pens.—A. J. Koepsell, May- 
pany, ¢ : lil., a corporation of Iili- 1,492 671 Typewriting machine.—Clar- ville, Wis. 

s) ence H. Brown, Cedar Ra s, lowa (as 1,493,681. Fountain pen with pencil 
190,735 Fountain pen, lever filler signor to U nderwood Typewriter Com- point.—A. J. Koepsell, Mayville, Wis. 
William P. DeWitt, Somerville, Ma pany, New York, N. Y., a corporation of 1,493,737. Counter attachment for type- 

490,834. Per Frank J. Kristofel Delaware) , ie me writers, ete.—Stephen A. Couse, Endicott, 
8” Des Mint Saemianem. ta, tntaemn, 1.492.689. Mechanical pencil Alfred 7 N. ¥ 
R Ab inns 3+ Paul. M ~ . Pm cee a on Hunt, Brooklyn, N. ¥ 1,493,867. Combined typewriting and 
+ aaa Bg oe ee , oT oe 1,492 3 Eraser attachment for type- computing machine.—Henry L. Pitman, 
rete - : See writer John J. Boyer, Yonkers, N. 3 Westfield, N. J. (assignor to Underw 
,1+490,982. Envelope. Charles F. Pflanz 1,492,830. Calendar Carlisle B. Car- Computing Machine Company, wee York, 
St. Louis, (assignor of one-half to roll, Denison, Texas M.S corporation of New York). 
Stephen S. Adams, St. Louis, Mo.) 1,492,842. Sound deadening case for 1,494,133. Perpetual calendar——William 
199.989. C lating machine. Carl A typewriters, calculating machines and the \. Ringler, Philadelphia, Penna. 
Siewick, New York, N. Y. (assignor to like Rudolf Fries, Berlin, Schoneberg 1,494,143. Adding machine.—John H. 
Remington Accounting Machine Corpora Germal! : , White, Stoneburg, Texas. 

n, Ne Y‘ N. Y., a corporation of 1,492,861. Addressing machine.—Rupert 1.494.168. Typewriter desk.—John Ar- 
N Y ) 6. Smat ‘hicago, Ill. (assignor of one-  thur Hughes, Waco, Texas. 

1,491.16 Calculating machine. Arthur halt to ‘Do — M. Carter, Francis W. 1,494,204. Combination check.—Franz 
¢ ’ ee eee Cevtes zslie M. Parker and Nor Zeol and of Koslick, Sandoval, Ml. 
Reminet Accounting Machine Cor man § : duos ) s 1,494,266. Calendar.—John H. Mattice, 
ut Ne York, N. Y., a corporation 1.492,946. Envelope bag.—Matthew Vie- Clyde, Kans. 

New York) a Cadi rengel. Brooklyn, N.  ¥ ’ 1,494,372. Typewriter machine.—Arthur 
gio sk a ee ve =e 192,959. Typewriting machine.—Clar-  . Poole, Pelham Manor, N. Y. (assignor 
—— Nd pains wen lige —maemcngtage Fete tate ence H. Brown, Cedar Rapids, lowa (as to Remington Typewriter Company, Ilion, 
Se See oe on ae pas ; enor t Underwood Typewriter Com- N. Y¥., a corporation of New York). 

: _— came ——— ] rporation of Delaware). 1,494,431. Typewriter machine.—Alfred 
Nee nahn att Inc., a corporatior G. F. Kurowski, Brooklyn, N. Y. (as- 
Delay signor to Underwood Typewriter Com- 
491, 6¢ n ~ ed « — nd : id pany, New York, N. Y., a corporation of 
tising ‘ Nickolas kk. brow! al- Delaware). 

> The SERVICE BUREAU of 1,494,443 Lead peneil.— Abraham Pol- 
191,69 ( lator. Eugene R. Greer : 7 ik, New York, N. Y. fagmener to Samuel 
Beil Penna Office Appliances is for the Kanner, New_York, N. 
ee : : ; r 1,494,532. Computing eae B. 
491,7¢ se leaf book. Frances L Exclusive Use of Subscrib- Corell, New York, N. Y. (assignor to 
npe) ; thfield, Birmingham, England ‘ Graff, Washbourne & Dunn, New York, 
ssignor to Morland & Impey, Ltd., Bir- ers and Advertisers N. Y., a corporation of New York). 
ngham, England) 1,494,533. Adding and listing machines. 

1.491.709. Typewriting machine. Emmit In the execution of its various commissions Cc. B. Corell, New York, N. Y. (assignor 
Latt Sy! ise, N. Y this bureau calls upon prac ically every to Graff, Washbourne & Dunn, New 

4 iting mach rt member of the staff. It answers by personal York, N. Y., a corporation of New York). 
Ss H \Ima Cente W letters all inquiries upon matters germane 1,494,716. T ypewriting machine. — 
aie : : é‘ to the field it furnishes special rep rtsupon George A. Seib, Ilion, N. Y. (assignor to 
v2, nepal eat binder A L, articles of office equipment, supplies names Remington Typewriter Company, Ilion, 

ntius, ‘ Il of manufacturers a on ar‘icle wanted, N. Y., a corporation of New York). 
ilculator —AtI drew W. puts man and job together, prepares ad- 1.494.772 Fountain pen filler.—Benja- 

I M Quebec, Canada vertising copy, furnishes lists of desirable min L. Dall, Chicago, Tl. 

‘ 4 mment for dine agents and dealers in nearly every country, ber pice ye P 41 pe Malvin 

mie "ee cvntene | 4 ; aids foreign dealers in securing U.S. A: 1,494,793. J sepetue = endar.— v 
Ohio w= The Giske I ‘ lines, and in many other ways performs use- Lichter, New York, N. Y. 

Combany. C ati. Ohio, a corporation ful service. all without charge. Subscribers 1,494,827. Envelope.—Orson C. Warner, 
¢ Ohio) = ; nou are made, and — making, Boulder, Colo. 
wong ad ; ae g use o is bureau; manufacturers itn 1.494.988. Pencil sharpener. — Joseph 
cline gee ae meen g ye ieeets ae p void onan «> field have had evi- Henry Boyd, Richmond Furnace, Mass. 
van Rosenthal, Morris Subber and Harry 1,494,999. Pencil—Weslet T. Crouse and 
A. Rosentl Philadelphia, Penna Peter Louis Meyer, St. Louis, Mo. 
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No. 1,494,443.—Mechanically operated lead pencil; patented 
ay | 20, 1924, by Abraham Pollak of New York, N. Y., assignor 

amuel Kanner of the same city. 

No. 1,494,716.—Accent writing or dead key mechanism for 
typewriting machines; patented May 20, 1924, by George A. Seib 
of Ilion, N. Y., assignor to Remington Typewriter Company of 
the same place. 

No. 1,492,442.—Computing machine; patented April 29, 1924, by 
Louis Fournier and Gerard Mang of Paris, France, said Four- 
nier being assignor to said Mang. 

No. 1,493,398.—Device for inking type on Underwood type- 























1924, by Jesse A. B. Smith of Stamford, Conn., 
Underwood Typewriter Company of New York, 
No. 1,492,539.—Manifolding device for typewriting machines; 


assignor to 
Ve 


1924, by Jesse A. B. Smith of Stamford, 


patented April 29, 
New 


Conn., assignor to Underwood Typewriter Company of 
York, N. Y. 

No. 1,492,670.—Means to facilitate insertion and removal of 
ledger sheets into typewriting machines and removal of ledger 
sheets relatively to a record sheet which is left in the machine; 
patented May 6, 1924, by Clarence H. Brown of Cedar Rapids, 
lowa, assignor to the Underwood Typewriter Company of New 
York, N. Y. 

No. 1,491,820.—Loose leaf binder; 








writer when used for stencil cutting so as to make impressions patented April 29, 1924, by 
readable: by the operator making the stencil; patented May 6, Leroy L. Pontius of Chicago, Iil. 
The monthly summary of exports for April appears on page Countries Number Countries Numb 
190 of this issue of Office Appliances. PO. sc cwebeonns 5 770 Liberia .. l 315 
‘ Mexico 2 an 7,178 - 
April Exports of Adders-Calculators. Trinidad & Tobago 2 650 Total 1,867 $453,548 
United States exports of adding and calculating machines, by Se dkesd«eaawand 24 3,849 
countries, in April, 1924 In exports under this classification Shipments to Non-— Contiguous Territories. J 
where the machine is driven by an electric motor the value of Alaska 17 $ 3,986 Porto Rico 28 $ 739 
the motor is included with the machin« By the Division of Hawaii ..... . 30 10,151 
Statistics, Department of Commerce . sie eee ; 
Countries Number Countries Number. April Exports of Typewriters. 
Austria ae alas is til ee 25 $ 7,924 Dominican Republic 2 323 United States exports of typewriters (including bookkeeping 
Belgium . oo 68 12,198 Dutch West Indies 5 880 machines) by countries during April, 1924 In exports under 
Czechoslovakia ... 25 8,050 Argentina ........ 24 4,331 this classification where the machine is driven by an electric 
Denmark ; 14 1,591 ara 28 §,625 motor, the value of the motor is included with the machine. 
Finland ..... oF 19,433 Chile 12 2,516 By the Division of Statistics, Department of Commerce 
France ..... . 87 25,344 Colombia 15 1,860 Typewriters. Parts of 
yermany TreT”0—l a Ecuador ....... 1 296 Countries Number Pounds 
re 2 500 i Chs cheese 5 1,138 Austria ‘ , 534 $29,654 1 $1,962 
tT ciseedcsdém ..0 550 CE eae 7 977 Azores and Madeira Islands 10 699 ° 
eae 91 14,818 Venezuela ........ 11 1,840 DY Meudes os 4eaadkeween es 398 16, 324 182 181 
Netherlands ...... 67 26,989 British India - 2 25 Bulgaria . aetna n Gunde 70 2,516 14 44 
tT tebe tecen es 38 12.752 Straits Settlements 1 175 Czechoslovakia aes , 514 28,088 54 239 
Poland and Danzig . 6,761 SE Adébeddhwe aes 7 5,205 Denmark ; 2 eae 76 4,980 15 161 
 2oaaaaes 1,740 0 eae 2 34 Esthonia : en ee 23 889 co’ 
Russia in Europe.. 22 7,420 Java and Madura. 4 675 EE CO er 194 10,445 s 
DT Mhetesecédaes 33 4,693 French Indo-China 8&8 1,951 France .. ; ; ; 2.316 139,551 1,327 15,577 
Pt pcenkneo ede 96 15,262 FRESE RS 43 7,861 Germany rs ‘ ; 895 63,573 649 2,926 
Switzerland ...... 48 10,955 Philippine Islands. 36 5,781 Greece Le ey 50 946 ‘ 
Turkey in Europe. 3 412 iT “ae 208 11,384 Hungary .... C8 aE 133 7,568 ia 
Dt. ecédscan 85 47,634 New Zealand ..... 5 2,306 Italy ako hilum , ail 3,023 89,746 79¢ 1,105 
Yugoslavia and British W. Africa... 1 88 Latvia . eee eee 3 2,811 a 
A 2 bes és ede 10 130 British S. Africa... 4 2,998 Malta, Gozo and C yprus Is 12 327 uF 
ee 167 26,105 Canary Islands ... 8 502 DEEMED on cccccseccese cans 542 27,675 747 2,400 
British ree. . 1 50 REY: ea 1 300 ET natch Bb wimtedende 100 6,605 18 48 
Guatemala ........ 12 1,925 Portuguese East Poland and Danzig........... 474 25,663 4° 65 
RET bo ectcccec 6 1,259 ME“ Sdanceckes 2 196 oa tae ae 2 Olean de 410 6 awe 81 », 064 227 5,549 
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writers Parts of Cash Registers. Parts of. 
Counts Nu Pounds. Countries Number. Pounds. 
‘ 20 17,737 vy : Java and Madi ><. hae ne rae 80 
SS 55.268 195 399 Japat 207 43,250 137 143 
r f 9,145 732 1,205 Pales and Syria ‘ 3 66 coves oveee 
rlar 617 27.77 2 46: 752 Philippine Islands ........ 4 797 eocee eeeee 
1d Se 565,487 3 13,087 Australia 87 14,621 31 76 
Ireland 1.72 ie New Zealand 7 1,605 759 451 
Yugoslavia ind Albania ) 2,650 —— British West Africa sconsl|.lU SS ee 2,210 549 
Canada 51,504 6,08 9,088 British South Africa ...... 41 6,128 12 61 
British H 77 . Conary TREES séiesecccess 389 cease ery Ys 
Costa R Re we 6006800668 404S6 68 19 1,090 . Algeria and unis eee 
rs .. Jd abhalhet wake 7,028 ees > —— 
Hondura 1.004 12 Tot 1,555 $275,016 46,472 $34,566 
wicaragua s4 
Panama eseseces 1¢ 744 $ 95 —— — 
Salvador 1 97% 4 1 ; - . 
eh +o ,; on’sa : eo April Exports of Metal Office Furniture. 
Newfour ! nd Labrador ; { 254 Unite States exports of metal furniture by countries during 
pn OF 7 281 Apri 24 By the Division of Statistics, Department of 
Barbados 104 Commert 
Jamaica ee ree eae 305 Safety Other 
Trinidad d Tobago Kee { TT deposit office Other 
Other B West Indies. f 293 os boxes, furni- metal 
Cuba : 164 10.144 1 { 673 Filing cases. Safes. and and fix- furni- 
Dominican Republi 1.909 2 Ce ries No No. lockers. tures. tures. 
Dutch West Indies 452 100 50 Belgiun 68 2.874 $4,155 cae +06 
French West Indies 115 Denmark 14 613 —" ete eee eee one 
Haiti 487 a Finland os. wee eas eae oss $71 
Argentir ) 28] 150 968 France 42 a ae - ¥ sé $800 911 
Brazil BR 957 400 QF Germanys 12 ae” es sk eds o4e eee 
Chile 7,584 31 379 Greece 1 ree cen sks 289 
Colomb . 0 22 87 ] 367 Iceland and Faroe 
Ecuador fi eee 9 957 ) 111 Islands 7 - ae Fe «ee ere 125 
British G ki nto aon bannato 11 572 Netherlands 7 328 3 $124 ae 9 33 
Peru °)1 11.498 260 115 Poland and Danzig ss ena ow 25 ene 
Uruguay 5,938 945 50 Spain 241 7,509 2 186 ee 1,156 916 
Venezuel ry 3 621 1 69 Sweden 6S Bae ics ay eae 26 500 
British India " 28.533 10 309 Switzerland hel. A Cae er 11 500 
Ceylo r 368 England 36 20,008. sc, or 4,080 918 
Straits Settlements....... y 1.47 “@ Scotland ce het bar 55 
DE) staiaceguadietendenuewn : §52 598 91 638 Ireland os we aes ees TT 145 
Java and Madura zs 10 2,716 : Canada 86 20,565 85 6,839 3,376 24,812 23,464 
Hongkong 17 2 39 91 52 British Hondura l 15 cee oe eee 198 
Japan 3 19.354 87 1.721 Costa Rica Ee. 6 613 one 110 =2,044 
Kwanegtur 1.600 Guatemala 159 9 497 oon oat 529 
Palestine nd Svria 14 S77 Hond 9S 1 50 22 610 
Persia 1,108 Nicar « 209 4 267 eee eee 2,440 
Philippine ds j 13.990 R7 758 Panama 0 ae --<<s TT rT 20 5,556 
Siam l 10 d Salvador se 8 440 eee 60 136 
Austral 164 3 12 1.704 Mexico 112 16,902 93 8,477 214 22,596 
Britis! 2 nia 14 65 Newf'dland & Lab y 4 50 7 374 see ° 
French Oceania 12 Bermuda 2 88 4 262 —_ wow » 
New Zealand Chg ts 148 8 158 911 423 Jamaica 2 64 1 13 eee coe 1,292 
Other © inia : : 1 51 Trinidad & Tobago 5 GO 62 os eee eos ees 
Belgian Kongo 10 543 Other Brit.“W. Ind ae 2 250 i “ey 357 
British West Africa ~ 2 290 oo : Cuba 1s 4,295 59 6,115 50 2,796 69,164 
British So Africa 9 8 703 148 229 Dominican Repub 2 ae vw vinta Kee 215 
British E Africa 17 Dutch W. Indies ! exes ee sea Jo 150 
Canary Islands - 20 1,400 Haiti 2 ae oan aoe 17 563 
Egypt 134 8.598 95 248 Argentina $311 7,433 ... a <5 283 = 46,881 
Algeria ind Tunis . 167 9 310 Bolivia l 36 1 61 see eee 226 
Other French Africa 168 Brazil 74 2,440 1 153 170 
Liberia 1 0) Chil 12 ae aan sale 527 
Portuguese East Africa 51 1.542 Colombia rA5) 968 113 8,160 3,721 
Other Portuguese Africa ; 1 100 x Ecuador 2 132 vee 257 
Spanish Africa 33 1.830 British Guiana J 195 see . ees 
7 Peru 11 601 1 150 ; 1,384 
Total s 26.060 $1,431,650 29.964 $66,324 Uruguay i 140 oe “os oat i 
Shipments of Typewriters to Non-Contiguous Territories. + hoe sy India e. a +“ a ae 7 as 
pe Peper rere cere $1,305 China 38 1,794 26 3,337 285 48 5,519 
Hawaii : 140 8,932 Choset 2 197 ae boa ve 
Porto Rice ‘ 107 5,754 Java and Madura ] 70 447 
Oth. Dutch. E. Ind l 67 ove eee 
Hejaz, Arabia, et ry aes ota sss 353 
April Exports of Cash Registers and Parts. [ey _ 62 3.987 a gn'sae 7% 4 6.532 3.539 
United States exports of cash registers and parts, during Kwanegtung eee eee eee 193 
April, 1924 In exports under this classification where the Palestine & Syria : . ese 228 
machine driven by an electric motor, the value of the motor Philippine Islands 4 1,720 111 5,529 66 981 
is included with the machine By the Division of Statistics Russia in Asia : : ome 3,358 
Department Commerce: Australia 13 3.713 108 682 
Cash Registers Parts of Fren Oceania z* wade 1,011 
Countr Number Pounds New Zealand 18 372 eee 605 
Austria ’ 3 R86 Belgian Kongo 1 44 _ eae 16 
Belgium 775 2 $ 78 Brit. W. Africa l 42 1 108 Spat oes 
Czechosloy 358 : Brit. S. Africa 81 1,928 3 206 268 643 
Denmark ; ’ 4.410 148 120 Brit. BE. Africa : Fh = 608 
France 73 17,392 17 303 Egypt l 61 ae 362 
German) l 6,108 963 2,957 Liberia Fal aa ee 152 ‘ee oes 
Hungary 825 Portuguese E. Afr. 13 695 1 205 ove eee 24 
Italy 32 7 Oth. Portg'’se Aft - a 57 
Netherland Z 067 11 84 —— —_— + EEE —_— 
Norway) ¥ 10 3.946 i. Total 2,.856$116,402 826 $85,848 $10,593 $42,128$171,769 
Spain - 93 19,116 64 293 
Sweder 78 9,427 F 
S Fe ] rie¢ 17 > £09 ‘ . - . “oe . 
te ot gg 199 51 one =. tte, April Exports of Carbons, Ribbons and Filing Supplies. 
Canada ) 14,7 8.49 26.06 United States exports of carbon paper, typewriter ribbons, 
Costa Rica { 420 108 73 filing folder index cards and other office forms in April, 1924. 
Honduras en a y 722 By the Division of Statistics, United States Department of 
Panama aa ere ’ 875 Comme 
Mexico R¢ 9,568 Filing 
Newfoundland & Labrador l 0 folders, index 
3ermuda ' 1,380 cards and Carbon Typewriter 
Cuba ke f 10.710 g1 141 other office paper. ribbons. 
Dominican Republi 1 3,467 240 2 Countries forms. Pounds. Pounds. 
Dutch West Indies = 2 Austria an — 50 $ 7 
Argentina ro 46 7,167 . Belg 139 $ 100 832 1,374 
Brazil Lane 37 5,130 54 40 Bulgaria ae ne 15 32 
Chile 5,942 66 70 Denmart 510 356 574 853 
Colombia 4 1,151 254 126 Finland eee eee 560 869 
Peru g 2,108 Fran 904 744 2,314 4,613 
Venezuela tee 8 1,020 Italy 3,934 3,206 1,522 1,161 
British Ind 4 a eer Netherlands 706 1,135 R 200 


Straits Settlements 


Norway 














ey 
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Filing 
folders, index 
cards and 


Carbon Typewriter 


other office paper ribbons 

Countries forms Pounds Pounds 
Poland and Danzig 169 S81 112 129 
Roumania 346 200 
Spain Sut HOS S29 $53 93 
Sweden 1,319 993 1,104 1,831 
Switzerland 995 1,297 299 1,707 
England 674 13,808 12,684 5,756 8,167 
Scotland i2 85 5 S 
Canada 149 / ri 9 2,38 1,0 
Costa Rica 190 86 18 f 
(juatemala 10 so 6 87 219 
Honduras 118 ti 6 r 17 
Nicaragua 13 14 27 4 9 
Panama ll 170 109 87 166 
Salvador 2 ) 
Mexico 1,398 1,452 1,942 900 1,910 
Newfoundland and Lab lf 130 173 pai 
rermuda ; ‘ 16 , 14 
Jamaica 129 68 $1 16 S 
Trinidad and Tobago i4 + 60 
Cuba l Os! 2,926 608 1,022 
Dominican Republic t 666 R55 120 123 
Dutch West Indies 182 239 
Haiti 27 120 69 ‘ aon 
Argertina 57 955 1.450 010 
Bolivia 121 TS 30 
Brazil 1,714 36 1,907 1,862 
Chile 11% 01 1.506 379 SAH 
Colombia i Lou 154 412 737 
Meuador 7 t 12 
British Guiana t 16 30 
French Guiana ) 52 3 12 
Peru if iS 140 124 30S 
Uruguay H41 630 ) 14 
Venezuela f i7 { $25 
British India 607 2,075 3,808 », 121 
Cevion 12 9 2 
Straits Settleme 18 oe 
Chin: 9 1,97 1,414 994 1,531 
Chosen ll 13 
Java and Madura S54 685 67 825 
French Indo-China 
Hongkong 28 35 
Japan He 12,893 8,984 111 264 
Persia $20 393 
Philippine Islands 4 217 110 143 
Russia in Asia 2.669 1,740 , 
Siam 11 169 
Australia 35 6,786 4,424 1,977 2,797 
French Oceania 5 16 
New Zealand } 1,663 1,549 383 (0S 
British West Africa 11 39 30 28 41 
British South Africa 208 1.656 1,202 12 664 
egypt 64 253 268 5R6 
Poctuguese East Af! , 

Total $15,861 87.40 $67,692 33.988 $53,432 


April Writing Paper Exports. 

United States expor:s of pape 

velopes during April, 1924 of 
partment of Commerce 


teries and 
Statistics, 


writine 


By the 


papers, 
Division 


en- 
De- 


Paneteries 


Writing paper, (writing paper 


except papeteries in boxes Envelopes 

Countries Lbs Lbs Lbs 
Azores & Madeira Is. 3,117 $ 545 
Denmark 1,456 261 . : 
Italy 30.6 15 
Lithuania : 430 $ 401 
Netherlands 1,710 41 dwae 
Spain go 63 
Sweden 1.760 604 -*" 
England 317 236 ; 
Canada $4,927 10,244 24,428 6,336 2.133 R96 
British Honduras 82 15 S4 27 o41 80 
Costa Rica . 2,667 691 3.141 513 : ‘ 
Guatemala 626 17¢ 190 19 1,048 373 
Honduras 106 a8 48 199 1.468 1.264 
Nicaragua £,089 7TS¢ 1,276 165 144 tb 
Panama 1,621 {84 1.971 I76 > 645 1,022 
Salvador 992 1Nf 2,711 518 nae 
Mexico 28.578 8.3 12.934 2.839 177 1,818 
N'f’'dland & Labrador 3,950 1,871 », 169 995 107 51 
Bermuda 608 19 81 a wadun sadniee 
Barbados 36 24 928 204 
Jamaica 2.998 168 4,891 795 
Trinidad and Tobago 1,864 870 14 10 
Other Brit. W. Ind S68 259 262 70 
Cuba 16,041 46 42.404 8,148 4,278 1,464 
Dom. Republic . 3,694 S63 093 S83 68 43 
Haiti ‘ 1,451 21 924 229 635 435 
Virgin Is. of U. S 141 21 100 54 
Argentina 1,697 1,626 1,020 204 
Brazil ; 28.674 1,16 33 et Stasew canna 
Chile ; ; 301 223 : 
Colombia 1,537 677 4,240 S17 27 YS 
Ecuador 7 19 
British Guiana $25 157 +s ae - 
Peru .. 3.919 85 2.169 675 212 69 
Uruguay 191 17 
Venezuela 2,777 645 
British India 120 349 
Straits Settlements 2,604 217 
China 44,301 6,398 19 14 601 283 
Java and Madura 1,598 203 
Hongkong », 873 798 anh 
Japan 2.898 737 285 131 671 153 
Persia 8,190 1,044 ; nes 64 - 
Philippine Islands 29.852 1.532 77,982 11,412 2,238 705 


Papeter 


Writing paper writing pay 





except papeterl in boxe 
( intrie Lb Lbs 
Lusti 1,954 ] j 
Brit One i 
French © inia 1, 79¢ iS 
Ne Ze a é r i 
Belgiar Kone ‘ 
Brit. West Africa 24 
Brit. S \l i 747 ‘ 
Kg 
‘ 14 ¢ ry R74 & 


Shipments of Writing Paper and Envelopes to 
Territories 


April Exports of Miscellaneous P 
ly ~— ts export ’ ene is na ‘ 
during April, 1924. By 1 s 
ris | ow 
| | | 





Non-C 


aper 


Nethe d 
Port i 22 
Spa 
Swe ’ ) 
ier d { } 6,s 
Canada 10 j ( ; 
British H i 17 
Cost Rica 
(;unat TY 
Hondura ‘ So 
Nicarag 7 ts 
Panat 2.049 ) f 
Mexi« 95.148 ; VIS iy; 
N’f'dland a LalLra 604 ist 247 
Bermud 
Barbados 
Jama i ov 
rrinidad and Tobago 146 t 
Other Brit. W Ind 
Cuba i { { 07 
Don Republic 1.380 ' 17 &8 i 
Duteh W t Indies 120 11 
Haiti le ( 129 
Argentin 28 if 1.704 ) . 
brazil 41 4 
Chil 125 166 ss4 6 
Colombia 1.346 Vj 28 2 ( 
Eecuador S15 O4 f 
Britis (juliana 
Dutch Guiana 
Peru 1 i4 17 ”) 
Uruguay 136 100 
Venezuela lt So 
British India 1,109 ‘ i37 10 ) 
Ceylon 
Strait Settlements 167 Nf 9 194 
China 450 812 100 
Java and Madura 609 64 
French tIndo—China 5 
Hongkong 740 t 1,694 10 . 
Japan 
Philippine Islands Ho 812,600 1,150 
Australia 1.538 12,670 1,617 ] He 
New Zealand > 370 688 238 f 
British W. Africa 4 l 
British S. Africa 286 ws 99 69 
British E. Africa 
Total 126,694 $ 21 138.575 $21,418 148,669 $5 79 














Or the 




















The detailed inquiries which follow have been » ed 
dire from readers of Office Appliances. They ar ngible 
business opportunities which are well worth follow 

Overseas. 

Badajoz, Spain.—Fernando Nav: Sastro, A 
is in the market for typewriter ribbons and carbon } I 
Castro is representative for the Underwood T 
pany 

Latin—America.—Manuel Valladares, a Spania W 
tablished trade in Latin-Amer representing S 
manutacturers desires connections witl ( “W i 
manufacturers of stationers’ supplies He n s 
care of Iron Clad Ribbon & Carbon Compa ( t 
New York, N 

Madras, India.—The Modern Equipment Cor 
Thambu Chetty street, desires to act as repres a 











— 
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y An ‘ nanufacturers of office devices. References will 
give company’s letter indicates that it is a 
r tionery and office requisites, wholesale dealer in 
ons, and contractor tf district b« i and rail 
Toronto, Ontario, Canada.—C. L. Bailey f the British 
Agency Company, 41 Lombard t s interest adding 
Ame! flice specialty to | ter? ry, wil h lies east 
f Toron 1 company does a 1 ifacturers gent bus 
ess for Amer in and Englis! t ! fT special 
and drug sundries 
Domestic. 
Berkeley, Calif.—Chester F. Goldstei1 re H Claremont 
op é the Typewriter Exc! xe n San Francis 
He wis 3 » get in touch wit! \ saler ler wht 
fur g or rebuilt Rer { ype 
ers, ] l either singly an 
Detroit, Mict R Tr. Andersor Lal t = vriter I 
hang i9 West LaFayette aver ! I f Mul 
| d gz machin I zg 1 I nd all 
k T mechat n Nl hould ssed tt 
Mi Ar who is an x office , mat 
nadlir ichines 
General ufacture! t d ir ff rniture 
epartment d res to take on ‘ sor er article 
ig to the same trade Che s organizatic equipped 
over t entire country and « \ oO inotl ne read 
Addre Mess., care Office \ nces, 41 se Dearbor? 
eet. C Ill 
La Crosse, Wis.—The Willian Office Suppl ( pany wil 
open a statior and commer¢ furnitur tore bout July 
H. O. Williams states that the compar “ be the 
market for stocks of all kinds 
Milton, Florida.—John A. Davis, | National I build 
d ! igene covering Flot r the western part of 
stat f itionery lines Mr. Davis call } consumers 
0 0 office equipme! irniture and drug stores. 
Oakland, Calif I’. B. Waldir \ rtment 410, 14¢ \ street 
vishes to district manager for t} Pacif t territory 
as sal ent in San Frar I Ang s ft some 
eritoriou ffice appliance He w ilso entertain a propo- 
for I iting two or t non-competitive iines in 
ego! W ngton, Idaho, California, Utah and Nevada. He 
hac t eal experience eting hig! gerade offices 
inderstands | air and train office 
He ild 1] nd direct 
! I eSs perso! M dir ositior 
I nd bu il or I 
Phoenix, Ariz Boyd & Clark Nor S ar 
the et for a quantit x I t I s and 
gel Ku formation n M H. M. Clar 


Opportunities fo 
These opportunities a 


as furnished by the De 


trade 
fashion 


+ 


not so detailed as 


is sufficiently explicit to give 
acter of the pr 

These 
miscuous 
Trade 


merce 


ospects 

given ident 
of the r 
developed 


items are 
publication 
Opportunities 
The 
their recipients 
DISTRICT OFFICES 

Boston: 1801 Customhouse. 
Chicago: 76 West Monroe 

street 


Manila, P. I 


names and 


George L. Lo- 


gan, Mgr 

New Orleans 214 Custom- 
house 

New York: 734 Customhouse. 

San Francisco: 307 Custom- 
house. 

CO6PERATIVE OFFICES— 


Akron, O.: Chamber of Com- 
merce 

Baltimore, Md.: Export and 
Import Board of Trade 

Chattanooga, Tenn.: Foreign 
Trade Secretary, Southern 


Railway System. 


Cincinnati, Ohio: Chamber of 
Commerce 
Cleveland, Okio: Chamber of 


Commerce 
Columbus, Ohio: 
Commerce 
Dallas, Tex: 
Commerce. 
in some cases an inquiry of 
listed under several classificat 


Chamber of 


Chamber. of 


in the form previously 


a good 


addresses 


r Foreign Trade. 

n skeleton 
‘partment of Commerce While 
used, the information 
of the char- 


re presented now 


conception 


ifying numbers, to avoid pro- 


connected with Foreign 
the Department of Com- 
must be published by 


lames 
by 


not 


COb6PERATIVE OFFICES— 
Continued. 


Dayton, Ohio: Dayton Cham- 
ber of Commerce 

El Paso, Tex.: Chamber of 
Commerce. 


Indianapolis, Ind.: Chamber 


of Commerce 

Los Angeles, Calif.: Chamber 
of Commerce. 

Newark, N. J.: Chamber of 
Commerce. 


Norfolk, Va.. Hampton Roads 
Maritime Exchange. 


Philadelphia, Penna.: Cham- 
ber of Commerce 
Pittsburgh, Penna.: Chamber 
of Commerce. 

Portland, Ore.: Chamber of 
Commerce. 

Richmond, Va.: Chamber of 


Commerce 
Rochester, N. Y.: 

Commerce 
Seattle: 515 Lowman Building. 


Chamber of 


St. Louis: 1209-1210 Liberty 
Central Trust Co. Building. 
Syracuse, N. Y., Chamber of 
Commerce 
identical number will be found 
ions. This indicates that the 


same inquirer is interested in the various lines mentioned. 


nde? fo loose 
¢ 
é 
(¢ 
I fice ul s I 
10.70 , 
nd suppli ff 
N hase and a ! 
I ff 1 hous 
cont plated 





(312 I \ 189 
N ad 
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Furniture, steel, office, Weltevreden, Java.—No., 10,395; exclu- 
Sive age y desired 
Graphite for pencils, Vienna, Austria.—No. 10,667; purchase 
ind agency contemplated. 
Leatherboard and container board, Swansea, Wales.—No. 
10,712; agency desired 
Ma es, adding, Amsterdam, Netherlands.—No. 10,024; 
gency desired 
Ma s neg Weltevreden, Java.—No. 10,104; agency 
desire 
Machines u I Batavia, Java.—No. 10,381; agency de- 
Ma small calculating, Copenhagen, Denmark.—No. 10,- 
M Vienna, Austria.—No. 10,391; agency 
hines, cal ating, Wellington, New Zealand.—No,. 10,- 
2922- purchase agency contemplated, 
Macl or embossing names, Rangoon, India.—No. 10,372; 
irchase and agency contemplated. 
\ es, numbering, Weltevreden, Java.—No. 10,104; agency 
Ma ! ing. including cylinder and piatee presses, 
euillotines and other cutting machines, and binding appliances 
g is Reci Brazil.—No. 10,530; purchase contem- 
Ma s ew! Batavia, Java.—No. 10,381; agency de- 
sire¢ 
Mi rs, Hamburg, Germany. — No. 10,474; 
eT] i re 
M Vienna, Austria.—No. 10,391; agency 
M ter, rebuilt, parts and tools, Vienna, Aus- 
purchase and agency contemplated. 
M typev Weltevreden, Java.—No. 10,395; exclu- 
typewriter Vienna, Austria.—No. 10,024; agency 
Machines, typewriter, Weltevreden, Java.—No. 10,104; agency 
Macl ! naking gold pen points, Paris, France.—No. 
! ontemplated. 
es ffice supply lines, Vienna, Austria.—No. 16,028; 
, ' contemplated. 
P {ms Netherlands.—No. 10,031; purchase con- 
en 
Z No. 10,747; agency desired. 
I Buenos Aires, Argentina.—No. 10,258; agency desired. 
Pay Ca India.—No. 10,170; agency desired, 
| Melbourns \ustralia.—No. 10,166; agency desired. 
P irbon, Liverpool, England.—No. 10,023; purchase or 
I ntempiated 
I irbon, Liverpool, England.—No. 10,066; purchase and 
I ul Prague, Czechoslovakia.—No,. 10,663; purchase 
} r Weltey vreden, Java.—No. 10,104; agency desired. 
high-¢ e bond, Rio de Janeiro, Brazil.—No. 10,528; 
t | de Janeiro, Brazil.—No. 10,529; agency 
I vrit be quality, Paris, France. — No. 10,532; 
rea ed 
Points, gold per Paris, France.—No. 10,095; purchase con- 
em ite 
R tv] er, Amsterdam, Holland.—No. 10,031; pur- 
haseé template 
Saf ffice, larg: inet type, Penang, Straits Settlements.— 
N i purchase contemplated. 
~ n, for stores, Johannesburg, South Africa.-— 
\ de red 
~ bra teel, Prague, Czechoslovakia.—No. 10,419; 
contemplated 
Spe es ffice, Copenhagen, Denmark.—No. 10,103; agency 
sire 
s oner} Amsterdam, Netherlands.—No. 10,031; purchase 
' my Tec 
Stat The Hague, Netherlands.—No. 10,095; purchase 
ntemp 
Statio R n, India.—No. 10,089; purchase and agency 
I my i a 
Sta e! good all kinds, Vienna, Austria.—No. 10,703; 
r nd agen ontemplated., 
S y i office supplies, Bahia, Brazil.—No. 10,647; 
Stationery Wellington, New Zealand.—No. 10,222; purchase 
£ contemplated 
Sup office, Batavia, Java.—No. 10,381; agency desired. 
Sup! office The Hague, Netherlands.—No. 10,088; pur- 
I template d 
Supt office luding drawing instruments, stationery, 
per s and tacks, The Hague, Netherlands.—No. 10,095; 
rchasé¢ ontem] l 
i i 
Sup office, ir iding filing systems, colored leads and ink, 
I mm Englat No. 10,023; purchase or agency contem- 
Sup} ffice cluding stationery and duplicator supplies, 
Wellin ! New Zealand.—No. 10,222; purchase and agency 
rr ited 
Systen filing erpool, England.—No. 10,023; purchase or 
gre! ntemplated 
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Index to Office Appliances—January to June Inclusive, 1924 
This Index Will Appear Regularly Hereafter, in February and July of Each Yea 


Starred (*) Items are Illustrated 








Page 


ADVERTISING 
Advertiser's Guide to 


Color Selec- 


9 rrr ccupaeues 77 
Car Cards, Gill, J. K., Jan - 04 
Colleges Use Parker Advertising in 

Classrooms, May.......... .70, 73 
Dealer's Advertisements*, ¢ ‘hilds & 

Company, &. D., J@m..ccccesss 23 
Humor, Politics and Advertising, 

Ivan Allen-Marshall Co., May.. 78 
Man and His Device, May re | 
National Advertising for Uhl Line, 

Dr evétbansses a6 6682 abeceasonss GO 
Retailers’ Advertising The, Mar.. 

Lipedatehesteoaeee 17, 18, 19 
Some Unusual Advertising, Brown- 

Morse Company, Jan...... 88 

APPOINTMENTS AND ELECTIONS 
Agan, B. B., June : 38 
Alderson, Barney, Feb 45 
es re BEM co cccccecvoeseces 46* 
Alma, Carl Egon, June 34° 
Atkins, Add., May. ; 166 
2 diy GNM cccccsecses 34f, 34e* 
i Ce ce sceceabedenes 81 
si. Mie Mn su ssececus viewed 45° 
Blankemeyer, E. E., Mar 41 
Ce es Me. dccentsnceneeeees 35 
Bowman, P. W., Feb. 78 
i in dh Mins iedoveceseeeaues 134 
Brown, Louis M., Feb.....ccccccecs 158 
Me Mts Moc ccciccecseceeuss 139 
Burris, O. E., May..... ina 173 
Burroughs Adding Machin Ce.; 

Feb, 46* May... .133° 
Campbell, W. E., Jan 105 
Chicago Ass'n of Commerce, Mar 109 
Churchill, H. C., Jan 34° 
Claitor, Otto, Feb - 148 
Cote, PF. KR. May. ee ee 39 
Conover, Seymour, Feb............ 13 
Cornell, Edward, May....... - 173 
Se ie Bled Pea cecscccceccecse 152° 
Crocker & Company, Feb 92 
Daniels, Harry, May.. eae , 47 
Davids Ink Co., Thaddeus, June 38 
Davison, James H., Feb.... 152 
Decker, Frank L., Feb.......cccces 78 
Denaxas, A. M., Mar.. 32 
Dick Co., A. B., Jan 105 
Dictaphone Corp., Apr. van 
Direct Mail Advertising Assn., Jan. 191 
Dodwell & Co., Jan.. baie 35 
Dornette, John, Jr Apr 40 
Doughty, George E a 69° 
Dunlap, Ciaude, June PRP E oe i4h 
Duplicator Supply Co., Jan.. 64 
Ehler, H. W., May ie céuaet 95 
Eliiott-Fisher Co., June ee 
Fillingim, F. M., Mar.. - 90, 182° 
Fles & Co., L., June Se 33 
Foreman, Robert, June 4g* 
Forster, E. R., Feb... 78 
Freer, Cyril C., May 39 
Garlick, C. L., Feb ; 78 
Gledhill, Walter, June 34f, 34g° 
Gites. A. T., JF... Apr vind 
Goode, Scott S., June 34g 
Gordon, Arthur, Apr 37 
Gottlieb, Joe, Mar 37 
Graetz, Paul, May 105 
Graham, L. B., Jan... . 43° 
Grayson, Charles Y., Jan ..151° 
Hancock, E. F., Feb... .143* 
Hancock, G. E., Apr.. 38* 
Hardig, J. L., Apr 89 
Haskins & Sells, Jan 133 
Hayes, James R., Jan 42 
Heaton, Arthur B., Feb ‘ 47 
Herman, A. 8., June ...04f, 34° 
Honeywell, lL. K., June 35 
Horder’s Inc., Apr 77 
Huff, Robert J. W., May 48 
Hull, M. C., Feb...... 69 
Hunter, E. E., Mar 41 
Hunter, Miss Estelle, Apr 105 
Ivory, Edward P., Apr ea 
Jackson, S. W., June 4f, 34° 
Johnstone, C. H., Feb $1 
Joines, J. J., Jr.. May 105 
Keenan, Paul, May.. .169* 
Keliner, Albert, Mar 152 
Kemp, E. Denning, June 33 
Kendall, George F., Feb ° 70 
Kenly, George W., Jan 122 
Kilduff, F. W May .138* 
Bnor, CC. W., Jan. ooehda® 
Knox, J. B., June ; ...94f, 34g° 
Knudsen & Bommen, Mar - 155 
Lambert, A. L., Mar . 134 
Leach, Charles F., May . 158 
Lines, Edwin D., Feb............. 69* 
Mie Me ccesecsceceecoese 105 
MacAgy, D. C., Feb..... i dateoteet 78 
Mayo, Nelson B., Feb............... 157 
DE. Wis Mite Bo cccescccece 7 
McDermott, George R., Feb........ 143 
a ~ Sead Office Equipment Co., - 


Page 
a. Wi MN, ccc veccseeewnns 34¢ 
Messimore. John W., May 137; 
do cuntenéaces éue tances un 
Meyer, Edward A., Mar 102 
Mick, Norman O., Jan 50 
Moore, Thomas W., Feb..........+- 78 
Morse, H. H., Apr.... 10° 
EE 152 
Nachtigal, C. H., June oe aes 35* 
Palmer, Lionel G. H., Jan.......... 45* 
Peck, W. J., Mar ‘ 38 
Peterson, H. A., Mar 12 
Pike, A. H., Feb ; 140 
Plummer, H. DuBois, Feb........ 139 
Rapid Addressing Machine Co., 
Feb. cceesus woe pede bh bees 60 cases 36 
Reynall, Charles E., Apr ‘ acl nee 
Roberts, J. A., June. ‘ s4f, ig* 
Rogers, Frank, Mar...... 177 
Rogers, Joseph E., May. ape 113 
Royal Typewriter Company, Feb 16 
Sandgreen Otto, June. 81 
Schern, John R., Jan 80 
Seward, L. W., June 4g 
Shaw, G. E. L.. Mar 182 
Sipe, W. M., June 342 
Snowden Company Jack F Jan 134 
Spaeth, R. E Sa 45 
Spahr, G. Ww... Jan... a 43* 
Spalthoff, A. E., June....... 4f, 34¢° 
Stapleford, E. T., Feb ‘ 81 
Steel Equipment Corp., Mar 101, 102* 
Pi Mie Ma docceccoceces 35 
Steffens, F. C., Mar. garde eacke ac eee 
Stevens, C. D., June eee ew 
i ee MS co coc seee cocewes 44* 
Stewart, W. B., Feb......... ere 
Stith, M. L., June eee 
Swee ney, OO ear 52 
EEEOO INGWE, POD. ccccccccccces 37 
ee. eee. GE. SOs cccccscoces 172* 
Thompson, Ed., Jan., 75; Feb 5 
Thompson, L. E., May a telene 109* 
Tinney, Harry E., Mar 110 
Tunley, Arthur, June....... 33* 
 ,  BM ck cc ccccsececucs i6* 
Underwood Typewriter Co., Junse 33 
Van Buskirk, Francis E., Feb i7* 
Wakefield, S. D., Jan... 39 
Waldin, Paul B., May... {8* 
Ward, P., Mar 39 
Watson, R. J., Feb —e 161 
Webster Co. F. S.. Mar.. ee 102 
Weis Manufacturing Co., Feb 45* 
Welch, C. W., Jan 134 
White, Leftin E., Feb 125 
Wilson, Ross A., May. 23 
Witkowski, C. F., Jan , ‘ 44 
Woodbridge, i May eccceos 41 
Woodbury, ten, Feb 105 
Woodin, L. W., June........ 34f, 34e° 
Wright, F. F., Jan. 43* 
Yawman & Erbe Club, June........ 210 
Young, Bruce F., Feb. 95 
ASSOCIATIONS—LOCAL 
Alco Boosters Club, Apr see 140 
American Retailers’ Assn., Jan 29 
American ,Walnut Manufacturers’ 
Assn., Feb. 57; May ia aie lacie 
Apela Clubs, Jan., 53; Feb., 46, 143; 
Mar., 44; May. oe SS 
Atlanta Retail Merchants’ Assn., 
Dh hOsencesbetsaekedensceaes eee ae 
Baltimore Office Anne Man- 
agers’ Assn., Feb., 52; May 87 
Baltimore Stamp Club, Feb. cs. 
taltimore Stationers’ Assn., June {1 
Boston Stationers’ Assn., Jan., 59; 
Mar., 46h. 48; Apr., 66; June.... 52 
Birmingham Business Equipment 
Assn., Mar., 48, 51, 57; June. . 59 
Boston Stamp & Stencil Club., Feb 
‘ (obese eertbacoesces , 98 
Boston St: ationers’ Bowling League, 
May, 102; June... 56 
British Stationers, Mar......... 33 
Bureau of Envelope Mfgrs. of Amer- 
RR SS errr : . 64 
Business Furniture Assn. of Cali- 
fornia, Apr..... ‘ ; ““ .70, 7 
‘apitol District Stationers’ Assn 
eee es Pere erere, 74 
Chicago Assn. of Commerce, Feb 134 
Chicago Assn. of Credit Men, Feb 
61, 51; Apr., 66, 66; June......... 52 
Chicago Off. Appl. Mgrs., Jan., 53, 
54; Feb., 50: Mar.. an ae 
Chicago Stamp & Se al Club, Jan., 
167; Mar., 46d; Apr., 62, 65; May 
BPS ee ES a eee 50 
Chicago Stationers, Feb... inca oe 
Cincinnati Furniture Exc h., Jan., 
: Feb., 140; Mar., 46; Apr., 48; 
SL Ai niceetienteeade eee deee4s ence 67 
College Bookstores’ Assn., Jan 113 
Colorado Stationers’ Assn., May 50 
Connecticut Valley Stationers’ 
Assn., Feb., 48; Mar., 46e, 46f, 
Gams FORT.” GOs TOMO... cccccccoces 60 











Detroit Railroad Ace ing ‘ 

ference May - 06 
Essex County Stationers \ 

Mar - 16 
Export Managers’ Club, Apr 179 
Fine Stationery Manufa I 

Assn Apr ‘ 0 
Guild Products’ Corp Apr 6 
Hoosier Stationers’ Ass: \pl 

May, 52; June.. 55 
Illinois Booksellers As J 

44; May 166; June.... 1° 
Kansas Book Dealers’ Asst 

171 Feb min +e ate lol 
Maine Office Appliance Ass 

Ses. Os See sas. ; 6 
Merchants Assn ( New ¥ c 

Mar ptidiata Wd edcat aes ee as 10 
Mittineague Beneficial Ass! \ 
Move-More-Merchandise ‘ 

tior 0 eee 30 
Newark Stationers’ Ass! \ 65 
New Orleans Stationers (Api 

56; Apr.. oes 8 
Ne W Yor k State Whole Sait rs As 

Feb. ‘. 7 105 
Office Appliance Assn. of |! 

Apr ceoseces eeeees 77 
Office Appliance Assn. of New O 

leans, May..... : 48 
Pacific States rape r Trad As 

eu bme ene cn eice 29 
Philadel iphia Office Appl Mgr 

Jan 53; Feb., 52; Mar., 46d; A] 

i a : nee - l 
Philadelphia Stationers Assn 

Mar., 46d; June... ; : . 60 
Pittsburgh Off Appl. Mers Jar 

54; Mar., 39*, 93; Apr. 69 7 

Sn anrtcesieasheddnione ‘ 7 
Pittsburgh. Stationers’ Club, Fel D2 
Printers & Stationers’ Div Jar 59, 60 
Purchasing Agents’ Assn., Apr L9¢ 

pS ee ree ‘ ‘ 213 
Queen City Furniture Clul Mar 57 
Red Seal Club, Apr..... ; oe 46° 
Richmond Stationers’ Assn., Mar 

° eee ° cece 46e* 
Seattle Exchange Club Mar. 121 
Sta-Man Club, Jan., 50* 95 f 

Feb., 57: Mar., 46b; Apr., 52 ° 

130; June.... es ‘ 341 f 63 
Stationers’ Assn. of M t 

ws  evacesenseen .-54, 59 
Stationers > Yor 

Mar., 46 

June , 27 
Stationers’ Club of Buffal Apr 65 
Stationers’ Golf Assn. of New York, 

May , - eenées 15 
Stationers’ & Publishers Bd é 

Trade, Jan., 44; Mar., 462 Ap! 

77: May. exes 52 
Stationers’ Square ‘lub, Fel if 

50: Mar., 46h; BS 55; June 183 
St. Louis Stationers’ Assn Apr 78 
Ten Year Club, Apr... ‘ 49° 
Transvaal Assn., Feb 12 
Tri-Cities Stationers’ Assr Mar 16d 
Twin Cities Stationers’ Ass Mat 

becuse , wees ee 4oh 
Wholesale Stationers’ Assr Fet 
Yawmar Erbe School of I 

PG, “a0 becenseae 
ASSOCIATION—NATIONAL 

President Allen, Jan 167 Mar 4oa 
Allen’s Plan approver d, Jan. 21 
American Pulp & Paper Ass’! 

nk wpaesriabducoorecant ; 125 
Aaneciated \dvertising Clut Ja 

125; Mar ne 2 
Com tees, (1923-1924) ‘Jar ’ 
Copper Export Organization, Fel 177 
Cost Conference, Apr.... 188 
Council of Commercial Furniture 

Committees, Apr... 8, 1 102 
Dire« Mail Advertisins \ 

De <ceseasovnnar 19¢ 199 
Federal ‘Trade Commission, M 96 
Foreign Trade Council, Apr 184 
International Assn. of Esperantist 

Stenographers, May....... 45 
International Stamp Manufa r- 

ers’ Assn., Mar., 46a i6b, 49d 

Apr., 62, 77; May, 52; Mar 

June ah euea ideas as § », 60 
National Assn. of Chair Mfrs., Fel 

Ear Ai een eee 24 
National Assn Cost Accountant 

SOR, AEBS Bic cccses 123 
National Assn. Office Appl. Mfr 

Apr., 46, 47 May, 41; June....48, 53 
National Assn. Purchasing Agents, 

Pa, Se . Bi cacncence , see Bae 
Natl. Assn. School Supply Jobber 








ar ==) 
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Page. Page. Page. 
Natl. Assn. Stationers, Office Out- Glass & Prudhomme ae Egbert, Fox & Co., May....... é<cnee 
fitters & Manufacturers, Feb., 96; Kasten & Co., H. A., Jan.... .. 134 Eliiott-FPisher Co., Jam........ssee0+ 72% 
Apr., 39; Mar., 38, 94, 97; Apr., Melind Co., Louis, 0 ES ae eee Emery-Pratt Co.; May..:...... esesé 
17. 148 May., 56, 96, 98, 101; Mockler Petchell Stationery & Erhard & Co., F. be , May wise earl ye 
DE, censutsaswannen 42, 44, 47° 68, 72 Cigar Store, Feb..... »+- 125 Eveready Co., Ja 80 
National Educational ‘Association, Morris Co., Bert M., Jan -» 88 Farnham Printing ‘& ‘Stationery Co., 
Se 6 cgusoceadewwenn tee 4. @ New York Concerns Consolidate, ASP. <.5 xwnbenaanes 44° 
Place of Next Convention Fixed, Feb ; ee Gos seeeuan coven } “ayetteville Office Supply Co., June. 23 
BO odasndgedtaeian feuenas OO Ohashi Co., Mar....ccccrcsccccccves 62 Feldman, D. M., Mar......scscesess 106 
Society of Industrial Engineers, Pencil Exchange Corp., Feb osess 60 Fogg Bros., Dee. oc sonvee cuits 
MT, Ere eS 136 Prakta & Retell & Swart Handel- Foote & Davies Co., Apr........... 7 
Stationers and Federal Trade ¢ ‘om- svereeniging, Feb. .... seeeee 36 Force Co., William ‘A. MEAS... cvccee 81 
ee a pe ere A 26, 27 Scoville Manufacturing Co., Feb... 110 Fort Wayne Printing Co. ADP i cxucs Oe 
U. S. Chamber of Commerce, May. 181 Shepherd & Spooner, Feb . 134 Franklin Desk Co., Mar..........++ 97 
Wholesale Stationers’ Assn., Feb Smith Co., Maurice C., Jan Gibson Art Co., Feb.........:-e0000 158 
174: Mar., 46c; June......... 5 Success Line Inc., Feb., 140; Mar 41 Gilman Ca, A. 8., a eee 
BIOGRAPHICAL Three New England Concerns Goes Lithographing Co RG cleat 36* 
Baldwin, D. C., May........ 23* _, Merge, Jam........++- . 18 Gonzales Padin Co., Apr........... 34 
Besser, Oscar J., Apr....... 130 [ypewriter Store, Inc., Jun w+se 38 Gould, Inc., W. Reid, May......... 158 
Carpenter WwW. W. S.. Jan.. i9* Utah- Idaho School Supply Cr Feb. 15 1 Gourland Typewriter Co., Feb...coo & 
Foist, Joseph, Jan....... a Wabash abinet Co., Feb oreo 157 Green Co., Herbert, Lefer 33° 35 
Gifford, Miss Louise, Apr......... 136 White, F. B. Typewriter Co., Mar 44 Hall Lithograph Co., Mar........¢. 227 
Holland, John, May........... ... 43 EDITORIAL E Hammond Typewriter Corp., June. 28* 
Hunt, Edward, Apr............. -.. 129 \ Bad Practice, Feb........ -- Harpel Art Store, June..........0. 
Jones, John B., Apr......... a. a \ Kick” from “Make-Up June. 18 Hedman Manufacturing Co., Apr... 93° 
Miller, William H., May...... . 178 A Somewhat Delicate Subject, Horder’s Inc., May, 106; June...... 
Pettibone, Amos, Jan........ .. 48 Mar . coves Bl Horn, W. C., & Bro., Mar......+. 106 - 
Ramskill, George P., Jan... 27° Brokering on a Retainer Fee Hurd of Sharpsburg, May......... 105 
Reeve, Birdie, May.......... 43 _ADI soe eeeees: . <0 Hutchinson's Book Store, June..... 36 
Senttte, W. 1, BBB. ccss0s ie 398 Business Grows Kindlier, Apr 21 Ideal School Supply Co., Feb...... 197 
Tracey, John A., Apr...... 19*, 50, 52 Important Post Office Order on || Imperial Desk Co., Apr........++++ 106 
Ward. James P., May... pies 87 Newspapers, Feb.... eeeteseseee 29 ink-Out Manufacturing Co., June. 34b 
Watermar Mr s. De lia, June. 21 Indications Presage Active Trade, Invincible Metal Furniture Co., 
Veron: Ce Swed sss o8 34 APT. sec ne eee eeeneens sees OY Jan., 802 MOP s.écevsasvases aepay ae 
COMPANY MEETINGS & DINNERS In Which We Slip a Cog, Apr..... 20 Irving-Pitt Manufacturing  Co., 
Adams, Cushing & Foster, Inc., Law and Trade Information, Feb.. 22 Apr., 139; MA@y ...+scecesseesec4B 48° 
Jan ee eee ace ao 47 Make Hotel Reservations Now, Jaisohn & Co., Philip, June......... 183 
Add-Index ¢ rp.» May SER ie! oe 55 FUME ceeeeeeecceccesenes -- B Jersey City Prtg. Co., Mar........+. 
Ivan Allen-Marshall Co., Apr...... 66 On Business Expositions, Apr.... 21 Kardex International Ltd., Feb.... 148 
American ert yh Sales Co.. One Hundred Dollars for a Slogan, ; Kasten Stationery Co., Mar......... 109 
Mar aaa aca ae iccae OF eb. vee 20 Keys Office Equipment Co., Apr...180* 
Automat Pencil Sharpener Co., The Next Conve ntion, Feb 22, 23 Libien Press, May. 64505 det ¢00sbeunee 
Feb. OE 2 CO . 51° Souvenir Problem, June cooe 18 Lincoln Typewriter Co., June..... 34b 
Burroughs Adding Machine Co., Vernal Season, Apr seseeee BU Little, Inc., A: B., GAicccrcssccee 
Jan., 160: Feb., 37*, 50%; May, 49, frend of the Stationery Business, s Marchant at Greensboro, Feb...... 16 
Be SUMO cans sean nner 31%, 34c on lay et eeeeeeeeeeseeees a McDermott, G. R., Apr........ coos ae 
Carter’s Ink Co.. JONiccscccccccoccace 42 rrying to Be at the Other Fellow, i Merkham Trading Co., May....... 39 
Conklin Pen Manufac turing Co., = Feb. ... o- cocseres ses “0 Miller Cooper Ink Co., Mar........ 
May SE Ny BE LE eS at , £8 ['rying to Carry Water on Both Miller-Hutmacher Co., Inc., Jan... 180 
Corona Typewriter Co., June. - a4C Shoulders, Mar... coeeesece <1 Monroe Calculating Machine Co., 
Demountable Typewriter Co., May. 161 Why Mail Is Lost, May ee POM -vitruvesenten sebscecnves ae 
Dictaphone Corp., Mar........ .62, 67 FACTORY AND STORE CHANGES. Moore Printing Co., “May. be'ebeess bee 
Dixon Crucible Co., Joseph, Feb., Adams, S. G., Stamp & St: utione ry Moore Push Pin Co., SUMBOs co ccsehss® Se 
49: Apr Pee ER 49, 50, 52 Co RP cian eokeee . ° oss ae Mun-Kee Products Corp., pS eee 42 
Eaton, Cran¢ & Pike Co., Feb... 47 Allen & Co., May..... = ad ae Myer CO, BMOR.ccscccnvavesss en aret 
Elliott-Fisher Co., Jan., 46%; Feb., Allen Stamp & Stationery Co., Apr., Nelson- Hanna Printing Co., “May.. 43 
19; Mar 65, GS: DUMB sc. cceees 34c CR: Te csaviscias ; Per ereey Nitschke Bros., Feb........+.. 46 
Elliott-Fisher Sales Camp, May. 73 All-Steel Office Supply Co., Jan.... 43 Office Appliance Co., (Emporia) 
Faber, E., Feb., 52%; May..... a a American Exchange Service, Apr.. 135 APP.  -cssecccceses coscce SOP 
Guild Products, Mar...........-. 39 American Manufacturing Concern, Office Appliance Exchange, June... 37 
Hollywood Citizen, Apr....... : 74 POR, FTEs  Besiewances a ate Office Supply Co., Mar......+..e+++ 177 
Horder’s In¢ Jan., 47; May. 78 American Writing Machine Co., Ohio Calculating Co., Apr......... 130 
Esterbrook Steel Pen Manufactur- Ame, 168: SWB cscs sce: ii ae Oo. K. Manufacturing Co., "Feb. 78; 
ing Co.. Peaks ena biikae aaa ‘ 51 Anglo-American Pen Co May.... 161 JUNO coccscssccrces osése 38 
Gavin, John E., Mar......... 61, 62 Armstrong Cork Co., May ueaae 105 Old Town Ribbon & "Carbon Co., 
hy Point Club, Feb. aie 49* Art Metal Construction Co Mar Wob., T4¢ BiGGsiccescveyethectusss ee 
Hunt Pen Co., C. Howard, Feb PR 6 PNR oS «+110, 64 Oliver Typewriter Co., Apr......... 38 
Maloney-Gilmore Co., Jan.. 47 Atherton FE urni iture Co., Jan ioe 13 Oxford Filing Supply Co., Jan..... 9% 
Manco Club, Mar......... aay 62 Ault & Wiborg Co., Apt a ae Pacific Stationery & Printing Co., 
McClure & Co., A. C., Apr. mine 73 Austin Safe & Desk Co., Feb. . 139 a o0ecoepesoeed ame 
Metrem Club OO PES : 58, 61 Automatic File & Index Co May., Paper U — Co., Inc. e Apr. éenct ae 
Monroe Benevolent Society, Fel 19 ~ ~ June.. er ; . B4e Peerless Carbon & Ribbon Co., 
Monroe Calculating Machine Co., Bz ck Agenc} a” ee ee 34 SURG . cistacovsven ae SO 
MR non cee eee ees ate 45 Seneate Bindery Co., Feb 161; Peerless Wire Goods Co., ‘May..... 173 
Monroe Seven- Year Club, June.... 38 May AR A ts S i a Peter, Charles, Apr...... aenaue tah.ae 
National Blank Book Co., Jan.... 46* Bemis Bros. Bag Co., Feb.......... 134 Polar Manufacturing Co., Mar..... 62 
Noisele Typewriter Co., Mar.... 58* Berger Manufacturing Co., June.. 38 Pollock Pen Co., JQ@M..cccscccccssesss 
Parker Pen Co., Jan., 45; Feb. 47 Biglow & Co., L. H., Apr coos ae Quinn Stationery Co., Feb.......... 118 
Quimby Edward H., Jan.. ee 47 Boorum & Pease Co., Jan ne Rapid Addressing Machine Co., 
Red Cir le Club, Jan., 47; POD... 49 Boyer Co., Mar..... a. ae POD, occcccctcogecesassese 6 60bkae0e. Eee 
Remi: igton Typewriter Co., Feb., Brockmann Store, Jan *106, 109 Rand Company, June. 600600006 se 63 
54, i; “M Do civeneiedawvas ae 44 Burnap Stationery & Printing Co., Rees Co., John F., Apr... 136; “June.. 68 
Strathmore Paper Co., Jan........ 80 aay cove vr . Terr cree Regal Typewriter Co., eS 
Underwood Typewriter Company, Burroughs Adding Machine Co., Reliable Typewriter & ‘Adding Ma- 
Jan., 47%: Mar., 134, 39; June.... 34g Mar : ; ... 43° chine Corp., June 34h; June...... 64 
Wales Adding Mach. Co., Feb...... 50 B — é a Company, Alvah, Mar . 45 Remington- Noiseless, DR aiisseves 44° 
CONTESTS, SALES Buxt & Skinner Printing & Sta- Remington Typewriter Co., Mar..... 33* 
Burroug! Adding Machine Co., tiene ry Co., May f a 41 tepublic Stationery Corp., Jan.... 75 
Jan $5 Apr., 34; May., 161; Carlson Bros., Feb ... 40° tobidoux Co., My ...cccccccccccce 4 
June bétesoeneaeendean epoeone 34h Cc rrib Manufacturing Co., Jan., Rotospeed Co., May...... ooense Ee 
Remington Ty pe writer Co., Feb.. 152 Se) ere <eeilwiss ee Royal Addressing Machine Co., 
Royal Typewriter Co., Feb.... ~ ( ‘arrithers & Co., Apr. pwesneen eee 139 BERT csccsacesosx peccvevceue ieee 
Yawman & Erbe Mfg. Co., Jan., Central Manufac turing Co.. Mar 45 Royal Typewriter Co.,. May, 258; 
Ne . 129 Clarke & Bro., E. H., June.......34e* FORD «iavesnececsouiees onnsaceeres:. Gn 
CONTESTS, TYPEWRITER Cleveland Desk Co., June ; Sainberg & Co., Mar...... 82 
A Winning Trio, Mar. ; 98* Clowes, ©. Is, ABP. <0: ; 139 Schroeder Book ‘Bintionary ‘Store, 
Canadian Typewriting ‘Champion- Cole of Lawrence, Jan 50 May .occaodccesoswtstusnaven <ash= ae 
ship Contests, May....... 81 Columbia Steel Equipment Co Schwabacher, Frey Stationery “Co., 
Medals Reward Skill of Speed Typ- SOMO © wnsucucasnes aes ee MEAT. + opascadnkaneeas Syren 
Re, WORK oscicsanseseeetanna a Commercial Stationery & Loose Scott Typewriter. Exch., ART ne 139 
Noriega. Manuel, Jan...... Es, Leaf Co., Apr., 130; June....... 3 Sengbusch Self- Closing nkstand 
Piau, Mile. Odette, Jan.... : 35° Corona Typewriter Co., BO ae 142 Co., MABconvevetsctenedeeveen osone OF 
Remington Accuracy Contests, Mar. Corrick, A. Rae, May.......- .. 105 Shalleross Company, Feb., 161; 
Fade (atnvandhenereaans ..170, 173 Crane & Co., Jan.... Saas aie ae ABB. in das tdzeeeia ‘tgneeneceeenen ae 
Sacramento Valle y Type writing Crocker Pen Co., Apr,..... Ss Shields Stationery Co., May........ 69 
Contest, SONG. .scocssses 183¢, 185, 186 Crown Ribbon & Carbon Manufac- Simplex Metal Products Corp., Mar. 93 
CORPORATE CHANGES turing Co., Apr., 171; June....... 38 Smith & Bros. Typewriter Co., L. 
Ancram Paper Mills, Feb......... 130 Curtis-Botz Printing & Stationery C., FM. s00scregesceevesesnstss yee 
Bates Manufacturing Co., Mar.... 45* Ch OG voce sa 0ks caeneneiesusptses 109 Shea Smith Co., Mar......cccssccoe 44 
bees & Ce, FUG ccccsccss 78 Decker, C. F., P hilade iphiz i, ‘Jan... 105 Smith Typewriter Sales Co., Apr... 42* 
Computing-Tabulating - Rec cording Defiance Sales Corp., Apr ; sae: Soennecken, Dr. Alfred, Mar...... 33° 
he are rer 40 thse, Tnd., Res ccastowncscegaee ven 165 Southern Typewriter Co., Apr...... 105 
Continental Scriptex Ink Co., Feb.. 134 Drake, M. W., Inc., APP....-sceceee 105 Spencer Corp., H. M., PODicviccces San 
Cowles & Casler, Feb...........+::; 133 Dew Comme, PeRiirvsiccvccscecs 105 Stationers Loose Leaf Co., Feb.... 130 
Defiance Sales Co., Mar....... atk Came: Wem Ge Sie cbse cceveses 34b Stearns Desk Co., H. L., June...... 36 
Dornette, J. and Bro., Apr.......+. 44 Eaton, Crane & Pike, Jan......... 122 Stearns, Walter c., NEP ince, 0b adel 
Freer Agency, Cyril Co., Mar 33 Eggens-Hambler Co., June tan ae Steel Equipment Corp., Feb....... ise 
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Page. 


Sundstrand Adding Machine Co., 


Feb., 102; June. bin die Oe ade 67 
Superior Stationery Co., Feb.. . 134 
Supreme Ink Co., May , . 109 
Texas Ribbon & Carbon Co., May 101 
Tim Calculating Machine Co., Apr. 142 
Townsend Printing Co., Jun 67 


Tribe of K., Feb ‘ ° il 
Underwood Typewriter Co., Mar, 


109; June see ‘ 71 
Utica Office Supply Co., Mar , 42° 
Wahl Co., May.. . 130 
Wahl Stationery Co May : : = 
Waldron, H. E., Jar 113 
Wallace Stationery Co June... 38 
Walton Printing Co Jan . 134 
Ward Office Supply Co Ap! 130 
Warwick Bros. & Rutter, Jan 35 
Waterman Company, L. E., Feb . 24 
West Coast Stationery & Printing 

Co., May ; ; . 82° 
Williams Office Supply Co June 8 


Wilson Bros., Apt 142 


Woodstock Typewriter C« May 9, 48 
Work-Organizer Specialties Co. 

Apr se - 4 
Wylie Loose Leaf Co \pl 78 
Young Typewriter C Mar : 10* 
Zimmerman Bros., Jun¢ 34h 


FEATURES 
American Ideas Ent Japanese, 
Mar (5. 159. 160 


Appreciation, Jar 17 
Biggest Tax June 20) 
Bulgarian Situation, Mar . 4° 156 
Business Methods in County Affairs, 


Apr 106 109 
fusiness Outlook for 1924. Mar 19°, 20 
Business Service on Twentieth Cen- 


tury Train, Feb . 28° 
Cincinnati \ (reat Convention 
Citv, Mar 24° 
Citation on Legality rf Carbon 
Copies, Feb 121 125 
Code of Ethics, Apr 13 
Conditions in the German Office 
Appliance Industry jan 7, 68, 71 
Congress to Consider Education 
Bill, Feb bee - 82 
Calvin Coolidge, June 12 
Coordinating Store Force Ket 1s 
English as the Englishman Under- 
stands It, Apr 109 
Gelatine Duplicator, Feb 20°, l 
Getting the ket 18 


Other Dollar b 
Handling Offi Appliances in Ha- 


wali Apr 25 
Handwriting Down ht zh rhe 
Ages Jan s* 
How to Make a Show Exhibit Pay, 
oF "7 
Ideas Gleaned Here and There, 
\pr 112, 117, 118 
Illinois University Studies Station 
ery Business Mar 81 82 
I Letter-Writing a Lost Art? 
June =U 
Kepley, O H., on Advertising, 


\pr 7 
Lead Pencil Industry) Denmark, 


Heb y 
League and Office Equipment 
June segeadoc : 4 sD 
Senator Lodge's Bil tor Honest 
Merchandising, Feb 15, 16, 17 
Machine Bookkeeping and the Sta- 
tioner, Feb , 29 


Making New Workers Feel at 
Home Feb.. 113, 117, 118 
Meanest Man in the World Apr 


; : ; l l 
Merchandising Policis ind Pra 

tices May 125 129 
\ Message from The London Asso 
ciation Felt 2 
Metal Marking Device Industry in 
California, Jan.. . 30 
Mileage Book Case t be Reopened 


April 125 
G W Munson Not Improving 
Conditions in PBEurepe \pr 81 
Namecraft for the Stenographer, 
June 16 
Notes on Typewriters, et from 
Paris, Mar 1. tf 164, 169, 170 
Objectionabl Associatior 
Detined, Mar. 15 16, 1 
The Old Sellin’ Hound, Apr iad 19 
One Minute Please Jar 0 
Miss Orr Writes of Good Will Dele- 
gation’s Trip, Feb : 38 
Outlook, Jan.. Pm 
Overlooking the Opportunity, Feb 1 
Peace Plan to be Voted on, Jan... 1 
Proceedings of Federal Trade Com- 
mission, Apr : 183 


Practices 


Proper Marking Saves Shipping 
Losses Mar. 125, 126 
Recommendations for Postal Serv- 
ice Betterment, Apr e131, 122 
Records of Supply Expenses and 
Purchases, Jan.. , 29, 30 
Remarkable Story of Japanese Dis- 
aster, Jan. . 38 
Sales Quotas and Contests Abroad 
Apr. . 32°, 152 


“Samurai” Woods Jar ; 17 


Page 
Situation Abroad, Jan ‘ 26* 
Some Phases of the Government 
in Business, June.226, 229. 230, 233, 234 
Suggestions for Export Packing 
Materials, Mar. ‘ . coe one 
Suggestions to Office Furniture 
Dealers, Jan 22 
Thoreau, Pencil Maker, Jan 6 ae 
Typewriter as Seen by the French 
- " Sree s6 


Typewriter Men Report on Soldier 
Training, Feb 


View on Price Maintenance in Eng- 
land, Apr 

What is a ‘Curiosity Inquiry 
Jan TTT 114, 117, 


Winning Peac Plar ket : 
Works Six Weeks witl Fever of 
104, June 


FOREIGN NOTES 

American Typewrite! Predominate 
in Seville, Feb 

Australians Demand Good Foun 
tain Pens, Feb ‘ ‘ 

Barbados Stationers Import Goods, 
Mar 

Bartering for Typewriter in Si- 
beria Mar. 

Bilbao Business Houses Progress- 


ing Api 

British Railways Cart CTypewrit 
ers Free, Jan , 

Commercial Agreement th Cze- 
choslovakia, Jar 

Direct Cablk Links Londo ind 
Chicago, Feb. 3 

Egyptian Students Observe \mer- 
ican Methods, Feb 

Fiji Islanders are Progrs ve \pi 

Fountain Pens Among Czec! Feb. 

German Typewriter Parts to Cost 
More, May. , 

Germans Buys Mors Oft Ma 


chines Mar 
Hong Kong Favors 
niture, Mar. 


Hopeful Note trom Holland, Fel 

Japan Market for Crayor Jan 

Linoleum Factory in Australia, Feb 

Morocco Buys BookkKeep Ma 
chine June 

Mount Everest Eexpeditior rakes 
Three Remington Portabl \pr 

London Chamber rf Commerce, 
Mar 

Optimisti View f \iediterranean 
Trade, May 

Playing Card Monopoly in Peru, 
June , 

Quake Increases Japanese Demand 
for Safety Boxes Felt 

Rhythmical Typing He ind 
Feb 

Send Catalogue Abroad in Dupli 
cate, Jan ° 

Stationers n Japa Recove ng 
Jan 

Tidings from Ellis n Pat Mat 

Typewriter Progre n Chir ket 

Typists Ball in Pa May 8 

ILLUSTRATION 
\dams Stamp & Sea May 
\luminum Compan f (mel! " 


\merican Writing Machine Co 
May, 106, 113, 130; June 
Andrews Co., A. H., Chi 
\tlanta Trust Compar 
Bauet Ralph 8S Ma 
Bell R BE. Apr 
Blikman & Sartorius, Fel 
Larry Bloss Cor t 
British Empire E 


Burroughs Hospital, Mar 

Business Efficiency expos 
Cardiff, Jan 

Carpenter, C. C May 

Chicago in the Future, Jar 

Conant-Ball Co June 

Conrade Manufacturing ¢ June 

Daltor Portland Brancl Apr 

Dancing on Durard Desk, Mar 

Diamond State Fibre C« June 

\ B Dick Co Mar 

Douglas, E. B. Department Store 
May , eine ‘ 

Federal Reserve Bank of Cleveland 
June ; 

Fidelity-Phoenix Insuranc: June 

First Prize Medal, B n Cen 
tennial Expositior ket . 

Florida East Coast Railroad, June 

Foster & Kleiser Ci Sar ‘ran 
cisco, June 

Four Generations of Burroughs 
Feb ‘ 

Franklin Printing & Engraving Co., 

ay 


Gates Rubber Co June . . 

Giant Underwood Typewriter Mar 

Gibson, John H May -— 

Halphen, L. & G., June aes 

Headlight, Pittsburg, Kar June 

Hedman Mfg. Co Mar 

Holden, Miss Emily A Feb 

How to Help Your Association Get 
Somewhere, Mar ; 


Imperial Desk Co Jur 
International Multigray 
Ltd Mar. 2 
Irving, J. B., Ma 
Jacobs News Depot, J 
King Alfonso XIII of Sy 
Kistler W Hi Stat 


Land Title 


& Trus ( 
Larnin’ The Young Id 
lar 
Line r \brahan Felt 
Lindstron Safeguat 
Ma 
Linx we r Pr ne ( } 
Lux & Swad ! 
M Donalk Ml Is 
Via Lr ket 
Ma J gg at Toy 
M Mr ind M \\ 


Mem} Linotype I 
! 1 Mi ial | 
I irance Ju 
Missouri State Life | 
Mor r Ring I k 
Nat I é \ 
Ju 
Nat Marking M 
Nik i Door Co Jur 
Office Appliance C \ N 
aot Mac eT H 
Ott Moving n Jerusa 
Ort Outfitter Comy 
} \pr 
| WwW ‘ (; \ 
Peg l n Whe \ 
be Mutual Lif I 
P \i lle Odett I 
I I June 
Pitt. W in M t 
Il’ t Bert Jur 
I r Pauls ju 
Portal Interes L) 
Fel 
Re Birdie, Jur 
he f n-Noise 
Rid \ W unde ( 
Ro Palace [Ss 
R | Tvpewriter ¢ \ 
scer Steamship O 
sen it Repeat-O-H 
Ss Walker ¢ AI 
Sheaffer W \ \ 
5 t I La 
Ss ! Bros Ja 
S Eequipmer ( 
S I ma H 
S Wir vy 
Surr \l Fel 
r i Alber M 
T basi sas Wises 
’ Ml ( 
| \ “ es 
I j 1 Tyvpewr 
Lau J 
Venu Pens is 
Vero \ugust J 
Wald Paul I Ir 
War Ma J 
Wa te Georg 
Wasl ra G 
\\ Manu tu g ¢ 
\\ , ‘ | n \ 
\\ rd -¢ inke ( 
\\ k T pe Y 
Y \ & Ert I 
\ ! I pil vy} 


gy Cory Ma { 
ERCHANDISING ARTICLES 
‘dvartiaing the Fur 


Y 


Lay 


i H H he J 
A t Office Fur 
I G. H. Pals ° 
\ ‘ t of 
. 2 B. M 
. S Fable Api 
\ i Ort 
, lune 
r Steel \ 
Suggestior 
H | Bellar \ 


( Reta I 
i he EF ] ; 
| H. G ° 
i St I 
I June 
i \lethod | 
Y ca Se r 
| , ‘ P f ‘ 
me t a Larkir NI 
Furniture Division 
ewed June 
Handling of Office F 


P. Andrews, June 
Increasing the Nur 


Your Salesmen Mal ( ( 
Casey Jan 
Ir ind Outs of Stations 
s, Harry G. Horder \ 




















Ge Fy 
Page 15 OFFICE APPLIANCES For July, 1924. 














Page Page P fe 
Inside a Outside Salesmen, J. R High Cost of Labor Discontent maowey © Typewriter Exchange, 
Merri Ma é 17 April ee vb SAM. ceceeeereesessees eoresseoes oe 
Is os ir House in Order for 1924 en Typewriting in Court, Hecktograph Corp., Feb............. 148 
Baltimor & Ohio Magazine April . 44 Jacobs Paper Co., MAY. <.cccccsseses 32 
June re , : 3, 94 Junior Industrial Engineer for U. 8 Kreps, Robert V.,. MAY... <c<svssess 106 
Knowledge Necessary for Success Service May. 133 Krigel, Balph, ADSU: .<ceccscesss ose or 
n Selling Francis H. Kramer Killing the Rubber Market, Jan 79 Ink-Out Manufacturing Co., Feb... 7 
May x be 19 Mail Courses in Retailing, Jan 121 Lowry, Arthur e. Be. 60-0 news osee ee 
Links in the Chain, Jan. 28 Mergenthaler vs. Sholes at Littk McCarthy, a. Ginna sd eee . 143 
Little Kinks n Office Furniture, Rock, May...... ey Pas? 122 McConne il, G. R., : a ee - 126 
Eerw Ster June.. 9 Metal Furniture Has Mat« in Milan Wappa A. 1 * SUE. Fisecads ee 
Locat nd Arrangement of Loos: Domestic Field, Jan 203 Moore, T. W., Fe ab. A068 0 06:4 obs See <a 
Leaf Department, Arthur Weaver Name Sought for Typewriter Art Ogden Pen Repair Shop, April.... 135 
Ma = 19 \ pI ‘ 135 Payne, As We @ebesacsssaveaenn 161 
rnone Le Display Most Pro New Paper Fiber, Jan 92 Quick & McKenna, Feb........... 148 
nent, P er E. Winslow, M 18 Newspaper Morgue Changes Nam« Rath, FF. Hgmund, BAY... cccccsrss 47 
Loose Leaf Given Best Location Mat ; 89 Riteall Check Writer Corp., Feb... 148 
ah & May. 21° Né York Bill on Check Protec Skagseth Stationery Co., Jan..... 44 
Loose Leaf Salesman Should Be tior May 177 Smith & Frederickson, Jan......... 44 
D> ! George E Damon Nove Pencil Manufacture April 12¢ Technical Supply Corp. Mar..... 57 
Ma E , 2 91° Oda nd Original Masquerade Cos Thurston Importing Corp., Feb... 148 
Mark-t Turnover, Charles ¢ tume, June » NEW MACHINES AND DEVICES 
Wheeler Ma 1 Lf Paper Exported in 1923 Increass Acret Printing Co., April sssiens Snee . 156 
More Business Through “Pleasant Marcel iwd \dis Binder Co., May...... 138 
People I M. B Ainswort Paper Helped to Win Revolutionary ; \laddin Mfg. Co., May, 166; June. 182° 
June - I 14 Wal May let \lexander Sales Co., Jume.......... 
N Tendency in Office Furniture Par Post Customs Revenue at) American Lead Pencil Co., Reb. 
eph F. Taylor, June 88, 96, 97° Bostor April 109 81; Mar. 139; May. 166%; June.. 85* 
Of iu ire Holds First Pla I Collection of Chect bel Lav \merican Numbering Machine Co., 
Ernest ( Hazel. June 15. 96 Pests Stationers Meet, F¢ +1 Apel,  «ccecat¥sasceteen ee 155* 
it Inside Furniture Sales, I t f New Orlea Vescribed Ames Supply. Co., JQ@M......-.ss0- 41° 
a 7 I June 18 me : - Art Steel Co., May, 153°; June. .178* 
sve n Furniture Salk Wil | t ith Tax Office M Line \tlanta Model Machine Co., April... 41* 
uN ize, June SS 91, 9 é rs, June Sf Bachrach Specialty Co., June.... 181* 
‘ ld Throug! the Movie I terian Church R mmetr Bates Mfg. Cao., Maey,B8%s i. ce0000> 157* 
Iva \ Jan lf 164, 167 uuplicator, June R. H. Baxter-Van Sicklen Corp., 
Ss! n M Know His Sto LD) I ! merican Hig ( ! 101 POD. ncacacnesenevddeebenaveseueurene 7 
D I d, May 19* Mare! I Binney & Smith Co., Feb........... 2 
Space Problem and Office Furniture, I Card Operative Civil Boorum & Pease Co., Jan......... 41* 
Mi E ] enscheid, June.&88. 89. 90* Ser é June a4 Boston Specialty Corp., May...... 157* 
Suces Retail Stationery Mer I Broadcasts St cr the — Browne-Morse Co., March........ 26 
har g. J. B. Irving, June l 16 Mimeograph, Fel 145 Case Seal Co., dAMecsee cytes onasees 140* 
Suc Office Furniture Sellit Reducing Paper Wast Office Central Mie. Cox BOM sisiacendewen 27 
GS 4 ns, June 88 }, 104° Fel : Colonial Engraving Co., April.... 28* 
The Stor The Window rh Reducil the Saccharin1 ol Conklin Pen Mfg. Co., April...... 30* 
Sal I S. Pierce. June SS 6* > et Charity Fel oe - Consolidated Stamp Mfg. Co., Feb. 27* 
I Out Too Hot’ Song in Ref tatior of Walnut frees, Cook Co., ©. Ase BEBRGMc + successes 27* 
Stor ir L. Kineaid, June 14 J » 15% Corona Typewriter Co., May. 33* 
Two H Suggestion M lf I ef-Engraving Not Typogra - Crescent Brass & Pin Co., March. 4 
Unis Leaf Displa Cl Progress be 116 Crocker Co., H. &., SURG@sesccssecs . 
‘ ( ill-Jacksor m Safe Deposit Responsi Cushman & Denison Mfg. ry 
M: 134 t Marcl . l Jam. @s WipB donc nc000kseneees - 37° 
W t t esman Should Know : Paper Import ire Improper! Dale Co., Robert, WeR.i.s.ssessee ae 
M I Smit May. 18* Cla fled, “> Lat Dalton Adding Machine Co... Sane Se 
, : rshij sankit Ogie- Dan Dee Strap Co., March...... 0* 
agi ag the Te in Citic lar 67 pe March A. Davenport-Taylor Mfg. Co., Jan..144* 
Lctivitic ! alnut Market, Jan 14 > [fypewriters for Ship’s Wire Dayton Portable Typewriter Cos, 
aolins Wits » Instrument U1 May iS NT eee 28, 29 
earthe M ; —" 134 Setting Aright an Architect ral Di- , Demountable Typewriter Co., March 178 
hoveens " stisine of Offices Bault mension, May 41 Dixon Crucible Co., Joseph, Feb. 
Ge a : , 118 S e Pride Blazened ! Letter 109°: Ame... oistacoduserara 159*; 160* 
Ault Wit Prise Slogan Con ; \pril rs Doerr Mfg. Co., March... cccccccse 28* 
test | . 11 - tie Nicknamed Pencil, Mart Dub-El-Service Corp., May....... . 36° 
Rar s Institute Contests, Apt 14 I Dail Dozer Ma - Duns Pen Ge. innaesenee 140, 143 
ne of 1774. Mar 116 [ir Save! from System Mag Du Pont Cellophane Co., March.. 212 
Rook Machins Su 7 Mare! . : ‘4 Eagle Pencil Co., April spuseesane 156 
Ki eos Tiy Paxpayers yal D, 25, Electric Change Machine Sales Co., 
using G th of Chicago. Mar.. 227 March : \ May. .scccesensensnesens tinue ae * 
cP , Machine Operator fot an I Mat Hypher M: I Emergency Rain Coat Corp., roy 42 
Rav: P Apr 118 Systen Ald 6lind Mute — Engravograph Corp., Feb....... , 147 
rte lr Trophy, Jat 67* Ly n, Apt , Eveready Mfg. Co., June.......... 179 
ent Control for Philadelt I veeds ASS t > ! Everlok Binder Co., April, ; 
Sars Vat : ; : , Marcel st 153°; JUNC... ccscccccsvivnsscasececs 
ai = Cross Chapter M 112 7_ Descriptive Error ‘ I ted Excelo-Riter, DFWBe<.o+taccsecctecuc 
Colles Course in Book ! AI Faber, Eberhard, March, ; 
Mat ei 18 ‘7 i ewriter Ls —- stimulat Scno Fairfield Mfg. Co., March, 
Mat adoos 106 Typewriter Ru imu » Cl General Fireproofing Co., 
Bills on Met Svs- Marcl Gisholt Machine Co., Apri 
‘ ’ 106 Ty} ter t Eacl Lak i Gorton-Pew Fisheries Co., 
Conset f Wood t Ror Mar Graff-Underwood Co., June 
Plat R4 r Trade Lav 6! Greater Service Co., Jan 
Cut Le Gives Wrong Informa rice \pri Lod Gresham Blank Book Co., Jan..... - 4 
t 11 Canada _ Recip Cop} Hahn, Arthur W., Feb..........- 201 
Packir | 129 ght March a “i Hammond Typewriter Corp., Feb. . 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 


[t is nonsense for skeptics and material- 
ists to sav that they take no stock in any- 
that they cannot test with their 
senses. when we know that the real force 
in the very things we live on, the elements 
hat nourish and keep alive even the ma- 
terial part of us, are all invisible. 

“We cannot see the life-building, life- 
sustaining gases in the air we breathe; we 


annot see the air, vet we take it into our 
body eighteen or twenty times a minute and 
zet the silent, unseen power resident in it. 
he blood absorbs and sends it to the bil- 
our bodies. None of its 
can we see or handle, 
could not live a minute 


cells in 
mysterious potency 
know we 
without it. 

“No one has ever seen the force in the 
eat. but we know it is there, that 


lions of 


yet we 


, } 
rood we 


we get strength from it, and that after a 
time the apparently dead, inert matter 
comes to life in the body; that it acts, 


1 


lreams, has experiences, works, creates. 


“Notwithstanding all its marvelous dis- 
yveries, science has not been able to un 
over the secrets of the unseen forces 
evervwhere at work in the universe. Who 
an see or explain the mystery of the un 
folding bud, the expanding flower, the gen 
erating of the wonderful fragrance and 
marvelous beauty of the rose? Yet we 
Know that there is reality back of them, an 
intelligence which plans and shapes them, 
brings them to their glorious maturity. 

“We know that all these things come 
from the same Omnipotent Source, that 
they are the creations of Divine Mind. 


Scientists are demonstrating that there is 
substance, one eternal force or es- 
in the universe, and that all we see 
is 4 varying expression of it. To the senses 
this universal substance, which is the great 


but one 


Serice 


reality back of all we see, is nonexistent. 
We can neither see, nor touch, nor taste, 
nor smell it. Yet all the time science is 


ibout us 1s merely a modification, a change 


J 


iling up proof after proof that everything 


thoughts, words and acts are directed in accord with principle. 


f form, change of vibration of this uni- 

versal substance, just as electricity is a 

manifestation of force in various forms.” 
Orison Swett Marden. 


make contracts with each other and 
have faith in one another that the contracts 
will be carried out. Herein is the foundation 
of society. The family, the tribe, the nation, 
all rest on this foundation. Having confidence 
in one another’s participation in a contract, men 
trade and barter their worldly goods and thus 
become business men. However, not only must 
confidence be maintained in business, but gen- 
erosity also must play its part. Honest efforts 
to fulfill contracts deserve consideration at all 
times. The coming generation must be taught 
to have not alone skill in building or wisdom 
in managing, but faith in other men’s efforts to 
fulfill their contracts, and also some measure 
of generosity in writing off losses when men 
have honestly tried, although they have failed 
to fulfill a contract—The Rotarian. 


Men 


laithfulness in business is evidenced by 
[he employer who pursues a policy 
of telling only part truths, who permits his 
clerks to mislead patrons in little, subtle ways 
in selling merchandise, is laying a foundation 
for loss of profits in larger ways. A slight 
advantage taken of a customer will result in 
time in lowered confidence and the consequent 
loss of that customer’s business. 

tle who works for another cannot be faithful 
to his own interests if he is not faithful to the 
good of his employer. Petty waste of office 
supplies, neglect of property which the em- 
ployer has intrusted to his care, lack of cour- 
tesy to patrons, deliberate waste of time, fail- 
ure to cooperate with other workers, are little 
acts of unfaithfulness in dealing with properties 
which have been intrusted to them as employes. 
These acts in themselves may be small, yet they 
constitute a dial upon which is recorded the 
degree of faithfulness and loyalty which the 
employe renders. Upon them hinge future 
advancement, increased salary, and the confi- 
dence and trust of the employer.—‘‘Christian 


Business Man.” 


service 
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RONZE Tablet Showing Portrait of Chris- 

topher Latham Sholes in Relief. This 
Tablet is Part of a Monument Erected to the 
Memory of Mr. Sholes by the National 
Shorthand Reporters’ Association with Funds 
Contributed for this Purpose by Popular 
Subscription. The Unveiling of the Monument 
took place at Forest Home Cemetery, Milwau- 
kee, on June 7. For Details See Page 30. 
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S SELLING everything? 
foundation of a successful busi- 


ness laid in the front of the shop, 


or in the back? Is retailing a sell- 

ing proposition, or a bookkeeping 

Would you finance a busi 

ness to be managed by a star sales 
“nut for figures” 

lhe article by Mr. Sprague opens 

in the office of a substantial whole 

merchandise firm on lower 


New York City. A 


+ 


one 


man OTra 


sale 
Broadway 


young man, about to open a retail 
store in his home town in West Vir- 
ginia, is applying for credit on his 
purchas« an initial stock. Quot 
ing 

“He was not a young man whom 
one would naturally pick for a win- 
ner in the retail game. He lacked 
entirely the breezy personality that 


1s supposed to go with successful 
He had some papers 
t on his knees, and when 
credit manager asked him 
would refer to these 
giving his 
By no stretch of imagination could 
imagine the young man as a 
mixer among the spenders of 
his home town, making easy friend 
ships and acquiring a large follow- 
ial customers. 


salesmanship 
spread ( 
Cvecr the 


a question he 
| 

- } ; “o> 

paper eTOre 


answer 
one 


1 
FOOT 


ing of perso 
“But evidently he had ability of 
some sort, because after a while the 
conference came to a close and the 
credit whom I knew to 
be one of the shrewdest in his line, 
escorted the young man over to the 
desk of the firm’s sales manager. 
‘This is Mr. Johnson,’ he said 
to the sales manager. ‘He is open- 
ng anew business and I have told 
him hi 
anvthing he wv 


- WV « 


Why Johnson Got Credit. 
Your friend West Vir- 


nia,’ I said rabbit’s 


manager, 


credit is sood with us tor 


ants 


from 
‘must 
him somewhere, the way 


have a 
you 
to go ahead and use his 


credit le doesn’t look like a per 


Is the 


Appliances 


Is Selling Allr 


From an Article by J. R. Sprague in 
The Saturday Evening Post of May 
10. The Portions of the Article 
Quoted Are Reprinted by Per- 
mission of The Saturday Eve- 


ning Post. Copyright 1924 
by the Curtis Publishing 
Company 
fq) a H IT! } é 
} ti Statione? LOOoSt 
( i } VM .) 
118 l | I) 
tat th-whale 
} ceaders (/ é i pp 
Hi TRI) CA / , 
( é { 4 ‘ar } 
d sue } Licht % 
} (Si) j ls ia 
} he com aby 
ff 1h1¢ ad vith Via 
{ oT | / \ } té s a 
nd accordinal } pre - 
( f ditor of 
( lpplian / rpress 
f fion of ft irtesy ¢ 
} he editor Satu 
Wing P. A) 
ho will ever become a mer 


hant prince. 

‘Oh, he'll be all right 
a dozen like him 
here every day. I have never met 
fohnson before, but I know who he 
| what he has been doing. For 
several vears he has bee! 

nd financial man f 


I'd like 


to have coming in 


Ss ane 
he Tt yk keep- 


for one of the 


retail concerns in his home town, 
and the wav he has handled that job 
vives me confidence that he will 
make good in running his own 
store.’ 

‘As I have stated, the credit man 
ager had the reputation of being one 
1f the best: I knew his firm was 
seldom on the lists of creditors pub 
ish by the trade papers in con 
nection with retail failures. But 
hai ing been a retailer myself I could 

help thinking that he was a lit 
tle optimistic in believing his friend 














Johnson would become a successful 
merchant simply because he had 
been a good bookkeeper. Retailing, 
| said, was a selling proposition, not 
a bookkeeping one; and all the 
financing in the world would not 
make a success if the sales were not 
brisk enough. 

‘The credit manager took his 
time to consider these observations. 
\Vhen he did speak it was with the 
confidence born of long and success- 
ful experience. 

‘What you have said,’ he re- 
marked, ‘expresses the ideas of al- 
together too many men who are en- 
gvaged in commercial business. Of 
course, you have got to sell mer- 
chandise in order to make a success ; 
but the trouble with a lot of mer- 
chants is that they believe selling is 
the whole thing. They spend all 
their efforts in the front of the shop 
boosting sales and let things back in 
the office slide. And this, precisely, 
is the cause of more commercial 
failures than almost any other thing. 

“*You think I am too optimistic 
about this man Johnson’s future be- 
cause I know him to be a good 
financial man. But did you ever 
stop to count the bright, snappy 
salesman fellows you have known 
who have gone into business and 
failed? I mean those who counted 
on their salesmanship alone to carry 
them along. My theory is that more 
successes are made from the back 
of the shop than from the front. 
\nd you can figure it this way: A 
mistake at the front of the shop re- 
sults only in the loss of a sale or at 
worst the loss of a customer. But 
the big decisions are made back in 
the office. A mistake there can eas- 
ily eat up all the profits made by the 
place in a month’s operation. 

‘“*Now let us analyze what this 
man Johnson has got in him that 
will help him along. He has never 
done much selling, but he has han- 
dled the money which is the result 
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of selling. He knows that the suc- 
cess or failure of any business rests 
on just one thing: To have the 
money in the bank to pay bills 
when they fall due. That is just 
what he will be scheming for all the 
time. He can hire good sales peo- 
ple, but he would have a hard time 
to hire a financial man. 

“ *T’ve been extending credit to re- 
tailers for twenty years, and during 
that time I have turned down a lot 
of men who had only their record 
as salesmen to recommend them, 
but I’ve always backed the fellows 
that seemed able to look after the 
money part of their affairs. Selling 
goods isn’t all there is to business. 
Not by a long shot.’ 

“The foregoing incident happened 
more than a dozen years ago, and 
the Mr. Johnson of the story has 
more than made good. 

Meeting Bills. 

“In a certain Southern city there 
is a very successful young clothing 
firm consisting of two partners who 
are exceptionally well mated, one 
of them having previously been star 
salesman in a retail clothing store, 
and the other office manager for a 
wholesale drug house. Up to three 
years ago the latter knew absolutely 
nothing about the clothing business ; 
but everyone connected with the 
firm, including his partner, gives 
him credit for a large share of the 
success. Not long ago I asked him 
how it was that he could step out of 
the wholesale drug business into a 
retail clothing store and handle 
things so well. 

“*Probably I do better because I 
don’t know anything about selling 
clothing,’ he answered. ‘All my 
work is directed toward just one 
thing, which is, to have the money 
in bank to pay bills with. Any firm 
which can manage that succeeds. 

“**Now let us see what it is that 
I, who don’t know much about the 
clothing business, can do to earn my 
way: In the first place, I relieve 
Henry of all detail worries so he 
€an concentrate on the selling. All 
the time I have in mind the fact that 
we must be prepared to pay our 
bills, and so I figure out in advance 
how much we can afford to spend, 
and still have the money in bank at 
the crucial time. I figure in advance 
about how much business we are 
going to do in a certain season and 
tell Henry how much merchandise 
he can safely buy. I also decide how 
much we can afford to spend on ad- 
vertising, on window decoration, on 
help and on improvements; and I 
hold the expenditures down strictly 
to my estimates. If I were mixed 
up in the selling end it is probable I 
could not be so hard-boiled, because 


there is always the temptation to 
plunge when things you are inter- 
ested in are going fine. My whole 
job, you see, is to have the money in 
bank when the bills come due; and 
it is a good deal better to lose a sale 
occasionally than to fall down at 
paying time.’ 

“Manifestly, not every merchant 
can enter into such a profitable part- 
nership; and partnerships at best 
are, like marriage, something of a 
speculation. Sut every business 
man can educate himself to look at 
his affairs from the standpoint of 
having money in bank to pay his 
bills when due, which is a long start 
toward success. A man who has 
made a substantial fortune running 
a retail store in a small Western city 
recently told me this: 

“*When I first went into business 
I made up my mind just how much 
money I could safely owe, and stuck 
to it through thick and thin. For 
the first few years I couldn't afford 
to hire a regular bookkeeper, but I 
had a little vest-pocket notebook in 
which I carried the amounts I was 
owing my various wholesalers, and 
I knew exactly where I stood each 
day. Many a time some salesman 
would come in with a bargain offer 
that looked good, but before buying 
I would run into the back room to 
take a private peek into my note- 
book and consult my bank book to 
see how much I had in cash. 

“If the results showed I was up 
to my debt limit I would stroll out 
again and tell the salesman there 
was nothing doing. 

“ “Probably I got the reputation in 
some quarters of being a hard cus- 
tomer, but if so it was among the 
salesmen and not among the credit 
executives. Whenever there were 
bargains to be offered I usually got 
a chance at them because I always 
paid my bills on the due date, even 
though I could not take my dis- 
counts every time. Anyhow, I was 
working on a system; and every- 
one knows that a business man who 
has a system, even though it is not 
the best system, gets along a lot bet- 
ter than the man who has none at 
all.’ 

“What this merchant said about 
system covers a great deal of what 
is known as financing; for skillful 
financing is, after all, largely the 
ability to plan a course of action 
and stick to it. 

Knowing Your Wholesaler. 

“Another successful merchant re- 
cently said something to me that 
seems well worth entering into the 
calculations of every retailer. 

“““When you start to do business 
with a wholesaler,’ he said, ‘the 
wholesaler investigates you pretty 


closely to see if you are the kind of 
customer he wants on his books; if 
you do not promise profitable busi- 
ness relations, naturally he doesn't 
want you. 

“*That, of course, is correct and 
business-like on his part. But the 
retailer should do the same thing. 
Before tying up with any whole- 
saler the retail merchant should 
make some investigations with this 
question in mind: Are the majority 
of the retailers who do business with 
this wholesale house making 
money ?””’ 

In explanation of the above re- 
marks the merchant told of a case 
in point. Mr. Sprague then goes 
on to relate how a young man 
opened a retail specialty business in 
a New England manufacturing city. 
He had previously been a salesman 
in a Boston retail establishment and 
through this firm had become ac- 
quainted with a New York whole- 
sale house from which his employer 
purchased goods. His record with 
the Boston retail house was known 
to the New York wholesaler, who 
made an arrangement with him 
whereby he was to buy his opening 
bill from them, selecting all the mer- 
chandise he thought he might need. 
If he needed lines they did not carry 
they agreed to buy them for him 
and charge to their account. In re- 
turn he was to pay them what 
money he had and the balance would 
be billed on open account, with the 
understanding that he might pay as 
he got in the money. 

The proposition looked good to 
the young man because it did away 
with the necessity for dealing with 
more than one house. It was un- 
derstood, of course, that this easy 
arrangement was to hold good only 
until he got on his feet and able to 
pay on regular terms. 

Both parties entered into the ar- 
rangement in good faith. But the 
merchant did not prosper. It de- 
veloped that his wholesale house 
catered almost exclusively to large 
city trade and that the goods which 
the young merchant had purchased 
were too high priced for the manu- 
facturing town. Result: he was in 
a bad fix. He could not open new 
wholesale accounts, and the article 
goes on to state that it was nearly 
five years before he freed himself 
from the arrangement. He had 
failed to investigate whether his 
wholesaler was making money for 
other retailers. 

Too Much Personal Service. 

“If one goes into the records of 
business failures, more often than 
not it will be found that the trouble 
lies in putting too much importance 
on mere selling and too little on 
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planning. Not long ago the busi- 
ness of an ambitious young clothing 
merchant in a Southern city was 
closed up by the creditors, the event 
coming as a shock to most of his 
friends and fellow townsmen, for 
he had been looked on as a comer. 
He held office in the chamber of 
commerce, was prominent in a 
couple of luncheon clubs, and _ be- 
longed to most of the prominent 
lodges, making easy friendships in 
all. It was said that he knew more 
people and had more personal cus- 
tomers than any other merchant in 
the city. In his newspaper adver- 
tisements he always had a picture of 
himself printed in the upper left- 
hand corner of the space with a 
printed line underneath stating that 
he welcomed his friends at his store 


and that his motto was Personal 
Service. 
“The trouble with his methods 


lay in the fact that he tried to give 
his friends too much personal ser- 
vice. He employed several com- 
petent clerks in his store, but when 
his club or lodge friends came in to 
buy clothing, hats or neckties, they 
expected to be waited on by the 
merchant himself. It was discour- 
aging for a clerk to go brightly for- 
ward to wait on some customer, 
only to be told that the customer 
preferred to be waited on by the 
boss; and eventually the clerks got 
into the habit of standing about idly 
or busying themselves in straighten- 
ing out the goods left on the coun- 
ters by their employer in his active 
salesmanship. And, too, it fre- 
quently happened that a customer 
would come in, only to see a line of 
others waiting to be served, and go 
out again with the remark that he 
would come back after a while, 
which promise would not be kept. 

“The situation was pretty well 
summed up by the receiver in bank- 
ruptcy: ‘This fellow might have 
got along fine,’ he said, ‘if he had 
stayed away from his lodges a 
couple of nights a week and put his 
mind on the big things of his busi- 
ness. He was so heated up over 
being a salesman that he forgot he 
was a merchant.’ 

Quoting again: 

“Recently the head of a great 
Eastern financial institution said 
something that should be of interest 
to every business man. 

““In the United States,’ he said, 
the tendency has been to develop the 
strictly selling end of business fast- 
er than the financial end, and it is 
easy to see how this has come about. 
The young man with an ability to 
sell is usually pushed forward fast- 
er than the one whose talents lie in 
other directions. Take the situa- 


‘ 


tion in the average retail store, for 
instance. A couple of boys graduate 
from high school and both get jobs 
in the same establishment on the 
main street. One of them is handy 
with figures and is put back in the 
office to do the simpler jobs of book- 
keeping. The other, who shows 
signs of being a mixer, is put behind 
the counter to assist with the selling. 

“*Almost invariably it is the lat- 
ter who has a chance to get into 
business for himself. Being in con- 
stant touch with the spenders of the 
community his work as a salesman 
shows actual profits; he may not 
have any money of his own, but he 
can usually find someone in town to 
back him or, as often happens, some 
wholesale concern that is not getting 
a satisfactory business in the com- 
munity starts him up in order to 
have an outlet for its merchandise. 

“ “Sometimes such arrangements 
turn out profitably, but often they 
do not work, because mere selling 
ability is a slim foundation on which 
to build a permanent enterprise. 
There is so much more to any com- 
mercial business than mere selling. 
If you ask me I should say that sell- 
ing amounts to about 25 per cent. 
Some one has to be on the job to 
keep expenses down to a proper 
ratio with the invested capital; of 
deciding when it is wise to plunge 
and when to hold in; of buying 
goods at right prices ; of keeping up 
the credit by being prepared ahead 
of time to pay the bills as they fall 
due. Lack of judgment in any of 
these things will tip over a business 
a good deal quicker than mediocre 


salesmanship. In fact, during all 
my experience as a commercial 


banker I have never known any 
business to go under solely because 
the owner was a poor salesman; al- 
ways the trouble is started by faulty 
planning far back of the actual time 
when the merchandise is put on the 
counter and offered for sale.’ 


Study the Failures. 

“Most business men are inclined 
to study the methods of successful 
enterprise to find recipes for suc- 
cess, but it is a good idea once in a 
while to study the failures.” 

Another failure of a retailer, de- 
scribed by Mr. Sprague, is that of a 
merchant who prided himself on 
being an individualist. He an- 
nounced by word of mouth and 
through the press that he would 
show his community and fellow 
competitors how a real business man 
did things. Instead of the cus- 
tomary name sign, he copied some 
exclusive Fifth avenue stores and 
placed only his monogram, in gold, 
on his windows. He also announced 


that he would handle nothing car- 
ried by any other store. 
Too Exclusive. 

“He got off to a good start, his 
opening being quite a social success, 
with an orchestra playing inspiring 
music all day, a man in livery to 
open the doors of automobiles and 
the gift of a chrysanthemum to each 
lady visitor. But somehow the busi- 
ness did not develop as fast as it 


might. After the opening day the 
customers were few and far be- 
tween. During the first three 


months’ operation the merchant’s re- 
ceipts were scarcely enough to pay 
his rent. It was about this time 
that the credit-agency manager 
dropped in one day to get the mer- 
chant’s financial statement. The 
latter was inclined to be resentful at 
the treatment he was receiving at 
the hands of the public; he was, he 
said, operating an establishment that 
was a credit to the community, giv- 
ing people a chance to buy exclusive 
things they could not find in every 
little side-street shop, and yet they 
refused to patronize him. The cred- 
it manager replied with a construc- 
tive suggestion. 

““Perhaps you are trying to be 
too exclusive. If you bed ors handle 
things that are advertised by the 
big, well known manufacturers I 
believe you would get along better, 
because people like to buy things 
they already know something about. 
You aren’t taking advantage of all 
the money and effort spent by these 
big manufacturers who are creating 
a market for their products and 
guaranteeing them to the public. 
Probably you think your own guar- 
anty of the merit of the goods you 
sell ought to be enough; but you 
have got to take into consideration 
that when people get ready to spend 
their money they want to be sure 
of getting their money’s worth. 
Any article that has stood the test 
of national publicity for years is 
apt to be a good article, and a per- 
son feels better when your guaranty 
is backed up by the guaranty of 
some well known factory organiza- 
tion. As it is, you are simply try- 
ing to swim against the current.’ 

“These observations did not set 
well on the merchant, who was de- 
termined to be an individualist, and 
he replied with some heat that he 
was resolved to fight it out on his 
chosen plan if it took all summer. 
He did actually last that long, but 
in the succeeding fall his debts 
overtook him and he was closed out. 
Swimming against the current was 
too big a job. 

The Time to Be Careful. 

“These happenings related by the 
credit manager came about not be- 
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cause of any lack of salesmanship, 
but because the advance planning 
was defective. Recently a very suc- 
cessful executive connected with a 
great manufacturing organization in 
an Eastern city made the following 
statement : 

‘A great many people think that 
the periods of business depression 
cause most of the failures, but it 
isn't so. lo be sure, the failures 
usually come in times of depression, 
but that is merely because they are 
shaken out then. If you ask me, | 
should say that four-fifths of all 
failures are actually made during 
the so-called good times.’ ”’ 

his executive later became asso 
ciated as director with a firm mak 
ing a popular automobile accessory. 
The firm had been established for 
about ten years, operating on capital 
furnished by local business men. It 
was hard going for a time, when 
following the war they began to 
think about making some real profits 
and expanding the business. There 
was some recent competition but the 
directors saw no cause for worry 





since sales were increasing .from 
month to month. 
Then news came to this manu- 


facturer that two competitors were 
planning to enlarge their scope of 
operation by establishing their own 
agencies and selling direct to con- 
sumers, where previously all were 
selling only to automobile manufac- 
turers and wholesale dealers. \ 
meeting of the directors was called, 


Advertising for the Retail 


N «PREPARING this paper, I 

have used the experience of my 

own concern as a basis and have 
used as guides the experience and 
knowledge of our advertising de- 
partment 

Necessary volume and economical 
sales cost, I believe, cannot be ob 
tained in any way except by compe- 
tent advertising. In discussing ad- 
vertising for the retail stationer, it 
is well to make a distinction between 
advertising and publicity \dver- 
tising should increase and 
should always be made to pay its 
way and produce a Pub- 
licity is the general form of adver 
tising from which no direct returns 
or profit can be traced or expected. 
Such forms as billboards and street 
car cards are, in my mind, publicity 
and not advertising. So, I will not 
give them consideration in this dis- 
cussion. 

In my opinion, advertising must 


sales 


pront 
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and practically all were in favor ot 
adopting a similar course of action 
to meet competition. There was 
one strong note of disapproval, the 
company's auditor, a person com- 
monly called Gloom, who had ac- 
quired a few shares from long ser- 
vice. 
“*T suppose you gentlemen know 
what it would cost to establish our 
own selling agencies throughout the 
country?’ he said. ‘I have figured 
it out, and can't see it done properly 
tor less than a quarter of a million 
dollars. We are using all our cap 
ital in our present operations. If 
we do this thing we've got to have 
more money. The question is, how 
are we going to get it’?” 

Some of the directors 
favor of a stock issue; but the most 
popular proposal was to borrow 
money. To this optimistic plan the 
auditor objected forcibly 


nae could 
row the money,’ he said, ‘because in 
boom times like this there is always 
an epidemic of But 
don't you see that borrowing money 
to be paid back out of future profits 
is about the most risky thing in the 
world? The money 
a fixed thing, while the profits you 
expect to pay it with are entirely 
problematical. Perhaps next year 
there won't be any profits.’ ”’ 


were 1n 


suppose we bor 


carelessness. 


vou borrow 1s 


He was interrupted by the state 
ment that they had been making 
money for several years and unless 


A Paper by William Schmiederer of 
St. Louis, Mo., Read at the Annual 
Meeting of the Midwest Divi- 
sion of the National Asso- 
ciation of Stationers, 

Office Outfitters 
and Manufac- 
turers. 


sell goods and 1s al 
of the selling activities of any 
The two cannot be separated if the 
retailer is to enjoy the full measure 


necessary part 


store. 


of success 

Eminent 
the following four 
ples for successful retailing. 


authorities have given 
specific princti- 


First lo carry what people 
want. 
Second: To carry what they 


want in the way they want to buy. 

Up to this point, the average re- 
tail stationer is applying the prin- 
ciples of in his business. 
These two principles concern the 


success 


something unforeseen s cculr 
they would keep on maki ofits 
because the factory was rking 
overtime and buyers wert tuall 
begging for the goods 
mark stirred the auditor rst 
than ever. 

“*When buyers are begging 
vour goods, he said, ‘is t ery 
time to be careful, becau . 


unnatural condition | 
means that the public is sj ng 
and such a stat fairs 


m indefinitely 


capital 
cant go ¢ 


‘Failures arent ma 


times ; they only show up the Li 
vou look at the records you will find 
that the foundations of 1 t < 
mercial failures are laid iring 
boom times, when selling 
joke and you have to dodge DEO 
ple who want to loan you ney. 
In our own proposit 
now is the time to be caretul. \Vhat 
ever we do, let’s not bor1 ore 
to be paid back out ot t 
because the profits may ( 
up. 

The directors allows elves 
to be persuaded by their gl 
ditor that it was not safe t pand 
on borrowed money, and a r late1 


were glad of it. Of the two « 
peting concerns that emba1 
career ot expansion, one 

ing enough to weather tl 


slump, but the other wet the 
wall.” 
“Selling Isn't Everytl 


buying end of the 

the average stationer k1 how 
to buy \s I intimated he be 
ginning, however, wl t 
to know how to buy 

know how to sell S 

two other principles tl 

as important, if not 1 


the first two 


Third: You must t 
vou carry 

Fourth You mus 
them the advantages tl A 
ioved by buying what 


The first two prin 
buving and the last two 
selling and all four must | 
adapted if success is to be ire 
his paper being devo 
, os 


advertising part of selli 
not attempt to 
element of merchat 
confine myself exclusively 1 lve 
tising 


The first fundamental t 3S 








23 OFFICE APPLIANCES For July, 1924. 





- —%,5 








ful advertising is to keep everlast- 
ingly at it. It would be just as wise 
to expect successful results from 
keeping your store open once in a 
while as it is to expect successful 
results from spasmodic advertising. 

A successful retailer who has 
made his store the best known of its 
kind and class in three states said, 
when asked his opinion on this sub- 
ject, “Il think Shakespeare had the 
right idea for advertising as well as 


clothes, ‘Costly thy raiment as thy 
purse affords.’ Use the biggest 


space, the best copy and the fin 
illustrations you can afford, but 
know you can afford before 
you start. Then, cut your coat ac- 
ording to your cloth and stick to 


74; 
CS 


what 


your pattern. Hang to it in spite 
of all the ‘blue devils’ of discour- 
agement. In season and out of sea- 
son, keep everlastingly at it. It isn't 
the size of the appropriation so 


continual hammering 
into the hard-shelled 
is going to win in the 


much as the 
your story 
public 
long ru 


| 
For the 


ig 


retail stationer, there are 
neral methods of advertis 
e newspaper, 
and the catalogue. 

none of them can be 
eliminated or used exclu 
Of the three forms, how 
the most profitable 
ul stationer? 


three 


| direct-by-mail 
Chey are all 


essential nd 


ever, which 1s 
for the ret 


Newspa] 


per advertising is an im- 
portant and necessary method. The 
stationer must use it in order to 
tell people what he has and if the 


pV 1s yperly prepared and if the 
lust are carefully made, it 
is a fruitful source ot business. 
Practically all sales, however, that 
ire made from _ stationer’s news- 
aper advertising are made in the 
tore [hat is, the people who read 
oul vill come to your store 
buy | you have advertised, so 


there must be some unusual advan 


re ered in order to make peo 
le go out of their way to buy 
from you If the advantages are 


~ 


not great enough, other stationers 


e apt receive some of the ben 
efit of 1 advertising. 

New er advertising should be 
used and be used constantly, for 
hrough it you get in touch with 
nany whom you could reach in no 

le \ but the pronhts that are 
derived from it, we have found, 
re produced largely by the specials 
we offer in connection with the 
staple ms 

Newspaper advertising does not 


retail stationer the same 
that it does to 
the department stores. I believe it 
was Mark Twain who said “When 
1 man goes into a store to buy a 


offer to the 


profitabl SOuTCEeES 


collar, he comes out with a collar 
and, perhaps, a necktie. When a 
woman goes into a store to buy a 
collar, she comes out with a silk 
waist, a pair of gloves, some toilet 
articles, some dress material, some 
curtains and a refrigerator.” 
Department stores cash in on this 
well-known fact in their newspaper 
advertising, because they know if 
they can just get the women into 
their stores that they can, nine cases 
out of ten, sell them something be- 
fore they depart. The sales of the 
stationers are made almost exclu- 
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ively to men. At least, it 1s to men 
» whom they must appeal and men 
are anti-shopping creatures. [hey 


ot scan any newspaper for ad- 


vertising as do women, and unless 
ur newspaper advertising you 
happen to offer something that ap- 


peals to a large number of men, 
uu will not have a lat 


rge sale. 
The next form of advertising is 


lirect-by-mail. This, too, 1s a 
fruitful source of proht and should 
be used constantly by every sta 


1 0 seed 
make direct- 


table, it 1s 


ioner. In order to 
mail advertising prof 
that you have 
d, well kept, constantly used 
uiling list. A good mailing list is 
most necessary thing in connec 

1 with direct-by-mail advertising. 
Direct-by-mail advertising for 
he retail stationer has an important 


necessary a carefully 


nd distinctive characteristic as its 
biect It is sent to the prospect 
las . : e . ‘ | 
his office and it must be created 


ell goods without examination. 
It must awaken 
lesire and produce t10n and this 
ction must be an immediate pur 


arouse interest, 


se. It must induce the prospect 
part with money for an unseen 
article, on trust entirely. Such a 


task is admittedly harder to accom- 
plish than that of newspaper adver- 
tising which aims to get 


eoods 
= 


talked about and to produce action 
that leads to their examination as 
a further preliminary to actual pur- 
chase. 

It is necessary that copy designed 
for direct-by-mail advertising 
should be created for this particu- 
lar purpose and should be prepared 
to awaken desire, arouse interest 
and make an immediate sale. I am 
enthusiastic about the capabilities 
of direct-by-mail advertising and 
urge its constant use by the retail 
stationer. It reaches the prospect 
when he is in his office.. It offers 
to him the very things he has con- 
stant use for in his business and it 
generally finds the prospect in a 
receptive attitude. This receptive 
attitude is the most essential thing 
in the making of a sale. 

Direct-by-mail has some of the 
disadvantages of newspaper adver- 
tising, however, in that it must of- 
fer something that is wanted or 
needed at the time in order to pro- 
duce sales. It will not like the 
newspaper, however, be thrown 
away, if what it offers will be in- 
teresting at a future time, as in 
that case it will be filed for future 
reference. 

With direct-by-mail advertising 
there is very little probability that 
the interest aroused will be satisfied 
at some other stationery store, for 
it has the effect of a personal rep- 
resentative. 

Catalogue Best Means of Advertising. 

Now, we come to the catalogue 
as a means of advertising. Per- 
haps you will say that a catalogue 
should be classed as direct-by-mail 
advertising. It does come under 
that head to some extent, because 
it is generally sent by mail, but its 
effect is entirely different from di- 
rect-by-mail selling. 

A catalogue, like direct-by-mail 
advertising, must be expertly pre- 
pared to awaken interest, arouse de- 
sire and make the sale, but unlike 
direct-by-mail advertising, it is 
never thrown away if it does not 
make a sale immediately, for it is 
carefully kept and has many 
chances to repeat the performance 
and to eventually make the sale. 

It is a well known fact that peo- 
ple, especially men, buy where it is 
easiest for them to buy. You know 
yourself how hard it is to remember 
and to make yourself go to some 
unaccustomed place to buy an ar- 
ticle. You may not need exactly 
what is advertised, but if you are 
not accustomed to buying at the 
store that is advertising, it is dol- 
lars to doughnuts that if the pur- 
chase requires anything more than 
a very modest outlay, you will see 
if you cannot buy something at 
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just as good advantage at your 
own dealer’s 

All advertising has the burden 
of making a man overcome the 
sluggishness of his own nature but 
this burden is reduced to a mini- 
mum by a catalogue. A catalogue 
makes it possible for a man to buy 
without any perceptible effort. He 
doesn’t have to leave his own of- 
fice, often not even his own desk, 
to select what he wants and buy 
from you. In addition a catalogue 
will stay with this man 365 days in 


the year, and for several years, 
ready to show your stock at any 
minute of the day and give just 


the information that helps a man 
to “sell himself’—the surest way 
of making sales. 

A catalogue costs only a fraction 
of a cent per day to keep in an of- 
fice and a catalogue never wears 
out its welcome. A catalogue cost- 
ing as much as $2.00 per copy need 
sell only about $8.00 worth of mer- 
chandise in order to pay for itself, 
the cost of the merchandise and 25 
per cent profit. It is not necessary, 
either, for the catalogue to make 
this sale at any particular time, or 
all at one time for the active life 
of the average catalogue is at least 
three years. It has been our expe- 
rience, and the experience of others 
in all lines of business, that a good 
catalogue will pay for itself within 
a few months after it is issued. 

This is the reason, to my mind, 
why a catalogue is the most profit- 
able form of advertising for a re- 
tail stationer and I might add, also, 
from my experience, that the cata- 
logue has proved its power to cre- 
ate sales at a lower cost than would 
be possible by any other method. 

Why is a well prepared catalogue 
the most profitable form of adver- 
tising? Because a catalogue takes 
your stock, your store, | might say, 
directly to the prospect. It stays 
with him at all times, always ready 
to show your stock when a 
tomer is inclined to buy and it never 
takes up his time when he is busy. 
It makes it extremely easy for Mr. 
Prospect to buy from you, because 
he can see what you have to offer; 
he can consider the advantage of 
an article in his own way; he can 
make his selection easily; and he 
can dictate a letter, ask some one 
to order, or ‘phone the order him- 
self, all without leaving his desk 


cus- 


or at the most, moving a few feet 
from his desk. 
There is a_ fascination and a 


power to the catalogue page that 
is impossible to define. The same 
man who could not be persuaded 
to stay in your store a minute af- 
ter his purchase was made will scan 


the pages of your catalogue without 
any regard to the amount of time 


required. All the time that he is 
scanning the pages, he is getting 


the little impressions that arouse 1n- 
terest. His interest, without his 
knowledge, is turned into a desire 
and the catalogue makes it so easy 
to order that before the prospect 
knows it, he has ordered something 
that a few minutes before he had 
no intention of buying. 

Why is a catalogue the 
profitable form of advertising? Be- 
cause it will take your store to 
those business men in your com- 
munity whom all the advertising in 
Christendom could not persuade to 
go a step out of their way to come 
to your store, and it will stay with 


most 











them always ready when they are 
ready and always making it easy 
for them to buy. A catalogue wili 
be your store door, your show 
room, your display window and 
your salesman to multitudes of 
business people who, unless they 
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a Richmond, Va., Store Features Its 


Personnel 


How 


had your catalogue, would never 
think of you. 

A business man with a catalogue 
is exactly like Mark Twain's de- 
scription of a woman in a store and 
is just as willing to stroll through 
the pages of a catalogue as a 
woman is to stroll through the 
aisles of a department store and 
the results are identical. 

There is another reason why the 
catalogue is the most profitable 
means of advertising. Newspaper 
advertising must compete with 
many other ads and with the inter- 
esting news. A man’s one idea in 
buying a paper is to read the news. 
He may scan the advertising but 
an ad must be extremely attractive 


appeal 
atten- 


and must make a strong 
it is going to attract a man’s al 

tion, take his interest away trom 
what he is reading, arouse a desire 
to buy what is advertised and keep 
that desire aroused until he visits 
your store that day or the next one 
It is not an easy task for the sta- 
to induce enough people to 


tioner 
come to his store and purchase 
enough merchandise to make this 
advertising profitable. 
Direct-by-mail advertising also 
has competition to overcome \ 
man’s chief aim when opening his 


mail is to find an order, something 
that will lead to an order, or the 
settlement for an order, and the 
direct-by-mail advertisement must 
be capably produced if it is to make 
a man forsake his interesting quest, 
pause long enough to peruse the 
ad and awake his desire to such an 
extent that he will make an imme- 
diate purchase, or at least enough 
to make him file the ad for future 
reference. 


A catalogue has none of this com- 
petition of other interests to ove! 
come. A good catalogue, although 
it may be opened when it arrives, 
will be carefully filed. When Mr. 
Prospect picks up your catalogue, 
he has only one thing in mind and 
that is to purchase something or 
at least see what you have to of- 


in a de- 


fer; and just as a woman 
rough 


partment store, he strolls th 
the pages and orders not only what 
he had in mind, but other intere 
ing things that he had not thought 
of before. 


These are the reasons why I say 
that a catalogue is the most profit- 
able form of advertising for the re- 
tail stationer. A catalogue not only 
makes enough to justify its own 
existence but it increases also the 
profitableness of all othe rms 
of advertising. 

There is, however, a sort of end- 
less circle which makes it essential 
for the stationer to use all forms 


of advertising. A catalogue will in- 
crease sales more effectively and at 
a lower cost than any other method. 


Still, catalogue is something like 
a human salesman, in that it will 
not continue to produce sales in- 


fol- 


\ ertis- 


definitely, unless it is carefully 
lowed up. Direct-by-mail ad 
ing is the best way and newspaper 
advertising is extremely helpfu l in 
following up a catalogue. 

Some people think of a catalogue 
as sort of an illustrated price list 
and some as a necessary evil, but in 
my mind, a catalogue is the most ef- 
ficient salesman that the stationer 
can employ. I am sorry to say, 
however, that this cannot be said of 
every stationer’s catalogue 
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Terrible Typewriter on Parnassus 





Authors Speak for and Against Use 
of Typewriter.—By Diana Rice.— 
Reprinted from The New 
York Times. 





r Humor and in- 
tolerance’ have 
surged through 
heated arguments 
on the utilitarian 
typewriter and its 
influence on liter- 
ary style since that 
instrument clicked its staccato way 
into the approval of a labor-saving 
world. Those whose feet were al- 
ready on the first rung of the lad- 
der of fame when the machine first 
became an accepted factor in the 
writing world shook their heads in 
dismay. Shivers ran down literary 
backbones. The mere thought of 
so much clatter in pouring out the 
fine distillation of delicately attuned 
mental processes brought down con- 
demnation on the contraption. The 
art of letters, claimed these advo- 
cates of pen and pencil, would no 





longer be an art but a trade. Nim- 
ble fingers would mean _ nimble 


thoughts. Nimble thoughts would 
mean the end of careful weighing, 
careful choosing, and the careful 
setting forth of the results of that 
weighing and choosing. 

And there the matter rested for 
a time, each writer taking his choice 
of the old or the new. There re- 
mained even the author who would 
not use a fountain pen because he 
found the act of dipping pen-point 
in ink afforded a needed respite. The 
enemy of the mechanically imprinted 
word states his case when he says 
“It gives me time to think.” 

The question has been recently 
raised by the venerable Gallic poet, 
Jean Richepin. This member of the 
French Academy claims the type- 
writer has already left its influence 
on literature, and the nub of his in- 
dictment is in these words: 

“Poetry written on a typewriter 
is apt to become hackneyed, stilted, 
machine-like. The fingers are slaves 
of habit and soon make their choice 
of phrases, with the result that orig- 
inality is menaced.” 

Upon this 


provocation several 


prominent American writers have 
been asked for an expression of 


opinion. Five voted against the 
typewriter. Four are for it. One 


has held that the medium has noth- 
ing to do with literary results. The 
statements of some of these are 
printed : 

Hamlin Garland, whose stories of 
Western life are concerned with 
events in this country’s development 
unfamiliar to a younger generation, 
has this to say about his preference: 
“In all my work which can be called 
creative I use a pen or pencil. I do 


not trust the machine. In critical 
articles, in certain descriptive pages, 


[ am able to use the keys, but in all 
passages where I want the subcon- 
scious to assist me I take my pen 
in hand. There is an autohypnotic 
effect in the pen. I do best work 
with very black ink. I am inclined 
to think that there has been an in- 
crease in fluency and a loss of ‘qual- 
ity’ through the use of the machine. 
There is a machine-made gloss on 
much of the current fiction which 
may be due in some measure to the 
habit of dictation or to the use of 
the machine—or both. This is not 
necessarily lasting. It may be that 
ultimately the machine can be for- 
gotten like the pen.” 

James Branch Cabell, author of 
“Jurgen,” wrote from his home in 
Virginia in answer to the question: 

“Any valid or at all considerable 
literary style is, to my finding, a re- 
sult of rewriting and of yet again 
rewriting. And this, of course, can- 
not be achieved except through 
chirography. Whether the first draft 
be typed or handwritten appears to 
me wholly immaterial.” 


Theodore Dreiser, author of 
“Sister Carrie” and a dozen other 
novels, said: “I never use a type- 


writer except for correspondence, 
and not always then. The noise and 
the mechanical phase of things de- 
stroys my mood in regard to my 
work. How it may be with others 
I would not venture to guess.” 
Ludwig Lewisohn, author of “Up- 


stream,” claims to have reluctantly 
abandoned the lead pencil. “Until 
five years ago I composed with pen- 
cil. Then professional necessities 
made me try, half-incredulously, 
half-contemptuously, to compose on 
the typewriter. I now compose ex- 
clusively on a machine, and it is my 
distinct impression that my manner 
of writing has profited thereby in 
terseness, clearness and structural 
lucidity. But, in the first place, I 
may be self-deceived, because my 
wretched handwriting had made 
composition a labor and a terror be- 
fore, and, in the second place, all 
veneralizations based on experiences 
so intimately personal are ‘bunk,’ 
Verse I cannot compose on a ma- 
chine. But then why should one? 
Does anyone ever write more than 
fifty lines at a sitting? And those 
are sittings of happy and extreme 
tension. In verse the problem of 
mechanical labor does not enter. 
When I need to write an article on 
a given day or a stint on a novel, . 
then I feel the machine to be a bless- 
ing. 

\Vill Irwin, author of two books 
on the aftermath of the great war, 
is an advocate of the “humble” lead 
pencil. “Perhaps it is only a mat- 
ter of personal equation—one man’s 
meat is another man’s poison-—but 
I’m against the typewriter as a tool 
of literary composition. Whenever 
| try it, I find the product diffuse, 
overladen with words, formless. It 
is too easy. The slower the medium, 
the tighter the expression. My 
preference is for the humble lead 
pencil.” 

Charlts Edward Russell, the au- 
thor of “Unchained Russia” and a 
well-known lecturer on literature, 
abjures the typewriter utterly: 
“Compose poetry on a typewriter? 
Good Lord! Does anybody compose 
poetry on a typewriter? One might 
compose free verse that way, or ad- 
vertisements for asperin, but to 
cause the horrible rattle and bang 
of one of these beastly machines to 
cohabit with the melody to which 
alone poetry can be written is be- 
yond mortal compass. 

“As to other writing than poetic, 
observation convinces me that the 
typewriter is a wonderful conveni- 
ence and a blighting curse. It is, 
in a way, the invention of the devil. 
It makes production swift and facile 
and it makes amendment irksome 
and difficult. This is a union of 
temptations that could have origi- 
nated only near the great sulphurous 
pit which lures souls. To what shall 
we ascribe its marked decline in style 
these last twenty years except to the 
increased use of this abominable and 
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fascinating device? Machine-made, 
truly, is the whole of it; and will 
you observe the public’s growing 
distaste ? 

“Aside from the distraction of the 
noise, which is grievous, here is the 
main trouble. ‘There was once an 
author, we are assured, that wrote 
without blotting a line. May be; 
but if so, his tribe perished with him. 
In these days every writer wishes 


to change and better his matter as 
he goes along. The subject grows 
upon him, he sees it in a new way, 
he wishes to add something here 
and cut out something there. When 
he writes with a pen, whish! out 
goes the old, in comes the new, and 
away he clips again, for all is easy 
going. When he writes with a ma- 
chine, it is often a page he must re- 
write to change a sentence. The 


labor is too great. Nobody will do 
it. Let the slip-shod 
and it goes accordingly, to add to 
the sorrows of the judicious.’ 


go, says he, 


Carolyn Wells, author of “A 
Nonsense Anthology,” “The Jingle 
Book,” and many other humorous 


volumes, sums the matter up in two 
lines: “Any one who knows 01 
what mechanical agent he employs 
ought not to write at all.” 


cares 


Purchase Records and Perpetual Inventory 


HERE are advantages to be 

obtained from a perpetual in- 

ventory that are not generally 
given consideration. At least, | 
have found such to be the case, as 
my on-the-surface impression was 
that a perpetual inventory would 
primarily make an ideal stock rec- 
ord, which it does; that it would 
show the inactive and active mer- 
chandise; that it would have a ten- 
dency to decrease dishonesty on the 
part of employees, all of which it 
does, but on a careful survey, one 
of the greatest advantages is from 
the accounting department end, it 
being able to determine more defi- 
nitely the actual turnover of a stock 
of merchandise and the profit 
earned. 

In order to define more clearly 
the advantages from an accounting 
standpoint let us review for a mo- 
ment some of the accounting meth- 
ods employed where a perpetual 1n- 
ventory has not been established. 

The method of charging the mer- 
chandise account with all purchases 
and ,crediting the merchandise ac- 
count with the sales, taking the bal- 
ance and deducting the expenses, to 
be considered the gain or profit, has 
been found to be a faulty procedure, 
as it is possible that the gain or 
profit arrived at could be repre- 
sented by the increase of mer- 
chandise on hand and the profits 
thus shown cannot be considered a 
true profit for the following year’s 
basis, as merchandise on hand might 
fluctuate, and the profit taken be 
entirely wiped out. 

This, then, developed the idea of 
an inventory account, to which pur- 
chases should be charged, the mer- 
chandise on hand at the beginning 
of the year carried as a debit bal- 
ance to the inventory account, 
credit being made on a percentage 
that sales bear to This 
method has its advantages over the 
first system, but if the cost fluc- 


cost. 


tuates materially, the adjustment 
necessary at the end of the year 
would be enormous and the ac- 


counting department is not helped 


A Paper Read by F. H. Gades of 
Crane & Co., Topeka, Kans., Before 
the Recent Meeting of the Mid- 
west Division of the National 
Association of Stationers, 
Office Outfitters and 
Manufacturers. 




















F. H. GADES 
Formerly with Crane & Co., Topeka, Kan 
to a great extent. Particularly 1s 


this true of the stationery business, 
where there are such a large num- 
ber of items in which over-buying 
is liable to occur and among which 
lines are liable to become obsolete 
and the stock on hand be a liability 
rather than an asset. 

Even this, though decidedly bet- 
ter than the first method, is not con- 
sidered ideal, but out of this has 
grown a system that makes feasible 
the crediting of the inventory ac- 
count with the actual the 
merchandise sold during any one 
period, which system is commonly 
termed the perpetual inventory. 
The perpetual inventory has solved 
a hard problem from the accounting 
standpoint, as this system handles 
the adjustment monthly, rather than 
at the end of the year, which is 
especially desirable in the station- 
ery business, as the management 
has the advantage of knowing the 
actual condition of the business 
sooner than would otherwise be the 


cost of 


case, which would be the e 1 of 
the year and possibly too late to b 
effective. 

The perpetual inventory makes it 
possible to determine accurately the 


rate of turn over for given 
period, one month, two months, 
quarter or a year, and as the rate 
of turnover is based upon the num 
ber of times that a stock can be 


sold during any one period, the fact 


that sales as well as purchases are 
given at cost, the sales divided by 
the average inventory at period 
give the turn over rate. This could 
not be done at any previous time 
as it was not conclusively known 


that the percentage deducted from 


sales was the correct figure for any 
one period. 

I believe that everyone w il con 
cede that, if the perpetual inven 
tory will give no more than accurate 
information on the cost doing 
business, it is well worth the cost 
of installation and maintenance, and 
although in our own business we 
have just started the installation of 
the system, I can see where it is 
going to be a wonderful uid to 
me in determining quantities to buy, 
is with a complete history of the 
sales and purchases of at partic 
ular commodity before me, it will 
not require a great amount of brain 
energy to know whether one gross, 
tive gross, or one hundr YTOSS 


will give us a desirable turn over 


It will assist in more methodi 

buving and in the elimination of 
such lines as are slow moving and 
unprofitable to carry. I am sin 
cere in believing that this svstem 
will materially decreac: our invest 
ment and show a consequent better 


turnover. 

The perpetual inventory sh 
be close at hand to the buyer ane 
should be stu 
alyzed by the one in « 
sales, as the information that is 
available trom the system can b 
made the dynamic power of ; 
organization in weeding out over 
stock or slow merchandise 

While our perpetual 


closely lie ind a 
; ; 
harge of tl 
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yet almost in the embryonic state, it 
is our to reflect on the card 
record of each item a complete de- 
scription, stock number, name of 
manufacturer, cost price, change in 
manufacturer’s cost, selling price, 
change in selling price and date of 
maximum and minimum 
quantity to 

While at the convention at Des 
Moines after the discussion of the 
perpetual inventory I made it a 


idea 


| . 
lange, 


stock. 


point to discuss this system with 
many stationers and the almost 
unanimous opinion was to the ef- 
fect that there was no doubt but 


that it was ideal, but the possibility 
of maintaining an accurate record 
was questioned and everyone was 
firmly convinced that it would be a 
tremendous to install. 

How the System Works. 

We have found that the installa- 
tion of the perpetual inventory pro 
motes a more systematic attitude 
on the part of the sales clerks, or- 
der clerks and stock clerks. It will 
almost automatically audit every 
transaction, as the inventory clerk 
will have on the cards the selling 
prices of every item of merchan- 
dise that is in stock. 

In operating, we have adopted 
the following plan: All charge 
slips from the store are first passed 
to the accounting department to 
be posted to the respective accounts 
in the customer’s ledger; then the 
slips are passed to the inventory 
clerk, together with all cash slips 
to be deducted from the perpetual 
inventory cards. 

Country business we are handling 
by the entry of all orders when first 
received, on a set of duplicates com- 
prising the invoice, posting sheet, 
shipping order and acknowledg 
ment of order. The shipping order 


PE 
OD 


or memorandum and acknowledg- 
ment is passed to the proper depart- 
ment for handling, and the invoice 
and posting medium are filed at the 
billing desk until the shipping mem- 
orandum is returned to the billing 
department after shipment of the 
order has been made, and price ex 
tended to be billed. After the order 
has been billed the shipping order 
is passed to the inventory clerk to 


be deducted from the perpetual in- 
ventory cards 

Entries are made on the cards by 
1 tally system that is provided so 


as to avoid deductions having to 
be made for each individual sale. 


Such cards as show changes are up- 


ended, and at the close of the post- 
ing of the sales one deduction for 
all sales during that day on the 


commodity affected is made 

for incoming merchan- 
dise are entered for posting to the 
purchase ledger receipt, and 
passed to the inventory clerk for en- 
try on the perpetual inventory cards 


In oces 


on 


and for the purpose of checking 
of cost. The invoice is then passed 
to the buver. 


With the plan we have adopted 
our system will show the quantity 
on hand of all merchandise and also 
the value in dollars and cents so 
that at the month's 
even one day's business, we will-be 
able to determine the actual value 
of stock on hand by simply totaling 
the balances on the cards with the 
aid of an adding machine, which in 
effect will be the same as a physical 
inventory. 

There are certain that 
will be encountered in the handling 


close of a 


or 


obstacles 


of a perpetual inventory just the 
same as are encountered in any 
thing worth while. Probably the 


one thing that bothers most station- 





ers that have given the perpetual 
inventory some consideration is the 
handling of such items as those on 
which sales will occur in less than 
usual unit lots, such as pens, rubber 
bands, typewriter paper, etc. We 
have provided a printed form for 
this, to be made out by the clerk 
making the sale for the broken lot, 
which form is sent to the inventory 
clerk, by which the regular unit 
quantity is checked out of the reg- 
ular stock and charged to a “miscel- 
laneous” card record that is pro- 
vided for the commodity involved. 
(his probably, on first thought, will 
be considered considerable detail, 
but it is not a serious matter when 
your sales clerks become accus- 
tomed to it. For all sales made 
from broken lots on hand the sales 
slips will be itemized as usual, and 
marked “‘miscellaneous” and the in- 
ventory clerk will post accordingly. 

Other printed forms have been 
provided to take care of unusual 
transactions such as merchandise 
returned for cash refund, and error 
in price extension. Merchandise 
returned for credit will be handled 
from a duplicate of the credit mem- 
orandum issued, and will be treated 
as stock received. 

Forms have also been provided 
for the use of the inventory clerk in 
bringing to the attention of the 
buyer changes in cost as reflected 
by invoices when received and no- 
tice of the depletion of the stock on 
hand to the minimum quantity. 

Entries of stock on order will be 
made from purchase order record 
in the “delivered column” in lead 
pencil so that anyone referring to 
the cards will know whether stock 
has been ordered, and how much. 
lhe same entry in ink will show 
stock received or in transit. 
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EDITORIAL 





President Allen Sees the Big West. 

N ANOTHER page of this issue is a report of the 

itinerary of lvan Allen of Atlanta, who, with Mrs. 
Allen and their son, Ivan, Jr., is making a trip to the 
principal cities of the Pacific Coast and the Mountain 
states. The Allens are combining business with pleas- 
ure in an ideal way. ‘The trip, as we know by having 
made it, is not one for an invalid. Put to well men 
and women it is a gorgeous experience. One gets 
“filled up” with scenery all the way around—lakes, 
rivers, plains, snow-crowned mountains, sparkling bays 
and Old Ocean himself, with his vastness, his restless 
power even in calm and his resistless might when tem- 
pests lash his waves. 

But the West is not all scenery, neither is it orange 
groves nor palms nor the myriad of growing things 
which abound. There is a western atmosphere and a 
western character which it is good to encounter. The 
Big West is big in every dimension and particularly in 
that fourth dimension which is spirit. The West is 
hospitable—it is kind—it accepts the stranger within 
its gates. No man of normal reactions can journey 
among the people of the Great West and not be re- 
freshed and uplifted by the experience. 

The Allens take with them the best of the spirit and 
the traditions of the South. They will meet the mem- 
bers of the stationery trade in the western cities and 
will make many friends. We hope and trust that their 
trip will result in still further strengthening the ties be- 
tween the West and the East and that they will be able 
to convince western stationers that the association needs 
them at the convention in Cincinnati next Ocober. We 
could name a score of western men who ought to be at 
the convention and we believe that the Allens will in- 
duce some of them to come. 


<--> 


Looking Ahead in Trade. 

EK ARE now in the midst of what is usually 

termed the summer trade dullness, accentu- 
ated to some extent by unseasonably cool weather 
which has prevented merchants in other lines from 
moving seasonable stock. We are also fairly well 
along in the presidential campaign of 1924 and be- 
fore these lines reach the readers we shall know 
the names of the principal contenders for that high 
office. The political factor takes the mind of peo- 
ple off of business to a certain extent and it is 
always felt that the uncertainties of presidential 
year are not good for trade. There is always a 
certain doubt as to what the policy of the next 
administration is going to be and no one can tell 
which party will hold the reins of government for 
the next four years. We expect, however, that 
business will begin to take on greater activity by 
the beginning of September and that the Fall and 
Winter of 1924-1925 will bring us back to normal 
conditions. 

It is possible that a part of the quietness which 
has prevailed in business circles is due to the fact 
that merchants are stocking goods more carefully 
and are buying with a view to quick turnovers 
rather more than usual. This makes for smaller 
initial purchases, but really has little to do with the 
aggregate volume of business at the year’s end. 
It should indeed, by conserving money, tend to cre- 
ate a larger volume of business later on, for with 
a more active movement of goods, more money will 


come into circulation and business will steady down 
into a reliable pace. 

Apparently there is no real factor which should 
act as a disturbing element. Conditions abroad are 
at least no worse than they have been, which means 
that better things may be expected as time goes 
on. It must be remembered that we are but a 


little over five years away from the ending of the 
most destructive war in history and that th 
can not recover in so short a time from the effects 
of such a catastrophe. That it will recover 
doubts, but that which has been destroyed must be 
built up by labor and the utilization of resources. 


In the field of invention the world is advancing 
by leaps and bounds. But yesterday an enterpris- 
ing officer of the air service flew between New 
York and San Francisco in a little over twenty-one 


hours. That which is remarkable today, tomorrow 
will be the usual thing and the day after it will be 
commonplace. Almost every day we learn of ad- 
vances in the utilization of power and before many 
decades one may not be surprised to see the sun- 
shine and the tides harnessed to the machinery of 
men. 

We have made great advances and are 
advances every day in the protection of 
health, in the cure of disease and in rational sys- 
tems of living, and despite certain psychological 
factors which are puzzling, one cannot do less than 
believe that the old world is still advancing and 
that the conditions of human life on this planet 
will continue to grow better and better.—H. W. M. 


making 


public 


<—~o—> 


The Political Pot Simmers. 


FFICE APPLIANCES isn’t in politics. But 
that does not mean that we are lacking in 


interest in that important subject [rade 
publications, we hold, should stay away from pol- 
itics and religion. Every man has a right to be a 
Republican, a Democrat, a Socialist or what not. 
We commence to be “agin” him only when he 
starts out on a direct-action policy and 
shooting or throwing bombs, or incits others to 
do so. So, too, we are willing that anybody may 
be a Catholic, a Methodist, Episcopalian or Jew, 
or pick out any other faith he wants so long as it 
is one which upholds the necessary moral funda- 
mentals. He may be agnostic if he wants to be— 
we shan’t start any propaganda to convert him, 
unless his lack of faith causes him to forget the 


begins 


difference between “thine” and “mine.” No: we 
shall let religion alone until it insists that we shall 
adopt some one certain creed and threatens to 
break us on the wheel if we don’t; then we shall 


reach up over the mantelpiece and take down the 
old rifle. Like Andy Gump, we are hundred 
per cent for the people and we wear no man’s 
collar. 

When this appears in print we shall probably 
know who is to run for president and vice-president 
against Coolidge and Dawes. From where we sit 
it looks as though our friends, the Democrats, will 
have to do their best. In this campaign personality 
will count more heavily than policy. The best team 
will win. 

And, in the 
wag along. All of 


one 


continue to 
nature will 


events will 
processes of 


meantime, 
the 
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repeat themselves; there will be seed-time and 
harvest, buying, selling, trading, and men will dis- 
cuss the respective candidates instead of the latest 
sensation. In November somebody will be elected 
as chief executive to preside at the White House 
for the next four years. He will be a sincere and 
able man. Nobody need “view with alarm.” Per- 
haps our next Congress may even repeal a few laws 
and get us that much nearer to fundamentals. Who 
knows ?—H. W. M. 


<-> 


Change in International Contest Rules. 
N IMPORTANT change has recently been 
made in the rules of the International Type- 
writing Contests. J. N. Kimball, manager of con- 
tests, 150 Nassau street, New York, states that in 
future all results will be reckoned in strokes. The 
number of gross strokes having been determined, 
fifty strokes will be deducted for every word error 
word errors being marked exactly as before. 
The number of net words will be found by dividing 
the net strokes by five, thus giving every net word 
the value of five strokes. Five is felt to be a fair 
average for the number of letters in words as they 
run. 

It is believed that this system will tend to do 
away with criticism as to the “density” of the 
matter provided as copy in the contests. 

Counting by strokes has long been the system 
used in Europe. There it was necessary, since 
there are considerable differences in the average of 
letters per word in the different languages. Con 
test Manager Kimball believes that the adoption 
of the system here will be of certain advantage in 
the contests. When contestants come from abroad 
to try their skill, they will not have to encounter 
a new system of counting, but will be judged by 
virtually the same method as that to which they 
have been accustomed.—H. W. M. 


<-> 


The Associations and the Commission. 


\ST month we presented a resume of the com- 
L. plaint and answers in the proceeding of the 
Federal Trade Commission against the Na- 
tional Association of Stationers, Office Outfitters 
and Manufacturers and sundry other associations 
this field. The reply of the National Associa- 
tion outlines a position which is safe and in accord 
with the facts, viz., that the publication of sug 
gested resale price lists was discontinued by the 
association a couple of years before the complaint 
was filed and that therefore, insofar as that list is 
made the basis of the complaint, the case falls to 
the ground 
This is an entirely logical answer to make, for 
obviously it states the truth and will win; but 
there are some who would have preferred that 
the case could have been put flatly on the merit 
of the question whether or not a suggested list 
such as the association did issue is legal or other 
wise. That question, we believe, has not come 
directly before the United States Supreme Court. 
We recall no case where such a list so issued and 
understood to be recommended merely, without 
thought or suggestion of coercion, has come be- 
fore the Court for adjudication as to the legality 
of the proceeding. By inference, perhaps by obiter 
dicta, the Court may have expressed an opinion, 


but square and forthright analysis of such an issue 
as the one before the bar might bring forth a dif- 
ferent view.—H. W. M. 

<> 


A Suggestion for Summer Business. 

NE of the leading office machinery manufac- 

turers alert for business twelve months in the 
year believes he has solved the bugbear of sum- 
mer dullness by a comparatively simple analysis. 
He has tried out his ideas and found that they 
work and result in keeping up a considerable pro- 
portion of the normal business throughout the 
summer. His plan is to make a careful analysis 
of all kinds of seasonable business and to pick out 
for the summer months those businesses which 
have their greatest activity at that time. For in- 
stance, in the summer such industries as automo- 
biles, ice cream and soft drink parlors, outdoor 
shows and concessions and summer apparel are 
the lines which flourish best, to say nothing of the 
many other lines which are favorably affected sy 
warm weather and which will be discovered on 
analysis. By concentrating the heaviest part of 
his work on these lines, without neglecting other 
leads, our friend has succeeded in putting his sum- 
mer business on a satisfactory basis and lifting 
volume of sales to a larger figure than heretofore. 

This suggestion adopted by a manufacturer will 
perhaps be available to dealers and it might be 
profitable for every dealer to make such an analysis 
of his trade as will disclose not only the kinds 
of trade which are most active in the summer, but 
those lines which are active at other seasons as 
well, because no doubt the same principles apply to 
other parts of the year. 

<-> 
Rising Stocks Forecast Prosperity. 

S OFFICE APPLIANCES goes to press the 
A daily papers publish a list of twenty of the 
most active stocks for the week ending June 28. 
All of these except four show advances. No net 
change is reported in two of them and on two 
there is a slight falling off. All the rest show ad- 
vances of from % to 3% points. 

In commenting on this interesting situation The 
New York Times of June 29 says: 

“It is not a wholly unusual event for financial 
markets to turn decisively for the better at a time 
when the visible indices of trade conditions dis- 
tinctly are untavorable. That seeming paradox, 
however, of late years has not been so emphatic- 
ally in evidence as on the present occasion.” 

\fter reviewing some of the recent history of 
such paradoxical changes, The Times continues: 
“Usually it is a change in the state of the money 
market which serves this second purpose.” (Re- 
ferring to economic influences destined to affect 
the movement of trade and industry) “But that in- 
fluence rarely operates alone and the trade revival 
which it indicates is apt to be much limited in 
scope when it does so. 

“The money market undoubtedly had a hand in 
the rise on the Stock Exchange last week. All 
other things being equal, it would favor such a 
movement to the extent that low money rates 
make credit easily accessible for speculation on the 
side of rising prices. But everyone knows that 
something more than easy money is required to 
stimulate trade itself.” 
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Sholes Monument Dedicated in Milwaukee 


Impressive Ceremonies Mark Dedication of Monument to 
Christopher Latham Sholes. 


On Saturday afternoon, June 7, at Forest Home cemetery, present, but sent his wife who was herself a wat ad 
Milwaukee, Wis., a monument was dedicated to Christopher mirer of the character and achievements of her father 
Latham Sholes, inventor of the first commercially success- law, and knew him intimately until the time of his I 
ful typewriter. A fine bronze bas relief of the inventor, Among others present were R. T. Rand, manager of the 
appropriately inscribed, adorns the face of the monument Milwaukee office of the Remington Typewriter ( 

A picture of this bas relief appears on the frontispiece of and members of the sales and office force; Miss A. M. 
the present issue. Owen of New York, a member of the headquarters staft 
The construction of this monument was undertaken some of the Remington Typewriter Company; H. W. Buse, Ren 

years ago by the National Shorthand Reporters’ Associa- ington headquarters staff, and others 

tion and the necessary funds were raised by popular sub- Y ne 

scription. Among the many subscribers to this fund were : R : ey 

a large number of the women typists of America in recog- Guild Licensees Widely Distributed. 

nition of the service rendered by Sholes in opening to \ booklet recently issued by The Guild Products Ce 
women the doors of a new and profitable occupation poration of Philadelphia, lists the present licensees of that 

Although the weather was rainy, about 150 persons braved corporation This list is by states and appears t ver 
the elements and under dripping umbrellas listened to the the country. The Guild, for instance, has one 
speeches which marked the exercises. California, one in Colorado, two in Connecti 

The speech of dedication was made by Mayor Daniel Florida; seven in Illinois, of whom two are in Chicago 
W. Hoan of Milwaukee, who eloquently outlined the work three in Kansas; nine in Maryland, all of whom are locate 
of Mr. Sholes and the inestimable service he performed for i" Baltimore; four in Massachusetts, three ot 
the business and professional worlds. In conclusion, the Boston and one in Worcester; one in Michig t 
Mayor referred to the proposed Hall of Fame and urged Missouri, two in Mississippi, one in Montana, 1 N 
that the claims of the proponents of Sholes be given con Jersey, eighteen in New York City, five in 5 


ight in other New York cities. Guild has o1 





sideration and that his name be one of those to be hon 
ored among the famous men of America. The Mayor then North Dakota and eleven in Ohio, nine of whom are located 
appointed the following committee to forward the claims of 1" ©ncinnat Pennsylvania has eighteen met ' 
Sholes to a place in the Hall of Fame: of whom are in Philadelphia and six of wh« 
Frederick Heath, Howard Greene, Charles Lapham, Ed burgh. South Carolina has one member, Texas 
ward Spencer, Mrs. Charles Fortier (daughter of Chris ginia eight, Canada one and British Colur 
topher Latham Sholes), Fred Vogt and Bruce V. Bitker. he products of Guild manufacturers 
Before the Mayor was introduced, the Reverend James papers, typewriter ribbons, typewriter papers 
Oastler, pastor of the Calvary Presbyterian church, Milwau- rubber bands, stenographers’ note books, paper teners 
kee, pronounced the invocation Mrs. Fortier, formerly waste baskets, adding machine paper, clasp e1 
Miss Lillian Sholes, daughter of the inventor and the first pencils, crayons, etc. The names of the n 
woman typist, unveiled the monument. these lines are not listed in the Guild licensee 
Other speakers included Charles E. Weller, secretary Since the foregoing was put in type, Ofhe: 
treasurer of the Sholes Monument Commission; M. A has received the following list of the manufact 
Strachan of Indianapolis, a member of the Commission, who | products 
conducted the exercises; Herbert Dore of Chicago, who American Crayon Company, 130 West |] 
represented the National Shorthand Reporters’ Association, street, New York, crayon pencils; Nat l 
and Alan C. Reiley, advertising manager of the Remington Fibre Company, Wilmington, Del., waste baskets 
Typewriter Company, who made an interesting speech & Prigge, Inc., 227 Canal street, New York, st ers 
along the general lines of one which he prepared and has note book holders and telephone directory 
delivered through the radio in various parts of the country. garten & Company, Inc., Baltimore, Md., st 
Mr. Reiley pointed out that the ceremonies of the day wer stamp pad ink; Continental Scriptex Ink | 
participated in by several people who were intimately delphia, Penna., ink, paste and mucilage; ( 
associated with the inventor more than fifty years ago, aid & Carbon Manufacturing Company, Inc., N 
ing him in his work, notably Fred. Sholes of Chicago and bons and ribbons; Eastern Tablet Corporation, Al \ 
Mrs. Charles Fortier of Milwaukee, son and daughter of  Y., stenographers’ note books, writing tablet I 
C. L. Sholes, and Charles E. Weller of Indiana, the first water Paper Company, Menasha, Wisc., ad 
court reporter to use a typewriter. Mr. Weller tried out paper; B. F. Goodrich Rubber Company, Akron, O., rubbe 
Mr. Sholes’ first machine and was one of the inventor’s bands; Munson Supply Company, New York, t riter 
most intimate and trusted friends and adding machine pneumatic keys; Oakvil 
Mr. Reiley referred interestingly to other historical fea- 280 Broadway, New York, clips, pins t 
tures of the occasion. He gave a brief history of the in [ypoe Trading Corporation, 65 Duane street, N Y 
vention of the typewriter, and biographical sketch of the in daily reminders and appointment pads; Weld rts 
ventor, the development of the machine, etc., until its ac- Rubber Company, Newark, N. J., rubber eras 
ceptance by the Remingtons in 1873, in the fall of which Patterson Company, Philadelphia, Penna 
year the first commercial typewriter was turned out from typewriter paper, clasp envelopes; U. S. Per 
the Remington gun works. Philadelphia, Penna., lead pencils; Miller Br Cutlery 
Nearly thirty of the descendants and relatives of Chris Company, 305 Broadway, New York, penholders 1 ste 
topher Latham Sholes were present at the ceremonies erasers; Mabie-Todd Company, 17 Maiden Lane, New 
Several of these have already been named. One of the in- York, mechanical pencils; A. W. Faber, I: Newark, N. 


ventor’s sons, C. G. Sholes of Chicago, was unable to be  J., lead for mechanical pencils 
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tives of Christopher La- 
tham Sholes. 4. Mrs. For- 
tier, Sholes' daughter, 
and Mr. Weller. 5. Mem- 
bers of the Milwaukee 
staff of the Remington 
Typewriter Company. §. 
Alan Reiley, advertising 
manager of the Reming- 
ton Typewriter Company, 
speaking at the monu- 
ment. 
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NEW MACHINES: 





A New Inserting Machine for Mailing Room. 

The Russ Inserting Machine Company, 15 Murray street, 
New York, N. Y., has designed a machine for the insert- 
ing of circulars, letters and pamphlets in envelopes. It 
has a capacity of two inserts which can be inserted sim- 
ultaneously, but by collating as many as four may be put 
in in one operation 

The machine works on the rotary principle, there being 
a large revolving drum which carries six envelopes at a 
time. The inserts are picked up by vacuum cups, placed 
on a platform which oscillates and are carried to a set of 
revolving wheels similar to those used in a printing press, 
these wheels carrying the circular to the envelope and 
inserting it therein. The 
envelopes with the accompanying circulars to a revolution 


machine has a capacity of six 





»RUSS INSERTING MACHINE FOR ENVELOPES. 


at.d there are ten revolutions per minute, making a total 
of sixty envelopes per minute. 

Three air pumps are attached to the machine, one fur- 
nishes the suction for the envelopes, this being the action 
drum—and the other two are 


mentioned. 


which places them on the 


used on the circulars for the above 


The exhaust from one of these pumps is used as a blower 


purpose 


for opening the envelope before the insertion of the 
circular. 

Two motors operate the mechanism—one for the air 
pumps and the other for the mechanical needs of the ma- 
chine, Flexible shafts, similar to those used by a dentist 
run to each of the three magazines, and a worm gear car- 
ries the envelopes and circulars respectively on their dif- 
ferent platforms into action. Two platforms are provided 
in each instance and when one is empty the other may be 
taken off completely and placed higher up on the shaft 
so that it may take the place of the one almost emptied— 
that one being brought down and refilled and started up 
the shaft again. The at which the worm 
driven may be regulated in all cases. 

This double principle is applied to the receiving end as 
well, for there are two stops which may be changed without 
interference so that one set of envelopes may be received 


without interfering with those already on the rack. 


speed gear is 


+ 


\ sealing device is provided which operates st the 
envelope leaves the machine 


The Russ inserting machine is built on an adding machine 


stand and can be pushed around to any point desired in 


the same manner as an adding machine. Any size insert 
or envelope can be handled as is usually required office 
work. An exhaust is provided to equalize the amount of 
air needed to blow the different envelope open before the 
insertion of the circulars. Booklets or blotters can be put 
in as well. The machine has a position action thr hout, 
all springs and chain drives being eliminated wherever 
possible. 
A Tape Printing Machine. 
The Printing Tape Machine Corporation, 743 Water 


street, sarnett- lrusty 


Bridgeport, Conn., are marketing the | 


automatic printing tape machine, a new product Phis 
machine produces seven inches of printed tape with one 
stroke of the handle. The advantage of this syste: that 
the advertiser's name and address is printed on each sec- 





BARNETT-TRUSTY AUTOMATIC TAPE PRINTER 


tion of tape as it comes from the machine since the machine 
prints the tape as it is used. 

The machine is strongly built and as the printing 
are produced with a rubber die, they can be cl 
any time, permitting the user to advertise seasonable lines 
or such articles as may be desired. 


A New Chair That Fits. 


[The Johnson Chair Company of Chicago, after much 
research and study, has developed a type of chair seat de- 
signed to bring comfort to the desk worker and to make 
for his convenience and increased productive power. The 
new chair is said to constitute an entirely new method of 
office chair seating, combining the shape of the saddle wood 
seat with the softness of the padded seat and the ventilation 
of the perforated leather seat. 

The Eas-e-Seat, as it is called, consists of cane stretched 


over a shaped frame to the saddle formation, with padded 


1 


felt and leather fitted over the entire seat, with perfora- 
tions corresponding to the holes in the cane. 
This seat is put into quite a number of types of Johnson 


chairs, and a considerable portion of their plant is now de- 
voted to the production of this article. 


Another improvement which the Johnson Chair Company 
is featuring is a scientifically constructed and simplified 
chair iron containing the fewest parts of any chair iron 


ma- 
mini- 


market. It is built of material selected 


chined so as to give the maximum of service and the 


on the 


ly and 


even 


mum of wear. It permits an even tilt, operates easi 
may be conveniently adjusted. 
tilt and a tilting farther back than any other chair iron, 


proved a great 


It allows, it is said, an 


It has a single large spring which has 


success. 








Page 33 OFFICE APPLIANCES For July, 1924 





=) 








A Direct View Copy Holder. 


Kopikari is the name of a new copy holder invented by 
F. B. Ray Hampton, Va. 
Mr. Ray states that his patent has been granted, and he 


to place the machine on the market 





KOPIKARI” COPY HOLDER 


which he will market the machine he 


ecisely determined. He 


Che metl 
form a 
This 


the copy, either letter sheet or note book in 


has not yet pr expects to 


company at Hampton to manufacture the machine. 


machine holds 


direct line of vision back of the typewriter. The spacing 
is under the control of the operator and is adapted to both 
printed and typewritten letter. As the line marker goes 


down the copy tablet goes up and vice versa. 
A Column Guide for Bookkeepers. 

H. A. Henrikson, 43 Knowles street, Providence, R. L., 
is the inventor of a column guide intended to keep column 
headings at the line of writing and to eliminate the neces- 
sity of looking up to the top of the sheet each time an 


entry is made in order to find the desired heading. Instead 





THE HENRIKSON COLUMN GUIDE 


of following both lines and columns, the user of the column 
his eyes along the guide straight to 
heading on the The 


held at an angle of 45 degrees, 


guide merely passes 


the column strip. headings of the 


column guide are which 


makes them easily read. The guide may also be used as a 
ruler. 
Mr. Henrikson is desirous of negotiating with some one 


who will assist him in manufacturing and marketing this 


Some Interesting Devices. 

Dr. Henry Emerson Wetherill of Audubon, Montgomery 
County, Pennsylvania, has sent to Office Appliances cuts 
of three little specialties which should excite some interest 
among the trade. The one here shown first in order is 
the Typen, which has been greatly improved. This is a 
three-quarter ounce typewriter which writes capital letters 
and figures, punctuation marks, etc. It works on the dial 
principle. 

The dial on the front and back is arranged with various 
devices for quickly locating, centering and pushing down 
the characters. The self-inking device rotates easily upon 
special bearings and the glycerinized copying ink absorbs 


water from the air. It is said that one drop of ink will 








THE KALQLEX. 





THE TYPEN. 





CIZR-CURJON., 


write a day The machine will write quickly, neatly and 
exactly in columns, squares, bound books, sheets, maps, 
boards, etc. 

The next device is the Cizr-Curjon, a combination teol 
It is useful for many pur- 
It is a bandage scissors, 

It has also a good needle 


for surgeons, hospitals, etc. 
than also. 
knife and hernia set knife. 


poses other surgery 
catling 
holder 

The remaining device is the Kalqlex, an improvement on 
With the Kalqlex anyone can compute num- 


It is a portable adder, ac- 


the abacus 
bers quickly and accurately. 
curate to any number of decimal places. It is specially 
recommended for subtraction and logarithms. It fits the 
vest pocket and ranges in price from $1.00 to $7.00 accord- 
ing to the style desired, the covered form costing the most. 

[he latest Typen plan is punctured Braille for the blind. 
worked for the blind—a special 


The Kalqlex can also be 
form of the machine. 
For form letter reproduction Dr. Wetherill uses any type- 
writer but his, and indents Ozokonite coated paper. Type- 
sheets are thus available direct, errors being 
with It can be used on a drum or a 


writer-set 
edited out 


S¢ issors 


plane surface. 

















oe — 


Page 34 OFFICE APPLIANCES For July, 1924. 








Simplex Stapling Pliers Ready for American 
Market. 


The announcement of the Simplex stapling pliers pub 


lished on page 40 of Office Appliances for January of this 


year is now supplemented by the information that the 
Simplex Metal Products Corporation, 152 West Forty 
second street, New York, N. Y., is now getting its Ameri 


can factory into production and that orders will henceforth 


be filled according to the time of their receipt. 




















SIMPLEX STAPLES IN DISPLAY BOX 


The machine is said to operate with the ease of a pair 
of scissors and the claim is made that it is fool-proot 
These pliers will fasten practically anything, even metal, 
so long as the metal is softer than the steel staples used 
Since the announcement which appeared some months ago 
several new uses have been found for this machine in 
various industries such as paper box making, the textil 
industries, etc. 

The Simplex carries a cartridge of 100 staples, thin, 
round, strong wire being used in place of flat staples. At 
tractive boxes for both pliers and staples have been made 
up by the company and are illustrated here. 

Max Vogel, a director of the company, superintending 
the first American production of Simplex pliers and sta- 
ples, returned to Europe on June 10, having arrived in this 

















SIMPLEX STAPLING PLIERS IN DISPLAY BOX 


country last February. He was pleased with the way in 
which dealers and users have received the Simplex pliers 
in this country, and later on will bring other office devices 
to the attention of American users through the dealers in 
ofhce equipment 

During Mr. Vogel’s stay in this country Jacques A 
Moos of Philadelphia was elected president and director 
of the Simplex Metal Products Corporation. Joseph M. 
Lewin retains the offices of vice-president and general sales 
manager. It is Mr. Lewin’s intention to make a trip across 
the United States to the Pacific Coast in the interest of the 


, 


corporation as soon as pt 
Cuba and South America 

It is announced that tl 
y purchased some 


1 ' 
r use in the othces ot ti 


n points 


ssible He Wi | 


ie United Stat 


the Simplex 


Navy Depart 


A Menu Printer. 


Che Simplex Manutacturing Company 
Bridgeport, Conn., is producing what the 
menu printer, made in six sizes and t 
rom a 5x7%-inch card to 7x12-in¢ ‘ 

iid to produce a higl qu litv ot yor 

ve minutes for making daily cl 

and e minutes for ting it mie 

onstitutes a complete tht, the equip 
It enables hotels and like places te 

tare at short noti yractically 

The Simplex printer is tted wit 
hroughout. Its parts are terchangeal 
of adjustment to take up wear Card 
adjustable, admitting the se of cards 
ches wide and seven to 1 e inches lot 

Three type forms are supplied with S1 
ing outtits, one each for breakfast, dinne 


the menu is printed. Extra 





THE SIMPLEX MENI 


Che company manufacturing this machine 


in studying the problem 


words which is the result o 


ing all the common and uncommon wi 


tions of words required i 


font of hand type for setting up speci 


with the outfit. 


Ingersoll Markets Quarter Pencil. 


C+ 


Phe Ingersoll Redipoint 


ype forms are trays for ho 


ding the 


word typ: 


and has an 


f vears ot collaborati 


arranging 


equipm 


i 


ra 


PRINT! 


I 


l 


' 
il 


Company, In¢ 


has brought out a twenty-five cent 


demand for a pencil with 
with clip 

maroon, green and red fi 
chanical features of the n 
retained The magazine 
concealed under the eraser 


lozen on a card, suitable 


aw ooden 


nd craser,; 


nishes are 


per 


D 


al 


retal Ingersoll 


contains tou 


his new 


1 window or 


I 


Some New O. K. Lines. 


The O. K. Manufacturin 
has just added two new 


semi-automatic two-part de 


eners tor desk use and an automatic two-part 
These additions will be on 


ge Company 
items to its 


sk tray for 


the market 


; 


ler 
( 
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Fulton Makes Finger-Print Pads for Bonus Two New Rolls and a Duplicate Book. 


a Applications. The Office Supply Department of the Zion Institutions 
’ Fulton Specialty Company of Elizabeth, New Jersey, has and Industries, Zion City, Ill, recently completed the 
ust placed ot shee eaten’ & sanslt hone pad specially made Reroll and Rotary memo pads. The Reroll pad is said 

s aced 0 I F a sm; stamp pad s ally H 


to be “something different.” The roll is 4% inches wide, 


or making finger-print impressions. Bonus applications , : 
of bond paper suitable for ink or pencil. A new surface 


will be distributed by the Government beginning June 30th. 
Government regulations require that each applicant estab 
lish his identity by placing his finger-print on the applica- 
tion. Fulton stamp pads are 1% by 2% inches, have black 
ndelible ink and contain instructions for use. However, 


vhile indelible on paper, the ink easily washes off one’s 


hands. This pad can also be used as an ordinary stamp pad 
so that its utility extends beyond the transient finger-print 
requirements The wholesale price is $1.15 per dozen and 

gross lots a discount of 10% is allowed 





ZION ROTARY DESK PAD. 
New I. & M. Cuspidor for Hotels, etc. 


is provided by winding the disposed-of memorandum upon 


h relan ‘ ‘ws Manufacturing Comp: , a eal 
The Ireland & Matthews Manufacturing mpany o the auxiliary roll, which, when the roll is finished may 
icl las jus ) ced ; 1ember-of its : ; a 

Yetroit, M has just produ “: 1 new men ' rit be filed in toto or the memos cut apart and filed separately. 
mn~<cador me KNOW! as t No 3 obb ( WSspi 1, h ‘ ; e . . 

pidor | wn as the ! , pidor, Ther lhe metal part of the device is finishea m gold bronze. 

It has four rubber teet 
i il Ci 








Oo LOBBY CUS 
pare ZION SIMPLEX DUPLICATE BOOK 
 - | ‘ 
1 6 inches hottor lhe des} d is of steel finished in gold bronze, 
1 pound th rubber feet. The roll is of regular-width bond adding 
S aial tly t ’ th best ma ne paper ele securely by the spring steel used in 
. veka re nariieuios! sited in ho 1s several special features. It was 
ul 
British-Made Adhesive Tape. 
‘ lus” is the name ot a new 
t e trade s Je & | 
London, E. C. 4 gland ( 
‘ rn off a ‘ t 
the ‘ 
e¢ Che tay i t 
l ding e to hic ‘ 
‘ iper tapes 
‘ ipted t ‘ 
S I ( tape ¢ tl / 
S¢ i 
“Marvel” Pencil Case. On ee, 
The U1 Export & Import Compan) 15 Park desis d speed in use and with the thought 
Ne York, N. Y., is marketing the “Marvel” pencil of per enc These features have been put into the 
S It five lead pencils, a blue and red pencil, a1 entire line of r forty forms. Sample books have been 
é ser, pencil sharpener, penholder and a tube holding pet made r the convenience of dealers who stock the 
: 4 el latch serves to 1 the ase ry ses 
re made f uine leather. in twelve colors Continue on page 121.) 
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Making Export Salesman’s First Trip Pay Dividends 
From an Article by Walter F. Wyman, Sales and Export 
Manager, The Carter’s Ink Company, in Printers’ 
Ink Monthly for June, 1924. 





T IS easy to picture, back in the '80’s, some corporation markets to which they plan to send salesmen. |! iditio 
president with gray and bushy side-whiskers, concluding to these samples they secure competitive prices, so that 
his oration before the National Association of Willow they know exactly what competitive products t] 
Plume Manufacturers. His two-hour address has been on importing wholesaler, the retailer and the consum 
his self-chosen topic, “The Development of the United “We go further than this and study in advance ympeti 
States in International Commerce.” tive sales and advertising methods. We learn of the assist 
With right foot well forward, right hand hooked be- ance, if any, which our competitors at home and abroad 
tween the first and second buttons of his coat, he smugly _ give retailers overseas. 
concludes his epoch-making utterance by saying, “And, “When the export executive has intensively studied the 
gentlemen, we must remember that commercial interchange chosen markets and ascertained competitive prices, methods 
between nations is a matter of slow growth. We must and sales helps with those he has to offer, the next step 
make haste slowly We must make allowances of the’ is to determine outlets through which the merchandise 1s 
peculiarities of other climes and creeds. The representa- to be sold. Every veteran export manager can remember 
tives we send abroad cannot be expected to sell our mer the days when the most he could expect to find in this 
chandise on their initial trips. They must first make direction was a list of general importers. Then came trad 
friends, and, later, return to find in these created friend- directories, sometimes local, and, still later, international 
ships a wonderful medium for the purchase and re-sale of in scope 
our product, without which civilization, indeed, would “Today, the export manager is not driven to directories 
fall.” He can buy credit reports on large importers and also or 
“Certainly someone must have used almost these very small retailers. These credit reports contain a wealth o 
words. For, with scarcely a variation, they have passed information well worthy of the export manager’s caret 
down to the present generation and should be added to’ study. He can secure from sources of export informati 
Gellett Burgess’ collection of bromides, along with, “The which will be mentioned later, not only the names of d: 
Japanese are a clever little people,” and “The Salvation sirable dealers, and facts proving their desirability, but 
Army reaches people who would never be helped in any also intimate information in connection with the ssible 
other way.” appointment of local exclusive export agents resident 
“As a matter of cold, hard fact, the export salesman abroad. 
should sell on his first trip. If he does not sell, either he “Indeed so complete is the information available that 
is not a salesman, or he is not a well-managed salesman. the modern credit manager will pass in advance on the 
“Today export executives know that if the field is rightly credit standing of trade outlets overseas He will eg 
chosen, the salesmen prepared for the field, and the field further, and set down in dollars the credit rating, so that 
prepared for the salesman, there is no reason why sales’ the export salesman on his first trip has a high mark at 
should not result. which to shoot and no excuse for making his first orders 
“Long before the salesman’s first trip the export execu of purely ‘introductory size’ for fear that a substantia 
tive has studied to determine the country or countries to order would not receive the approval of the credit depart 
which a salesman can profitably be sent. Many times in’ ment at headquarters. 
recent years a country has been crossed off the list because * * + 
of ddverse exchange conditions or discovered overstocks “Formerly one of the duties of the export salesman ot 
of competitive merchandise his first trip was to look up customs regulations, classifica 
“Export managers have learned, long since, that it is tions, etc.” said Mr. Wyman. “Today this is done 
better to pass by a country which normally might be excel advance and all the salesman has to do is to be sure that 
lent virgin field for the salesman, and while this may result} no more favorable classifications have come into existet 
in longer jumps, nevertheless, the non-productive extra of which his house may not be cognizant 
day spent in travel will be more than offset by the greater Another salesman carries an advice book with } 
number of working days and workable territory, and the gives all the necessary information including istoms 
greater success of the salesman who has not been forced charges, freight rates, et: These records must ] 
to exert his supreme sales efforts against overwhelming firmed upon arrival in each country 
odds. The export salesman of today, through us¢ rivat 
“The first step, therefore, toward securing maximum and remarkably condensed cable codes, cabling from eat 
profit from the salesman’s first trip is the export executive’s pew market. ielle lnineune the eunest ont utive plat 
territorial study. After the elimination of certain markets, of the general ‘ Comiition of the market, and son wl 
the task of routing the salesman wisely comes into being. appointments of agents. Subsequent cables i sing! 
Country by country is studied exhaustively. Not only is ten-letter word advise the export executive of 
each market within each market analyzed and weighed, taken: the customer’s name: address: the size of t 
and the transportation facilities determined accurately, but, the terms of sale: the desired date of arrival: the ro 
also the competition in each territory is ascertained by which the order is to be shipped, and other details 
“Twenty years ago, it was a novelty for an export man Indeed, a single word may release a whole campaign of 
ager to conduct investigations of competitive conditions. sales and advertising promotion carefully planned 
These were left to the salesman to discover and to report before the salesman stepped aboard-ship or initial 
upon. It is no wonder that in those careless days the journeyings abroad. 
export salesman failed to make maximum profits on his “Similarly the export executive, by cable and ireless 
first journeyings overseas now acquaints his export salesmen with inqu 
“Today it is a commonplace for export managers to have come in from the territory in which the salesman is 
secure samples of every competitive brand offered in the then selling In condensed code he gives latest s vest 
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regard to sales plans and methods, based on informa- part of the preparations. The salesman should be amply 
accumulated since the salesman’s departure equipped with samples and his trunks should be amply 
But we should not yet visualize the salesman in the equipped so that the samples can be properly carried and 
<port field, for the field has not yet been prepared tor presented. 
oming. Long before a modern export salesman starts “Part of the equipment of the export salesman should 


for’ his new territory, his way has been paved by be a portable typewriter insuring legible orders without 
ters, testimonials, samples and advertising. The export doubts as to catalogue numbers, quantity, etc. It makes 
executive has taken on his shoulders the task of selling possible manifold copies for the salesman’s own use and 

r prospective customers the desirability of purchasing from for the follow copies sent by succeeding steamer. It makes 


mpany He has proved to prospective buyers, who possible a further copy for a resident agent, and copies 
later to be visited in person by the salesman, that they to be left with the customers and for use by the salesman 


safely and wisely place orders. Every asset the com in quantitative analysis of his sales. 
; y possesses, from the angle of the buyer overseas, has “No man should be sent on the road who is not physi- 
; een skilfully presented and emphasized by a variety of cally sound. He should have stamina and the ability to 
and by reiteration. recuperate rapidly. A competent medical examiner should 
It should be emphasized that the sales information avail- ipprove of the man being sent abroad. 
le through credit reports enables the export executive “The salesman should have an up-to-date knowledge of 
dictate individual letters which the recipient cannot fail the formalities involved. Passports are necessary and in- 
recognize as having been written to him, only to him, come tax formalities are imposed upon those leaving this 
nd by no possibility duplicated, even to a neighbor across country which must be met. 
: the street from his establishment “The salesman should have powers of attorney to handle 


In many lines the export executive’s greatest reliance Tegistration of trade marks, etc. Such power will be of 
preparing the field for the salesman is on the sending Service in connection with collections. The export sales- 
samples For the best of letters and advertisements man should be bonded. He must not be embarrassed by 
re, after all, but arguments. The sample is a visible, ack of funds and from the standpoint of the profit columns, 
tangible proof—in many cases an incontrovertible proof a method of financing should be found that will result in 
the truth as against claims of superiority the least loss in connection with exchange. The salesman’s 
Such careful preparation may be held to be direct ex- mental attitude toward his work should be correct. He 
port selling, which is true, but.” said Mr. Wvyman. “it has should have a deep rooted conviction and the profound 
faith that will defy seasickness, homesickness and disap- 

rst trip depends upon there being no existing customers P0imtment le must have faith in himself, in his goods and 
the territory which he visits in his house. Having these things and if equipped with the 


ever been proved to him that the success of a salesman’s 


Once,” continued Mr. Wyman, “it was impossible to 000088" knowledg« the salesman should succeed in taking 
get authentic information with regard to the possibilities CT? 0" ™"S nrst trip 
ocal advertising abroad Information was fragmentary — bes 
unreliable, but today the export executive knows of Pearson Goes with Newcomb. 
le existing mediums abroad and information often of an \. B. Pearson, until recently in charge of creative pro- 
<tensive character is available as to circulation, rates, etc duction and analytical work for The Dando Company, 
[he export manager of tomorrow, through the efforts of Philadelphia, has been appointed manager of sales of James 
t government and the Association of National Advert F. Newcomb & Co., Inc., creative merchandising, direct 
sers, will have more information than we have today on advertising and printing, New York City. 
hich to base his preparation for the salesman’s first visit Mr. Pearson, an engineer by training and a direct mail 


It is not necessary to burden the salesman with his specialist by choice, has combined a wide advertising ex- 
introductior It is the latest practice to acquaint the perience with a thorough scientific training. Before en- 
ospective buyers with the appearance of the export sales- gaging in advertising work he served in the executive de- 
who is about to visit them One house sent a photo partment of the State Highway of Pennsylvania. In Phila- 
ravure announcement on Japanese vellum reproducing a  delphia Mr. Pearson directed the activities of many im- 
hotograph of the export salesman, and the hand-lettered portant technical and merchandising accounts in addition 


<t presenting his qualifications for service to the pro- to supervising the preparation of merchandising analyses, 
pective buyer This announcement went under first-class plans and creative work : 
Stage ind was followed by individually tvped and pen —— — 
ink signed letters to each recipient, giving approxi- Waterman Member Democratic Convention Finance 
ate — oO! = ha — might be expected Che results Committee. 
- a a Frank D. Waterman, president of the L. E. Waterman 
Preparing the Salesman. Company, although a Republican, was a member of the 
he salesman should visit the sources of information Finance Committee of the New York Nationai Convention 
bout exports to be had in New York, Philadelphia and Committee responsible for bringing the Democratic Con- 
Nashineton for a areat deal of information which is inter vention to New York. Will H. Hays is another Repub- 
g to the export executive is usable by the salesman lican who was on this committee. 
e export salesman should prepare himself as far as pos n attractive program bearing among other things, like- 
le to speak the commercial languages of the countries nesses of leading members of the Committee, Mr. Water- 
is to visit; must have precise knowledge of his goods ™an’s portrait among them, was issued. Mr. Waterman 
wholesale. retail and consumers’ arguments for each iS fourth vice-president of the Broadway Association, and 
oduct He should become saturated with a knowledge: hairman of the Transportation Committee. 
his company’s prices, sales methods, sales helps, adver ee he Se 
sing plans, possibilities and terms of sale. He will learn Coast Stationer Republican Delegate. 
vhat to report and how in regard to sales and credit and Hal D. Patton of Patton Bros., Salem, Ore., was a dele- 
ll know what are and what are not legitimate expenses gate to the Republican National Convention at Cleveland, 
nany lines samples are of importance and here their after which he proceeded to New York as a spectator at 
ection, transportation, presentation, et are a major the Democratic National Convention. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices 
af this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at 
the branch in charge of C. H. Everly at 1701 Pershing Square Bidg., Pershing Square, 42nd St. & 
Park Ave., New York, will be happy to be of any possible service. While the facilities at New 
York are not sc many as at Chicago, there wili be found the same desire to serve. United 
States manufacturers or their representatives, traveling abroad are cordially 
invited to call upon Office Appliances London correspondent, Mr. W. 

Teignmouth Shore, Surrey House, Victoria Embankment, 

W. C. 2. Mr. Shore’s knowledge of office equipment 
business and its possibilities in Great 
Britain make his counsel valuable 
to those desiring to cultivate 
the British Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, Surrey House, Victoria Embankment, London, W. C. 2. 


London, June 4, 1924 are hit both ways; capital shy becauss the unce 
HERE’S no getting away from the fact that general tainty that pervades the business world, the of pol 
business is not happy here. Occasional gleams of tics, too, and because taxation 1s so hig 
cheerfui Sunshine, otherwise threatening grey clouds unendurable. Take the example of a man w $s earning 
that describes our present summer and our commercial $5,000.00 a year At least a third ot that is taken awa 
situation. We're not going back; indeed in some not un by the tax gatherer and the remaining 
significant quarters there is steady if slow progress, as in roughly speaking, only one-half the 
the shipping world. But on the whole we're just marking pre-war days. So his income is equivalent t r 
time; eagerly, anxiously and not unhopetulle looking for war $1,700.00! Not rosy As a result 
marching time ill round has gone up; the cost of living 
<-> trot! has gone up none I them scem likely 
Phe trouble at the back of all is still the same. Un- — short, business is sick and the political t 
certainty as to what tomorrow may bring forth and fear where to find a remedy Isn't it about tn that hat 
fully heavy taxation \ current example of the first is headed business men and the financiers enad¢ 
the atmosphere of doubt and hesitation created by the re upon them—from all over the world—got 
sults of the recent German and French elections. What politicians, national and international, 
is going to be the upshot We open today our morning There are signs that something of this s 
paper and read this he political crisis in France is the politicians “don't watch out.” More that 
immediate cause of the fresh break in the tranc.” Break industry has tentatively mooted business 
break, break! No stability; no means of measuring with tween nations lo me it seems that p 
any degree of accuracy or of certainty what the money may come along that way ‘lease forg 
market will be like tomorrow How can healthy and | think it is not out of place here, 
steady and progre trading be done in such circum trade heing absolutel ependent 1 . 
stances? it cannot Che spirit of caution reigns supreme, realtl 
hecking enterprise and putting a damper on the spirits ates a 
lo use a Britishism, we are looking, must look, at both Interesting Sights at Exposition 
sides of every penny that we spend e been up to the British Empire | 
— few times and have ind much there Mi te! 
Then, our heavy taxation is gradually eating away the visitors from your side of the big sea. It 
capital of the general investor; when it is not doing that it ire pemmicanised Which means t 
makes him very cautious, and very loath to put his money can gather there in a few hours a quite tit ea 
into anything new or in the least degree speculative. Yet what the British Empire is made up and of t sibilities 
speculation is the sauce piquante of business! It is very it offers to the manufacturer and merchant n set 
difficult to raise the sinews of war for any fresh enterprise, what is being done and what remains to d exp! 
which is not healthy for general business Che trouble markets and reckon up pportunities At 
here is that we do not see any trustworthy prospect of an ts saturated, he can turn aside to entertainment \r 
appreciable relief. Debts have to be paid; immense sums vour nerves are wrought up—what about this bit of ¢ 
have to be raised annually to meet charges which show news? British doctors have made the surprisi 


no signs of coming down to a reasonable amount. So we ment that swit 
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is medical value in the varied thrills of the Amuse 
Park! They find there great aid in their treatment 

me fort yf nervous disease! The novelty and mild 
ement are found to be highly beneficial for certain 
fferers, and medical men have begun to prescribe this 


reeable treatment: “Two hours Wembly amusement 


te doses of ten minutes each, with intervals 

e minutes The diversions pre scribed vary with dii 
cases Few neurasthenics can stand anything so 

isti is the Giant Switchbacl It is the less exciting 
isements, such as The Wave, Over the Falls, and Jack 
l Jill, that prove of the greatest service Medical author 
explains that patients receive the beneficial results of 


itement without fear.” In many nervous people, for 


the amusements are so good. what doctors alwavs 


ok out for is some means of mental and bodily stimula 





hat shall have no possible deterrent effects Chis is 
icd at Wembley The patient gets just excitement 
ig] ith little bodily and no mental fatigu lhe 
per is soothed, worries forgotten, the pulse quickened 
he whole mentality is improved! So come along to 
ill you who have worries or are nervy! I’ve 
Giant Switchback re than ones ind defy 
mal r woman—to give attention to anything els« 
e present excitement while dashing down precipices 
g corners and s lis? ( ilong! 
] and! 
<—-e—> 
A Worth-While Convention. 
e time you are reading this the International Ad 
ising Convention (July 14 ¢ 19 vill be coming round 
orner and a most exhilirating time it promises to be 
ned \gain ome long! Agai business 
tertainment will be s« losely allied that you won't 
le to partake of one without digesting the other. More 
lite a lot to see i ld Londo: nd in old 
I > land Wales | rf 1¢ the 
SO nie ] \ vo ) i 
iser ma ) 
‘ ) Ma sect ed a eresting 
akers in ¢ ire Art Chad 
Tig director ot \l 1i¢ n ited | ( \ ery 
Ltd The A. B. C. of Direct Mail Advertising; 7 
McArthur of The Wellinet Press on Dealer Help and 
Assistance by D. M. A.: Charles Henry McIntosh, 
ident of the A. A. ( W., Chi ( n New 
g Fields on Old es ¢ M indis 
( president KIey LD wx 4 
( mn Where | o Use D. M A 
h N. Fellows sing g Ad 
Chicas C Ratee @, . rom the 
Mailing st in i \\ 
C » diners B.S Gel ~ cap & 
2 | ( | ] 
Business Shows in France’s Capital. 
Special Correspondence to Office Appliances 
Pa M 8, 1924 
the | . ni 
I 1 Canada ( ‘ \ ( 
ery « t ~ piea 
OQ rs like , ; P ' 
s its es S ra 
lanes re . saad 
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Fair that was opened last week is a very 


mort 
mpore 


ant exhibition. It is held in the Champ 
entire quarter of the city is given up to 


There are whole avenues, with shady trees at 
each side, studded with wooden huts, built to resemble the 


and 


takes 


a>» 


of booths there 


ths. Only today the booths are all built 
exhibitors must accept the standard pat- 
much from the quaintness and prettiness 
1 whole. Besides the streets upon streets 


are a number of big halls. Here machin- 


ery of various kinds, office furniture, colonial products and 


other interesting 


+} 


ings are shown. 
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‘HS AT PARIS SAMPLE FAITR, 


s for krench products only. It is essen- 


fair: orders on a wholesale scale are ac- 
retail business is considered. The firms 


go out in the advertising way, largely, 
know how to carry off all the speci- 
ind periodicals, posters and advertise- 
during their progress through the 


is a veritable town. 


The “Moderne Bureau.” 


lls is called the Modern Bureau, and 
rge number of firms dealing in various 
ture have their exhibitions, which are 
to the small booth, excepting in certain 
r fountain pens or pencils. There 
in this hall. It is indicative of the 
ture that half a dozen policemen are 
doors of the Modern Bureau to pre- 
vercrowded. Ingenious arrangements 
e public to pass in by one passage and 
her, while long lines of people are al- 
g to gain access to the departments. 
admittance to the Paris Sample Fair, 
out, and naturally there are some 
the minority. The greater part of the 
nd the office furniture exhibits has 
buy. 
vood one as a whole, although the 
marks are of course missing. Vari- 
vorks were adapted for the manu- 
after the Great War. Most of the 
one or other of these establish- 
pewriter is already well known. A 
essentially made for hard work, it 
he Contin is a similar product, while 
in movable carriages. The typist, 
ne task to another, need only slip in 
d thus avoid destroying an almost 
perhaps a number of copies. The 
in make 35 carbon copies. It also 
useful for abbreviations. Inquiries 
or for traveling models, met with a 

















or 
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reply that there were models in the course of construc- 
tion. Nothing of the kind was visible in the exhibition, 
however. 

Tendency of Trade. 

The tendency of the typewriter trade in this country is 
to attempt all kinds of interesting novelties and to neglect 
the main needs of the public, a silent, efficient machine 
Attempts are being made to render the existing models 
silent, but without much success, while the problem of the 
really “feather-weight,” silent portable appears to be quite 
neglected. It is indeed dubious if it is perfectly under- 
stood. The demand for machines is so great that the fac- 
tories only need to turn them out at the highest possible 
speed and they sell off like the proverbial hot cakes. It 
is the story of war munitions over again. The plain, easily 
worked models are much sought after. 

While munition factories are turning out excellent type- 
writing machines, they are also devoting much attention 
and with still more success to metal furniture for offices 
While the American models are all that can be demanded 
in the way of efficiency, the French manufacturers go out 
of their way to turn out something handsome as well as 
useful. The proportions of a steel filing cabinet are care- 
fully studied, and certainly the French article has points 
in this particular over the usual American product. The 
fashion of having everything en suite, or in series, makes 
the steel bookcase and safe the necessary complements of 
the steel filing case. Primarily intended for banks and in- 
surance offices these articles of furniture are being adapted 
to ordinary offices 

Wooden Desks. 

Oak and mahogany are the favorite materials for office 
furniture in France just now. A wood is selected and 
table, desk, typewriter-table, cupboard, filing desk, chair 
and bookshelf are all carried out in the same pattern. There 
is wonderful artistic finish about the French office furni- 
ture. Indeed sometimes articles are almost too beautiful 
for office use. Otherwise there is no advance on the best 
American models, exchange rates, 
high freights and other similar obstacles are quite beyond 
the ordinary French purse. 

Handsome office chairs, the last 
upholstered in bright colored leathers. 
all sorts of 
stamped and imitation crocodile 
Stamped green leather is also used. 
and finish of office furniture whether steel or wooden is 
much higher than that of the typewriters. Great advances 
have been made since the time of the great war and France 
may be said to be taking her place beside the foremost 
countries in Europe as far as furniture, plain and simple, 


which, what between 


word in comfort, are 
Dyed leathers, in 
shades are and printed, 
leather is very popular. 


The standard of make 


contrasting seen 


is concerned. 

Much bentwood Paris Fair. It 
s used for offices and for country houses, but chiefly for 
Chairs, as low as 36 francs apiece, or about $2, 


furniture is seen at the 


offices. 
can be seen, while portmanteaux, in the real sense of the 
word—i. e., objects upon which coats can be hung up and 


other similar objects—are very cheap. 


Concrete Safes. 
W hile 


steel 


largely taking the place of 
both, in 


The sate is becoming more and 


concrete Sates are 


safes, large numbers of every variety of 
size and shape, are seen 
more a necessity of life, now that thieving is no longer 
a profession but a business exercised by the competent and 
incompetent alike. Before 1914 the profession of burglar 
Only real experts had any- 
thing to do with the trade. Bars and locks did not stop 
So people were inclined to become 


This careless attitude 


was practically a closed one. 


their manipulations. 
slack about locking away valuables. 


was increased by the war. All the adventurous were at 


the front. Behind there was relatively speaking little 
stealing. When the troops were demobilized me » had 
been highly commended for their bravery at the f: SOO! 
discovered that they were quite unfit for civilian life 
Many turned to fraud as a means of getting a thood 
Burglary was one of the most attractive careers hus 
everyone in Europe is now forced to guard not only 
against the professional who seldom plans a co without 
knowing that there is something to steal, but also against 
the beginner. Valuables are carefully locked up tor a 
five minutes’ absence from the premises The concrete 


safe, being the most difficult to burgle and tl! eration 
taking much time, is largely used. 

Among the novelties at the show was a d for 
crossing cheques and slightly perforating the: his 1s 
to prevent erasure. Cheques are gradually becoming popu 
lar in France. The habit of carrying all the loose notes in 
one’s possession in the waistcoat pocket is vanishing Phe 
frequency of robberies in trains and in lonely streets is 


making this habit unpopular. Financiers have long 
trying to convince people that the high rate 


was due to the habit of keeping so much cash at home an 


thus increasing the currency in circulation At last this 
truth seems to be penetrating the minds of all. In any 
case there was a large crowd watching the operation of 
the device. 

Fountain pens, highly ornate pencils, in metal kind 
and another are offered as low as seven and a hali francs 
Success of Fair. 

All the dealers, perhaps without exception, say that the 
present sample fair is a great success. They a: king 
orders far beyond their highest hopes, in spite f the 
rockiness of the exchange and other circumstances that 
make trade dull. No one hesitates about buying labor 
saving appliances in this country since the was lhe 
costliness of labor of all kinds makes this a necessit Al- 
though the devastated regions are practically there 
is a large demand for office furniture from up rt and 
everywhere people are branching out into unaccustomed 
expense to cope with the rush of trade, which is almost 
unparalleled in spite of dull patches, such as the one now 
being crossed and which is due to the political situatior 
The adoption of American furniture and machi: hav 
ing a curious effect on trade as a whole. “A pi f busi 
ness is put through quickly nowadays,” said a siness 
man to me. “If you want a thing you must make up your 
mind on the spot. In prewar days people took a day or 
two to consider whether they would make a pu: se O! 
sign a contract. Today there is no such dallyins Dake 
it or leave it is the motto. It is a _ transfori 
French mentality. Formerly almost inclined t 
business matters, they are now exceedingly swift 

Sample Fairs. 

Sample fairs, rare in prewar days, are no ng 
very general. There are so many in various irts of 
Europe that delegates from the chief countries luding 
Great Britain and Spain, are now sitting in | inder 
the auspices of the International Chamber of ‘ merce 
to consider what shall be done to decrease the number of 
small and unimportant fairs, often overlapping t is de 
cided that the title of “official” shall only be ass 1 by 
really important markets. A calendar of fairs is to be 
drawn up to prevent the clashing of dates. In the case 
of international fairs steps are to be taken for t ytain 
ing of 50 per cent railway tariff reductions for sa es, and 
the same advantage for exhibitors and buyers g g to the 
fairs. The cost of passport visas may also be red 1. In 
some cases samples will probably be admitted t ertain 
-ountries without paying duty. 

Delegates from the various countries are t ttend an 
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international congress which will be called periodically. 
The first of these conferences will be held on October 6, 
1924. 

In trade circles America’s attitude of aloofness from 
many of these postwar conferences is severely criticized 
Evidently, with the rate of exchange as it is at present, 


there is not much doing on the continent of Europe. But 
this state of affairs is not likely to last. A huge trade 
revival may be expected, and the United States may find 
herself somewhat out of things when the expected rush 


comes. 
Where Britons Learn Comptometer Practice. 
The accompanying illustrations show the new London 
offices Herbert E. Robbins, Ltd., the 
Comptometer concessionaires in Ireland, 
in Aldwych House, Aldwych. 
Aldwych Kingsway 


and school of Messrs. 


Great Britain and 


The fine new buildings in 


and are attracting important 


many 





A CORNER IN THE NEW COMPTOME’ OFFIC] 
KINGSWAY, LONDON Showing Herbert E Robbins it worl 
at the front desk on the left 
firms and are tast becoming one of London's most notabl 
American business centers Che offices occupied by Her 
bert E. Robbins, Ltd., are worthy of the Comptometer at 
of its established position in British industry As may be 
seen, Mr. Robbins is a believer in the open office. Only a 


portion of the large area occupied is shown in the illus 


tration, but there are no divisions or partitions other thar 


those necessitated by ling cabinets, ete But the chiet 
point Mr. Robbins emphasized is the new Comptomete 
School. 

“Most people know mething of our machine, but com 





COMPTOMETER OPERATORS’ SCHOOL OF H. E. ROB 
BINS, LTD., ALDWYCH HOUSE, LONDON.—The tall young 
lady by the clock is Miss Maunder, head teacher The one by 
the pillar is Miss Meikle, her assistant.—Photo from Felt & 
Tarrant Manufacing Company, Chicago 
paratively few realize what we mean by ‘Comptometer 
Service. We take girls from school and if they are able 


teach them applied commer 
to 


certain standard they are 


to pass a test examination we 


cial arithmetic, well train them be Comptometer 


lf they 


is as 


operators. pass a awarded 


1924 





rhe 


not n 


a diploma at the end of their course standard is 


and so a firm is able to obtain 1erely 


with 
take our 


desire 


manipulator of a machine but a girl 


and knowledge. Apart from this we 


clerks and train them also if they 
has certainly spared no pains in order to achieve the b 
results. 
be, the equipment is extremely well devised, and the 

and concentration speak well for the staff in charge. ( 
thing of special interest was the extraordinary 
in spite of the 
thoroughness seems t 
Ltd. 


machine, 


operated at one time Chis 
typical of Herbert E 


“We 


gerated claims. 


Robbins, To quote 


have a fine need mal 


All 


again, we 


that 1s necessary 1s solid 


introducing the Comptometer where it can be useful, tryi 


to give continued help to every 
the best 
to supply 
We 


school with this in view 


obtain figure service in the world, a1 irti 


that are 


t tted 


larly operators 


tometer. have selected and our nev hee 


Woodstock 
Che Woodstock 


tribution Denmark to Charles | 


Typewriter Company has 


in m4 hsl 


Denmark 


arithmetic sel 


It is a model of what a commercial school shou 


fact that scores of Comptometers were be! 


customer so that he m: 


worthy of t Cony 


Distribution in toon Assigned. 

















in dl OF BLIKMAN & SARTORIUS OF AMS I 
Pr THE EFFICIENCY EXPOSITION AT THE HA H 
sAND, ON MAY 5 TO 15 LAST No the Re 
se leaf devices, filing cabinets Viet ! 
G. J. Wacey Again in  Sepewrae Business. 
wreorge J W: icey, sen nember ot 
in house of Wacey & Pincombe, later S 
L.td., Sydney, Australia, has resumed bu 
iccount under the style of The Wacey ( 
ilton street, Sydney, N. S. W., where 
typewriters and other office equipment 
Mr. Wacey has been connected with the 
ness since 1897. For more than ten years 


Remington organization in Svdnev and Bri 


lia, and Dunedin, Auckland and Well N 
In 1908 he returned to Sydney when SS S 
ver the gency for the Underwood tvypew 
engaged as chief mechani ntil the « 
January of the following year he commencs 

his own account and set out to obtain the 

Royal typewriter, the No. 1 model then bet 
ivailable After considerable planning a wa 

to start the business. Mr. Pincombe was 

the enterprise and afterward took an active 











\I 








business In 1918 the name was changed to Sydney Pin 
ombe, Ltd 

Mr. Wacey says that he experiences some gratification 
wer the fact that his judgment of the possibilities of the 
Royal typewriter has been justified by the number of ma 


hines of that make which have been sold in Australia 


Annual Fair at Saigon Beginning Next Year. 


Commerce Reports. | 4 commercial and indu 


istrial tar 


scheduled for Saigon, Indo-China in 1925, according to 


rent reports It will be held annually, after the hotel 


system planned by the government is completed, and the 
d to Angkor, in Southwestern Indo-China, is completed 
Foreign countries will be invited to participate in the dis 
play of manufactured products Kfforts will be made to 
ittract business men to the country \t present the only 
ial fair is at Hanoi, the capital of Indo-China It 1s 
in the northern part of the country, which contains the 
lustrial section Exhibits at the latter fair have been 
ed to products of Indo-China with no attempt to 
encourage toreign entries 


Typewriters the Rage in Paris. 
Special Correspondence to Office Appliances. 


Paris has crazes for things, for sports or for fashions 


The “thing” that is in vogue is run to death and then 
neglected, just as the bicycle was suddenly taken up 
twenty years ago. Every woman who considered herself 
nyone bought a bike, went riding in the Bois de Boulogne 


knee-breeches, and generally bored everyone with her 


sportsmanlike experiences Suddenly bicycles fell from 
grace, the manager of the ballet at the Opera House 
breathed again, for his girls were spoiling their dancing 
it the new sport, but as he said, he knew it couldn't last 
long. . Nothing ever did in Paris 

Typewriters are the “rage” in Paris just now. There is 


something about them in almost every paper one picks up. 
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he latest clamor is for elegant typewriters. It is heard 
in the fashionable world, and echoed in the best journals. 
So long as a typewriter is an ill-shapen, misbegotten ob- 
ject, say the women of fashion, we won't have it in the 
drawing-room, or indeed in the flat at all. As most Paris 
flats are ensuite, doors opening from one room into the 
other, every room must be presentable. The husband's 
study, for instance, often opens into the drawing room. If 
there is an ugly typewriter standing there, with its clumsy 
tin cover, it gives a disagreeable air to the room, says the 
Parisienne. Sewing-machines are camouflaged, why cannot 
ve similarly treated? In wooden cases, of 
elegant appearance they would no longer be an eyesore, 
but the shape must be altered entirely, on this point the 


typemachines 


Parisienne is firm 

As for the small machine, for her own use, the French- 
woman wants a silent machine, built more for beauty than 
for long or arduous service. With greater length and less 
breadth, perhaps, she thinks, it might be transformed into 
an ornament rather than a “disgrace” as she puts it, for 
her boudoir. She thinks machines might be made in silver 
or at any rate in silver plate, she could have her initials 
engraved on the front, and by dint of improvement in de- 
sign on the esthetic side, a thing of beauty might be pro- 
duced. The case might be in beaten leather, in mahogany 
or any of the more expensive woods. The type would of 
course be slanting, so that private letters written on the 
machine would have all the cachet of hand-written docu- 
ments, without their illegibility. The closest possible imi- 
tation of handwriting is indeed her ideal for the machine, 
and something of the kind already exists. The Parisienne 
even proposes that there should be two distinct types 
for private correspondence, the more delicate lettering being 
for women, the bolder script for men. 

In any case Paris is calling for more presentable type- 
machines and calling loudly. Some inventor will undoubt- 
edly respond, for whenever a need is proclaimed, someone 
sees a fortune in the new machine. There is no sort of 

(Continued on page 126.) 





PREMISES OF THE CAMERA SUPPLY 


P. Martin, manager, is shown standing in the 
son, foreign sale dire r for the Roy is 8 
at the left. The other people include the membr 


Standard 


‘“OMPANY MANILA. P. L—In this group F. 
enter apart from the group, and T. T. Malle- 
wn standing in the background in the entrance 


re of the les force of the store The Royal 
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in Every Section of ny Field. 


New Building for Carter Inx. 


For some time past The Carter’s Ink Company, owing 


to the increase in its business during the past ten 
obliged to hire 
Mass. 


additional 


great 
storage space outside its 


This has meant consid 


years, has been 


main plant at Cambridge, 


erable inconvenience and cost in carrying on 


certain phases of the business. 


After careful deliberation and planning, work has been 


started on a large addition to the plant to connect the 
main building with one of the storehouses erected some 
years ago and it is expected that this work will be com- 


pleted early in the fall 
LeClear & 
factory, and by the 


Densmore, Robbins, the architects of the ori 


ginal way the architects for the im- 


mense new Park Square office building just opened in Bos- 
ton, have drawn the plans for this addition and it is ex- 
pected that the increased accommodations thus afforded will 
work out to the of the company. 


decided advantage 


will not only mean larger and more con- 


but will also help the 


This addition 


venient storage facilities, congestion 


in the main office 


Typewriter Man Prominent Among Democrats. 
president of the Royal 
Executive 
to New 


Typewriter 
Committee 
York, 


whose por 


George Ed. Smith, 


Company, Inc., a member of the 


which brought the Democratic Convention 


was presented among other prominent men 


traits appeared in the Convention program 


Sheaffer Operates New Factory for “Scrip.” 


1 June the W. A 
lowa, 


Fort Madison, 
erected to accommodate 


Sheaffer Pen Company, 


occupied its new factory, 


manufacturing equipment for the manufacture of “Scrip,” 


the company’s fountain pen ink. The growth of this de- 


partment of the business necessitated increased capacity 
The factory is three stories high, and equipped with modern 
machinery for the manufacture and packaging of writing 


ink. 


Galveston House to Take New Quarters. 
F. W. 


in ofhce equipment 


Erhard & Co., commercial stationers and dealers 


and office furniture, 217 Tremont street, 


Galveston, Tex., expect soon to move into new quarters 


A At OG A Oe yn 


at 2308 Mechanic 


plans and layouts, 
trade. 


street Chey ar 
and would appreciate sugg 
members of the 


Utica Business Opens New Store. 


Che Utica & Supply Company, Utica, N. \ 
its new sales and display rooms at 12-14 Devereux st: 
June 11. The business had been located at 2 Bleek« 
street. The store is said to be one of the largest 
state, and visitors were surprised at its beaut Part 
the first floor is given over to safes and filing equipment 
The second floor houses the furniture display, where desks 
chairs, tables and accessory furniture are demonstrated 
othce suites. The third and fourth floors are devote 
storage; the stock room and receiving and shipping depart 
ments occupy the basement \ feature new to this bus 
ness is the engraved stationery department hich 


] 


duces high grade commercial and social work 


Simplex. Metal Products Open Seong seg tice 
The Simplex Metal Products Corporation 


Philadelphia office at 707 Arch street to be un 


supervision of Jacques A. Moos, president of the mpai 
On July 1, R. H. Boylan, formerly general manager 
the Machine Appliance Corporation, will become associat: 
with the Simplex Metal Products Corporatio: ex 
utive capacity. 

His many years of contact with the office « 
stationery business brings to the new 


experience of no little value. 


Stationers Effective in Civic Affairs. 


Che Seattle, Wash., Stationers’ Associatio1 
meetings throughout the year. It has done not a little goo: 
work Among other things the organizatio: s part! 


responsible for the establishment of new traffic 


helped materially to clear the downtown street 


gested traffic and permit better shoppin 
Ebenezer Wailace Promoted at Los Angeles. 
Ebenezer Wallace has been 


be okkeeping c 


placed in charge of the 


nachine quipment department 


the Grimes-Stassforth Stationery Company, | Angeles 
Calif. He had been a member of the genera! sales staff a 
number of years. The department carries a mplete and 
exclusive line of forms, binders and posting trays for the 


arious systems of machine accounting 
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Verbeek Visits U. S. to his new work an experience which rarely comes to ad- 

Reinier E. Verbeek arrived in the United States on June  vertising executives. He has had practical mill experience, 

6 and departed for his home at Amsterdam. Holland. on Which covered actual work on open hearth furnaces and 
lone 26 sheet mills, from hot rolling to galvanizing. Prior to join- 
Me Verbeek made a trip to this country in the early part ing the Berger organization Mr. Mercer had been with the 
last year, when he represented the General Trading and 








Industry Company of Amsterdam. The latter company is 
process of liquidation, and Mr. Verbeek has taken over 
typewriter business which he conducted previously un- 
er his own name, Verbeek Trading Company Mr. Ver- 


eek has been the sales agent for the American Writing 
fachine Company of Holland, Belgium and France for the 
ist eighteen years 

Mr. Verbeek reports that conditions in Holland are good 
ne day and bad the next There is a constant fluctuation 
due perhaps to the fluctuation in the rate of exchange 


As Mr. Verbeek’s business is entirely in the typewriter 


field he is naturally much interested in the typewriter 
situatior At present he says that there is a very limited 
rket for brand new machines at the high pr s due 





Cc. C. MERCER. 


= idvertising ise of N. W. Ayer & Son. He had eight 
a years’ manufacturing and selling experience in the steel 
business 
During the past four years in advertising agency work 
Mr. Mercer had opportunties to analyze the businesses of 
? over eighty different concerns. He recommended sales and 
er merchandising plans in many different lines of business. 
mares [his varied experience has given him an insight into the 
the iewpoints of many fields which can be applied with ex- 
rt of ellent effect in the Berger activities, which of themselves 
“y t tact with so many lines of business. 
sks 


ae : Typewriter Invention Address Broadcasted. 
iow REINIER E. VERBEEK. H. VW 

















; Buse, special representative of the domestic sales 
ae department of the Remington Typewriter Company, has 
ast to the rate of exchange it seems that rebuilt machines ent broadcasted a lecture on “The Invention of the 
pre re much more in demand because of their lower prices 
Anothe eason is that the new machines have the Ger 
Frencl ind Italian typewriters to ympete witl 
ice tl r countries. In Belgium, German machines 
d being sold on a consignment basis. It is very confusing 
; he Belgian or Frenchman to do business with the 
- erica! neerns because the rate of exchange on the 
selgium and French franc is unstable, while the Dutch ex 
= nge remains about the same 
= \n interesting side-light was introduced into the inter 
vy when Mr. Verbeek mentioned the fact that we were 
e to take an hour's ride in New York City on our sub 
iv system for a nickel This same ride in Holland would 
$1.50 which is one of the reasons given tor the 
rs in the different business organizatior 
| 
os Conneely Takes Central N. Y. for “Y and E.” 
#1 1 Conneely has beer placed n charge rt the enti ) 
Yor tate territory by the Yawman and Erbe Mar : 
Company. He takes the place of J. J. Bauman: 
resigned to enter a ne line tf busines Mr. ( 
“Y and | ta Sout 
t rs ist l at te Zz ' 
formerly ma City, Mo 
vee 1 Erbe Manufactut Cot H. W. BUSE 
es resented his lecture at the following 
Mercer Directs Berger Advertising , t ites named 
nd Mercer took charge of the ertisi! vo! f The Monday, June 2—Station WFQ, Philadelphia. 
he rger Mar turing Compa April l. He eded R Tuesday, June 3—Station KDKA, Pittsburgh. 
\f XY; | j rt : ’ ’ VV \fler ye lhe | = 


at Phare ,; 5—Station WGN, Chicago. 
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Gades Quits Stationery Field. 


who for twenty-two years has been con- 


F. H 


nected with Crane & Co., 


Gades, 
stationers, at Topeka, Kans., has 


resigned to go into another line of business. Mr. Gades 


leaves his employment with Crane & Co. with a feeling of 


much regret, for he went with them as a boy when he 


finished the grade schools and worked up to a responsibk 
executive position through the regular avenues of advance 
ment. 


Office Appliances extends to Mr. Gades its cordial good 


success in his new venture, but regrets that 


t the 


wishes for 


it is taking him out « stationery field where he has had 


such a long and useful experience. 

engaged in the sand business, having 
become Wear Sand 
pers of Kaw River channel sand, Topeka, Kas 


Mr. Gades is now 


connected with the Company, ship 


A New Steel Catalogue. 
Steel Company, Inc., 401 
York, N. ¥ 


cat logue 


The Art East Twenty-third 
New 


twenty-four 


has recently issued an attractive 


Asco 


street, 


page covering the lines 


completely. 


The catalogue is descriptive of the company’s line of 
cash, bond and office boxes, transfer cases, etc. In_ the 
foreword the company says among other things “We 


take pride in reiterating that we were the first to design 
lock, therefore lock 


the first to place on the market a 


and adopt the riveted eliminating 
trouble. Now we are 
complete line of boxes made of cold rolled steel, electrically 
welded, making our line more substantial, more fire-resist 
ing and of a finer and hardier surface 

These boxes will be finished in olive green to match office 
furniture and you will get steel quality at no higher prices 
than ordinary tin lines.” 
The catalogue is fully illustrated with complete descrip 


tions of every item. 


Mr. Sloan Visits United States. 
| G. Sloan, Ltd.. 


United States for 


L. G. Sloan of London, England 


visited the 
that time he 


only a week, in June. In 


made a flying trip to Montreal. He came over 
with Guy Gundaker, international president of the Rotary 


Clubs of the World Mr 


held in 


(;sundaker attended the conve 


tion Toronto last month 
Rotary Club of Londo: 


E. Waterman Company 


Mr. Sloan is president of the 
and is the representative of the L. 
Isles Incidentally, he is also a Justice ot 


in the British 


the Peace 


Van Horne Takes Faber Office in Chicago. 

4A. C. Van 

representative of the firm of Eberhard Faber, pencil manu 
tacturers of Brooklyn, N. \ 

Mr. Van Horn 


for most of his life, 


] 


Horne has been appointed a Chicago sales 


was born in Chicago and has resided 


excepting the time that he spent 
Ne WW \ ork 


there 
with the army in France and for a while with a 
publishing company 

After 


Chicago Surface 


engineering department of the 
Van 


joined the engineering corps of the army before war was 


working with the 


Lines for several years, Mr Horne 


declared, and served with that contingent in France during 
the recent World War 

Later he was publisher's representative for the Ameri 
can Trade New York, still 


later with the Majuer Publishing Company of Chicago, III. 


Publishing Company of and 


A cordial invitation is extended to the trade by Mr. Van 


Horne to visit the Eberhard Faber offices at 209 South 


State street, Chicago, III. 


Erronecus Impression Corrected. 
Pine Bluff, A : $ 


been receiving 


Printing Company of 


that for some time they have 


Che Smith 


various people throughout the country asking 


their house organ, entitled Office Appiiances 
} 


The Smith Printing Company wishes to st 


time its history has it published a hous 
that name, and they are at a loss to unde 
story started At one time they publ shed 
under the name of the Office Man, but this 


discontinued more than three years ago 


San Francisco Typewriter Exchange Changes 
Hands. 


!. P. Wingo and H. J. Hastings have s 
Francisco Typewriter Exchange at 595 Mar S 
Francisco, Cal Both gentlemen have beet 
the typewriter and supplies business for a 
and are well known on the coast They will 
typewriters of all makes as well as new and re t rtables 
and will operate an up-to-date repair and_ re 
partment. They will handle ribbons and cat 
own brand—the “Official.” 


W. E. Moore Joins Smith Premier Typewriter 
Company. 


W k Moore, for seven years connected 
ington organization, and for the past five years irg 
of the foreign division of the comptroller’s « 


ompany, has accepted the position of sales s 





Latin America and the Far East with the ne 
W VIOORE 
tion of the Smith Pren lypewriter ¢ 
York 
Much of Mr. Moore's time has been spe 
reorganization of the branch offices, and hi 
ence in the typewriter business and the 


has made abroad will be of great 


duction of the New Model No 





Y} 
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INSTALLATION OF VAN DORN IRON WORKS STEEL FURNITURE IN VAN DORN STEEL EQUIPMENT IN THE 
THE OFFICES OF W. C. REEBIE.—A Fine Example of PHILADELPHIA GENERAL HOSPITAL. 
Pleasing Effects Produced ! Stee 

Pencil Fair in Chicago Store. giving it his constant time and attention. He was assisted 

One of the illustrations which accompany this item pr by L. G. Decker, a new man in the Dixon organization, 
sents a view of the interior of the Marshall-Jackson Com- who acquitted himself creditably. 

inv store at Chicago, at a time when the Dixon pencil fan [he idea of the pencil fair originated in the mind of 

is in progress Louis T. Marshall of the Marshall-Jackson Company. The 

Another illustration shows the window display installed results of the fair were greatly increased sales of Dixon 

the window of this store at the time pencils not only to quantity buyers but to single purchasers 

Charles P. Mueller of the Chicago office is to be com is well he store, too, has a better grasp of selling ideas 

led for his enterprise in arranging this display and is applied to pencils than heretofore. 


ON THE LEFT, THE DIXON PENCIL 
FAIR.—The store of the Marshall—Jack- 
son Company of Chicago was the scene of 

successful pencil exhibition staged re- 

tly Cut by Joseph Dixon Crucible 


' : : . d x on~spany 
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ON THE RIGHT, WINDOW DISPLAY 

DURING THE FAIR TI displa wa 

nstalled by the Marshall—Jacl Cor 

pany's force and was a fine drawing rd 

il show witl 























Ge —— a = 
1924. 


Page 48 OFFICE APPLIANCES For July, 








Othee Supply Company. A few additional particulars 
concerning the founder and manager of this cor 
pany will be of interest 

Although recently connected with a 
in La Crosse, H. O. Williams formerly travel 


through the Northwest territory for the George D 
Barnard Stationery Company of St. Louis. He re 
linquished that position to open his own printing 
shop and bindery in St. Paul, where he specialized 


on work for stationers 

Mr Williams is an experien ed othce ¢ l1ipme 
man and is interested in a number of civic activities 
in La Crosse. He is president of the La Crosse Au- 





tomobile Club and a member of several | reat 


zations 





Some Effective Direct-by-Mail Advertising. 


One of the most artistic and effective pieces ot 


advertising literature ever issued by a manufacturer o 
typewriter ribbons and carbon papers has just beet 
prepared for the Buckeye Ribbon & Carbon Con 











pany of New York City, by J. Dresnery their adver 
NEW BUILDING OF THE LOS ANGELES RUBBER STAMP CO) tising consultant It is in the form of a roads 


printed in red, blue. and vellow. 


Rubber Stamp Co. Puts Up Big Building. 
There has been completed in Los Angeles, California, Potts and Lang Head Kardex Retail Store Division. 


a six-floor, class “A,” fire-proof building, having a floor E. B. Potts, tormerly in charge of the Kar Sal 
space of approximately 40,000 square feet, which is now Company office in Chicago, has relinquished that positio 
devoted to the manufacture and sale of marking devices to specialize in retail store sales. Mr. Potts is responsibl 
rhis is the realization of a dream of the executive heads for come large installations in department stores, and 

of the Los Angeles Rubber Stamp Company. This thor and C. L. Lang now have charge of the retail store divisio 
oughly modern plant is a far-cry from the modest begin including department stores for all of th nit States 
ning of this institution, which was founded ina small room = and Canada. 

on the second floor of an old building in the City of the 4 = 

Angels in 1884. Distribution of Demountable in Spain. 

It occupies the southeast corner of Fitteenth and Los [he Demountable typewriter is now distribut Saat, 
Angeles streets in that city, giving light on an alley at the {rom two centers. Barcelona is handled by Mr. Joaquit 
rear of fifty feet and on the front of equal length. There Serra, Caspe 4. Mr. Leblanc-Delage, Av. del Conde 
is along the north side one hundred fifty feet of ideal light Penalver, 7, is representative in Madrid 
for engravers, die makers, etc. The building has a founda- Le Serr eee 
tion heavy enough for an addition of four stories, thereby Stationer Passes Half Century in Trade. 
insuring this company against a shortage of space for some In recent weeks Alfred C. Rippier celebrated the fiftiet 
years to come. The basement is used exclusively for the anniversary of his connection with the stationery business 
stock and raw materials. The first floor is set apart for He joined Bainbridge, Kimpton & Haupt, New York, N 
the sales floor and the shipping department. There is an Y., as an office boy when twelve years of age More tha 
intermediate floor for the executive offices and the ac- twenty of the years spent in this service were on the road 
counting department. On the second floor will be found — —_— 
the metal department, where all the metal engravers ply Look yourself over—you may be standing on yout 
their art, as well as the presses and the die and tool-mak- foot—The Webster Way (F. S. Webster Compa 


ers. The third floor is given over to the print- 
ing, photo-engraving and rubber stamp depart 


ay 


ment: and on this floor will be ‘found a 












thoroughly modern repair department for all 
makes of time-recording instruments. On the 
fourth floor is the etched plate department, as 
well as the sign and transfer department 

This firm plans to have one of the best stocks ts 


ETCHED NAME PLATE cEPT > wa > 
a —i3, Hit 














of commercial stationery to be found most 
anywhere in the near future. It is believed 
that this will make a happy combination, 
owing to four strategic locations of their sales- 
rooms: 1500 South Los Angeles street, 131 
South Spring street, 729 South Spring street, 
and in Long Beach, at 215 East Third street. 
This whole program represents an investment 
of something like a million dollars It is 
one that its executives may well be proud of 








ELEVATOR 


More About the New Store at La Crosse. 

On page 28 of Office Appliances for June 
was a brief item about the opening of a retail tn 
a ca to ie ow “a es LINE DRAWING SHOWING INTERIOR LAYOUT OF THE NEW D 
store a a Crosse, 1s y the Williams ING OF THE LOS ANGELES RUBBER STAMP COMPANY 
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rt Tenth Addressograph Hundred Club Holds Big 


ed Convention. 
D The convention of the Tenth Addressograph Hundred 
€ ce osed of forty-two men who have made one hun- 
‘S red per cent or better of their respective quota during 
ed 1923, was held at the Blackstone Hotel, Chicago, and the 
Dells, Wisconsin, during the week beginning Monday, 
ine 9, and ending Saturday, June 14, inclusive 
es ; 
tight at the start, the committee in charge of the con 
ntion gave the 1924 meeting a new twist by taking the 


siness sessions entirely away from the factory assembly 
m. This, however, didn’t mean that the boys did not 


pleased 


the factory, for they did, and were mightily | 


5 the new appearance of the plac e, the factory having been 
mpletely brightened up and decorated for the occasion. 
és [he business sessions were held in the beautiful English 
om ot! the Blac kstone Hotel, whicl had beet re decorated 
d prepared especially for these meetings 
[he business programs began at 9 a. m. and continued 
p. m fter which surprises by the way of luncheons, 
rtainment, etc., were in order Excellent speakers 
ere secured from far and near; among them noted lec 
" rers, successful retailers, sales managers, and editors. 
luded mong the speakers were a sui ssful banker 
ote rist 
he first speaker on the program Monday, June 9, was 
|. Raymond of East Orange, N. J., known as the Billy 
Sunday of the commercial world Following Mr. Ray 


nd’s talk, D. R. Wessling, president of the Lytton Sav 
gs Bank, Lytton, lowa, told how his bank increased its 
, 


posits tty per cent in 1921 and enjoyed increased 


posits ever ear by means of Addressograph direct-mail 


lhe third speaker, Mr. Newman, assistant sales manager 

Felt & Tarrant Manufacturing Company, Chicago, 
ke on how organized knowledge makes selling easier. 
On Tuesday, June 10, R. A. Chandler, secretary-treasurer 





ANNUAL DINNER OF ADDRESSOGRAPH HUNDRED CLUB 
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: Meetings—Conventions—Dinners 


of the Chandler Hardware Company, Sylvania, Ohio, told 
why every retailer needs an Addressograph. 

Gilbert Howell, editor of The Chariot, official publica- 
tion of the Supreme Tribe of Ben Hur, Crawfordsville, 
Ind., told about saving $5,000 yearly in publication ad- 


On Wednesday morning Mr. Jacobs, Cook County Effi- 
iency Engineer, discussed the Cook County Tax Collec- 
tors’ Addressograph installation. 

|. B. Pattee, sales manager of Newcomb, Endicott & 
Company, Detroit, Mich., told how a metropolitan depart- 
ment store enjoys startling direct-mail success, and J. D. 
West, assistant sales manager, Monroe Calculating Machine 
Company, Orange, N. J., told how planned sales talks are 
increasing calculating machine sales. 

On Monday evening dinner was served at the South 
Shore Country Club, where Dr. W. S. Sadler, Chicago 
physician, lecturer and author, delivered a wonderful talk 

‘The Elements of Business Pep.” 

The “Big Nite’ dinner was staged on the second night of 
the convention in the Tiger Room of the Hotel Sherman. 
\t this feature dinner Capt. Irving O’Hay, noted humorist 

veteran of seven wars—entertained the Hundred Club 
members and guests with a vivid description of his many 
startling adventures and experiences. Other interesting 
talks and plays, and high class vaudeville entertainment, 
including music, dancing, etc., made the “Big Nite” pro- 
gram the most enjoyable ever staged at any Hundred Club 
Lonventio! 

At 1 o'clock p. m. Wednesday, the Hundred Pointers 
took a special train for Baraboo and proceeded thence by 
busses to The Dells, where they spent Wednesday night, 
Thursday, Friday and up to Saturday noon, enjoying the 
wonders and beauties of this remarkable spot. The Hun- 
dred Pointers had the exclusive use of The Pines, an out- 
door resort nestling in the heart of the virgin forest on 
the banks of the Wisconsin River Dells. The men were 
l in cozy, rustic cottages with electric lights, bath, 


————— —— 4 


AND GUESTS AT THE BLACKSTONE HOTEL, CHICAGO. 
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etc., built snugly in the depths of the pine forests. Meals Following the address there was a general dis and 
were served in the central dining room of The Pines hotel, on motion a grievance committee was appointe Should 
only a step from which were the wonder sights of The there be a member who is meeting with the wrong sort « 
Dells, and all the fishing, swimming, boating and golfing competition from other members, he may bring tl ym 
which the members wanted or had time for. plaint to the grievance committee’s chairman, whereupon 
The club returned on Saturday evening, a happy and the committee will examine the matter and, if the grievance 
well prepared lot of men—well prepared to undertake the appears well founded, the matter will be taker the 
job of record smashing during the ensuing year. offender and an attempt will be made to iro1 t the dis 


The afternoons in Chicago were variously occupied agreement. 
There was a trip through the post office, through the 


Addressograph factory and other work of a kind to advance ; . , 
oh Pittsburgh Office Appliance Managers Active. 


knowledge and enthusiasm of the men at the convention : 
The interest of the members of the Pittsburgh O 


Appliance Managers’ Association has suffered litt ring 
the vacation season, the attendance at the weekly 1 
averaging about sixty per cent During the 
weeks the new administration which took o 
of the association at the first meeting in Jun: e bee 
busy outlining their policies and plans Phe 
and directors are as follows president, John Britt ig 
manager, Burroughs Adding Machine Company pres 
ident, George L. Cooper, district manager, Ditt 
Inc.; secretary-treasurer, C. V. Shoup, district manager 
Tim Calculating Machine Company. Directors H. D 
Beaumont, district manager, Dictograph Products ry 
tion; W. E. McElwain, sales manager, Flexi File Corpora 
tion; H. O. Whipple, agency manager, National Cas! 
Register Company; E. A. Keeling, district mat r, Art 
Metal Construction Company 

The treasurer’s report for the last fiscal yea lose 





the fact that more than $800 was accounted for ¢ 
period and that the association had not overlool 
opportunity of contributing to worthy causes 

Russell K. May, manager system department t A.W 


McCloy Company, applied for membership to t $s 


HUNDRED CLUBBERS IN SESSION 


At Tuesday's luncheon at the Tip Top Inn, Chicago, 
Mr. Canavan, superintendent of mails, Chicago post office, 
told about what the post office officials are trying to do to 


ciation during June. 
Elaborate plans are under consideration 


insure prompt delivery of mail and eliminate the enormous 
loss of time, energy and money, due to faulty, incorrect tor tl nu 
and incomplete addressing. Pointing out the enormity of 
the waste in improper addressing, Mr. Canovan said that 
in one vear over 25,000,000 pieces of mail were received at 
the Chicago post office so improperly prepared that they 


were delayed in delivery or not delivered at all 


Maine Office Equipment Men Meet. 

The Maine Office Appliance Association held a meeting 
on Friday evening, June 13, at a shore resort near Portland 

Following this dinner, the meeting was addressed by 
Charles P. Garvin, general sales and advertising manager 
of the F. S. Webster Company of Boston, who said that 
business conditions are fundamentally good. Mr. Garvin 
took issue with the Babson Statistical organization and 
insisted that conditions are much better than they had 
outlined them. Business he said would be entirely all right 
were it not for political interference and failure to bring 
about tax reductions which had been promised. Mr. Gar 
vin gave a detailed account of the manufacture of type 


writer ribbons and carbon papers, explaining how the mate- 





rials are gathered from all parts of the world to be made 


up into the finished product and sent back in that form to OFFICERS AND DIRECTORS OF THE PITTSBURGH O! 
every place where commerce is done : > * hee My i Page St we 
Che next meeting will be held on the second Monday in rector; John Britt, Burroughs Adding Machine Compa 
, dent; Herman O. Whipplk National Cash Register ‘ 
September Detailed arrangements have not yet been director (insert); George L. Cooper, Ditto Systen ! 
announced. president Front row, left to right Howarth I) 
Dictograph Products Corporation, director; Edward A. } 
Art Metal Construction Company director: C. Ver 
. . . Tim Calculating Machine Companys secretary—t 
Scranton O. A. Men Appoint Grievance Committee. 
At a recent mecting of the Office Appliance Association picnic and the association plans so to increase t 
of Scranton, Pa., a member took the floor on “Unclean ir. their meetings that they will lead the count: 
Competition,” which he said he had been experiencing at to members. Visiting managers and others are alwa ve] 


Seranton. The officers appointed him to be the speaker come at regular weekly meetings, which are held in room PB 


at the meeting of June 9 and gave him the same subject, of the Chamber of Commerce at noon every Friday 


which he discussed effectively John Potts of the Wilson-Jones Loose Leaf Co 
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y ciub a visit ' e and made some Newark Tortoise Shell Novelty Company; Standard Play- 
resting comments on business ditions ing Card Company 
Harrv R. Richardson, Pittsburgh and Lake | Railroad [he hosts for the day were Affleck Ruling and Stationery 
sany waa supervisor, spoke 1 subject ceneral Company; American Pad and Paper Company; Hamp- 
oreet at ‘{ the meetings shire Paper Company; National Blank Book Company; 
e F. Connell. field manager Rapid Addressing Reynolds Manufacturing Company; Smith Tablet Com- 
ine | ny, spent a few d Pittsburg! iwas pany; White & Wyckoff Manufacturing Company; Whiting 
mod at of the meetineas & Cook, Inc.; Whiting Paper Company; L. D. Van Valken- 
1 Bart , Dictaphone managet ( le chat burg Company 
t tl ership committe mises nem — 
A alkeurs presidential clectic “Manco” Club Enjoys River Outing. 
Seseotary | ‘houp was recently seen holding his ow1 he “Manco” Club held an outing June 14, spending the 
e race siness ina | big to ho entire ay on the Delaware river aboard the steamer 
good inst of Tim n c. ¥..8 “Brandywine.’ The club is composed of male employes 


1 Company, Philadelphia. Many wo- 


of the William Mans 
1 the organization participated in the 





~ . 7 . , : as . mit te w-workers in 
Connecticut Valecy St:tioners’ Asscciation Outing eta? : : 
sigha! : yuting A part of the picnickers went ashore at Riverview 
On June 2 he Connecticut Valley Stationers’ Associa ) ' ‘ . . . 
sie é Holvol MI , Park, where they spent the afternoon, The remainder of 
1eld t ual outing aft ivoKxe, Mass., spending ‘ =e : > 
a a the part ntinued aboard to Delaware City, returning in 
ur t none and five P. M. at the Holyoke Canoe P ; $ 
, PM Ml the te afterno At six o'clock the contingent at River- 
Sn s | rrv. and trom e ft nit ) at Mioun . ‘ . 
53 Cnt ; view Park was picked up by the steamer. A dinner was 
Sut ous iolfers had the option of remaining ' a. Mb ge . : . 
, served aboard, followed by dancing and community sing- 
( La (lub or spending the 1 iro to ve — 2 ‘. 
- “ oa , , [he arrangements were made by a committee con- 
ount Goll iub ul on was served at tne 3 : , : - 
rie PM , ; sisting of H. J. Fraley, shipping department; George Gauer, 
e t ne ML... and a band concert was given - : “ 
; - cost department; Edward Ford, check department. 
he | the club house trom one to fou 
Kal 7. . oe th + 
re yaseball game be.ween the stati and . : 
ae ein led “eRe ree Baltimore O. A. Managers Hold Lively Meetings. 
anuta ers and those who wished donne thing : ‘ : 
‘ oo ia 1, a al The secretary of the Baltimore Office Appliance Man- 
s and w for swimmins The progran luded ; . . : 
yard golf, an interesting variety of field events and gers Association, LeRoy K. Murrill of LeRoy K. Murrill 
r at six P. M. at the Summi: House on M t Tom Company, agents for the Addressograph, reports that large 
? eee ee a ae * ee and enthusiastic meetings have been held recently and 
ihe 1! aq ev¢ Ss for men 1n ada pipe I acco g E y 
we tat = race, sack race, sho: put, broad jump and that since the joint meeting in Philadelphia, the local or- 
at n 5 é x ‘ ace, i put, broad | » al : ; 
ee-legye ce Women's events included nail driving ganization shqws new life and great interest in the work. 
test. a dash. bottle race. egg and spoon race a! sseball Meetings of the association are held every Friday. 
for distance Lrizes wet av-arded to winners oft 74 aa 
events e manufacturers donating these prizes in Chicago Credit Men Enjoy Dinner 
ded Ce Pen Manutactu ( nany; | irles S [he stationers’ division, Chicago Association of Credit 
Com \. W. Fab Water Ce Men, held its monthly dinner at the Hamilton Club June 
Falton Specialty Cor Be in & Compa 17. There were twenty-five present. During the dinner 
se & H ns: Norwood Company; Farrow S. Be.ts musical entertainment was provided, led by “Russ” Pratt, 
ss Al Company: Parker Pen Com Moore who w ssisted professional talent. Dr. Lawton, of 
Sengbusch Self Closing Inkstand { mpany the SI ( Scl made an address. 











}ROUP PICTURE TAKEN AT THE PECENT MEETING OF THE NATIONAL ASSOCIATION OF. OFFICE APPLIANCE 
ANUFACTURERS HELD AT THE PLANT OF THE TODD PROTECTOGRAPH COMPANY, ROCHESTER, N. Y.—The fol- 
ng gentlemen make up the picture Back row, left to right R. N. Fellows. W. J. Evans. A. W. Hart, H. R. Russell, EB. R. 
ger, S. H. Twist. W. M. Cooper. G. C. Kingsle Cc. K. Woodbridge. F. E. Van Buskirk, R. C. Ellis, H. F. Woods and Harry 
Ma Front row. left to right: G. R. Schielke. F. J. Yawman, J. D. West. J. A. Springer, T. F. Davis, M. S. Eyler, Gratton E. 
neoch Har I. Gillogly and FE. 1). Shaw A report of this meeting appeared in Office Appliances for June. 
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Chicago Stationers Have Big Field Day. 
Al-l-l At 1:15 Saturday, June 7, a nine-coach 
train pulled out of the Northwestern station, Chicago, filled 
from Chicago stationery 
houses bound to Park, Desplaines, Ill., on 
the annual stationers outing under the auspices of the Sta 


aboard! 


merry-making picnickers 


Northwestern 


with 


man Club 

There was evidence of a coming shower—even a sprin 
kle at the start—but the the 
dampened. As soon as the train got under way carnival 
distributed to the 


balloons and fancy caps were handed 


spirits of party were not 


novelties were occupants of every car. 


Noise-makers, toy 
out in quantities. Particular efforts were made to please 
the children. Each one was presented with a rather elab- 
pencils and cries of delight were 


This evidence of thoughtful- 


orate souvenir box of 
heard throughout the train. 
ness on the part of the committee in charge of the events 
was among the many things that were cordially appreciated 
by those who attended the outing 

On arrival at the grounds the picnickers separated into 
family to lunch, while those who had 
come alone either lunched with friends or found the “hot 


the pangs of 


groups preparatory 


dogs” and coffee with which to appease 


hunger. 
\n indoor baseball game topped the program, but it was 


side-tracked for the other athletic events and contests be- 


cause of threatening clouds which made it advisable to 


get the outdoor events out of the way first. These events 
and the names of the winners of prizes follow: 


The Competitive Events. 


No. 1—Boys’ race, six to eight years First, Robert Schnabl 
(father with Stevens-Maloney & Company); second, A. Suzzi. 

No. 2—Girls’ race, six to eight years First, Christina Viola 
Wallace (father with Stevens, Maloney & Company); second, 
Janet Lawton. 


No. 3—Boys’ race, eight to ten years. First, Walter Pederson 
(father with Geo. E. Cole & Co.); second, Fred Gertz, Jr 
No. 4—Girls’ race, eight to ten years. First, Grace Schnable 


(father with Stevens, Maloney & Company); second, Katherine 


Smith, daughter of “‘Bill’’ Smith, of Smith & Ferguson. 

No. 56—Boys’ race, ten to fifteen years First, Esch Ramm; 
second, John McCullough 

No. 6—Girls’ race, ten to fifteen years First, Agnes Wallace 
(father with Stevens-Maloney & Company): second, Bertha 
Durchlag (brother with Stevens-Maloney & Company) 

No. 7—Young men’s race, fifteen to twenty First, Abe Lah- 


ner (with Stevens—-Maloney & Company); second, Casmer 
Mueller (father 
No’. 8—Unmarried 
Henrietta Schnable 
Hagel Krueger 
No.’ &—Married ladies 
in first division, Mrs. Walter 
Cole & Co.); first in second 
was run in two divisions, 
No. 10—Bosses’ and 
National Blank Book 
No. 11—Inside store 
ond, Abe Lehner (with 
No. 12—Outside store 
(with G. J. Aigner & 
Maloney & Company) 
come" Schmidt 
his connection 
No. 13—Peddlers’ 
Blank Book Company) 
due to the entrant being a 
be eligible for the Olympk 
ter’s Ink Company was a 
No. 14—Fat race 
Childs); second, 
No. 15 
No. 16 
tioners 
No. 17 
lace. (Mr 
connection 
run twice, 


with Joseph Dixon Crucible Co.). 


eighty First, 


. 
Co.); 


fourteen to 
Blank Book 


ladies’ 


National 


race, 
(with second, 
ninety-nine First, 
Pederson (husband with Geo. E 
Mrs. Priester. This 
large number entered 
First, R. E. Alben 
Wm. Durchlag 
First, Jack Sterenberg; 
Maloney & Company) 
First, Henry 
Gordon Wallace (with 
wanted to know 
outside man 


race, twelve to 


division, race 
to the 
race 


due 
buyers’ (with 
Company); second, 
sec- 


men's 
Stevens, 


race 


Schmidt 
Stev- 
“how 


men’s 


Co.); 


race 
second, 
ens, Someone 


was classified as an store note 


National 


classic 


(with 

real 
is said to 
of Car- 


First, A. W. Baxter 
thirteen was a 
professional. Mr. Baxter 
Theodore H. Davis 
second 
Mike 


race 


Number 


games 
‘ lose 
men's First, Gallagher (with S. D. 
Fred 


for 


Gettz, Sr 


Shoe men Omitted 
Stationers vs 
the 


necktie 


race 
-Tug of war 
carried away 
—Collar and 
Wallace 
with this 
Mr. Wallace 


Manufacturers. The Sta- 
smokes 

Mr. and Mrs. Gordon Wal- 
Maloney & Company.) In 
note that it was 


times. The first 


race 
with Stevens, 
interesting to 


ahead both 


race it is 


coming in 


time the judges refused to allow a win on the grounds that his 
tie was not in proper position, so the race was done over. The 
second time Mr. Wallace came in with colors flying. Although 


share of re 1S 


| 
lé 


the foot large 
who demonstrated remarkab 
her h Another interes thing 


consecutive ye 


Mr 

to Mrs 

the 

is that 

Mrs. Wallace 

suggested, after the race, that 
events of this kind A 


both as prizes. 


Wallace did 
Wallace 
and tie on 
the 


have 


Ww rK a 


Spe i B ing 


collar usband 


this is second ar in wW ! I and 


collar and necktie ra 
Mrs. Wallace é rred from 


splendid fountai per 


won the 


future 


were given to 


The Game. 
the 


between 


Baseball 
picknickers 
the Stationers and M if ture 


From the ening, the 


the retired to the | field 
contest 
game 
be a close 
the 


first 


Following races, 
lively 
inning 
promised to 
lead of 3 to 1 in 
was even until the 
rang up three runs, 
the game standing at 7 
ran in a score and 
the final half, 
with a score of 8 to 6 
Excitement ran high all 
evenly matched. One three-base 
but fielding prevented it 
Stationers—Lehner, 
Jahnot, 


for a 
played 
although the 


\ seven was 
one, 
first inning 
half of the sixth, when the Sta- 
gave 
the seventh the Station- 
the Manufacturers for a 


victory t the Stationers 


game 
took a 
betting 
which them a d f 
to 6 In 
held 

the 


tioners 
score, 
ers again 
shutout in giving 
the 
was 


through 
hit 
from being a 
Gallagher, Horder, Reu: Krun 
Meilke, Segerstrer nuf 


game 
made by R. E 
food homer I é lineup 
follows 
Sigbau, 


wede, Kuhlman, 





GORDON 


WALLACE 


Williams 
Morgan 


Weinress, Castle, Marquardt, S$ n Ba 
Rosane, Alben, Hortung 

Most of the crowd then 
Robert M Krammer, of Wilson-Jones 
parasol for holding a lucky 
Autopoint Products Company, 


for the 


irers 
was umpire 


the dan 


assembled at 


was 
number; while Bill Smit] ; 
received a beautiful bridge m} 
lucky number 


holding next 


The Dancing Contests. 


After a dances, a 


being 


few 
the 
tripping 


preliminary prize waltz 
the 


toe 


nineteenth event program Those wh 
the light 


The judges used a 


this on 


enjoyed fantastic selected partners ar 


the 


finally 


began 

reduced the 
difficulty in 
their 
prize 


music process of ¢ n 


contestants to a few cou S ere was 
the 
lines and 


Mrs. F. E. Derichs Mr. Der 


ple 
deciding on winners All those enters 
the 
going to Mr 
with S. D 
trot (the 
and hearty 
After few 
winners would be determined by 


Some 


had boosters on sid« final selection resulted 
and 
Childs 


eighteenth event) 


in the 
is associated 
fox was then nounced 


with a 


A prize 
response by a large number entering 
the 
popular applause 
two well matched and it was with 
the judges were able to pick the winners 
Mahoney of Wilson-Jones and J 
Maloney & Company 

sets of 


both 


met 


eliminating a ‘ouples judges announced tha 


rested couples 
difficulty 
Victory went to 
Ominsky, 


finally on 
that 
Katherine 


Stevens, 


some 


guest of 
pen and 
awarded to each participant in 


Fountain pencil superior quality were 


the waltz and fox 


In Comes the Bride. 


As a sort of climax to the day, following the prize danc- 


ing, Geo. Sommers, president of the Sta-Man Clul ntered 
the pavilion leading his pretty bride 

It then developed that Mr. Sommers had departed on his 
vacation recently and shortly afterward close friends re- 


ceived announcements of the wedding, held at Waukego: 
May 21. 
had neglected his duties as president in not overseeing the 


During the day it was rumored that Mr. Sommers 





ts 











1 


tails of the field meet, although it was expected that he 
uld return from his vacation in time to visit the Park 
hose who had been let in on the secret made prepara 
yns in advance and just prior to the bride and groom’s 


ntrance into the dance hall, appropriate cards of greet 


ng were distributed through the pavilion. Congratula 
n al d good wishes followed sf ipid order Che bride 
vas surrounded by her friends and the young couple spent 


balance of the evening with the picnickers. It was said 


hat some f the men folk were disappointed be 1l1S€ the 
ride ran out of kisses before they reached het 
And Then It Rained. 
\ steady rain set in shortly after the ball game and con 
ed until the party broke up Those who had com 


s 


ut in cars were drafted into servi 


eying most of the picnickers to the train, although many 

them braved the downpour and walked \ few who 
gone to Des Plaines in cars missed the special tra 

ch had stopped at the Park station. They were forced 

remain for another hour although the management ot 


Northwestern extended the courtesy of accepting theu 
pecial trait 
The committee in charge of the day was composed ot 
A. J. Krelle, Horder’s Inc.; Geo. Cormack, Wilson-Jones 
R. E. Alber 


Stevens, Stevens-Maloney & Company; Mike Gallagher 


tickets for the return to Chicag 


National Blank Book Company; Geo. Olivet 
S. D. Childs; and Joe Pardi, American Seal & Koch ¢ 
Valuable assistance was rendered by many others 


Music was furnished by students from the Illinois Um 


sity an¢ is very much appreciated by all 

It is interesting to note that, as usual, many of the old 

ers were on hand, among them being J Hildreth, 

sill sn ith and Fred CLogein 

In addition to the nine-coach train, about fifty cars went 
ut with ar iverage of five persons to a Car. \ irge num 

- of executives were present Comments during the day 
nd since would indicate that the meet was unusuall) 
uccessful and enjoyed by all who attended, despite the 

lement wv the 

In awarding prizes the committee was especially genet 
us. In some of the events prizes were given to all con 
testants and the quality of the gifts is remarkable It was 


estimated that more than $350.00 worth of prizes weré 


viven away, among them being such articles as brief cases, 


veek-end bags, glass desk pads, fountain pen and pencil 
ets, etc., et Following are the names of the donors of 
prizes, to whom go many thanks 
Those Who Gave the Prizes. 

J. Aigner & C American Seal and Koch ‘¢ Americal 
Typesetting Corp.; Automatic Pencil Sharpener Co.; Boorum & 
Pease C¢ Burr-Vack Co.; Cameron, Amberg & Ci Carter & 
Allen: Carrithers & Co.; Conklin Pen C« Century Engraving 

Geo. E. Cole & Co.; Carter Ink Co.;: Commercial Stationery 


S D. Childs & Co.: Dixon Crucible Co.; Eberhard Faber 
Isterbrook Pen Co.; Eaton Crane & Pike Co Faithorn Co.; 
E. Fox: Wm. A. Force & Co.; Ed. Garvey; J. L. Hanson; 


Albert Hancock: Wm. A. Iden; Imperial Methods Co.; Irving 
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Pitt Mfg. Co.; Johnson & Stack; Keuffel & Esser; L. M. Sta- 
tionery ¢ MeMillan Book Co.; Meyer & Wenthe; Mabie Todd 
& ¢ Marshall-Jackson Co.; Frank Mashek; Louis Melind & 
Ca.t A. 4 McClure & National Blank Book Co.; Peerless 
Wire Goods Co.; Greeshaber Pen Co.; Smith & Ferguson; P. F. 
Pettibone; Parker Pen Co.; Riddle & Wunderle; Russia Cement 
‘o.; Shea, Smith < Sanford Ink Co.; Shaefer Pen Co.; Sta- 
tioners L. L. Co.; Stromberg-Allen; Stevens, Maloney & Co.; 
Sigwalt Mfg. Co.; Superior Type Co.; Sengbush Co.; Tatum Co.; 


Wilson 


Co y 


Jones; Wahl Co White & Wyckoff; L. E. Waterman 


iwman & Erbe Mfg. Co.; Globe Varnish Co.; Shaw & 
r Horders 


; 


Strathmore Town Executives Gather at Mill. 


v1 eeting of Strathmore executives was held at 
Is ie Strathmore Paper Company, Mit- 
Mass., June 2-3. These executives are the dis- 
ors of Strathmore products throughout the world, 
ty came to the mill to discuss coming selling 
lypical Strathmore entertainment was pro- 

luding a steak dinner and a clambake. 


Philadelphia Stationers Hold Business Meeting. 
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siness meeting of the Philadelphia Stationers’ Asso- 


1 


vas held at Bellevue Stratford hotel, Philadelphia, 
ht o’clock on the evening of June 12. Matters per- 
g to active members were discussed. 
R. A. Hopkins to Visit Europe. 
\. Hopkins, 17 Battery Place, New York, N. Y., 
July for a trip throughout Europe, where he 
versonally handle commercial, legal or other matters 
merican t s and individuals. 
Hopkins enjoys facilities for the effective handling 
te abr id 


Red Seal Club Holds Outing. 
Remington Red Seal Club of Philadelphia, composed 
sales force of the Philadelphia district, Remington 
ter Company, held an enjoyable outing last month. 
ms consisting of the city and country salesmen, 


ctively, played a closely contested game. The city 


nsisted of Anderson, Babbitt, Lynch, Pollock, Nigg, 
Swain and Joe and Tom Weinberg. Herman Fink 
iscot. The country team consisted of Cunningham, 


Saurman, Quinn, Hardin, Slicker, Ruffin, Cromwell 
iitern everal interesting sets of tennis were 
t wl \lacElroy and Robbins were the stellar 

Tl S 
is a ted quoit contest, while other members 
e club, less actively inclined, spent the afternoon 
trip was 1 to Morris-on-the-Delaware in a fleet 














PICNIC AND OUTING OF THE REMINGTON RED SEAL CLUB, PHILADELPHIA DISTRICT, REMINGTON 
TYPEWRITER ry 
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A Lusty Infant in the Rebuilt Business. 
A concern which has the courage to decline to run its 
factory on so-called scientific lines is unusual in this day 
so much is being said about factory 


and generation, when 


elimination of waste in all departments. 
Reliable 


( hicago, 


system and the 
Admittedly 


Typewriter and Adding 


these things are important, but the 
Machine Corporation of 
systematii 


that in the 


Il., while fully recognizing the necessity tor 


use of time and labor, have nevertheless felt 


handling of a great variety of machines it is impractical, 


indeed impossible to go about rebuilding them in any other 
way than by the assembly of one machine by one man who 
Only in 


manufacturer be assured of accurate and 


is thoroughly familiar with the make he handles 
that wa; can the 
first-class results 


Adding 


Machine Corporation is being increased month by month 


force of the Reliable Typewriter & 


rhe shop 
by a selective method. Only the best of the available type 
writer and adding machine mechanics are employed as their 
abilities are discovered in practice. This strict care in th 
quality of workmen has been made possible through de 
sirable working conditions, including daylight shop, scien 
tific ventilation, shower bath and other advantages. 

The 
an important 


corporation has a large retail business as well as 


wholesale business. The extent of the cor 


poration’s operations is indicated by one order received 


in June for five hundred machines of a certain make and 
just before these lines were written closed a contract with 
one thousand machines a 


firm tor the rebuilding of 


year, taking the contract away from several competitors at 


one 


a higher figure than other bids. 


The corporation was organized in 1921 as a combination 


of several local typewriter dealerships. Early in 1923 the 


Adding Machine Corporation of Chicago was merged with 


it and and substantial capital were 


brought in to back the combined enterprise, bending their 


men Of experience 
efforts to acquire a sufficient regular supply of typewriters, 
adding, calculating, checkwriting and other machines. The 
growth of the business has been exceptionally rapid and 


sales are mounting into large figures. Geographical dis 


tribution is extensive and the foreign business is growing 
into a large and profitable part of the enterprise. 

J. A. Lyons, who is president of the Reliable Typewriter 
& Adding Machine 


tions to visit a number of customers in various European 
countries. H« 


Corporation, is now making prepara 
recently returned from a trip to Cuba and 
Southern states. 

A. B. Froehlich, 


typewriter and adding machine business and has been con 


general manager, is well known in the 


nected with various companies for the last eleven years 


Western Men Visit Farthest East. 
Davis of the 


R. P 
Antonio, Tex 


Company, Sal 
Gill 


Frost, man 


American Stationery 


and J. K. Gill, president of the J. K 


Company, Portland, Ore., paid a visit to Ray 


ager of the Roberts Office Supply Company, Portland 


Me., and other members of this company’s staff on June 2 
Thus the opposite sides of the Continent met and held 
friendly discussion. 
Sainberg on European Trip. 
Louis Sainberg, founder of Sainberg & Co., 65 West 


York, N. Y., 


from active participation 


Houston street, New who retired a while ago 
in the company’s activities, left 
June 12 on the SS. “Colombia” for a trip through England, 
France, Germany, Austria, Czechoslovakia and other Euro- 
countries. Mr. Sainberg 


pean was accompanied by his 


wife. They will be gone several months. 
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THREE VIEWS OF THE PLANT OF THE RELIABLI 
TYPEWRITER AND ADDING MACHINE CORPORA »N 
WEST WASHINGTON STREET. CHICAGO) A 
here a view of the stockroom of the plant I 
orner in the same plant where the machines 
sembled and inspected, and view of the sl 
from which the machines are sent out 








Keough Joins Brown Paper Company. 
ner ( \ } " 


The L. L. Brown Pay ompany, 
appointed E. E. Keough sales promotior 
brings Mr. Keough ba into a familiar 
formerly advertising manager for the A) 
Paper Company, Holyoke, Mass. Rees 
tising and sales promot nager f¢ 


New York, N. \¥ 


Company, Inc., 
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Appreciation in Relation to Co-operation 


Success in business is largely the result of the two vital properties 

QUALITY and SERVICE and explains the perpetuation cf the better 

class of business organizations. This is very wonderfully shown in a letter 
recently received from one of our customers, from which we quote: 


“We are indeed proud of our connection with Mittag & Volger, and 
frankly say that in all the years of our connection we have yet the first 
complaint to make. Your complete co-operation has really been the 
means of our increased business on Carbon Paper and Typewriter Rib- 
bons from year to year. Together with the high grade of merchandise 
that you make has made for us satisfied customers. We are well pleased 
with your line.” 


We think this very eloquently expresses the situation and it would be 
difficult for us to express the appreciation we feel in the receipt of a letter 


of this nature. We feel that, among the trade we have catered to for the 
past 35 years, this would represent a universal expression of opinion. 


HONEST COMPETITION AS OPPOSED TO VICIOUS PRICE 
CUTTING; this is of particular importance in the ribbon and carbon in- 


dustry, considering the many cheap lines that are being offered at appar-- 


ently low prices. Quality and cheapness have never met on equal ground 
and it is the appreciation of the better class of goods that has established 
the reputation of our house and made us leaders in the manufacture of 
Typewriter Ribbons and Carbon Papers. 
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The trade-mark 


that makes ‘‘come- 


M. & V. Lines 


give the service 


that satisfies back’ customers 
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MITTAG & VOLGER, INC. 


Principal Office and Factory PARK RIDGE, N. J., U.S.A. 


NEW YORK BRANCHES: SAN FRANCISCO 
261 Broadway 537 Market Street 
CLEVELAND BOSTON 
326 Erie Building 160 Congress Street LOS ANGELES 
MINNEAPOLIS Tajo Building 
711 McKnight Building 
CHICAGO ST. LOUIS 


Merchants Laclede Building 
AGENCIES ALL OVER THE WORLD 


205 W. Monroe Street 
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WANTED 


SALESMEN 
. To Start August Ist 


OMMISSIONS paid Addressograph 
salesmen this year will average well 
over $6,000 per man. 


Selling Addressographs is as fascinating 
work as it is profitable. If you are a sales- 
man—or have a friend who is a salesman— 
it costs nothing to investigate and may 
result in BIGGER earnings and BIGGER 
opportunities. 


1—We are not ‘“‘hard up”’ for good sales- 
men; because 90°% of our salesmen re- 
main with the Company year in and 
year out. Less than 10% of our sales 
force leaves each year—a remarkably 
low ‘‘turn over’’ in salesmen. 


2—But Addressograph sales are increasing 
by leaps and bounds. More and more 
business men are asking HOW an Ad- 
dressograph will help them SELL and 
SAVE more. So our present highly suc- 
cessful salesmen are unable to take care 
of ALL their inquiries and sales oppor- 
tunities. Therefore, we will have a 
LIMITED number of openings AUGUST 
Ist for unusually high-grade men. 


3—Reply by letter ONLY. 
4—Age limits 23 to 35 years. 


5—High School education — preferably 
College. 


6—Preference will be given to men WHO 
HAVE ALREADY made a success of 
CREATIVE selling—such as office de- 
vices or systems, securities, life insur- 
ance, etc., rather than those who have 
been selling COMMODITIES on a 
salary basis or those men who have 
NOT had selling experience. 


7—Let your letter demonstrate your sell- 
ing ability — because Addressograph 
salesmen must be able to write CON- 
VINCING selling letters. 


8—Enclose latest photograph and specify 
fully age, education, selling experience, 
former employers and preference as to 
city or territory you would care to 
work in. 


Addressogfaph 


Address MR. FELLOWS 


901 W. Van Buren St., Chicago, IIl. 


(Branches in principal cities) 
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PASSED AWAY 7 
 ———————————— 


William Beveridge. 

William Beveridge, vice-president of the | West 
Company, Milwaukee, was drowned in Crab la neat 
Winchester, Wis., when the boat in which | 
Blackney were fishing capsized on June 9 





Mr. Beveridge was born in Kirkcaldy, Files S 
land, in the year 1877. On the death of his father in 1893 
the family came to this country and to Milwauke: 

He was first employed as errand boy by the H. Niedecket 
Company, wholesale and retail stationers of Milwauke 
Wisconsin, and in 1895 entered the employ of the H. H 
West Company. Through his genius, pleasing personali 
and unusual business ability, he worked his way throug! 
all the departments of the business and in 1904 was elected 
its secretary. Two years later he was elevated 
office of vice-president, which position he has sin 
with credit to himself and to the corporation 

Mr. Beveridge leaves a wife, a daughter, Janet, age 18 
his mother, two sisters and a brother. 





WILLIAM BEVERIDGE 


Mr. Beveridge was a sportsman in the t 


the word, a member of the Milwaukee Athlet 


Blue Mound Country Club and a Rotaria: H sa 
expert billiardist and an enthusiastic golf player. He was 
a member of the Milwaukee division of the Izaac Wal 


league, an experienced fisherman, and took a ke: 
in all outdoor sports Che passing to the ore 
Mr Beveridgs was a shock t his 


ind his n iny friends 


+' + + 
James A. Holden. 
ames A. Holden passed away at Chicag 
( g in attack eu i 
elt he is recovering J Holden was 
popular and best-known ribbon and carbor 
ig ind the Middle West He had a ost 
the business world and a wide following 
Mr. Holden was born at Aurora, IIl 187 
After entering business life he sold Re t t 
Chicago five or six years Late 
Remington Typewriter Company's agency at R 
\bout seventeen vears ago he organized \ 
Holden Company, 421 Monadnock building, ( 
March of this year he had the exclusive Chicag 


Che Miller-Bryant-Pierce Company, Aurora, III 
turer of typewriter ribbons and carbon paper. H 
panv was sold March 1. 1924 
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TYPEWRITER 


‘The Line that can’t be matched’ 


A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN station 12) N. Y., U.S. A. 






















































































57 

































































58 OFFICE APPLIANCES July, 1924 
ic ac aC —I ——ve —IC 5 5 — 3 “3 ce 4 —) a 
4 ire H wv 

ee he , be? 

| 
= ~ ? cI 
’ ee wv 
P o cr ~ > 
= = 
| ~ " . 

f t4 fi w 
i s : ¥ 
~/ | | 
a w 

™ 

A 
| 
. ‘ oS | 
~ e 
; ° 
it = v 
YY | 
i v 








/ REMINGTON QUIET 12 | 


for general office use 














P The New Quiet 12 is the crowning triumph of that great Reming- " 
ton factory at Ilion where the first practical typewriter saw the light | 
L, of day fifty years ago. w 
In all of these fitty years, no other new model of a writing machine 
i has ever won such instant popularity. In thousands of ofhces, batter) 
, after battery of New Model 12’s has followed the trial machine—so 
decisive are its many superiorities. 
4 Its ‘‘natural touch,” which makes operation surpassingly easy, its 
operating simplicity, and the consistent beauty of its work are a rey 
U elation to both owner and operator. i} 
With all of its advantages, the New Model 12 costs no more than \) 
the ordinary typewriter, a fact which makes it the sncomparab/ 
f machine tor general othce work. i 
| 
I REMINGTON TYPEWRITER COMPANY | 
374 Broadway, New York —Branches Everywhere i 
Remington Typewriter Company of Canada, Limited 
Main Office : 68 King Street, West, Toronto | 
J 
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Bryant-Pierce Company. At that time Mr. Holden 
ecame identified with the Chicago branch of the Caxton 
laboratories. 

Surviving Mr. Holden are his widow, an adopted intant, 
nd a brother, Harry R. Holden, secretary of The Miller 


Brvant-Pierce Company. Mr. Holden was a member ot 
I'linois Athletic Club, Chicago 
' + + 


George E. Long. 
George Edward Long, for many years identified with the 
Joseph Dixon Crucible Company, passed away at the home 
his daughter, Mrs. Hamilton Cross, Ridgeway, N. J] 
He was seventy-four years old. Mr. Long joined the Dixon 
ganization in 1878 as a messenger. In 1920 he retired 
vice-president Mr. Long belonged to the City Club 


New York, and the Society of American Magicians. 


+’ + + 
Louis H. Buckley. 
iis H. Buckley, fifty-eight years old, vice-president 


ssistant general manager of the United States En 
velope Company of Worcester, Mass., president of the 


Worcester Gas Light Company, and one of the most 


videly known citizens in that citv, by reason of his prom 
ce in industrial, civic, financial and social life, died 
ddenly at the wheel of his automobile in Chadwick 
Square whilk lriving to his home, 74 Nelsor Place, at 


Monday evening, May 26 The medical 


that Mr. Buckley’s death was due to 


rebral hemorrhage and shock Mr. Buckley apparently 


on, for in his last conscious mo 


1S machine t the roadside to ivol 
1utomobiles. Mr. Buckley was seen to 


autoists hurried t 
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Go to Goes for 


THE GOES STEEL ENGRAVED 
STOCK CERTIFICATE BLANKS 


An entirely new series 
of Certificate Blanks embodying the 


Standard wording for regular stock issues. 


The Goes assortment of 


STEEL ENGRAVED BLANKS 


also includes open faced Certificate Blanks, Bordered 
Blanks, Bond Blanks and Coupon Sheets, all of 
which have been carefully produced by the Regu- 
lation Bank Note Process upon Crane’s Bond Paper. 


The Goes Lithographed 
GREETING CARDS AND 
HOLIDAY LETTER HEADS 


embrace a group of delicate subjects which becom- 
ingly typify the Holiday Spirit. 

Samples or descriptive matter and full information 
incluaing prices will gladly be furnished upon receipt, 


of written reque st. 


Goes Lithographing Company 


49 West 61st Street, Chicago 
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faculty of getting things done In business he gloried 
in the completion of a task and had a way of inspiring 
those about him to put forth their best efforts. He was a 
man of great capacity for work and of uncommonly sound 
judgment. 

Mr. Buckley was born in Worcester on October 12, 1865 
He was educated in the public schools of the city, grad- 
uating from Classified High School in 1883. He then went 
to Becker’s Business College. After the ympletion of 
his business course he entered the employ of the Ricl 
ardson Manufacturing Company, makers of mowing ma 
chines. He continued in their employ for three years, then 
began his connection with the envelope company whic! 
was to be the center of his life work From a minor 


position he rose by ability and hard work to positions 
of greater trust, until finally he became a vice-president 
and assistant general manager of the consolidated com 


panies. He was an intimate friend of former Mayor Logan, 
president of the United States Envelope Company, and of 
other people prominent in the business, social and political 


life of Worcester. 
He belonged to the Morning Star lodge, A. F. & A. M. 


Central lodge, I. O. O. F., the Commercial Club, Wor 
cester Chamber of Commerce, Commercial Travelers’ Asso 
ciation, Economic Club, Patrons of Husbandry, Society 





of Antiquity, Worcester Agricultural Society, Worcester 
Mechanics’ Association, Worcester Republican Club and 
Worcester Country Club. He attended the Central Con 
gregational Church 


Original made with Dixon’s Eldorado 
“the master drawing pencil.” 


' tt + 
A. Kk. Porter, Sr. 
This advertisement will appear in leading A. R. Porter, Sr., who for the past eleven years has 
architectural, engineering, art and school represented the Addressograph Company, Chicago, as dis- 
magazines tributor and representative in Eastern Canada, passed away 


very suddenly and unexpectedly at his Toronto hom« 
June 5th. 

Mr. Porter was prominent in Canadian office applian 
circles and enjoyed the friendship of many associates 


SPEAKING to the artist, architect, 
draftsman and engineer in his 
own language, and in a way 
to heighten his respect and 
- stimulate his desire to use 


ELDorADO 





THE LATE A. R. PORTER, SR 


throughout the country. Though sixty-four years otf ag 
JOSEPH DIXON CRUCIBLE COMPANY he took an active part in the sale of Addressogt iphs “ 
. Pencil Dent ; een City, N. I. had just retired from a usual busy day in the office whet 
F : niall death overtook him. 

Two sons, A. R., Jr., and R. F. Porter survive him. Bot 
are connected with the Addressograph Compai zm J 

Porter having served as Philadelphia district manage 

lf your window dresser wants some- over eleven years and A. R. Porter, Jr., as Toronto, ¢ 


. . . representative. 
thing unusual in window materials, he ’ , 


Mr. Porter, Sr., was born in Chicago in 1860 He is 


should write us for our photogravure set for many years police magistrate in the Hyde 
‘ . . ° trict hic: ro “le r the Si . arv stri and c] 
of Eldorado reproductions. A sensation aes, Se, clerk ae resi - “- 
the Appellate Court before joining the Addressograp 


Company. 








Funeral services, held Sunday, June 9th, at 
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“Pretty 


No E of the wearisome drudgery of hand 
writing for him! Instead, just an easy tap-tap- 
tapping on the Underwood Portable, and words 
flash upon the paper—clean, clear, typed! 

In a jiffy, his order and reports are completed; 
his letters to his family and business associates are 
written—all legible, fluent, full. “Pretty soft! 


APPLIANCES 


Soft!” 


THE UNDERWOOD PORTABLE is light, 
compaé and easily carried. It requires no folding 
or adjusting. Its frame is Strong and firm; its ation 
smooth and swift. In every detail of appearance and 
design, it is am UNDERWOOD. 

The Portable is obtainable at Underwood Offices 
in all principal cities, or direét by mail. 


PRICE, $50 IN THE USA WEIGHT, 6% LBS , IN TRAVELLING CASE, 9% LBS. 


UNDERWOOD TYPEWRITER CO, Ine 


, UNDERWOOD BUILDING, NEW YORK 


UNDERWOOD PORTABLE 
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Factories: 
903 W. Van Buren St., Chicago 


62 


OFFICE APPLIANCES 











| adn CeLiTe Prooucts ComPany 
\ Name, Address, \ se / we ae eee 
2 Salutation and Date * 
7 ‘‘Filled-in”’ on 
‘ RIBBON PRINT 
Ang , Addressograph Mid-Continent Refining, 
des 


June 21, 1924 
Ny Tulse. 
i Okla. 
| tf 1 
’ 4 


Gentlemen: 






















The inclosed booklet has been prepared to give 
a complete story of Sil-0-Cel Heat Insulation and i 
plication to the Rock and Clay Products Industri 


It is brief - it does not attempt to go 
of individual requirements - but it presents 
form the basic principles of heat insulat 
materials, and contains 
which this 


ion and ins 
the standard methods of const 
company has assisted in developing. 


A detailed bulletin on 
ments this booklet and 
Check and sign the 
bulletin, sampres 


Ceramic Kiin Insulation 
will be sent to you upon request 
inclosed card for additional data, 
blueprints. 


ul Yours very truly, 
‘ 


CELITE PRODUGTS COMPATY 


ee 









H. B. Whitmore 


D ion Sales 
/ ; ——_ 





¥ 


i a VA 


—_ 


tI +m W\ 


i, 4 


ddressogtaph 





Main Office: 





Chicago—Brooklyn—London  ‘* 
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§ Much Better Than We 
Secured from iypewxiter!” 


e Products Co. Chicago 






Responsible for Sales Increase— 


“When we installed the Addressograph we 
didn’t realize the tremendous force we were 
adding to our sales work. Our Addressograph 
“*fills-in’’ form letters with name, address, sal- 
utation and date. These ‘personalized’ sales 
messages are responsible for a large percentage 
of our inquiries and sales.”—Celite Products 


Co., Chicago. 


“Increases Sales 25%’’— 
“We cannot praise too highly the excellent 
results obtained with our Addressograph. 
Used Machines Addressograph-ed advertising has increased 
Bought, Sold and Repaired sales 25%, last year! Hope to double it in 
1924.”—New England Incandescent Supply 
Co., New York City. 


“*Filled-in’ Letters Win Sales”— 


“Form letters ‘filled-in’ on our Addressograph 
have given the impression of being personally 
typed—needless to say this has added to our 
Direct Mail success and won some nice new 
business for us.”-—Whitehead Metal Products 
Co., New York City. 


FREE Trial—Easy Terms— 


20 Different models—Hand, Foot or Motor 
operated Ribbon or Ink Print— $37.50 Up- 
wards at Chicago 1c Blank address plates— 
FREE trial convinces—Just check and mail 
coupon—No cost or obligation—So act NOW! 
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Every effort is 


It has the 


being madeto terse: 


office keyboard 


supply the 

exceptionally 

heavy demand 
for the new 


CORONA FOUR 


| a 














July, 1924. OFFICE APPLIAN(C 


Park Methodist church, Chicago, of which Mr. Porter was 
one of the founders, were attended by the members of the 
\ddressograph 1924 Hundred Club, which held its conven- 
tion in Chicago, June 9th-11th. 
+’ + + 
George W. Randall. 


George W. Randall, president of the Los Angeles Rubber 
Stamp Company, Los Angeles, Calif., entered rest June 3. 
For forty years his had been the guiding hand of the stamp 

isiness, which was founded in 1884 in the old Allen block 
on Temple street. But a few months ago Mr. Randall had 
seen the realization of his vision for the Los Angeles Rub- 
ber Stamp Company. The new building at 1500 South Los 
Angeles street, was the ambition of years, and dedicated 
April 1 of this year 

Mr. Randall was born at Jay, Maine, May 9, 1861. When 
he was about twelve years old the family moved to River- 
side. His business life centered in Los Angeles, where he 
has hosts of friends. Surviving Mr. Randall are the widow, 
Mrs. Alice J. Randall; Mrs. A. C. Davidson, a daughter; 
two brothers—H. I. Randall, Berkeley, and M. M. Ran- 
dall, Highland; Mrs. Carrie Barnes, a half-sister, Highland; 
ree half-brothers—Frank Thompson, Santa Ana; and 
George and Robert Thompson, Highland 


' + + 
George W. Banks. 


George W. Banks, a pioneer social stationer of Philadel- 
ia, passed away in June after a brief illness. He was 
he founder of Baily, Banks & Biddle, manufacturing sta- 
tioners, engravers and jewelers, Twelfth and Chestnut 
streets. Mr. Banks was eighty-seven years old and had 
retired from active business thirty years ago. He is sur- 
vived by Clayton French Banks, his son. 
’ & + 
Mrs. Philip John Sibley. 

Mrs. P. J. Sibley passed away at Chicago June 16. She 
was the wife of P. J. Sibley, owner of Sibley’s Fountain 
Pen Shop, 31 North Dearborn street. 


’ + + 
Charles J. Buckle. 


The Thorp & Martin Company of Boston, Mass., an- 
nounce with sorrow the death of Charles J. Buckle of 
Beverly, Mass., who was for a considerable time a member 
of the selling force of the company. He joined the organi- 
zation upon his return from the war and was assigned to 
ity retail sales. Later he was promoted to an executive 
position in the wholesale department. A few weeks ago 
he was obliged to resign owing to continuous and progres- 
sive ill health. Mr. Buckle’s illness was due to war service. 
He was severely gassed on the French front and his lungs 
never recovered 

+t F & 
Mary J. Westcott. 

Members of the typewriter fraternity and others will ex- 
tend profound sympathy to Charles J. Westcott, advertising 
nanager of the Royal Typewriter Company, on the death 
of his mother, Mrs. Mary J. Westcott. Mrs. Westcott 
passed away on Wednesday, June 11, after a long illness, 
the latter part of which was spent in a hospital in Jersey 
City, N. J. She was seventy-three years old 

Mr. Westcott thus suffers a double bereavement, having 


lost his father on March 12. 


- + + 
R. E. Pollard. 
Che friends of R. E. (“Bert”) Pollard, president of the 


Bert Pollard Company, stationers, Fort Worth, Tex., will 


learn with sorrow of his recent untimely death. 
Mr. Pollard was drowned while fishing in the Katy lake 


the suburbs of Fort Worth. He had a wide acquaintance 


Oo 





MUNSON 


SUPPLY CO. 


13 City Hall Pl. 
New York 
Branches in Principal Cities 
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Sales 
Agency Open 
?———-Your City———? 


MAY valuable territories 
are still available on the 


Hush-a-Phone. 


IF you are a sales executive looking 
for an agency; 


IF you are conducting an office equip- 
ment business; 


IF you are a salesman looking for a 
salable specialty; 


We have a product 


for which everybody is a prospect. 
and on which there is no compe 
tition. 


The Hush-A-Phone is nationally 
advertised—internationally used by 
thousands of representative busi- 
ness concerns, after two vears of 
extraordinarily successful introduc 
tion. Over thousand banks 
alone are using it. 


two 


fourteen million 

subscribers in 
in ad- 
subscribers 


tlowever—over 
telephone 


remain to be sold- 


existing 
the U.S. 
dition to a million new 
added each vear. 


You can cash in 


on the sale of this modern substi 
tute tor the phone booth. Write for 
booklet “How to make your phone 
State your 
respect to 
proposi- 


as private as a booth.” 
point of interest with 
distribution—we have a 
tion that fits in with every man’s— 
every concern's tacilities. 





Hush-a-Phone Corporation 


Suite 1338, 19 Madison Ave., N. Y. 
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Dinner to Reyal Manger at Chicago. 


June 18, members of the Chicago sales organizati 
the Royal Typewriter Company, Inc., tendered a dinn: 
at the City Club to W. B. Larsen, the manager ebrating 


appointment to the Chicaeg 
Five years previous to that Mr. Larsen had bee: 


W. ¢ 


the second anniversary otf his 
position 


manager at San Francisco Lavat, general sales 


manager, and G. G. Ralls, assistant sales manag 

in Chicago, and attended the dinner. By happy) 
stances this day was also the fif‘eenth anniversar M 
Larsen’s wedding. A large bouquet of American DBeauti 
at Mr. Larsen’s plate signalived this anniversary \ al 
some gift was presented to the guest of hor 


the Chicago salesm« 


Monroe Agents T:ke Better Quarters. 


The following Monroc agencies have esta 
selves in larger and mor entra lv located ‘ 
Butte, Mont. 126 West Broadway. lames A. Mat 
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General Office and Stenographic 
Department 


Minnesota Mutual Implement 
Fire Insurance Company 
Owatonna, Minnesota 


Sold by Louis F. Dow Co. 
St. Paul, Minn. 


A Few of the Insurance Companies 
That Use Security Steel Desks: 


Fidelity Phoenix Insurance Co 
Continental Insurance Co. 


New Jersey Fidelity & Plate Glass 
Insurance 


Firemen’s Insurance Co. 

New Hampshire Fire Insurance Co. 
Postal Insurance Company 

The Phoenix Insurance Company 


Write for General Catalog and Complete Information on 


SECURITY STEEL DESKS 
RATION 


TON, MASS. 
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Filing Supplies 





4 
° 
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QUALITY 


All stock is manufactured under rigid 
specifications assuring uniformity on all 
repeat orders. Quality always main- 
tained. 


SERVICE 


Production capacity for millions of cards 
and folders a week, giving the trade 
speedy service. 


DEPENDABILITY 


Which Builds Confidence 
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DESCRIPTIVE PRICE LIST UPON REQUEST 


727 3% 
Gee 
* ~ 


Boston Index Card Company 


113-115 Purchase Street 
Boston, Massachusetts 
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A Sheaf of Ideas. 
Plans and Policies Gleaned Here and There 
which May Suggest Ideas for the Stationery 
Merchant. 
Sign Color Scheme for Dark Windows. 

xperimenting for an effective color combination for his 
isplay windows, A. J. Hedman, manager of the Horder 
store at 226 West Madison street, Chicago, IIL. found that 


red was resultful The window is somewhat dark, and 
ordinary color schemes failed to produce a prominent 

He tried a card with red lettering predominating, 
nd found that this was most effective under the conditions 
prevailing at that store The signs are even visible from 
icross the street 


Charter Analysis for Clerks. 


Rating the selling characteristics of retail salesmen has 
been worked out by a Boston department store In that 
institution each clerk is rated by three of his fellows. 


What interests the stationer most is the interpretation 
placed on the factors which add to the effectiveness of a 
salesman. 

\lertness—Meaning that the clerk sees a customer in- 
stantly upon entry into the store, or the department; then 
acting immediately to render service 


1 
} 


1e fact that all con- 


nected with the store have work to do, and all must bear 


Willingness—An appreciation of t 


an equal share of the burden, with joy in the doing. 
\ppearance—Not implying purple and fine linen, but 
clean collars and cuffs, polished shoes, well-kept garments 
and hair carefully brushed. 
\bility—Using to the limit the intelligence, initiative and 
instinctive knowledge where put into the brain to us¢ 


( ourtesy Service based on the practice of « onsideration 
of and for others, in every detail of store life. 

\ttendance—Getting to work on time, working through 
out the entire period and remembering that each person's 


t 


attendance is necessary every possible day 


Thoroughness—Which means starting a thing and 
finishing it If the salesman is dusting, dust: if selling, 
| 
i 


sell; if billing, bi 


1 
i 


if wrapping, wrap. Do the task right 


the first time and know it is right before calling that duty 


Non-Selling Employees. 

Operating costs are directly concerned by the number 
ot non-selling employees connected with a business. A 
hotel paper pointed out recently that in one of Chicago’s 
most exclusive hotels there are seven employees to every 
uest; a place where personal service is minimized has 
een guests to every employes 
In retailing, the store which has the highest percentage 


of its employees out on the selling line has the lowest 


overhead. But it is rare that anyone of the non-selling 
employees cannot have a_ helpful influence on _ sales. 


sweeper, office } Ov, errand boy, telephone ope rator, hook- 
keepe as cashie if all can do the ir share towards making 
selling effort more effective. Even though some of these 


contact with the buying public, their 


work can influence the trend of purchases. In addition to 


keeping the sales force on its toes, the store manager can 


well spend some time in studying how the non-selling 
staff can increase sales 
Handshake in Voice. 
e with a smile” is a figure of speech which the 
telephone companies have capitalized A Boston depart- 


ment store puts new meaning into telephone courtesy 











Venus Erasers made 
in 12 sizes, from 4 
to 100 to a box, 


The first eraser of 
its kind made in 
America and still 
the best. 


Venus ERASERS 


UE to our selection of special 

quality rubber, and also unusual 
refinements of manufacture. VENUS 
ERASERS are notably superior to 
other makes. 


Commerce, industry, schools and 
the arts all use this famous grey (non- 
discoloring) eraser in great quantities. 


For your assis- 
tance we supply 
attractive Venus 
Eraser showcards 


and other useful 
sales helps. 





Lookover your stock 


“NOWASTE” ERASER 
The leading ink eraser—contains and order today. 
more erasive rubber than others, and 
best erasive qualities. Samples and 
prices on request. 


American Lead Pencil Co. 
220 Fifth Avenue New York 
and London, Eng. 
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Assortment, Cases Furnished 
Contents. 


Counter and Window Diggia 
Free Wi 





Crescent 


Pins 


Guaranteed Superior Quality 


UNIFORM 
SIZE 
AND 

COUNT 


SHARP 
POINTS 


EASY 
PUSH 
HEADS 


Economy Pyramid 
Steel Pins, Size 4 





Good quality office supplies prevent waste of time and avoid the 
continual trouble caused by inferior materials—pins that are well 
made are worth their cost while pins of irregular size and finish 
with heads broken and points missing are expensive at any price. 
Crescent Pins are guaranteed superior quality—your customer 
can depend on nae 5 care service—yet they cost no more than 
others. There are nine standard sizes, spring brass or steel, put 
up in cushion roll, pyramid, }, }, | and 5-pound boxes or larger 
if required. 

Crescent Superior Quality helps you sell—we shall be glad to ex- 
plain this quality, and send you samples with prices and discounts. 


Crescent Brass & Pin Co. 


DETROIT, MICHIGAN 
2 3 4 5 6 7 ULLS Western Representative 


A. L. JONES 
7 55 New Montgomery St. 
San Francisco 
Southern Representative 
PHIL F. EBSTER 
Box 873 
San Antonio, Texas 


New York Representative 
| CHAS. S. JACOBSEN 
303 W. 92d St. 

















Nine 
Sizes 
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when it urges the sales force to answer the telephone “w 
a smile and a handshake in your voice.’ The rising 
inflection helps to suggest a warm hand 


Broadcasted Window Displays. 
Stores in a central location often feel that 
displays are worthy of wider distribution tha $s po 
in their own An Eastern 
plan in which his store displays were duplicated in wit 
centers of the outlying d 


windows dealer worked ou 


dows in busy trading 


week in sever 


Vacant stores were engaged for a il lo 
tions, and the windows dressed uniform] Placar 
announced the business address of the merchant, ar 
brought to the store many who would not have 




















LOS ANGELES BRANCH OF THE AMERICAN WRITIS 
MACHINE COMPANY 
reached in the ordinary way The merchant ist 
mine for himself if this idea is practica 


business 


Carbons for all Purposes. 


Frequently the salesman overlooks the 
selling more than one size of carbon paper 1 i genera 
business office. The standard letter size seems t ea 
the only type used. Yet it happens frequent 4 g 
size is needed. Then the stenographer makes shift by using 
two sheets of 8%xl1l. If she has much 
wastes time and carbon paper. A little é 
tioning may show the opportunity of selling a | t lega 
size occasionally with the standard 8™%x11 
Burroughs Concentrated on Wabash in Chicago. 
The Burroughs Adding Machine Compa: 
together all its activities in Chicago at 434 South Wa 
avenue Heretofore the offices were in the Marq 
building, and the repair department Wells 
new location has many advantages, includ 
irksome automobile parking restrictions 
The othces and school ire on the + 
South Wabash avenue, while the servi 
partment occupy the third floor A tot 2 
eet is occupied. Approximately 200 w 
in the several departments The exe 
the Wabash avenue frontage The sales 


school 


for operators face Congr 


is available from both streets 





Ju 
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FiberstoKh 


ENVELOPES and FILING DEVICES 


ROFIT is not the difference 

between buying price and 
selling price at each sale, but is 
simply what you can call yours 
at the end of every month. 


Which leads us to the point 
of emphasizing that the quality, 
service and versatility of Fiber- 
stok devices multiply sales so 
rapidly that each succeeding 
month shows a splendid increase 
in net profits. 


A fact you should investigate 
at once. 


On request we will gladly mail 
Free Samples of Fiberstok. 
with Catalog 5 and a resultful 
selling plan for your territory. 


NATIONAL FIBERSTOK ENVELOPE CO. 


429-447 Moyer St., Philadelphia 
21 Park Row, New York 
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Again our slogan 
is proven true— 





““A year and 
a half ahead’”’ 


And it’s the dealer who can offer products AHEAD of his competitors who has 
the path to profits made easiest. 

The Browne-Morse line of steel desks, new as it is, has aroused dealer interes 
all over the country. For, with this line, dealers can offer their trade a steel 
at the price of wood, with all of the advantages that steel offers and the objec 
tions formerly made to it eliminated. 


’ 1 
CGICSK 


Fire hazards are reduced to a minimum. No longer need office furniture add fuei 
to the flames and turn what might be only a small fire into a conflagration 


Not is cost now a prohibitive objection, for the Browne-Morse Steel Desk line sells 
at a price that makes comparisons with wood all react in its favor. 


The tops are completely covered with highest grade genuine linoleum, easy to 
write on, easy to look at, easy to keep clean. 


This line is now ready for you. Are YOU ready to cash in on its possibilities ? 


Send for complete information 


Browne-Morse Company 


Muskegon, Michigan 


Browne-Morse Sales Company 339 Broadway, New York, N. Y. 
Export Department—Office Appliances Exporting Co., 8-10 Furnace St., Rochester, N. Y. 
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Some Recent Books 


Cy 


“Introduction to Advertising.” 


J. Brewster, advertising manager for the L. C. Smith 


Bros. Typewriter Company, is co-author o1 a new book 


by the Shaw-Walker Company, Chicago, Ill. “In 

luction to Advertising” is the joint work of Mr. Brew 
head of the department of advertising and selling, 
llege of Business Administration, Syracuse University, 
Herbert Ball Palmer, associate professor of Business 
rlish and Advertising, of the same institution [he 
is illustrated, 5%x8 inches, 373 pages, cloth bound; 

ice 1S $2 50 

he book pt! ides a short course study of advertising, 


wing the rules which govern resultful advertising 


from long and successful experience the authors 


+ 


w exactly how to write advertising, how to display it 


vhere to place it [The reader is shown the principles 
ersuading, action-impelling copy, illustrated and applied 
itely Appeals are analyzed, and suitable tables set 





A. J. BREWSTER 


" S r practically a di 
s sizes and styl i 
i et ire give I ghnout K 
the actual preparation of advertise 
at Vil Practical review questions and exercises 
ust | Vv Tt ip] lv each principle and also provide a 
udy rs f advertising practi 
e chapter headings indicate the scope of this book 
Development of Advertising; Its Functions; Analysis 
Product and the Market; Channels of Trade; Steps 
Advertising and Personal Selling Process; How 
Advertising Present-action Advertising; | it 
Advertisi1 The Appeal; Style; Trade Marks; Sk 
How to Display Advertising; Types of Illustrations 
ds of Preparing Illustrations for Printing; The Head 
[Typography and Printing; Color ry Layout 
to Publish Advertising. General Magazines, Maga 
r Spe | Fields, Newspapers; Direct Advertising 
Advertising; Specialty Advertising and Other 
i The Operating Side of Advertising Ad rtising 
ies; Advertising Tests; Working with the Dealer; 
tising Campaigns: The Ethics of Advertisi1 
“Handling Callers in the Business Office.” 
Purchasing Agent Compar Inc., 53 Park Place 
York. N. Y.. has published “Handling Callers in the 
ss Office,” by Helen Hysell. It is a book of 112 pages 
nd in flexible cloth, price $1.50 postpaid. The authoress 
Vit mplete and authoritative analysis of the 
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A GOOD BUY 


When you sell BerkshireType- 
writer papers you can tell 
yourself and your customer 
that he has made a good 
buy. You know that he will 
be satisfied, and you know 
that you will receive more 
of his trade. 


For a complete line of type- 


writer papers under one 
brand standardize with 


Berkshire ror 
: sph 


Eaton, Crane & Pike Co. 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


bonsors for Correctness in Correspondence 


BRANCHES: 


BOSTON, MASS....633 Washington St. 
CHICAGO, ILL. .363-371 West Erie St. 
PHILADELPHIA, PA., 1024 Filbért St. 
SAN FRANCISCO, CAL., 770 Mission St. 


TORONTO, CANADA. 


Service Stations: 


DENVER LOSANGELES ATLANTA 
MINNEAPOLIS 
SEATTLE DALLAS CLEVELAND 


KANSAS CITY 

















oy 


et HE light, easy 


touch of 


PEERLESS 


RUBBER 
Typewriter Keys 


is a comfort to typists’ fingertips, 
and removed the shocks of all-day 
pounding. The soft, green color is 
a relief from eyestrain which shiny 
metal keytops often cause. In addi- 
tion, Peerless Keys prevent finger 
slipping and its resultant errors; they 
speed up typing, saving valuable time 
and increasing output. 


Dealers who have not already done 
so, should stock up now on Peerless 
Keys—the only first grade typewriter 
keys on the market to be sold through 
dealers. With no risk or investment 
on the dealer’s part, profits on Peer- 
less Keys are easy. Our specially 
prepared dealer sales plan will give 
you all the details. Yours for the 
asking. Write 


PEERLESS KEY COMPANY, inc. 
176 Fulton Street New York City 
Boston, Chicago, Philadelphia, St. Louis 


Minneapolis, Pittsburgh, London 


San Francisco: Robinson-Pinney Co., 
576 Mission Street 














y Peerless Key Co., Inc., 176 Fulton 
eas Street, New York City 


Peerless Keys the same 

doing. Please send me 

plan and also sample 
way. 


I should like to profit on selling 
way over 3,200 dealers - mee 
full details of your special sett 
Peerless Key, without obligating me in any 


FIRM NAME 
ADDRESS 











__-STATE 











CITY 








— 
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work and training of the reception cler|} 

treated throughout from the practical 

experience. Simplification of mechanical routine 
keynote of this book, and forms are sl 


plete system and record of proper recept 


The book should be helpful to executive receptior 
clerks, for the information and inspiratior t e from 
principles that are outlined clearly 

[he chapter headings are: Reception | t Defined 
Executive Attitude Toward Callers; The R tion Roon 
When the Reception Clerk Is Also Tele} Operator; 
Executive Attitude Toward the Recept ( k Ty} 
Caller’s Attitude Toward the Clerk; The | k’s Attitude 
Toward the Caller; Selecting the Recepti lerk; Esse 
tial Information; Handling Callers; Miscella s Met 


ods; Records and Forms 


Association Action on Coal Thrift. 


\ general letter has been sent to secreta of trade 
associations in the United States by Herbert | er, Sé¢ 
retary of Commerce. It gives good counsel to Americar 
business interests for adequate preparatior t season's 
coal supply 

* * 

During 1923 the railways, through the 
the manufacturing and distributing trades a the cos 
operators and distributors, were able to handle the national 
oal traffic in a most efficient manner without car short 
ages. This was accomplished to a considera egret 
o-operation among the trades for the pur e and stor 
age of coal during the summer season As j iwari 
the great danger point of traffic congestion in t fall sea 
son, when the combined crop, winter goods and 1st 
hold coal movements, have always, except 
year's co operation, combined to create a cat tage 

Che fall car shortage always has the effect reasing 
the price of coal and of seriously disturbing é 
nomic machine. Security lies in repeating the storage per 
formance of last year, by the manufacturers 
taking reserves of coal during the mont! 
and July, thus foregoing the necessity « ments 
during the peak period in competition with the sehold 
movement. Outside of strike years, these 
ire universally the period of lowest bitun 

We also have a national problem 
securing cheaper coal by maintaining 
the production of our coal mines through pl : t its 
seasonal fluctuations. This can only be it 
the consumers are willing to store coal durit 
duction season 

There is, therefore, every transportati 
reason for storing coal during the next fe 
preparation for the autumn need. It wou tr 
tion not only in the interest of the consu1 
railways and the coal industry if we could this r produce 
the same successful results that your associat mate 
rially assisted in bringing about last vear. 

I am, therefore, asking that your associat ; ld 
tively interest itself in bringing these matters to the 
tertion of the large coal consumers from the point of view 
of their personal interest as well as a contr t to the 


mutual good of American business 
Yours faithfully, Herbert ver 


Van Valer Business Resumes. 
R. W. Van Valer, 109 South Morton strert, Blooming 
ton, Ill., has resumed business following the dis 


trading due to a destructive fire several months ag The 
store room and printing plant have been ret led, and 


new stocks and machinery have replaced those images 


by hre and water 
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T building of the Union Trust 


Co., Cleveland, just completed 
at the third busiest corner in 
America, is Van Dorn equipped! 
This is one of the largest single 
orders ever placed—a notable in- 
stallation, with a moral for every 
seller of steel equipment! 

THE VAN DORN IRON WORKS CO. 


CLEVELAND, OHIO 


Branches: Cleveland New York Chicago 
Philadelphia Washington Pittsburgh 
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NEW L.C.SMITH TYPE 


A PERFECT MATCH 
FOR MULTIGRAPH TYPE 


Our multigraph elite type, known as No. 24, and 
our multigraph pica type, known as No. 25, give 
excellent results in fill-in work. 

The possibility of an exact match is one of the 
many features that make the L. C. Smith the idea! 
typewriter for the varied and strenuous work to 
which it is subjected in letter shops and business 
offices where fill-in work is done. 

Its interchangeable platen makes possible a great 
variety of work on the same machine. Its ball bear- 
ing construction gives long life and easy operation. 
Its quietness permits a large number of machines in 
the same office, with very little noise. 


Ask any of our branch offices or dealers for a 
demonstration, or write 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Executive Offices 
Syracuse, N. Y. 


Branches in all principal cities 
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House Organ Philosophy. 


want the highways made safe for democracy 


\. B. Dick Company). 


* * 7. 


per—nobody wants it.—Burroughs Bulle- 
Adding Machine Company). 

never attained a noble end.—The Office Cat 
nd & Backus Company) 


’'t half as profitable as getting ahead 
The Eagle Pencil Company). 
a * 
ww better, but few of us do better Wales 
Adding Machine Company) 

into this world whose work is not born 


Tips (The Miller-Bryant-Pierce Com 


en have only two speeds—slow and stop 


Bulletin (Todd Protectograph Con 


ortance is ever done without a pl 
Wales Adding Machine Company) 
typist whose typing is typical of the best 
Not Remington Typewriter Company 
nen say a neckful, you may suspect that a 


the honorable ancestors he Webster 


ter Company) 


mess 18 gained only in enthusiast! tor 


e willing performance of the tasks set by 


ps and Nibs (The Wahl ¢ Ipat 
ire so keen and alert that they see and 
ties that the rest of us, not so s] lendidly e1 
rh and pass Faultless Bulletin (Sta 
Company) 
Speeding Up C. O. D. Deliveries. 
set n be accorded C. O. D. Parcels shipped 
ce if shippers will notity the idressee 
unt of the charges. It happens often 
e when the cashier is out, at d no change 
rs are not required t make ha ind 
tired to make but one attempt s 
ail. The importance oft tni | cy 1S 
der house which contemplates spending 
ar to notify its customers by postal card 
has gone forward, and indicating the 
to be paid te ri r | 
re ided 1 le 
a ‘ ' 
Walnut Association Increases Advertising. 
Walnut Manufacturers’ Association states 
nth of April the walnut industry de 
an increased budget for walnut advertis 
will keep pounding away along the 
ore 
l has sagged a it etween the tw 1g 
ts, but commitments have been more than 
1 the mills runni g full t 1 ship 
‘ d even a Ll. = 











ACME STAPLERS 


FOR EVERY PURPOSE 


Beginning with the Simplex here illus- 
trated, the Acme Line will satisfactorily per- 
form any stapling duty in the modern of- 
fies These staplers, properly introduced, 
enjoy a steady demand. The dealer reaps.a 
steady profit on the staple sales which au- 
tomatically accompany the sale of the 
Stapling machine. Our dealers abroad en- 
y profitable relations with us. Look 
over The Acme Family. 


Ov ver 


The Acme Family 


The Acme No. 1—For heavy duty. A 
powerful toggle forces the heavy staple 
through thick documents, carpet sam- 
ples, roofing, etc. Hofas 100 staples (X 
or XX 


The Acme No. 2—A utility machine for 
general purposes Drives a broad, flat 
taple through thick, tough stock, yet 
binds thin paper without mutilating it. 
Holds 50 staples (No. 18). 


The Sure Shot—An old favorite, reliable 
even when used by everyone around the 
office. It is the most economical ma- 
chine for permanently fastening papers 
etc. Holds 100 staples (X or XX). 


The Midget—Is designed for fastening 
papers and light fabrics together. It is 
largely used by insurance companies, 
lawyers, telephone exchanges, etc., for 
vouchers, policies, legal documents, etc., 
and clothing, cloak and suit, straw 
braid, lace, neckwear, embroidery and 
other manufacturers and importers for 
reparation of samples. Holds 100 
tinned steel wire staples (A or B) and 
automatic in action. 


The Simplex Binder—Takes but little 
room on the desk. Base 5”x144”. Neat, 
trong, efficient, easily repaired. Sell 
ne for every active desk in an office. 
Holds 100 staples (A or B). 


ACME STAPLE CO. 


1643-47 Haddon Avenue 
CAMDEN, N. J. 


Established 1894 


K Ltd., Atlantic House, Hol- 
Ei est J. Scott & Co., 59 St. Peter 
Ss viont i 
HOLLAND Richard Weiniger, Singel 276, 
Ams lan 
STRALIA & NEW ZEALAND: Excelsior 
Supp Ce Ltd., Sydney, N. 8S. W., and 
We gton, N. Z 
APAN Maruzen Co., Tokio. 
HOLLAND: Richard Weiniger, Amsterdam 
‘ 27TR zecho-Slovaka-Jugo-Slavia, Prog- 


s Vienna 








78 OFFICE 





Perfect ease 
of adjustment 


The value of an office chair is greatly 
enhanced by its adjustability. In 
this the chair iron is of vast import- 
ance. In fact, the ease of adjust- 
ment is dependent upon it. 


Users of Bettcher equipped office 
chairs contribute their satisfaction to 
perfect balance maintained by the 
adjustable features of the chair irons. 
In the construction of Bettcher Irons 
every effort is bent toward perfection. 
The best of open hearth steel, recog- 
nized for its durability, is used for all 
the stampings. The adjustment for 
height is easily and positively oper- 
ated. We have even lengthened the 
spring adjusting screw to secure a 
ready and accurate positive adjust- 
ment of tension. 


So carefully and precisely are these parts as- 
sembled that they present a finely working 
mechanism at all times. Office furniture 
dealers may assure themselves of customers 
good will and growing prestige through the 
sales of office chairs equipped with Bettcher 
Chair Irons. We will gladly send you more 
detailed information which you may peruse 
at your convenience. 


THE 
BETTCHER STAMPING 
AND MFG. CO. 


3106 West Sixty-first Street 
CLEVELAND, O. 








STENOGRAPHER’S 
CHAIR IRON 
Patented 
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With Harris on the Home Stretch. 

Condensing the journal of F. F. Harris, who made a tou 
f the Mediterranean countries. Previous ins t r 
ered the trip over, and experiences in the count borderw 
on the Mediterranean. The present installment % rowd 
out of previous issues. Meanwhile, Mr. Harri 
to Chicago, with a keener appreciation of the 1 old Unit 
States, and a better understanding of our friend / 


On the way from Alexandria a stop was scheduled at 
Syracuse, on the island of Sicily. The ship 


schedule, so a tour of the island which had been planned 


had to be abandoned. Naples was the next landing. A 
carriage drive included views of Vesuvius at Capri \ 
friend placed his car at the disposal Mr. Harris, and 
it was used diligently in sightseeing. Herculaneum was 
studied, and Pompeii received a share of attentiot The 
queens of Greece and Roumania were visiting the ruins 
that day, so Mr. Harris encountered them several times 
He took lunch at the American Hotel, Pompeii, run by an 
American citizen. The place is commended highly Phe 
guide noted his Masonic emblem, and let the irty to a 
street corner where an emblem in a wall suggested that 


there had been Masons in Pompei 


Yellowstone Park Characteristics of Little Vesuvius. 


Little Vesuvius, or Solfatara, was visited Its boiling 
springs, hot caves, boiling sand and other manifestations 
of high subterranean temperatures reminded M H s 
of the Yellowstone. One evening was spent with Maso 
friends in Naples, who are forced to keep their activities 
very secret. The Masonic lodges are know: s s, and 
the term “Masonic” is not used publicly in c tion with 
them 

One day was spent on the Amalfi driv g 100 
miles of beautiful scenery The outward 
the bay, passing through Sorrento. On the 
Naples the drive was through the hills. Rom: 
on the itinerary. St. Peter's, the Coliseum and 1 Forum 
engaged a day. The American Express | 
to Tivoli was an enjoyable trip. It included a visit to the 
ruins of Hadrian’s villa, and a drive through the Can 
pagna Che approach to Tivoli is hilly, and the trip ends 
at a hotel perched on the edge of a great gorg After 


returning to Rome the Methodist College was 
overlooks the Vatican, being located higher than t cr 
of the dome. The Methodists have hopes that 
favorable to them will be taken, assuring tit! 
erty 
Extra Charges for Travel Refused. 
On the trip from Rome to Paris Mr. Harris 


ored with several courtesies from fellow-travelers. After 
crossing the French border the train conductor demanded 
an extra payment, because the rates of fare had advanced 
since Mr. Harris’ ticket was bought. A hot argument e1 

sued, Mr. Harris “standing pat” for the principle, and tl 

conductor finally agreed to let the matter stand until ar 
riving at Paris. Here another discussion took place, and 
Mr. Harris won out. A number of other travelers sub 
mitted to the extra charge 

An American Express tour of Paris brought the trav 
eler to the Palace of Justice, the Invalides museum and the 
tomb of Napoleon. Other places visited later included the 
Louvre, the Cluny museum, Moulin Rouge and a tour 
of the battlefields. 

Fraternizing with Paris Firemen. 

A letter of introduction to Commander Van Ginot 
the Paris fire department, gave an excellent opportunity t 
study that organization The apparatus at several of the 
fire houses was demonstrated for the guest 

One evening Mr. Harris attended church, the first oppor 
tunity since leaving the United States to worship with 


his own denomination. Several days later he departed fo 
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TRANSPARENT CELLULOID FOLD 


RIGID INNER TAB 
IS PART OF GUIDE 

















fe DOUBLE INSERT 
FOR DOUBLE INDEXING 





DIAGRAM. SHOWING 
TAB CONSTRUCTION 





Here is an Innovation in 


Insertable Label Guides 


A new insertable guide has been developed 
by The General Fireproofing Company, 
with these exclusive advantages: 





Double Indexing — Double readily inserted. Tabs clean 
labels permit Double Index- cut and smooth—easy to 
ing—front and back of tab if handle in file. 





“or Strength — Practically a solid 

Two Line Label—Ample space _tab. Basic material with stan- 

| for two typewritten lines dard plain tab reinforced with 
| upper line at extreme top of _ fold of 7} point celluloid and 
tab, where it is instantly vis- further reinforcement of the 

| ible—speeds up reference. 8 point double label. No cut- 
Reversible Tabs—Tabs same on out or dove-tailing of foreign 
either side—hence guides are materials to weaken the tab. 


reversible. For example, first Complete Size Range—Made in 

position of third cut can be all standard card and vertical 

turned or reversed and used filing sizes. Tabs 1” to 4’— 

as end or last position. fifths and thirds. Special 
Ease in Using—-Labels can be sizes to order. 





You buy complete satisfaction when you buy GF Allsteel 
Equipment—desks, filing cabinets, safes, office supplies. . Let 
us mail you samples of these new guides for your inspection. 


f THE GENERAL FIREPROOFING CO., Youngstown, Ohio 


Export Department: 438 Broadway, New York City—Cable Address; “‘Genfire-New York" 























The Complete Line of Office Equipment 
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Two customers 


Which one is better 
for you? 


WO CUSTOMERS ... . on catalog 

envelopes. One buys on price alone. He 
gets an envelope inadequate for the work he 
wants it to do. Then what happens? 

Some of his catalogs reach their destina- 
tions safely. Others don’t arrive. Odd ones 
come back from the post office looking like 
the Man in the House that Jack Built... . 
“all tattered and torn.” 

How does that customer feel about the 
man who sold him those envelopes? 

The second customer has more vision. He 
sees beyond merely the lowest price. 

He thinks of the road his catalog will have 
to travel—the mail chute; the post office 
sorter; the hard and roughly handled mail- 
sack; the jolting mail truck; the pick-up and 
throw-off by the fast mail—and the amount 
he has spent to make a good catalog. 

He may have printed 10,000 catalogs. But 
he is wise enough to know that the only 
catalogs that can bring him orders are the 
ones that arrive—and arrive in good shape. 








The customer who thinks along these lines 
is ready to spend the trifling difference —per- 
haps even less than half a cent—for an 
envelope that will carry his catalog safely! 

When a customer wants catalog envelopes, 
wouldn’t it be well—in your own interest— 
to remind him that he wants them for im- 
portant work; and that to do that work they 
must be good—rather than merely cheap? 


a 
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Improved COLUMBIAN 
CLASP ENVELOPES 


HERE is no stronger stand- 

ard catalog envelope made 
than the Improved Columbian 
Clasp. The paper is Jute. The 
clasp is of malleable steel, an- 
chored by four prongs in a 
double thickness of paper. The 
hole in the flap, through which 
the prongs pass, is reinforced 
with extra-tough rope stock. 


The prongs and the hole in 
the flap “register” accurately, 
in Improved Columbian Clasp 
Envelopes. 


There are thirty-one useful 
sizes. They help you get away 
from the “ made-to-order” nui 
sance, with its high costs and 
frequent delays. 


Improved Columbian Clasp 
Envelopes are advertised in 
System, Printers’ Ink (Monthly 
and Weekly), and Mailbag 
These magazines are read by 
business men who are large 
users of catalog and merchan- 
dise envelopes. 


Improved Columbian Clasps 
are packed in good boxes, and 
strongly reinforced at the edges 
Distributors’ shipments are 
made in strong, new wooden 
cases, or in corrugated cartons, 
as preferred. 


Your jobber carries Improved 
Columbian Clasps—or can get 
them for you from any of th 
manufacturing divisions of the 
United States Envelope Com 
pany, listed below: , 


Location Divisior 
Worcester, Mass. 

Logan, Swift & Brigham Env. ¢ 
Rockville, Conn., White, Corbin & ( 
Hartford, Conn... Plimpton Mfg 
Springfield, Mass., Morgan Er ( 
Waukegan, Ill Nationa! Er ( 


Springfield, Mass. P. P. Kellogg & 
Worcester, Mass., Whitcor Env.‘ 
Worcester, Mass.,W.H. Hill Er ( 
Indianapolis, Ind 

Central States Env. ¢ 
San Francisco, Cal 

Pacific ¢ ast En ( 

Philadelphia, Pa Monar 
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land, making the trip by air. This was a novel exper! 


He secured a front seat, and 


excellent opportunity to view the landscape as it 


njoyable 


ed past beneath the machine. When crossing the chan- 
the party was out of sight of land tor about twenty 
utes Landing was made at Croydan field and the 
ney to the city made by tax! The air trip is recom 
nded to those who are not timid. It is a wonderful 
glorious experience 
Experiences in London. 
he weather was cold, tor the season and the pus 
ke was or! Various letters of introduction were pre 
including one to W. Teignmouth Shore, the Lor 
orrespondent for Office Appliances. “W. 1 oved 
e a very agreeable companior \ luncheon with Mr 
ore at the Cheshire Cheese was very enjoyable 
ints of interest at the world metropolis which Mr 
s visite luded the House of Commons, Tower ot 

n. St. Paul's Cathedral, House Parliame West 
ster Abbe Whitehall, Surry locks British 

after n he attended a meeting of the London 

elsh Masonic lodge, and saw the rst, second and third 

rees worked Mr. Harris comments on the fact that 

aetaits var onsiderably frot r \ me \ 

elabora dinner followed the leeting, some 

ellent male choral singing was a delightful experience 
Britons Proved to Be Cordial. 

Harris red the common impression that the aver 
Engl is distant and cold His contact in Lon 
disproved this He was reserved, purposetul in meet 

é as approached cordially in various 
es. Any inquiry put to a stranger on the street was 

swered cheerfully The London “bobby” or policeman, 
rticularly accommodating. 

Mr. Harris made the acquaintance he Le man 
for the Cunard line, and told him incidentally that 
SSage booked on a certain essel The Cunard 
took issue, and said that no friend of his w 1 sail 

shij So the reservation was transferred to the 
onia.” which provided a comfortable passage to Hah 
hat port is reached a week after departing trom 
pool. Mr. Harris had visited Halifax some thirty 
rs betore, nd it seemed to him that the city | ad slipped 
that time The “Ansonia” left Halifax one Sunday 

ut noo nd arrived off Quarrantine, New York, lat 


lowing night. The skyline of New York did look 


» the returning voyager. 


Voyage Engendered Many Pleasant Impressions. 
Il } neyings Mr 


Harris encountered nothing 


cula easant He met with practicall sal 
es rt of all who served hin 
S Ou is W tl in appt ( t I Cal ot 
ersity Travel, 11 Boyd street, Boston, Mass vhicl 
nged the tout The trips are planned for tl educa 
alue. rather than mere sightseeing. The tourist 1s 
excellent foundation hich to s 
ons f the countries traveled. The leader are 
s ell posted; the parties are small, pet 
L ‘ t10 to the i t ents 
( S Ss mit i n } 
Ss i ut Ie ei S i ¢ 
, soll hia R 
r is Mr tl 
c y 
n re competite ost ‘ S all 
Ss] Sales | r Hf : M 9 
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IT SURE IS SURPRISING! 


“Yesterday, | heard one 
of the directors explodin’ 
about wastefulness. He 
talks real indignant and 
‘We gotta ‘cono- 


1? 


mize ! 


Says, 


It made me laugh. i 
aint no shark at figgers 
but I don’t need a addin’ 
machine to see a big waste which this 
director man never yet noticed. 





| mean the waste in waste baskets. It sure 
is surprisin’ how men with a reputation for 
ability, buys baskets which falls 
apart in a year or so—and all the time they 


could of spent their money for VUL-COTS 
& 


suaranteed for five years. 


| like VUL-COTS. They does what 
they’re meant todo. They holds the pieces 
hese other kinds lets the little 
pieces dribble through to the floor—and I 
has to pick em up. That’s one reason why 
the other kinds wear out quick!” 


Five years is really only the 
beginning of a VUL-COT’S 


usefulness. 


he VUL-COT 
profits and friends for you. 
write now 


business 


which is 


OT pape! 


fast. It makes 
Don’t overlook 
for complete 


sells 


] 


a good thing 


information 


NATIONAL VULCANIZED FIBRE CO. 
Wilmington, Del., U. S. A. 


DISTRICT OFFICES: 
BOSTON, New York, PHILADELPHIA, PITTSBURGH 
CLEVELAND, CHICAGO, DETROIT, BALTIMORE, ROCHESTER 
SAN FRANCISCO, BIRMINGHAM, DENVER, TORONTO 
GREENVILLE, ST. LOUIS 


[COT 


GUARANTEED 5 YEARS 
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AMERICAN VISIBLE 


NUMBERING MACHINES 


—_. 
x. 


f= Wii.” * . 


AMERICAN iS 
By esocnp 





af 


Model 41 Automatic—6 wheels, 3 movement, con- 

secutive, duplicate and repeat. List $15.00 
Model 21, Automatic—6 wheels, 9 movement. 

List $20.00 

Model 71—Lever movement—6 wheels. List $15.00 


Model 81—Dating Machine—Capacity 20 years. 
List $8.00 
DEALERS—The American Visibles are the 
only visible numbering and dating machines. 
The advantages of being able to see what you 
are stamping before the impression is made, 
are obvious. 


Every user of the old style “blind” ma- 
chines is a prospect for American Visibles. 
Have you ever given this matter serious 


thought? 
AND 
There is a solid, substantial profit in each 
sale. 
Folders imprinted with your name bring 


orders—They are furnished to dealers with- 
out charge. 


American Numbering Machine Co. 


Shepherd and Atlantic Aves. Brooklyn, N. Y. 


Branches—123 W. Madison St., Chicago, III. 
66 Houndsditch, London, England 


Caribonum Sciete Anonyme, 
10 Rue de Seze, Paris 





Shun the Soft Job. 


A Creed Printed in the Office Cat, Published by 7 
& Backus Company, Detroit, Mic! 


I am not looking for a soft job I am looking 


edge, and I am willing to work for it. I wisl 
frank, natural, clean in mind and body, ready 
not know” if necessary and to meet all me: 
equality. 
make mistakes, but I will not respond to encor 


work I do, the 


results | 


firm I work 


make pron 


the 
to 
will endeavor to make 


believe in in 


my ability get will not 


good I will believe i 


kindness, in generosity, in good cheer, in frie! 


honest competition and in the attainment of kno 
work 


hard Sort jobs il 


‘ess through work 
I will shun the Soft Job 


suc 


pe ople 


Praise for Office Women. 
The postmaster at Nashville, Tenn., is promine 
the post officials of American cities in his effort 


\ periodical builetu 


good service to his citizens 
information about the 
service For the 
the Postal 
with local 
the 


tor 


the city, giving 
the 
from 


within 


part these 


most 
but 


don'ts of 


} 


stracted Guide, dresse 


language, applications Thus they 
would rec: 


\ 


mented on some practices which make it 


reading than prosy regulations 
| recent 


dift 


they printed general reading 
Nashville post office to give good service ()ne 
struck “But We Are 


This improvement in 


service, it 


Going 


Nashvi 


a different note 
-The 


which 


the 

Ellis 
Golden Gate, was made possible by the best set 
earth—the 
Nashville.” 


splendid 


made famous from 


on young business women in the 


In 


Market for Steel Pens in Amoy. 
There to bde al 


\merican pens in Amo} 
the 


Commerce Reports]. appears 
nity of extending sales of 
Almost stock 


originated in England, the value of 


the entire of pens found in 


such im 
being separately classified in the Chinese customs 

Amoy is an outport, and depends in a very larg: 
on Hongkong and Shanghai importing firms for t! 
supplies of ali staple articles sold in the market 
from distributing houses rather 
doubtful 


tom being to buy 


It is if American 


import direct. 


11 


post, by which orders in accordance with small 


mands could be executed and easily handled by 
[f American firms would indicate their willingness 
in limited quantities, stating charges for postage 
small items, 


It is suggested that sample cards be 


interest 
in order that local dealers can make proper selecti 
Probably the quickest way, and one more in kee] 
the customs of trade, would be for the Far Easterr 
of American pen manufacturers either to visit 
Manila 


Hongkong, assuming that such agents stock 


in direct touch with supplies located in 
or 
modity for immediate shipments. 

British makes of sell 
$1.50 to $3.50 per silver 
fluctuate somewhat because 
the 
direct in relatively large quantities, and it might 
to 


the retail shops 


currency 


pens in 


wross, 
ot exchange, but the 


not great in long run Some of the s 


1s 


manufacturers to endeavor interest 


The United States appears to virtually control 
tai pen market, most of the shops dealing in st 





and pharmacists, handling this commodity 





importati 


Amoy 


I will help in order that I may be helped 


11 


[slat d 


manutact 


of pens could interest local retailers except throug] 


~— 





it would help a great deal toward creating a1 


T¢ 


such institutt 
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Ee Single Wall Steel 


REG. U.S. PAT. OFF. 





Sell a Complete Line 


Quality—Capacity—Economy in the New ‘‘Y and E”’ 
Highest Grade Single Wall Steel Filing Cabinets 


7OU can now get Steel Filing Cabinets combining Quality, Capacity and 

Economy tor any or all of your records—correspondence, legal and bill 
size papers, all size card records, checks and storage. Six exclusive and 
valuable features offered in the new “Y and E” “5700” Line are: 


\ complete line \ll Cabinets cat Utmost capacity. 26-inch drawer 
be stacked side by side. Buy as you dept! 
need 
Electric welding and strength of 
Drawers on easy rolling slides. In design give unusual rigidity. 


and out at a toucl 
\li sections offered in popular “Y 


Drawers came all the way out and I” olive green baked enamel fin- 
I’very inch available tor use. ish or a beautiful mahogany. 
Write for detailed information about “Y and E’ 


ole wal »e] ] 
o'lé wall ste 


“5700” Line Steel Filing Cabinets—the best sin 
filing cabinet “buy” on the marke‘ 





YAWMAN4NDFRBE MFG.(©@. 


Filing System Service and Supplies 
755 Jay Street Rochester, N. Y. 
Export Department 
Section 755 368 Broadway, N. Y., U. S. A. 


Cable Address: “Yawmanerbe”’ N. Y. 


Codes: Western Union, A.B.C. 5th Edition 
Improved and Bentley's. 


] complete line is illustrated 
below. All uprights may be equip- 
ed with sectional sanitary bases. 


5704 5706 $702 5704B2 5704B4 5704B8 5702B10 5707 5716 S706D4 
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New uses make 
increased sales 


Over six thousand nationally 
known organizations are now 
using Du-Plex 2-in-1 Envel- 
opes. And every week that 
passes sees more names added 
to this list. 


Catalogs, booklets, magazines, news- 
papers, photographs, blueprints, seeds, 
samples, merchandise and a thousand 
other items go into the mails in Du- 
Plex Envelopes every day. 


Stationers who have become Du-Plex 
agents are showing a tidy profit on 
this item. How about your territory? 
Is it covered? If not, write us today 
for our agency proposition. 


DU-PLEX ONVELOPE CORPORATION 
367 South Sixth Street, Quincy, Illinois 
“Mailing Information Headquarters” 
Thirty Branches in Metropolitan Centers 


(Du- psc. 0 Lex anil 
RADE 








2inl ENVELOPES 


Pat. U.S.A. May 20, 1919. Oct. 9, 1923. Feb. 28, 1924, 
Pat. Canada Sept, 30, 1919. Other Pats, Pending 


) OD | Se OD es 


Sales 
Suggestions 


for 
Du-Plex Agents 


The saving that Du- 
Plex 2-in-1 Envelopes 
make in the prevention 
of the loss of valuable 
catalogs and samples 
is often more than suf- 
ficient to offset their 
cost. In most cases 
where second-, third-, 
and fourth-class mail 
is undeliverable and 
carries no postage 
guarantee, the postal 
authorities discard it 
without notifying the 
sender. In this way 
many costly catalogs 
are lost every year. 
Postal authorities are 
not permitted to dis- 
card Du-Plex 2-in-1l 
Envelopes with their 
return postage guar- 
antee. They must re- 
turn the entire package 
to the sender. Thus 
you have an infallible 
check on your mailing 


. listandnolostcatalogs. 





Both Together. Sir ! 


This figure is appear- 
ing in all of our national 
advertising. Put the big 
cut-out in your win- 
dow and surround it 
with samples of Du- 
Plex 2-in-1 Envelopes. 
It will attract the at- 
tention of business men 
passing by and make 
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National advertisin g 
and distribution 


Through intensive selling on 
the part of our own salesmen, 
Du-Plex 2-in-1 Envelopes at- 
tained a sales volume that was 
truly remarkable. 


Then came our national advertising 
campaign in The Literary Digest, 
System, Nation’s Business and other 
magazines. Stationers asked to be 
given the Du-Plex agency in their 
territories. Distribution became na- 
tional and sales increased in leaps and 
bounds, netting a good profit to those 
farsighted stationers. Your territory 
may not be covered. Write and ask 


us. 
DU-PILEX ONVELOPE CORPORATION 
367 South Sixth Street, Quincy, Illinois 


“ . 
Mailing Information Headquarters 


Thirty Branches in Metropolitan Centers 


Plex 


~ 
px Be 
TRADE 
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A. May 20, 1919. Oct. 9, 19 


sales for you. 
\ ( Pat. U.S 20, 
Pat. Canada Sept. 30, 1919. Othe r Pats P 
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U. S. Customs Rulings. 


Abstracts from Rulings on Imports of Sta- 
tionery Items, and Mention of Certain 
Decisions Which Establish Precedents That 
May Also Apply Later to Stationery Imports. 
Fire Damage in Hold Allowed. 
George Borgfeldt & Company applied for an allowance 


luty because part of a shipment of books and dolls was 


ijamaged by fire abroad the vessel before the cargo was 
ischarged. The claim was allowed to the extent of the 
amage reported by the appraiser 


Uniform Action Required on Glassware. 


Collectors at ports of entry other than New York are 


required to adhere to the practice in effect at New York 

regarding the passing of goods under the mark-of-origin 

sions of the 1922 tariff enactment Considerable dif 

has be experienced in having nported glassware 

itted. due to certain alleged irregularities in the manner 

ot marking In one instance labels were used to mark 

1 shipment of iin glass tumblers Che collector insisted 

the tumblers be etched with the country of origin 

e goods. however, were within the scope oft the law as 
being interpreted at New York 


Imported Labels Must Show Origin. 
American Lithographic Company protested the 


of cigar bands and labels which were not marked t 


the country of origin. These labels were imported 

the Bradford Company and the Adolph Frankau Com 

Inc The Board of General Appraisers ruled that 

nporters must pay an additional duty of ten per cent 
because the bands were not marked 

Mah Jongg Sets Classified. 

Protests covering the assessment of Mah Jongg sets 

were sustained by the Board of General Appraisers Che 

ns had been allowed previously under the 1913 act, 

were also allowed under the 1922 Tariff Law Phe 


ests were filed by W. A. Hammond, Ala Eastin and 


M. Li & Company, San Francisco 


sets in question, made of bone and bambo one 
the component material of chief value, were assess« 1 on 
at forty e per cent under paragraph 407 of the 
922 law as articles not specially provided for, wholly or 
nanufactured of bamboo Che porters contended 
duty at twenty-five per cent as manutactures ol bone 
which bone is the component material of chief value, 
paragraph 1439 of the Tariff Act of 1922 
nother part of this decision the board held it t 
boxes are parts of the set for duty purposes and 
dutiable accordingly The importers contended that the 
es should have been considered separately 1 d 
ssed unde provision for manufactures of wood 
Implicit “ae with Marking Law Required. 
an opinion overruling a protest of the T. D. Downing 
Company, Bost the board decided that marking of 
les atta d to men’s four-piece suits is not sufhcient 
ince with the marking provisions of the Tariff 
Act of 1922 It was ruled that imported garments must 
rked with the name of th ountry of origi 
ot a label ewed to the garment [The action of the 
Yr in imposing an additional duty of ter 
the uckles, and not the garments, wer rked 
rmeé 


Memo Book Assessment Sustained. 


Boars f General Appraisers ruled against G. W 

& Company, Chicago, IIl., in a decisio thrming 

illector’s assessment of fifty per cent, under paragraph 
ace 4 Smaii 
' - 1 
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Playing The Game Backward 





FTER the scores are all in, and the game 

is reviewed from finish to start, it will be 
found that “contributory causes” played a 
most important part in shaping the final 
records. 


Only the tyro and novice in business or 
sport, will ignore the seemingly unimportant 
items. A concrete example of what may be 
secured by painstaking attention to details is 
exemplified in 


WESTON’S 
LINEN RECORD PAPER 


Byron Weston Co. Papers—First Because They Last 


WESTON LINEN RECORD: For municipal, county, 
and state records. For the accounting of large cor- 


porations and financial institutions. 


WESTON FLEXO LEDGER: For flat-opening, loose- 
leaf ledgers. Made with a hinge in the paper. 


WESTON DEFIANCE BOND: For commercial cor- 
respondence. For policies, bonds, deeds, and all docu- 
ments necessitating printing and writing. 

WESTON TYPOCOUNT: For the particular require- 
ments developed by machine book-keeping. 


WESTON WAVERLY LEDGER: For general com- 
mercial requirements. A splendid writing and printing 
paper at a minimum price. 





Write for Sample Books 





BYRON WESTON CO. 


DALTON, MASS. 
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The Woodward 
Avenue Building 
of Geo. A. Drake 
& Co., Det > 
Michigan. 


Steel Equipment for Every Office Need 
Steel Desks 


le A " LL, 


Unit Filing Cabinets 


Sectional Filing Cabinets 


Counter Height Files 


Underwriters’ Steel Safes 
Sectional Steel Bookcases 
Steel Transfer Cases 


———_— 


Card Indexes 
Office Tables 
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“We Concentrate On 
ART METAL 
With Great Success” 


“Just as ‘F. O. B. Detroit’ instantly suggests 
‘automobiles’ to the mind of the average man, 
so the name ART METAL is inseparably con- 
nected with filing equipment in the minds of 
office appliance buyers. We don’t have to ex- 
plain to customers that we are carrying an old- 
established line that has proved its worth and 
earned its aniline the name ART METAL 
speaks for itself. This fact, together with its 
completeness, adaptability and high standard 
of quality, and the service and co-operation of 
the ArT METAL organization, enables us to 
concentrate on ART METAL with great success.” 


Palmer E. Winslow, Sales Manager 
Geo. A. Drake & Co., Detroit, Mich. 





JAMESTOWN 
Steel Office 
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The qualities that make Art 
Meta. the choice in most of- 
fices equipped in steel make 
it the best line of office equip- 
ment to handle from the 
retail dealer’s point of view. 
The adequate stock of ArT 
Mera that a small invest- 
ment secures shows a greater 
profit, both in individual 
sales and yearly business, 
than most other kinds of 
merchandise. 


Moreover, the Art METAL 
customer returns for more. 
One Art METAL unit creates 
the desire for another; offices 
and factories have been com- 
pletely equipped with Art 
Meta_ as the result ofa single 
unit which has proved the 
worth of Art METAL in 
general. 


The complete Art METAL 
line comprises more than 
300 units — everything that 
the buyer can possibly need. 
It takes only a representative 
display in your salesroom to 
make a noticeable improve- 
ment on the credit side of 
your balance sheet. 
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The ART METAL display in the store 
of George A. Drake & Co., 
Detroit, Michigan. 


atal 


NEW YORK 
Equipment, Safes and Files 
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for p al writi 
The Remington Portable is the recognized leader—in sales and | 
popularity—among writing machines designed tor personal use. J 
The reasons for Remington Portable fame and leadership are con- | 
. ° @ | 
vincing and obvious. 

It is the complete portable typewriter — with the one and only | 

standard keyboard, exactly like the big machines. 
It is the most compact—for it fits in a case only four inches high. * 
It is the most convenient—for it carries its table on its back. Can 
oe used anywhere—on your lap, if you wish. ) 
The Remington Portable is strong and sturdy—like all Remingtons. 
It is simple, easy to learn, and easy to operate. And the work it does 
is beautitul—always. m 
You will buy one, if you take the advice of any user. | 

REMINGTON TYPEWRITER COMPANY 
374 Broadway, New York 

Remington Typewriter Company of Canada, Limited J 
Main Office : 68 King Street West, Toronto ; 
Remington Portables are sold by over 5000 dealers and Remington Branch Offices everywhere 
J 
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entitled to free entry. Duty was assessed by the collector 
at twenty per cent, under paragraph 1449 of the 1922 
ff Law as a work of art. The protestants contended 
f free entry as an original drawing or sket under 
raph 1704. Judge Waite ruled that, because of its 
utilitarian purpose, this painting could not be included 
in the free provisions of paragraph 1704 
ohn Wanamaker lost in a decision affirming the collec 
tor’s assessment at twenty-five per cent under paragraph 
33 Tariff Act of 1913, on twenty-seven drawings pen 
i ink, imy ed from France. Claim was made for free 
é under paragraph 652, or, in the alternative, that duty 
should have been collected at fifteen per cent under para 
£ ph 376 
Status of Impervious Paper Established. 
rease prooted paper was the subject ota ruling. based 
( tax of three cents a pound and fifteen per cent ad 
lorem, under paragraph 1305, Tariff Act of 1922 Che 
orter, E. C. Melby, Boston, claimed duty should have 
é collected at thirty per cent under paragraph 1309 
| ascertain whether or not the collector was correct, oil 
of turpentine was applied to one side of the paper As 
this oil did not permeate through, the board luded that 
tl paper was grease proof. 
Papeterie Duty Reduced. 
Che tariff on imported boxed stationery, comprising 
writing papet | envelopes put up individual boxes, was 
uced in a decision by the Board of United States Gen- 
t \ppraisers sustaining a protest of R. H. Macy & Co. 
merchandise was classified as an entirety and duty 


3. Tariff Act of 1922. The board paper 
é een tax at three cents per pound and fifteen per 
t ad va under paragraph 1307, Act of 1922, and 
envelope it the same rates, plus ten per ce under 
provision in paragraph 1308 

Ruling on Returned Shipments. 

Merchandis hippe d abroad and subsequently returned 
he United States cannot be returned free of duty iless 
exporter is the return shipper his was brought out 

rulit he Board of General United States Ay 
sers oO! protest filed by the Fidelity Inter: ona 
Cor and the Farm Equipment Company 
se protests ere lodged against the action of the col 
duty, under the appropriate provisions 
e Tariff Act of 1922, on axes, shovels and similar goods 
(Amer ufacture shipped back to th inti 
‘Ta | ¢ goods were sl ipped to Fran re, 
\ QOuartermaster’s Division of the War De 
t United States Chey were pur sed by 
rest rters and brought s count Judge 
son law was enacted to prevent free entry 
American goods bought abroad knockd prices 
shipped t this country to unders« the manufac 
ir opr ho had e gt S 
Thumb Tacks Classified. 
duty on imported thumb tacks is reduced in a ruling 
g est of C. F. | [hese tacl ere 
S a ¢ manutact etal, 1 lly 
ed f yaragraph 399 é ariff A 1922 
l the rate « { er ce : 
old a ntention of the orters Ul Stor 
rul duty should have bee cter the 
S ent pe der SIO! 


ition leather overs in book 


G. Hempstead & Son, Philadelphia, Penna., held that 
uinting imported for reproduction in a magazine was 
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form. Claims were made 


lower rate under one of several other paragraphs in 


922 law 


Painting Imported for Reproduction Taxed. 


d on entry at thirty-five per cent under paragraph 


held the should 
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Brass and Steel 


Cuspidors 


A NEW STYLE 





NUMBER 3 


LOBBY CUSPIDOR 


Heig 
Diameter Top 

Bottom 
Body 


\verage We ight 


> 
Ce l @o 
MAT THE 
DETROIT ~~ 


SALES REPRESENTATIVES 


uality Brand 


3? 


ht . asieteee 14”-16"-20” 
PE ee . 10%” 
of 


6” 


10% Ibs. 


x-CO 


Randolph 8t., Chicago, Tl. 


H. E. Hooker, 841 W. 
Brush Brothers, 258 Broadway, New York, N. Y. 
Ernest Wallace, 444 Market St., San Francisco, Calif. 


R. H 
Phil. F. 


Lloyd, 


Webster, P. O. Box 873, 


316 Simpseon-Whiteman Bldg., Dallas, 
San Antonio, Texas. 


Tex. 
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MYRTLE DESKS 


The Myrtle Line represents 2 


comprehensive group of service- 
able office desks. Each member 
of this rapid selling line is de- 
signed and constructed to fill 
certain users’ specifications that 
have been obtained thru exten- 
sive research. There is a desk 
for every purpose. 


The new Myrtle Catalog will 
show you how completely Myrtle 
Models cover the entire user’s 
field. It will also prove to you 
that the Myrtle Line can be han- 
dled profitably. 


MYRTLE DESK CO. 


HIGHPOINT, N.C. = 
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in paragraph 331 of the 1922 law for tacks 
provided for 
Steel Stampings Given Standing. 


The tariff rate on black sheet plate blanks r torms 
household cooking utensils stamped out of sheet steel, was 
reduced in a decision by the Board of United States G 
eral Appraisers, sustaining a protest of the Sn t yImat 
Company, of Los Angeles. Duty was fixed by 1 boar 
at twenty per cent, under paragraph 304 of t 922 law 


is stamped shapes. 
Typewriter Ribbon Rates. 

The Treasury Department made the following sta 
in compliance with a request for information « rning 
the importation of woven-edge tape for typewrit 
Tape with fast edges not exceeding twelve 
wholly or in chief value of cotton, is dutiable under Para 
graph 913 of the Tariff Act at thirty-five nt ad 
valorem 

Tape with cut edge, wholly or in chief valu 
is charged under Paragraph 921 at forty 
valorem, as a manufacture of cotton not sp 
vided tor 

Typewriter ribbons, uninked, with fast edges 
in chief value of cotton, come under Paragraph 91 ind 
are dutiable at the rate of thirty-tive per cent ad valorer 
[ypewriter ribbons with cut edges, wholly 
of cotton, are assessed at forty per cent ad va 
Paragraph 921 as manufactures of cotton not 
vided for 

Typewriter Ribbon Spools. 

The Lnited States Court of Customs Appeals has g¢ 
a decision in the case of the Decorative Metal Ma 
ing Company, Inc., vs. the United States. A s 
type writer ribbon spools Was classified by the 
the port as parts of typewriters, and permitted 
under the Tariff Act of 1923 An American manufa 
protested, claiming that the importation should | 
charged with duty at forty per cent as manufa 
iron and steel, or thirty per cent as machines 


thereot This protest was overruled by the boar I g 
thy 


¢ 


ypraisers, and the court sustained 


eral al ~ 


Board to Foster German-American Commerce. 
‘he Board of Trade for German-American ( 
Inc., has been organized for the purpose of re-establishing 
and furthering commercial relations betwee 
States and Germany. 


[This association will be the central body f 


change of information in all matters pertaining to trade 
industry and finance; for the widening of existing 
and the opening of new ones; for aid in facilitating custor 
and tariff matters; for arbitration of commercia 
for rendering assistance in all questions which ter 
mote and widen friendly commercial relations betw 
two countries 

The organization is being extended to comprise t é 
tire United States, with branches in all important 
It will be in close co-operation with the existing 
bers of commerce and similar organizations thr 
United States and Germany, and will be of valu 
to the respective business communities, but also to 
bers, to whom information and other facilities will 
able. 

The board solicits applications for members! 
sponsible firms and individuals interested 1 
ing of trade and the strengthening of business 
between the United States and Germany. Compl 
mation may be obtained by addressing: Board of 


German-American Commerce, Inc., 60 Broadwa Suit 


507, New York City 
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Light, Compact INDEX CARDS. 


that Automatically 


Print their own 


acess. 


re TRIDIIII LIT 














This handsome Steel Cabinet is 
only 30" high by 194” wide by 15’ 
deep;— yet it will hold 27 trays, or 
6,750 Elhhort Address Cards! 


eal MONEY'S 


HE ease and accuracy with which Elliott one-piece, all-fibre Address Cards are sten- 
cilled, indexed and filed—and the superior printing speed of Elliott Addressing Ma- 
chines—are not the ONLY things that save money for users of the Elliott Addressi ng 


System. Since office rent (or the interest on your investment in office space) is b 


on square footage, the small amount of equipment necessary for ye yee great hiya 


tities of Elliott Address Cards—and the small amount of FLOOR SPACE required 


same—represent an important EXTRA economy. For example, the compact Oak Cabi- 
net illustrated above holds 25 Filing Trays—or 6250 Address Cards! It is only 18" high 
by 32" wide by 154” deep—and four cabinets can easily be stacked on top of each other. 


Thus, 25,000 Elliott Address Cards can be stored on less than 34 sq. ft. of floor space! 


This saving not only applies to large mailing lists. Elliott Address Cards file 20 to the 
inch. A single tray 13 inches long holds 250 Cards, and (when filled) weighs less than 
2 Ibs. This means that concerns with small lists can keep trays of Ellice Address 


Cards in a desk drawer! 





ELLIOTT ADDRESSING MACHINE CO. 


cal Addressing Systems for Every Kind and Size of Business—Branch Offices and Agencies in all parts of the civilized World 





140 Albany Street, Cambridge, Mass. 
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= found where 
business succeeds 





TEELCASE Business Equipment stands, 

first of all, for Utility and Safety as dictated 

by modern business needs. Second, it stands 

for Beauty and Distinction—two qualities over- 

looked many times in the manufacture of this 
kind of merchandise. 





Were you to examine the filing cabinet at 
the left, you would agree that it is an aristocrat, 
worthy of the finest equipped office. It is pro- 
curable in four beautiful finishes—Mahogany, 
American Walnut, Quartered Oak and Olive 
Green. Filing capacity is over one hundred 
inches. Full progressive roller suspensions are 
on every drawer. Compressors operate inde- 
pendently of rods. Hardware is substantial 
and sturdy and is bronze plated. This cabinet 
is a solid unit of steel—built without bolt, nut 
or screw. 





Other Steelcase Business Equipment is built 
to measure up to Steelcase Files. If you are 
not acquainted with our line, we invite your 
inquiry. A letter will bring you literature and 
prices. You will find it a pleasure to recom- 
mend Steelcase Equipment to your customers. 





No. 1005 


METAL OFFICE FURNITURE CO. 
GRAND RAPIDS, MICH. 
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Salmagundi 


Fifteen Years Ago. 


Glimpses of the Field’s Activities in 1909 
as Revealed by the Files of Office Ap- 
pliances in July of That Year. 


subscriber contributed an “Useful Accounting Sys 
inged t ire for the accounts of a branch house 
typewriter manufacturer Che fferent fe Ss were 
S and the use explained 
plant of the Dalton Adding Machine Company 
Poplar Bluffs, Mo., was described in detail, S 
t ‘ 
| Hancock was transferred from Denver t 
the Pittsburgh thee by the Smith Premier Typewriter 
Company He was chief of each branch in turn 
An exhaustiy irticle on “Typewriters in India” was 
contributed by Augustus J. Valles, of Bombay. 
Miss Anna M Hey, a one-armed stenographer and 
t st was demonstrating for the Smith Premier machine 


Her affliction made the non-shift machine an advanta 


WW. B. Stewart, Jr., now vice-president in charge of 


[ypewriter Company, Inc., was then 


manager ot the Omaha branch for The Oliver Type writer 


\. C. Cambias established himself at New Orleans in 
ing and office supply business. He had 
been head salesman for the Southern Typewriter Exchange 
Mr. Cambias is still in business at New Orleans 

lhe Standard Folding Typewriter Company, New York, 
was considering removal to an up-state location. Since 
then it has become the Corona Typewriter Company, Inc 
and the plant at Groton has materialized far beyond the 
dreams of the '90’s 

M. A. Seely was transferred from New York to Harris 
burg by the Elliott-Fisher Company 


J. D. Welch was then manager at Spokane for The 


Oliver Typewriter Company He made a record catch of 
bass for those days Nowadays we hear of “Jaydee’ 
making big catches in the riffling waters of business 

Jol I Mec( celebrated his twenty-fifth anr iversary 
wit he Remingt Typewriter Company In 1909 he 


was vice-president and general manager 


Che ommercial position of The Browne-Morse Com 
pat atter about two years of existence, was described at 
ler 

P. N. Sea, now iles manager tor the Sundstrand Add 


ing Machine Company, was then with the Chicago branch 
of The Dalton Adding Machine Company 

rogran f the forthcoming convention at Toledo 
ot the National Association of Stationers and Manufac 
siderable space 


Arthur H. Breuel contributed “The Salesman and the 


\ farewell dinner was given to William Rodiger, se 
retar f the Sanford Manufacturing Company, at the 


Chi ivo Athletic ( lub More thar i score ot leadu 0 


Chicago stationers were present 

The Ross P. Andrews Paper Company, Wasl t 
D. C., purchased the retail stationery store of Charles P. 
Swett, a local deal 

J. B. Lanigan, then manager at Milwaukee for the I 
( Smith & Bros. Typewriter Company, reported that 
office furniture was a valued adjunct to the typewriter 


ess Company, Burlington, N | had 


a thre e-story al! 1 basement factory 
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INTERNATIONAL SALT COMPANY 


Scwawrow Pa April “4, lvéé. 


6 + irvip Comppev, Ipe., 
curweneville, Pa. 


vent .emen : - 


Atteotion H. H. Caesell, Seles agent, 
225-27 Uc. Wesbin Serenton 





The forty RUBBZR SPONGE CHAIN 2ADS reoently 
purchased from you @re now in use ip @.1 of our offices 
eod the usere ere very well pleseed with thea. 

There hee cev.r beep @ more comforteble aheir 
pad op the carket. Por sbeolute contentment aud comfort 
to the @am sitting eight hours « dey et 6 desk, the HUBBER 
SPONGE PAD bes no equal. 


There i@ eleo & feeling of satisfection as wel) 
6@ protection to clothing. 





Youre trulz, 


INTERNATIONAL T co. luc. 
SAE: MW = 
—— “_” 







4 Sizes 


5 Colors 
Red 
Blue 

Green 
Buff 


Brown 


IRVIN 


SPONGE RUBBER CHAIR PADS 


Comfortable-Cool-Durable-Sanitary 


WILL NOT SHINE THE CLOTHES 
EASILY CLEANED WITH SOAP AND WATER 








t 
I Soft and Pliable 
Pores for Ventilation 


DEALERS AND AGENTS 
The livest, fastest-selling office specialty on the market 
today Thousands will be sold within your immediate 
vicinity. Get in NOW and get your share of the business. 
If you don’t have our dealer proposition write us today 


A. H. IRVIN COMPANY, Inc. 
‘“‘Modern Office Specialties’’ 
Curwensville Pennsylvania 
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Dello Ink Corporation 


OFFICE 












THE 
ONLY INK 
THAT IS 


FADE-PROOF 
SMEAR-PROOF 


CLOG-PROOF 


PATS, PENDING 


dries as you 


write F| NJ K 


NEEDS NO BLOTTER 


Think of the tremendous sales possibil- 
ities of DELLO as a time-saver in elimi- 
nating the use of a blotter. 

Write a DELLO for a 


prospective purchaser and the sale is made. 


few words with 


. DELLO ts a wonderful invention created 


by the genius who invented the well 
known fire extinguisher, “Pyrene,” and ts 


owned by an organization of New York’s 
\ll important docu- 
DELLO, it 
makes any pen a check protector. 


leading business men. 


ments should be written with 


The Dello Ink Corporation wants the co- 
operation of dealers who will appreciate 
the vast sales possibilities and the profits 
which will accrue to 


DELLO. 


them by selling 


50c for 3-oz. bottle. $2.50 for 


List-Price 
Quart bottle. 


Liberal discounts to trade. 


AGENTS WANTED IN EVERY COUNTRY 


CABLE ADDRESS ‘“‘DELLOINK”’ 


349 W. 37th Street 
New York City 


ERASURE-PROOF 


WATER-PROOF 
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The Proudtit Loose Leaf Company, Grand 
Mich., increased its capital stock from $10,000 to $20,000 
The Berger Manufacturing Company, 


Cantor 


( 


) 


increased its capital stock from $2,000,000 to $5,000,000 


Hasn’t Gotten the Range. 
that ever kick you? 
he ain't yit, but he kicks the place 


“Rastus, doesn’t mule 
frequently 


recently was.” 


The Millionaire Delusion. 
For about a week in Boston last month ther 
ing among several of the leading dealers. T! 
proached by a young man about thirty years old 
appearance and manner. He 


to start a large wholesale and retail provision bu 


the city. 1 


office furniture amounting to 


choicest quality and hired for his office manager 


woman holding a highly paid executive position 


the local banks. 
worth of store fixtures and had every adding ma 


puting scale and office machinery salesmen 


[he keepers have now taken him back to the pl 
whence he should not have been allowed to get 


office furniture has been reclaimed and gone back 
ware house 


as si 


the hospital in a state of nervous collapse 
sole support of ber family The young man will 
opportunity in his present seclusion to plat 
million-dollar deals. 
Correct. 
Gravity is the force that makes the tax sli 


ultimate consumer 

Figuratively Speaking. 
Things were slack at the office and the chiei 
left alone with the stenographer, 


“Certainly not!” she replied coldly. “I'd s 
snake than you.” 
“Very well, then,” he said, “kiss me in that capa 


an adder, you know."’—Boston Transcript 


Exact Reproduction. 


Mrs. Green—Ah ‘clares to goodness, but 
growin’ to look lak yo’ mother 
Mrs. Wood—Ah knows dat. Parson says Ah’s 


carbon copy of her.—Chicago Herald and I 


that the woman has a \ i 


It is 


It is said 


SOO words 


average 


a small stock, but think of t 


announced that he wa 


He engaged luxurious quarters, placed ord 


some $1,500 and al 


He made arrangements for nearly 


The young woman hired to run the oft 


asked her for a kiss 


Accumulated Experience for the New Worker. 


Contributed to American Management Review by | Ss 


Instructional Engineer, Elliott-Fisher Con 
enterprise, in operation 


Every business 


minds of its e1 


accumulated in the 
that 


vears, has 


experience should prove invaluable to the 
continuation of the business, and especially in tl 


of its new employees 


Regardless of the field in which the experie! 
tound—whether mechanical, technical or selling 


locked up in the minds of 


perience 1S 


who have been with the oncern through ar 


period of its history, through good t 

Employees come and employees go. Y« 
who have been with vou through the building 
had an ripened 


have experience which has 


longe 


with you mucl 


will not be 
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The Last 20 Per Cent 
Pays Your Profit 


The problem is how to get that 
last 20 percent. There is no stand- 
ard way. Many concerns are 
getting it right out of customers 
they already have —through 
closer work with wholesalers, re- 


tailers, clerks, and salesmen. 


Take a leading cement firm as 
an example. It had to have more 
volume. For ten years it had done 
a whopping business, but had 
never made any real money. It 
couldn’t reduce prices. It couldn’t 
change the line. To make matters 
worse, it was being forced out of 
many markets by competition and 
It did the only 
thing left under the circumstances. 


rising freight rates. 


It made better distributors of 
the customers it already had. It 
It dug 


up new business for them. It 


taught them how to sell. 


educated them in accounting, sell- 
ing, and business practice. 


Many business men will tell 


themselves they’re already doing 


this now. So had the cement 
concern told itself for years. But 
when it set about to do it better — 
according to a real merchandising 
plan — it got the volume and the 
profits it had been wanting for 
many years. 


Take, next, the case of a big 


“he 

















manufacturer of men’s clothing; a 
name that’s a household word. 
Ask the theme of its volume-build- 
ing program. To quote: “It cen- 
ters about the inherent possibilities 
of greater profits through more 
careful administration of the cus- 
tomers’ businesses.” 


Nothing phenomenal here, either 
—just straight, pointed merchan- 
dising—the Multigraph kind. The 
Multigraph is no wonder-worker; 
it won’t help any business that’s 
fundamentally unsound. But where 
there’s a good product, a live or- 
ganization, a sound distributing 
and administrative plan, it has a 
national reputation for increasing 


‘ volume, cutting costs, multiplying 


turnover, improving distribution. 
You'll find the how and why in an 
important new book, “‘Merchan- 
dising,’’ which, unless you’re ex- 
ceptional, you’ll pronounce the 
most stimulating book on selling 
you've ever read. A note, or the 
coupon, brings it. 


THE AMERICAN MULTIGRAPH SALES COMPANY 


1830 East 40th Street 


Cleveland, Ohio 





““MOLTITLAHAPIT 





Gentlemen 


your new booklet entitled, ‘‘Merchandising,” and 
just how the Multigraph will be of service to me. 


Name 


rr 
| THE AMERICAN MULTIGRAPH SALES CO., 
W | 1830 East 40th Street, Cleveland, Ohio. 
i 
I 
" 
i 
i 
i 
I 
' 


rd Address 
ae City and St2te 
‘ 


Please send me, without obligation on my part, 


My Business is 


inform me 


Of. App.—July 
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This Schwab Safe protected the records of the 

Farmers’ Independent Thresher Co., Springfield, 

Illinois, in the midst of a fire that destroyed the 
entire building. 


The Arkansas settler never got his roof mended b 
didn’t like to get up there in the rain and patch it and 
it doan’ rain, it doan’ leak.” Very few business men of 
day and age follow that philosophy; just as soon as th 
that the roof leaks, they go about having it repaired 


Many years ago the general public didn’t have mucl 
mation about the destruction caused by fire: when a 
warehouse or a business section of a city were swept 
people considered it an act of Providence and if real estat 
was high in value, they cleared away some of the rubbis! 
said, “better luck next time”—and for a little whil 
surance agents and safe builders did a lot of business 


Nowadays, a man who puts money into a business wa 
know all about the conditions affecting it and wants to gu 
his investment with every available means. Thus, at the 
an office equipment dealer taking on a line of safes now 
greater opportunity than ever before. If his line bears 
name of Schwab, his opportunity is many times greater 


+ 


Makers of Schwab safes know how to provide protect 
against high temperatures and by inspecting a premises 
locality, they know just about how hot a fire is possible 
Schwab line is most complete, not only in the matter of 
to accommodate any certain quantity of records, but als: 
the matter of grades of heat protection. The Schwab 
sentative recommends precisely the safe for the purpose 


Our new catalog No. 100 and details of our selling pla 
gladly supplied to interested dealers 


The Schwab Safe Co. 


LA FAYETTE, INDIANA 
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can their experience be retained and passed on to those 
who will take their places? 

The instructional engineer’s job is to compile the accu- 
mulated experience of your organization and place it on 
the printed page where it can be of service to every man 
in the organization, and espeeially of service to the new 
emplovee. 

T 


a student of its operations. Having your support, he wins 


1e instructional engineer goes into your organization as 


the co-operation of every employee. He works with them 
and through them. He sells them on the idea of contrib- 
uting their experiences to the “sum of human knowledge.” 

















INTERIOR AND EXTERIOR OF ST PAUL BRANCH, 
AMERICAN WRITING MACHINE COMPANY 


NVINCIBLE 
’ TS 


AMERICAN 
WHITING MACHINE 60, 


AMERICAN 
WRITING MACHINE CO 

















He assists them in writing down their contributions in 
clear Saxon English, easily understood and assimilated by 
these employees 

If desired he will present you with a complete instru 
tional procedure for carrying out your training program 
based upon the peculiar requirements of your organization 
and business. Upon approval he will put it into operation 

Think what it would mean to have the combined knowl 
edge of your organization, practically written, arranged in 
a logical and correct instructional sequence, ready for use 


either in the form of reference manuals, or as texts for 


The person who can do one thing better than anybody 
else will always have a job, but the one who knows how to 
do everything better than anybody else will probably have 
a hard time earning a living.—Diamond Dust (Hall Litho- 


graphing Company) 








[mperial 


Medium Priced Line of Good Quality 


Are You Familiar With Our 


Park Brand 
Index Cards? 


They are a remarkable 
combination of high 
quality and low price. 


Made in 3x5 and 4x6 





sizes. 
= sinicninaiiciesimilliaa - — 
= — 











Hundreds of dealers have 
standardized on them. 


Write for samples if you 
want to do a larger and 
more profitable card 
business. 


Imperial Methods Co. 


FOREST PARK ILLINOIS 


E.L. SIRUS E.P.GOLD E.V.BOGART F.W.CONNOR 
New York Los Angeles Atlanta Chicago 
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CARBON PAPERS 


Made to a Purpose 


The Dealer who wants his service to be 
exact in meeting the requirement, and 
economical and efficient in getting the 
result, will be pleased with Bucki Car- 
bon Papers. With this quality product, 
we give full co-operation—write us. 


























BUCKI 


Supreme Typewriter Ribbon 


Finest grade of imported fabric, in connection 
with highest quality of colors are combined in 
this remarkably durable ribbon. Special grades 
for billing and elite type machines. 


The BUCKEYE 


RIBBON & CARBON CO. 


Factory and Executive Offices 
CLEVELAND - - OHIO 


ESTABLISHED 1896 
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Lanston Workers Form Beneficial Body 


The Monotype Athletic Association has changed its 
ject to include beneficial features. This organizati was 
formed by the Barrett adding machine division and _ the 
Lanston Monotype Company employees, Philadelphia 
Penna., to facilitate good fellowship. The name has been 
changed to the Monotype Association. A sick benefit 
$1.00 a day, and death benefits of $100 will be paid. The 
membership fee has been changed to permit the increased 
scope of the association The officers of the Monotype 


Association are Erw. Dove (son of Maury Dove, president 


of the Lanston Monotype Company, and Philadelphia dis 
trict manager of the Barrett division), president; John 
Pfeffer, vice president; Charles Taylor, secretary; Harry 
M. Robins, treasurer. The board of managers consists of 
A. E. Edmunds, Wm. Wiley, Howard Triddinich, Grover 
Lodge, John Keeler and Geo. McGrail. Baseball teams 
were organized in six departments, competing daily on a 
plot of ground adjacent to the Lanston plant. 


Half Tone Is Master Copy for Duplicator. 

An unusual experiment was undertaken by the research 
department of Ditto, Inc., to determine the possibility of 
printing from half tones on the Ditto machine. A _ por 
trait half tone of about 100 line screen was printed in 
Ditto ink. This formed the copy, which was transferred to 
the sensitive film, and then printed, with excellent results. 
Previously portraits printed in the Ditto internal house 
organ were done in line, and then run off on the Ditto 
duplicator. The experiment demonstrated the practicabil 
ity of printing from half tones, saving the time required 
heretofore in making line drawings for the house organ 


Exhibitors at July Grand Rapids Market. 

Office furniture lines scheduled for representation at the 
July furniture market, Grand Rapids, Mich., include: 
Crocker Chair Company, Sheboygan, Wis.; Metal Office 
Furniture Company, Grand Rapids, Mich.; The Macey 
Company, Grand Rapids, Mich.; Nichols & Stone Com 
pany, Grand Rapids, Mich.; Stow & Davis Furniture Com 
pany, Grand Rapids, Mich.; Sikes Chair Company, Buffalo, 
N. Y.; The Sikes Company, Philadelphia, Penna.; Udell 
Works, Indianapolis, Ind.; Valley City Desk Company, 
Grand Rapids, Mich.; Wagemaker Company, Grand Rap 
ids, Mich. 

I. B. M. C. to Erect New York Office Building. 

\ lease has been negotiated by the International Business 
Machines Corporation for the residence property at 310 
Fifth avenue, New York, N. Y. The dwelling will be dis 
placed by a seven-story business building. The lease runs 
twenty-one years, with the option of renewal for a similar 
term. The aggregate rental for the first twenty-one years 
is approximately $300,000. 

The building will be occupied by the constituent com 
panies of the parent corporation, which was known for 
merly as the Computing-Tabulating-Recording Company. 


Increased Paper Output in April. 

April statistics furnished by the American Paper and 
Pulp Association indicate an increase of 1.7 per cent over 
the March production, despite recessions in the volume of 
business in other lines. All told there were produced 
452,211 net tons of all grades of paper. Shipments aggre 
gated 443,773 tons, and stocks on hand at the end of the 
month were 230,121 tons. In the month there was also 


produced 248,662 net tons of pulp of various grades, but 
shipments fell off sharply to a total of 18,310 tons, leaving 


stocks on hand at 167,296 tons 























WHAT’S WRONG WITH 
THIS PICTURE? 





LARGE DRAWER AT THE TOP? 
LETTER AND 3X5 SIZE FILED TOGETHER? 
DRAWER SUPPORTED HORIZONTALLY? 


NO!—These Are the Ordinary Possibilities 


of Any LKGHE? Stock Desk 


LARGE AND SMALL DRAWER MAY BE INVERTED IN THIS WAY AT ANY TIME 
BY THE USER. IT IS USUALLY THE CONVENIENT ARRANGEMENT, EXCLU- 
SIVELY WAGEMAKER. 


FILING TRAYS OF ALL SIZES ARE LEVEL IN ANY DRAWER BECAUSE THEY 
HANG FROM THE DRAWER SIDES. A PATENTED WAGEMAKER FEATURE. 


EXCEPTIONAL DRAWER SUPPORT ACCOMPLISHED BY WAGEMAKER SUSPEN- 
SION. STRIP EXTENDS BEYOND BACK OF DRAWER. 


. r THE MOST HIGHLY PERFECTED, 
7 EO Y- SCIENTIFICALLY CONSTRUCTED LINOLEUM TOP. 


UNCONDITIONALLY GUARANTEED. 


CARRY SALES INSURANCE BY CARRYING Olid LLL 


Grand Rapids, Mich. 






































Good News for Every Filing 


4x6 


Cabinet Owner a 










F. C. Trays are made in 
3x5 4x6 5x8 6x9 


and check sizes. 


These Patented trays are now made ina special universal 
length to fit all letter size drawers, upright or sectional. 


Perfect flexibility for the first time, affording just the 
accommodation desired for any quantity of any 
assortment of sizes. 


Trays instantly removable for use in any part of the office. 


The use of Wagemaker Patented Trays as pictured above marks a 
distinct step in advance in card index filing. Revolutionery, yel 
making an instant appeal by its obvious advantages over old methods. 


Write us for Literature, Prices and Co. 
Discounts, and send sample order 


doz K.G TRAYS A 
ne eapen sean GRAND RAPIDS. MICH. 
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ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIONER 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 
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Office Easy Chairs 
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SS You Wouldn’t Have 
a Crippled Desk? 


If vour desk was a decrepit old 
affair that wobbled every time 
you signed your mail, your day 
would be ruined—so would your 


ee 


The Saturday [| 
Evening Post >? 
July 12th 


MIS AWY 








SS 





has a lot to say about the 
advantages ofa really com- 
fortable office chair. 
Thousands are going to’ 
write in to ‘‘Sikes” asking 
for the name of the near- 
est Sikes dealer. 


Can we send him yours? 


WANRUXVAILANEY, 


SIKES COMPANY 
Philadelphia 


Chairmakers for Sixty Years 
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USERS 
EVERYWHERE 


endorse the 








Demountable 


as 


*“The World’s Best Typewriter’’ 


Dealers say it’s the 


Best Seller 


and 


Always Satisfies 


Some attractive territory available 









&a 
CRs 


Write To 


Demountable Typewriter Company 
MANUFACTURERS 


FOND DU LAC, - - WISCONSIN, U.S. A. 


Established 1911 





EUROPEAN CORRESPONDENTS 
Write To 
European Director of Sales: 
PIERO CASTELLI DELLA VINCA 
Via Principe Umberto, 19 MILANO, ITALY 
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Bates Manufacturing Company Adds to Sales 
Force. 


The Bates Manufacturing Company of Orang: oe 
] ; , 


makers of Bates numbering machines and other products, 


have taken into their employ R. G. Henriques as a contact 
man to establish a closer relationship between The Bates 
Manufacturing Company and the dealers severa 
years Mr. Henriques represented the Blaisedell Pencil 
Company and built up a large friendship in rtain parts 


among the trade. 
Bates 


products the 


of the country 


Recently The Manufacturing Company added 
their line of 
hand 


Ajax eyelet fastener and the 


Samson punch by buying the Machine Ap, 





G. HENRIQUES 


Brooklyn, N. } # A short time ago the 


( ‘orporation ol 


Bates telephone index was introduced to the trade and has 
met with success. 

Mr. Henriques’ efforts will be directed to furthering the 
sales possibilities of these items through close co-operati 
with the dealer 

New Pencil Sharpener Catalogue. 

The Automatic Pencil yk ete Company of Chicag 

has recently sent Office Appliances a copy itest 


\psco catalogue. This booklet contains twenty-four pages 


and is said to be the most complete catalog f pencil 
sharpeners ever issued. It is believed that its pages will 
prove particularly interesting to the trade or nt of the 
detailed information about each of the eleven different 
Apsco models of pencil sharpeners. 

The catalogue is printed in six colors. J nes 
illustrated in color, the colored chip receptacle eing 
exclusive feature of the line. 

Three new items are here presented for t rst tim«¢ 
These include an envelope opener, magazine k clip 
square eyeletter, all made under the Apsco trade mark 


Barrett Bindery Increases Plant. 


The Barrett Bindery Company of 1326-34 West Mi: 
street, Chicago, IIl., announce that they are ibling 
size of their present plant by building 
story structure which when completed will, t state 
the largest plant in the United States devot to printers’ 
finishing work and the manufacture of loose leaf binders 
More than sixty years have been devoted 
which places the company in the ranks of t 

The company’s complete equipment 
scoring, punching, die cutting, perforating, stitching 
letting, round-cornering, furnishing and att 
etc., and the production of all types of loos 

Visitors interested in the printing 
cordial welcome to inspect the plant. 
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‘“One of the greatest opportunities 
ever offered office appliance dealers” 


HAT is the opinion given by the largest 
"T ofice appliance distributor on the Pacific 
Coast, Schwabacher-Frey Stationery Company, | 
San Francisco, after a careful survey of the 
market for 


RAND 


Sectional 
Visible Steel 
Cabinets 





Illustrati« shows quick, convenient method of adding 


a T 
And it 1s a conservative estimate, tor this new sections the RAND Sectional Traco Cabinet. A 
é : , . rey ‘a , : specially designed device locks sections rigidly together. 
adaptation ot the R AND \ isible Record idea yet additions to cabinet can be made easily and quickly. 
mes ‘ jmite arket for » sale The Rand Sectional Steel Cabinet is furnished in three 
opens an almost unlimited market for the a} standard card sizes: 5”x3”, 6”x4”, and 8”x6”. Also in 


ot R AND \ isible Record equipment. equipments for single line records 
There are six standard types of RAND Visible Rec- 
| en a sees - ords which are used in the new RAND Sectional Steel 
Even the smallest concern in your territory Cabinet; the Model “F,” the Upstanding Card, two mod- 
c ¢ erlapping ‘ards, the » i 
now becomes an actual prospect for the sale of ele of Overlapping Cards, the Empire’ Tube end the 


RAND Visible Card Record equipment, be 
cause this new Sectional Steel Cabinet can be 
purchased in single trays, to start, and added 


to as required 


Hundreds of business houses which have 
hesitated to install the more expensive RAND 
equipment will quickly invest in the new sec- 


tional type of RAND Visible Records, which 


Tray extended from 
cabinet showing cards 
in place and how 
they are referred to. 
Note colored signals 


on c Sante +o wie nn 0”? ¢ oc sitive which visualize high- 
give facts at a glance ;” and supplies positiv. he mag wee Bay ps 
control of sales, costs, stock, collections and contained on the rec- 


ord, thus giving 
“Facts at a Glance.” ‘ 


4 


other business data. 


se the first in your territory to get this new 
easy profit. Fill in and mail the coupon. Com- 
plete details of our Free Inspection offer will 
go to you by return mail. Act! 


7 
4 
A 
7 


if 
RAND COMPANY, Inc. _James H Rand invented 4 You 
Rand Bldg. North Tonawanda, N. Y. Mn, Raggy RS Py May Send 


RAND systems but the 
genius which reated lead 


et, Soe . me, without ob- 
/ ligation on my 

part, details of your 

7 FREE 10-day Inspec- 

/ tion Offer on RAND 

, “ Sectional Visible Steel Cab- 





Canadian Plant: Niagara Falis, Ont. 


Ps mets 
4 
4 " E 
4 fo 0 is) ris ene 
4 
4 \ddress 











Fd 
i Rand Co., Inc., Dept. 7, North Tonawanda, N. Y. 
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Canton Quality Products 






You sell Canton Quality — 
then it will sell for You! 


We constantly advertise for progr 
ror hustlers—that is the kind of m« 
money with the Canton Lin Canton é 
equipment and furniture is made accord 
ern, improved methods; the user becomes 1 
more satished with his purchase as he 
rvice 
The Canton vertical file No. 402, ill! 
t, is a popular member of the line, a 
e price In an informal test. a cabinet 
i d tvpe i t ik rol t 
at varying | hs 
weight of five men (785 | to whicl 
rain of 300 Ibs. at the ack to pre 
Examination afterward ] 1 that 
fectly rigid, and the movement 
he Canton de 
m the others.” 
ock equipment 
roller shelves, truc] 
table be] and Salt > il 1 «al uper;ri T 
special order work. You cat 
from a bank, court! 
a news stand We'll eladly 


Write us regarding our territory, 


Canton, Ohio, U.S. A. 


“Canton Art Metal Co. 


~~; 
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Inte-esting Munson Contest. 7 
t, planned to stimulate salesmen on the road, 
mnly offered cash rewards but maintained a high po! Q [ 
interest among all contestants throughout its Or 


mine eeks, was originated and successfull 





by the Munson Supply Company of New York 


( y 
| s s 
uur salesmen were divided into teams of thre 

nd the basis of the contest was an imaginary trip : 


York t the Pacific Coast and mack, the mule 


] } ; ; ‘ 


led and ( rate of speed b ng represented b , , . = 
: e ; , The New Model No. on 


Munson typewriter keys 


teed wilt tom eniles for etch set of HE new improved model Underwood Revolving 
' , , Juplicator is a compact, efficie : ) 
rs of that team. The obiect of th Duplica is a compact, efficient, and portable 


\ the ( I t - , 
machine for rapidly and inexpensively reproduc- 
cs to ; ’ i ~ ( et ) returt é - - c 
nyhlogs an: ; ’ ing, in perfect facsimile, any number of letters, 
the contest, which started on March 1/ and post cards, or diagrams 
May 17 ° 
aes 1500 Copies an Hour 


ish pri imounting to $220 were award d Whatever is to be reproduced has only to be type- 
team to arrive back in New York received $/5 written, handwritten, or drawn on an inexpensive 
man he second team to arrive received $45 stencil sheet which is fastened around the inked 
cylinder. The machine is then ready to turn out 
clean, clear copies at the rate of 1500 an hour at a 
cost of but a few cents a thousand. 





hird $30 | h team that arrived thereafter, be 


se of the ontest, received $20, this an 


hus: $10 to the high man and $5 each to the other 7 
onean that mode the Mah scele cena 14 16 New Features 
of $40 divided among the members of the EXTRA LARGE PRINTING SURFACE, 754”x 
aa Nia nea ae 1914” — PAPER ACCOMMODATION, 934”x21"— 


ie ali REGISTRATION SCALE, for accurately predeter- 
score mining the posits n ol the printing—MICROMETER 
PRESSURE DEVICE, adjustable to any degree of 
pressure for thin paper or cardboard—ROTARY 
COUNTER, quickly reset to zero—NON-CORROD- 

Becker, Clarke and Cooper; fifteen dollars ING CYLINDER, facilitating cleaning of the ma- 
am next arriving: Losey, Zimmer and Hardy chine and prolonging the life of the ink pad—TEN 
. OTHER NEW FEATURES, making the New Model 


; No. 5 unequalled for rapid, economical reproduction. 





RB t dollars each t leading me ; , 
‘ . For complete information use coupon below. 
other teams arriving Roggenkamp and Gog ~~ 
llars ea to other members of teams arriving ° C 
a. "ose : | .. Underwood Typewriter Co., Inc. 
nd imler le prize to the team having the rea ’ 
; ' én Tiletns Mo. 2 in the tall Underwood Building New York City 
( is iTde? oO Ce l O. & tne TOMOW = 
vtlone Pr, er. $25- Clarke $10: Coover. $5 Branches in all principal cities 





ute” followed in this unique contest started 

nd proceeded thence through Albany, Buff 
Chica Lincoln, Neb., Cheyenne Wvo rc 
Reno, Ne to San Francisco, returning by w 
geles, Salt Lake City, Denver, Salina, Kar 





; ns City, Mo., St Louis, Cincinnat 
Harrisburg, and Philadelphia to New York 


distance vered” was 7,159 miles. 





he eight t I 5 arrived back In New Y ork wit! 


ed period During the contest reports wert 
rom the New York office to the various teams 
starrding of each. One of the features of thes: 


sted of maps of the United States on whi 
e route and progress of each team [his 


a raphi manner the results being achieved 











Kolyer on Newcomb Staff. 


1 


Kolyer r., tor two and a half years 















Press, n the staff of Special Represent ; 
itera UNDERWOOD 
olyer’s carly days were spent with the old Hill : ; 
Sune atearnee sal tyene men's R@VOLving Duplicator 
ill publications. He beings to his sew connec 17 (a pases oe oo ee 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 


President, Ivan Allen, Atlanta, Ga.; First Vice-President, Frank L. Severance, Chicago, Ill.; Second Vice-President, Fred P. 
Seymour, Chicago, /ll.; Third Vice-President, E. H. Sell, Columbus, O.; Treasurer, A. H. Childs, Chicago, Ill.; Avuditor, 
Edwin I. Baer, Canton, O.; General Manager, Fletcher B. Gibbs. 403 Conway Building, Chicago, Ill.; Secretary and Counsel, 


Mortimer W. Byers, 41 Park Row, New York, N. Y. 
DIRECTORS—STATIONERS 


A. J. Walker, Minneapolis, A. B. Pembroke, Salt Lake 


Minn. City, Utah 

Frank R Welsh, Phila- William B Ward, New 
delphia, Pa. York, N. Y 

a Hargreaves, Dallas, C. W. Seely, Topeka, Kans 

William Schmiederer, St. Howell D Melvin, San 
Louis, Mo. Jose, Cal 

Frank J Koch, Des Milo Schuitema, Grand 
Moines, Ia. tapids, Mich 





DIRECTORS—MANUFACTURERS 


W. S. Stafford, New York, Phillip Weston, Dalton, 
i Be Mass. 

Sidney E. Collins Chi- W. A. Sheaffer, Fort Madi- 
cago, ILL son, la 

E. S. Towne, New York, Charles P. Garvi Boston, 
N. ¥ Mass. 

Harry C. Sharp, Camden, Geo E. Parmenter San- 
N dusky, O 

Jas. R. Armington, Fram- George R. B ! lardt, 


ingham, Mass. Holyoke, Mass 


Place and Time of Next Meeting—Gibson Hotel, Cincinnati, Ohio, October 13-17, 1924. 
SECRETARY'S OFFICE—4! Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago 


Convention Enthusiasm Growing. 

Traveling men who call upon stationers and office equip- 
ment dealers report keen interest in the coming national 
convention at Cincinnati next October, and predict the 
biggest meeting the National Association of Stationers, 
Office Outfitters and Manufacturers has ever held. Through 
out the trade the fact is appreciated that this conventior 
will offer many educational features and a number of the 
dealers plan to send one or more men from their organiza- 
tion to attend the convention and participate in the advan- 
tages it offers. Many of those who expect to attend the 
convention have already made reservations at the hotel 
Those who have announced their intention of going to the 
convention expect to travel to Cincinnati by automobile 
for the roads approaching the city from every direction 
are in excellent condition and October is one of the best 
months in the year to tour. 

The convention committee is making arrangements to 
provide at reasonable cost ample facilities for the storag: 
of automobiles. 

A convention is successful in proportion to the number 
that turn out for the meeting. It is hoped that many of 
the dealers in the smaller towns will attend this year, for 
théy form an important part of the stationery business and 
are the ones who probably will benefit most by attending 
sessions at the convention, getting in personal touch with 
the big things that are doing in the stationery line. 

The exhibit of new products in standard lines this year 
will be one of the big features of the convention. The 
Hotel Gibson is one of the largest and finest hotels in the 
country and the exhibition hall will be arranged in the 
beautiful roof garden of the hotel. Many new goods and 
novelties profitably handled by the dealers will be displayed 
and demonstrated. This feature alone should be well 
worth the expense of the trip The exhibition booths 
measure about 10x8 feet and there are fifty-seven of them 
They will be allotted in the order of application. The 
rental charge for exhibition space as above will be $59 
for the duration of the exhibition. This includes all ex- 
penses of erection, painting, exhibitor’s name on sign over 
booth, etc., all of which, however, remains the property 
of the contractor erecting the booth. Space will not be 
sublet nor will more than two booths be let to any ex 
hibitor. It is requested that check for the full amount of 
the fee should accompany each application for space as it 
is impossible to carry charge accounts. Tables, chairs, 
Shelves and other extra equipment may be obtained by 
writing George E. Fern, 1252 Elm street, Cincinnati, who 
will arrange the equipment according to the exhibitor’s 


wishes and charge a small fee for the service \ll exhibits 
must be installed complete before 11:00 A. M. Monday, 
October 13, and may be shipped in care of the McDevitt 
Drayage and Motor Service Company, 910 Walnut street 


Cincinnati, O. Regular local drayage and storage charges 
will be made. It is requested that exhibitors ship their 
goods a month before the convention date Each case 


should be tagged with the name of the exhibitor to Ex 


hibition Hall, Gibson hotel, Cincinnati, care of the McDey 
itt Drayage & Motor Service Company, 910 Walnut street 

The exhibition will positively be open only between the 
hours of 5:00 P. M. and midnight October 13 and 14, and 
from 1:00 P. M. to midnight on October 15, and fron 


1:00 P. M. to 5:00 on October 16 A watchman will be 
constantly on duty at the exhibition. 
Official convention badges will entitle 


enter the exhibition hall during the hours named a ( 
[he Cincinnati convention committee is determined to 
do everything in its power for those who attend the conven- 
tion. There are about thirty-five live progressive institu 
tions in Cincinnati, including manufacturers and stationers 
who have already perfected an efficient working organiza 


tion, determined that every visitor shall be kept smiling 


while he is in their city and go back feeling that he has 
attended the greatest convention on record Dealers are 
urged to make their reservation now and each is requested 
to constitute himself a committee of one to see that some 


other dealer goes along. 
An Invitation Cordial and Sincere. 


lf any dealer in stationery and office equipment fails 


attend the convention it will not be for the lack of an invi 
tation from the officers of the National Association and the 
Cincinnati convention committee. All of the thirty or 


more live institutions in this field in Cincinnati are boosting 
for the convention, likewise the Cincinnati Chamber of 


Commerce and the officers of the National Association 
It is believed that at least a thousand people will be 
the next convention. 

In planning the convention the serious business features 
are receiving first consideration Next comes the matter 
of entertainment for the visitors and these plans are already 
rounding out in tangible working shape. An especial invi 
tation is extended to the ladies to come with their me 
folks. Provision for the entertainment of the ladies is ir 
most capable hands and there will be something for then 
to do every minute from nine o'clock in the morning and 


midnight every day. 
The convention committee desires dealers to attend the 


convention whether they are members of the association or 
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THE EDISON-DICK MIMEOGRAPH 
—for offices 


It is not merely a duplicating machine; it com- 
pletes a process and is one of the world’s great 
conservers of time and money. 

In a simple way it rapidly reproduces by the thou- 
sands, splendidly printed copies of originals which 
may be typewritten or drawn with a stylus, such as 
Form Letters, Bulletins, Diagrams or kindred matter 
—and at a low cost. 


Will It Help You? 
Sizes of Mimeographs to suit requirements—propor- 
tionate prices. 


Information in detail sent and questions concerning 
the process promptly attended to upon request. 


A. B. DICK COMPANY 
Chicago, U.S. A. 


= ——IRINfGERAPAL 
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REGAL REBUILT ROYAL 
TYPEWRITERS 


Leading magazines carry the Regal story 
to over ten million potential typewriter 
buyers. Inquiries resulting from this ad- 
vertising are turned over to Regal Dealers. 


Commercial Stationers find the Regal Re- 
built Royal a profitable addition to their 
lines. 


ROUGH 


TYPEWRITERS 
ALL STANDARD MAKES 


A revolving stock of 10,000 mac ines 
(various makes) always available. No retail 
stores — no retail sales——no retail rentals 

no direct mail order business — therefore 
no culled stock. 


Wholesale Exclusively 


Shipment from 78 Cities 
Warehouses in New York and Chicago 


Ask for Our Quotations 


REGAL 
TYPEWRITER COMPANY, Inc. 


Marcus Harwitz, General Manager 


314 Broadway 12-14 So. Jefferson St. 
New York City Chicago, III. 











not, because while it is hoped they will join, yet « if 
they do not, their presence and advice and suggestions will 
be welcome. 

While in Cincinnati dealers will have an opportunity to 
visit Kentucky and to see the Latonia races. The motto 
of Kentucky is “United we stand, divided we fall.” In the 


motto of this old commonwealth, there is a little suggestion 


for the dealer who does not belong to the National Associa- 
tion These gentlemen are earnestly requested to come to 
the convention, enjoy its privileges and join up with the 
crowd. 

\ small circular has just been issued, giving ( nati 
hotel rates and a list of the principal hotels. Rates at the 
Gibson range from $2.50 to $10 a day according to char- 


lhe rates the 
Sinton are trom $3 to $14; at the Havlin from $3 to $8; 


Metropole, $1.75 to $7.00: Grand, $2 to $6: Palace $1.50 


acter of rooms and number of persons. 


to $6; Emery, $1.25 to $4.50; Hotel Alms, American plan, 
$2.50 and $4.50 up. Several other hotels are listed this 
circular, including the New Rand, Dennison, Sav for 
men only; Princeton, Oxford, Eimer, Walton and Honing. 

Nobody need go without a room in Cincinnati during 
ihe convention Chere will be plenty of accom: lations 


at any rate one chooses to pay 


The Allens on Western Tour. 


President Ivan Allen of the National Associat Mrs 
\llen and their son, Ivan, Jr., twelve years old, are touring 
the West. They left Atlanta on Monday, June 16, arriving 
at Chicago the following morning, and leaving Ju 18 tor 
the Yellowstone National Park. There they spent two 
or three day s.. then proceeded via the Northert ra 
railroad to Spokane, Wash. They remained in Spokane 
June 26 and 27, where Mr. Allen attended the annual con- 
vention of the Pacific Northwest Stationers’ Association 


On the following Monday they arrived at Seattle, where 


they remained a couple of days, proceeding to Vancouver 
on July 2, where they plan to remain a day or tw On 
July 5 they will reach Tacoma and on July 7 will é 


at Portland, Ore., whence they will proceed to San Fran- 


cisco, arriving on Friday, July 11. One week later, on 
Juiv 18, they plan to arrive Los Angeles Thence they 
will go to Denver on July 28, and will be back in Chicago 


on Thursday, July 31, reaching their home at Atlanta on 


August 2. 


All of the foregoing dates are subject to change t eet 
the convenience of local stationers except the dates at 
Spokane, which were fixed on account of the annua eet 


ing of the Pacific-Northwest Association 

Throughout the trip Mr. Allen is making it his business 
to meet the members of the stationery trade, renew old 
friendships, make new ones and advance the banner of the 
National Association throughout the West 


The Allens have been entertained with enthusiasm and 
genuine Western hospitality and there is more of the same 
ahead of them as Office Appliances is aware from reports 
received concerning plans made for their entertainment 
during their stops in July 

For Mr. Allen the trip is one primarily in the interest 
of the National Association But he will take the full 
measure of enjoyment which the big West so freely gives 
to every man and will take added joy from the interest 
and pleasure of Mrs. Allen and Ivan, Jr. In permitting 
such a desirable trio to leave Atlanta and expose th es 
to the lure of the West, our fellow citizens of Atlanta are 
taking some risk The Western germ is most 
particularly in the systems of those best qualified by ul 

} \\ 


acter and intelligence to become “of the West, West 
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Presenting 
to the American market 


Worlds Greatest Staplin g Device 


"ie 


The 


IMPLE 


STAPLING PLIERS 


U.S. AND FOREIGN PATENTS 
TRADE MARK 




















astens with ease 
any material softer 
than the steel ~ » 
staples it employs: 





S Pr 
~ ih 


Cartridge of 
100 connected 
Simplex Staples 


oe 
so _<B2y Box of 1000 
-~—_y d Staples ~ (ten 











teh 


C. artridgés) - 
Retails at 
fifty cents 



















continued source of revenue through 
\merica’s leading office appliance reorders of “Simplex Staples.” 


i, Lose 8 « ance orders § and . ; 
dealers, their advance orders at Our American production is now 










their faithful cooperation are sumCK ' going “full blast” to take care of 
proof of the long-felt want of a sta the enormous initial demand for 


pling machine that embodies the merits “Simplex Stapling Pliers” and “Sim 
ys .. “aaa 
Simplex Stapling Pliers, lus- plex Staples.” 
trated above. 


| . Inquiries will be promptly and fully 
No dealer can afford to igno ; ne 
, answered and orders will be filled ac- 





















unusual sales possibilities of this ap cording to the time of their receipt 
pliance which are based solely ot 
periority and performances The sale To future as well as present dis- 
of this product will cement the friend tributors, we assure our fullest co- 
of every customer and provide a operat 
WRITE US TODAY—IT WILL PAY YOU 
a aeiccalaaiatiantinds 








implex Meta orporation 
152 West- 42 Street New York, N. 
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Three tension 
points that grip 
all papers tightly. 


\ 


























New! The Acco 
Distributer 


Here's a real aid to smooth business operation 
The Acco Distributer guards your correspondence 
against loss. The mail clerk in the morning simply 
fastens letters that go to you and other executives 
in separate Acco Distributers and your correspond- 
ence comes to you safely. They are taken away for 
filing just as safely. Letters and papers are locked 
in place by a long spring binding wire and are 
secured by one quick, simple motion. . . An ideal 
binder for important papers in your desk. 


A descriptive leaflet will be mailed upon request. 


What Business 
Thought of 


an Idea 


\ number of years ago the American Clip Compa 
conceived the idea that a paper clip could be mad 
that would slip on easily over a batch of papers a1 
vet—hold with a vise-like grip. After many exper! 
ments and the rejection of a great many faulty mod 
els, the verfect clip was found. It was appropriately) 
called Ezeon. 


When they were finally put on the market, [zeon 
Clips met with almost instant approval and have since 
been adopted by some of the largest companies in the 
country who order them by the millions—and Ezeons 
are constantly growing in popularity. 


It’s all because Ezeon Clips are constructed scien 
tifically and grip’at three points instead of just one 
or two. Ezeon can never tear important correspond 
ence because—they slide off just as smoothly as they 
slip on. 


Also—no matter how many papers Ezeon Clips ar 
required to hold together, they lie absolutely flat 
against the paper and never bulge. For this reason 
it is impossible for them to pick up other papers ot 
the desk. 


Ezeon Clips can be obtained at reliable dealers—if 
vour dealer does not have them write us direct. We 
will gladly send samples upon request 


American Clip Company 
Long Island City, N. Y. 


@ 


Trace we 


ZION CLIPS 


ACCO FOLDERS ~ ACCO DISTRIBUTERS ~ GEM CLIPS 
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Printers to Hold Graphic Arts Convention. 





arvey 
ciat 1 or 
1 
ers -£ 
4 4 
e m 
ee y 
‘ 
é 
, 
( { 
‘ 
+; 
t 
‘ 
. ' 
4S i I 
yvyhere r 
tune 
| 
\ S¢ 
t H 
d « 
t 
‘ 
( 
| | 
t p 
b I 
| ™ 
elope ( 
gy (or 


I 








7 
“4 y 
F 
‘ 
\ 
if | 
tio tr 
T 
Lore 
¢ 
S¢ r 
is r 
| * 
Cs 
The 1 
i 
I 
y 
Ost 
ft sf 
( 
Cs 


re 


eber, president of International Asso 
ing House Craftsm« urges all the mem- 
nization to back the annual convention and 
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Advertising Campaign on Stamps and Stencils. 
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THE BASKET WITH THE 
RUBBER CUSHION CORNERS 





For Profits And 
Satisfied Customers 


Stock The “ ‘ 


It’s the 


finest 


Made of the 
in the 


vaste basket plus! 


furniture steel and finished 


beautiful rich Mahogany, American Wal- 
nut or Olive Green finishes found on all 
Steelcase equipment. The “Victor” will 


take a lot of hard knocks and the rubber- 
cushioned corners will protect whatever it 
meets up with Fireproof and indestruct- 
ible—it’s a basket even we cannot improve 
upo! 


Have You Our Prices? 


“Victor” Metal Waste 
number for you. It is a quick 
“Victor” sold sells 
never was a bigger re- 
lf you haven’t our prices get 
Just mail in the coupon below. 


Metal Office Furniture Co. 


Grand Rapids, Michigan 


The Basket is a 
100% 
seller and every soon 
Phe Te 


another 
r rade r item 


them toda 





---------— STEELCASE]... --------= 





Metal Office Furniture Co 
Grand Rapids, Michigan 

Please send me information and dealers’ prices on VICTOR 
Metal Waste Baskets 


Firm Name 
Address 


Attention of 
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What do you 
expect of a desk? 


Put that question to any 
ten desk users as they hap- 
pen into your retail estab- 
lishment. Tabulate the 
Then pick up 
the new Bentley & Gerwig 


answers. 


Catalog and refer to the 
various models. You will 
find each one covers the 
requirements that desk 
users find essential. Utili- 
tv, stability, sturdiness, 
beauty of design and hand- 
rubbed finish carefully 
blended to produce real 


values. 


BENTLEY & GERWIG 
FURNITURE CO. 


PARKERSBURG, W. VA. 
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Loose Leaf Man’s Interesting Hobby. 


The Kansas City Journal-Post of Sunday morning 


Xf 


25, presented an interesting illustrated page on the 
of William Pitt of the Irving-Pitt Manufacturing ‘ 
pany. 

As Mr. Pitt's friends well know, Mr. Pitt’s chief 
outside of his business and his family is astronomy He 
has an observatory on top of his house equipped 
every modern convenience, even to an excellent teles 
The report shows Mr. Pitt’s home in Duntord Cir 
picture of the mechanism of the telescope, portrait 
Mr. and Mrs. Pitt, a full picture of the telescop: 
quite a formidable affair, some photographs ot 
taken through Mr. Pitt’s telescope, and a pictur: 
first shop he organized in Kansas City when he was k 
as William Pitt, Machinist, at 121 West Seventh street 

A history of the Irving-Pitt Manufacturing Com] 
also given and a report of the civic and social activit 
Mr. and Mrs. Pitt is also included 

It is interesting to note that a great deal of the 
ment in Mr. Pitt’s observatory has been made by | 
hands He is able to show some remarkable exat 
microscopic accuracy in the development of his 
cal equipment 

Mr. Pitt's work in photography, astronomy and 
production of so-called optical flats has already hl 


cussed in Office Appliances 


High School Club Puts on Business Show. 


On June 26, 27 and 28 the Hazleton Senior High 5S 


27 
Commercial Club of Hazleton, Pa., conducted its 
| | | 


DV the ciub 


annual business show, which was handled 


its business de partment faculty 


Invitations to exhibit wer 
issued to seventy-tive office appliance and accessories 
cerns. Space reservations were open until June | 


A souvenir directory was published, giving the ad 


ment of each concern and any other material 
garded as of value \ nominal fee was charged 


service. 


C. R. Britten Honored. 

( R. Britten, personne! manager of the Monro 
culating Machine Company of New York, N. Y 
cently been elected vice-president and treasuret 
Manufacturers’ Club of Bloomfield and vicinity. Thi 
includes besides the Monroe Calculating Machine ( 
such organizations as Thomas A. Edison, Inc., C1 
Wheeler Company, Westinghouse Lamp Company 
& Fink, Seabury & Johnson, General Electric Cor 
Sprague Electric Works and many others in the 


of the Oranges, Bloomtield and Montclair, N. J 


Monroe Sales Agencies in Several Cities. 


The Monroe Calculating Machine Company of Orange 
N. J., announce the establishment of new sales ag 
the following cities Sioux Falls, S. D.,. Bo 
building, under Arthur J. Gunderson, sales agent; B 
ton, Vt.. 57 Buell street, under Eugene S. Washburt les 
agent: Jackson, Miss., Edwards building, under Ray 1 
A. Walters, sales agent; Little Rock, Ark., Hall re 
under Bruce H Saw ver, sales agent Haverhill, M 14 
Washington street, under Charles L. Sweeney, sales age 
Fort Wayne, Ind., Central building, under Robert K 
sales agent Greensboro, N C., Jefferson Standard 


ing, under James L. Hutton, sales age 
The se agencics are well equipped well lox ate d 7 


vised by men of high caliber, capable of furthering 


roe activitv and serving Monrose 
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This BETTER WABASH STEEL TAB 


BUILDS FRIENDS— 
and KEEPS THEM! 


HIS improved Wabash Steel Tab 
(juide is making friends fast. Best of 
all we know those friendships will last for 


Wabash Steel Tab Guides are made to stand 


the gaff of hard and long usage. 

The improved method of attaching them 
which dispenses with eyelets and all pro 
jections adds greatly to the appearance, 
strength and serviceability. 

You can sell Steel Tab Guides wherever 
quality is appreciated. It is the economy 
of upkeep that makes steel the cheapest 
buy on the market. 

Get acquainted with this improved steel 


tab. Ask for samples and fuil information 


THE WABASH CABINET CO. 


WABASH, INDIANA 








The wide range of celluloid faced headings which 
are available for our steel tab guides adds greatly 
to the salability and profitableness of this line. 
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Build Sales and Gocd Will with 
“INVINCIBLE” Products 


‘*‘IN VINCIBLE’”’ 
Rebuilts 


The Standard of Rebuilt 
Typewriters 

Good, honest mer- 
chandise builds good 
will. “INVINCIBLE’ 
Rebuilts have set a 
standard of high qual 
ity and are noted for 
their durability, excel- 
lent workmanship and 
fine finish. 

Our stocks includ: 
an assortment of Fixed- 
up and Rough Rem- 
ingtons and Remington Monarchs. Our prices al 
low you liberal profits. Shipments from nearest of 
our conveniently located branch stores. Send for 
price list and see the splendid values we offer. 


RUBBER COVERS 


For all makes of typewriters, adding machines, 





check protectors, multigraphing, addressing and 


folding machines, and other office devices. 


Your Name Printed Free of Charge on Orders 
for One Hundred. 


AWMCo Mechanics’ Apron is another of our 
products. Dust, oil, cyanide, and chemical proof, it 
protects the clothing. Manufactured from automo- 
bile top material. Neat in appearance. Requires no 
laundering, easily cleaned with soap and water. 


TYPEWRITER SUPPLIES 


“INVINCIBLE” supplies comprise a complete line 
of the best quality products which you can offer to 
your customers with the assurance that they will be 
highly pleased. Included is everything for the type- 
writer—Ribbons, Carbon Paper, Transfers, Transfer 
Sizirg, Oil, Enamel, Brushes, Pads, etc. Send for 
price list. Let us know your requirements. 


PLATENS Re-covered' 














1% fou 


THE HOME OF “INVINCIBLE PRODUCTS’ ~ 


‘INVINCIBLE ”’’ 


TYPEWRITER SUPPORT 


One of the most = 
useful office appli- =— 
ances. A big seller 
with a big profit. As ——- 
handy as a desk, yet — . 
takes up very littl -———4 
room. Easily at- = 
tached to desk, table 
wall, filing cabinet— _ 
anywhere. Can be — 
used for typewriter, —— | 
adding machine, in- ~ | 

i 


I '. Retail Price 
Py 
a - 














Denver and 


i a West $6 


stro 


dex files, books, 
stenographer taking 
dictation, etc. Re- 
volving top, (15x20”). Oak or mahogany finish 
black japanned support. Sells on sight. Order a fe 
or send for circular. 


ALLE UB BD; 





24 Hour Service From Our Conveniently Located Branch Stores 


For accurate work and prompt service, send your 
platens to be re-covered to the nearest of our conve- 


niently located branch stores. 


Only best grade of rubber used. Absolutely true 
diameters and perfect surfaces free from ridges and 


blemishes insured by our heavy, specially constructe ] 
grinders operated by expert workmen. Send yout 
next lot of typewriter, adding machine or multigrap! 
rollers to be recovered by us and save time, mone, 
and transportation. Satisfaction guaranteed. 


Resident Salesmen Wanted 
American Writing Machine Company 


Branch Stores in Principal Cities 
Home Office and Factory 449-455 Central Avenue, Newark, New Jersey 
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Important Convention in Boston. = —" 
[he National Foreign Trade Council held its annual con- 
ntion in Boston on June 4, 5 and 6. This is one of the 
most important business conventions to e held in the 


United States. 


The best men in foreign trade were present at this con- 
vention, not only in this field, but in others and the dis 


lresses were of extreme interest 


cussions and ad 
\mong those in this field who were on the program we 
note the names of Walter F. Wyman, sales and export 
manager, The Carter’s Ink Company, Cambridge, Mass.; 
O. | Erickson, director of foreign credits, The Carter’s 
Ink Company, Boston, and Paul R. Mahony, director of 


foreign sales, The Wahl Company, New York 


Snoddy Returns from Trip. 
W. C. Snoddy, general sales manager of the Wilson-Jones 
Loose Leaf Company, returned a short time ago from a 
successful southern trip in the course of which he met Harry 


L. Frater, Wilson-Jones representative in that territory, and 





es 





TERRELL’S 
STORAGE 
CABINETS 


are winning favor with dealers every- 
where because: 


1—Their sturdy construction plus 
their high quality of finish and 
attractive appearance appeals 
to the prospective buyer at 
sight 


2—They are made in ten different 

sizes, so that with them the 
Ww. C. SNODDY dealer is equipped to meet 
every requirement. 


vith him visited dealers in New Orleans, Birmingham, -\1 3—Their cost is so surprisingly 
] T t nd ] } +] 4 ‘ . . . > 
ind Nashville low that competition with 
[. m i.e nariieonliarie atiwnted huainess conditions ; . 
Mr. Snoddy particularly investigated busi cheaply built cabinets can be 
South and reports them as improving 


successfully met. 


1—The combination of these fea- 
Guild Corporation Holds Meeting. tures gives the dealer an op- 


ial meeting of the Guild Corporatiot 1 the portunity Ol making sales to a 
Middle Atlantic Division was held at the Bellevue Stratford class of buyers hitherto un- 
bntel on Meander Mew 1 8006. a rding to the bulletin touched. 
issued by the Philadelphia Stationers’ Association known as 


Send for circular and prices. 


Philadelphia Stationer. 
{ ited that 1 lans tor a Guild dis} at the ‘ 


ntior ( een announce 


Useful Catalogue. ro 


Fabre Pr lu ts Corporation ot if nail | Is vit 


o 0 
3 
U 
P 
& 
< 


rs of fibre specialties, such as waste baskets, mega 


RAND RAPIDS 
has issued an interesting catal gue howing MICHIGAN 














rs their different lines of waste iskets, special bas 
4 1 } 4 
rdinieres othes hampers, pails, megaphones, « 
ne would ppear to offer opportunities tor dealers _—— — 
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UFiL 


STEEL 
FURNITURE 






THE PUSTUR CHAIR 


The First Cost Is the Only Cost 


Most office equipment involves constant or re- 
curring expense. UHL STEEL when once installed, 
ceases to be an expense but continues to serve in 
increasing the output and improving its quality. By 
itudying anatomical requirements, our designers 
have been able to produce equipment developing 
greatest efficiency in the user. UHL STEEL con- 
struction is of a type proven by long use to be most 
durable 

Dealers with UHL items in stock are in position 
for big volume of sales if they will only bring the 
line to the attention of their trade. Its very es- 
sence of faster operations, quicker results, etc., is 
augmented when office managers may walk into 
your store, make their selection from the display 
and have the goods delivered at once from your 
stockroom. Because UHL chairs and stands fit into 
very restricted spaces, this immediate service is of 
tremendous help to an establishment confronted 
with a sudden rush of work. 

We shall be glad to send full details to interested 
dealers and to include catalog showing the entire 


UHL STEEL line 


The Toledo Metal Furniture Co. 


1314 Hastings Street Toledo, Ohio 


Also Manufacturers of UHL Steel Office Furniture: Type- 
writer Desks, Chairs, Tables, Stands and 
Factory Equipment: Chairs, Stools, Trucks and Tool Trays 























No. 9200 VAULT TRUCK 





A. F. Hebard Resigns. 


Major Arthur F. Hebard has resigned his executiv: 
tion with the Remington-Noiseless lypewriter Cory 
to become vice-president in charge of sales of the G 
Manufaciuring Company, with headquarters in N« 
City. 

This company is one of the largest manufact 
silver articles in the world. 

Major Hebard will undoubtedly have his off 
new Gorham building, Fifty-seventh street and Fit] 
nue. He becomes by virtue of his office a member: 
board of directors and of the executive board of th 
ham Company. 

Before taking up actively his duties, he will tak« 
tion of three weeks at his summer home in Dennis 
on Cape Cod. 


of the board of directors of the Remington-Noiseless 7 
writer Corporation so that his connection with th 
writer industry will not be entirely severed. 

Major Hebard’s relationship with the Noiseless 1 
writer Company dates back nine years when hi 





MAJOR A. F. HEBARD 


came a director. He began his duties as vice-preside 
charge of sales of the Noiseless in August, 192] 
been with the organization ever since. The new 
tion is a fine opportunity for Major Hebard, whos 
of experience, pleasing personality and fine abiliti 
instantly make a place for him in the new field 

Major Hebard has a number of outside interests 
i director of the Hamilton National Bank of New \ 
of the Scarsdale National Bank He has lived tor tl 
ten years in Scarsdale, a suburb of New York 

Minister Has Business Career. 

A. H. Ericsson of Littleton, N. H., who is ass 
with Edward H. Quimby of Dover, N. H., in th 
Sundstrand adding machines, Corona typewriters 
addressing machines, A. B. Dick Mimeographs 
office furniture, etc., has had an interesting exper 

Mr. Ericsson is a minister of the Gospel 
called on Office Appliances after having del 
baccalaureate sermon at Aurora College. He 
pastorate at Littleton, N. H., for ten years Mr. | 
came from Sweden at the age of eighteen ye 
been thirty-two years in this country. 

Better Quarters for Boston Monroe Office. 

The Boston office of the Monroe Calculating M 
the Bedford build 


been established in the newly erected Boston Chai 


Company, formerly located in 


Commerce building. The offices are now at &0 


street. 
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It is expected that Mr. Hebard will be elected a met 















Ring Book Covers of 
Hand Grained Leather 





Made in Either 
Rich, Lustrous 
Mahogany or 
Conventional Black 


An Exclusive 


Hand Boarded Cowhide 


Price Books, Memos, Address Books, Diaries, etc. 








“the leather you like to feel” 





The metals used are made to correspond 
with the high quality of the covers, and are the 
only ones on the American Market in which 
all of the exposed parts are made of brass and 
nickel silver. They positively will not rust. 











TRUSSELL MANUFACTURING CO. 
POUGHKEEPSIE, NEW YORK 
3 Cherry Street See next page 

















The Story of the Leather That 
Was Tanned for a Purpose 





The interesting story of the adoption and introduc- 
tion of Genuine Trussell Hand Boarded Cow- 
hide—“The Leather You Like to Feel” 





he first flexible leather ring books 

were made about twenty-five years 

ago, and were bound in what was 
then thought the best available leather at 
that time—levant grain cowhide. It is 
still used by all ring book manufacturers, 
with one exception, for their highest 
grade lines. The levant grain is embossed 
into the leather with a hot plate under 
great pressure. Because of the pressure 
and heat required, much of the natural 
oils which preserve the leather are forced 
out and levant grain, while suitable for 
sewed books, is far from perpetual and 
is, therefore, not an ideal leather for flex- 
ible ring books. 


This weakness of levant cowhide caused 
TRUSSELL to adopt and introduce in 
1906 Morocco as a better material for 
three ply covers, as morocco is not 
grained by the hot plate and pressure 
process. A_ still greater improvement 
was made in 1908, when TRUSSELL, 
after much experimenting, designed and 
later patented the famous One-Piece 
Solid Leather Cover that has stood as the 
acme of perfection for many years. These 
were also made of levant cowhide, as 
morocco being a goat skin, is not heavy 
enough for one-piece solid leather covers. 


But still TRUSSELL was not satisfied. 
Was this leather che very best that could 
be produced for flexible ring book use? 
Frankly, TRUSSELL did not think so, 
and to a famous tanner of cowhide he 
gave these instructions: 
“Produce a leather in which none of 
nature’s preservative oils are re- 
moved and that is truly perpetual. 
It must be flexible but not flimsy; it 
must be heavy enough for use in one- 
piece solid leather covers; it must 
hold its shape and character against 
abuse, handling and neglect; it must 
be good to look at and pleasant to 
Feel—a real ring book leather tanned 
and finished to meet the special re- 
quirements of a perpetual book.” 


The tanner enthusiastically started work. 
Experiment and test followed for two 
years before a leather that would truly 
live up to the specifications was produced. 
It is called GENUINE TRUSSELL 
HAND BOARDED COWHIDE because 
the beautiful grain is brought out by a 
hand process with the use of a board. 





Each individual hide is hand boarded by skilled craftsmen 


Genuine Trussell Hand Boarded Cow- 
hide contains a// of the natural preserva- 
tive oils and, therefore, is by far superior 
to Levant grain cowhide. 


Covers of Genuine Trussell Hand 
Boarded cowhide have a leathery feel not 
found in any other ring book. They are 
more pliable than any other cover, yet 
not in the least bit flimsy. For that gen- 
uine leather feel, looks and wear, it 
stands distinctive as a true genuine 
Trussell achievement—exclusive with us. 


We defy anyone to take a ring book 
bound with this new leather in their 
hands without wanting to own it. In the 
new, lustrous mahogany color, a Trussell 
ring book of hand-boarded cowhide is a 
work of art. For those who must stick to 
the conventional, this leather is also fin- 


ished in black. 


The market for this new TRUSSELL cre- 
ation is unlimited. Why not order an 
assortment of desired sizes and styles, let 
vour customer see and Feel them, and 
watch them sell? Your customers will 
appreciate Genuine TRUSSELL Hand 
Boarded Cowhide. 


The best part of it all is this: TRUSSELL 
ring books of hand-boarded Cowhide cost 
no more than any other high grade 
leather binder. They sell easier and 
quicker and, therefore, your profit is 
greater. After all, successful merchand- 
ising is the practice of giving the greatest 
value to your customer at the lowest pos- 
sible price. This may be easily accom- 
plished by carrying ring books bound in 
Genuine TRUSSELL Hand _ Boarded 
Cowhide. 








Build up prestige by selling 
your Customers Books of 


Hand Boarded Cowhide 


Have you got them to sell? 


They cost no more than the average leather cover 


TRUSSELL MANUFACTURING CO. 
POUGHKEEPSIE, NEW YORK 
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| Trussell 


—the First Morocco Cover 


—the first one-piece solid 


nd NOW 








leadership 


was established 


in 1906 with | 


> en 


Again in 


1908 with 


Leather Cover 


Trussell offers the 
greatest improve- 
ment of all — 





a one-piece 
solid leather 
cover made of 


Hand Boarded 


Cowhide — 


most beautiful and | 


durable of covers 
QS 


“the leather you 
like to feel” 
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Economic Condition at Chile. 
The chief development in Chile during April was the 


strengthening of the exchange value of the peso Nitrate 


sales fell off, b achinery imports increased, according 
to rt forwarded to the United States Department of 


Commerce by Commercial Attache R Ackerman oft 


Ackerma ites that export demand for agricultural 
pr ts is sk owing to the non-adjustment of prices 
foll ne the advance of the peso Other markets show a 
i oI 
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Business 
Building 
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NEO ADVERTISEMENT IN THI ADVER 
i} 






PART OF A 


TISERS’ WEEKLY ALSO PUBLISHED IN TI LONDON 
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Kindly Feeling Toward Underwood. 
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The head of « very rganization would find it profitable 
from time to time to look over his sales force to see if he 
has developed one or more real salesmen. If so, stick to 


him! 
Thirteen Points for Salesmen. 
Don't argue—illustrate 
Don't ever tell a prosp that he is mistaken. 


Don’t wear anything to attract or concentrate the eye of 


Don’t ask the prospect a question to which he can say 
“No.” 

Don't talk price; talk quality even though your price is 
low. 

Don’t run down the other fellow’s goods; talk the reason 
why of your goods 

Don't say anything against the goods on which the pros- 
pect looks with favor, for you will offend his judgment, on 
which every man prides himself. 

Don't contrast your goods with those of a competitor, 
which the prospect has been using or knows about; talk 
your goods and let the prospect do the contrasting. 

Don’t talk loud, particularly at the opening of a selling 
talk; talk low in order to concentrate the prospect’s at- 


tention by straining his hearing slightly. 

Don't loaf on rainy days; they are good days to find 
prospects [hey haven't so many callers. You don’t 
have to wait permitted to stay longer. 


Don't forget that there are more possible orders in a 
large number of fair prospects than in a few excellent pros- 
vects—so work and make a large number of calls. 

Don't forget that if your health is better than that of 


yur prospect you ha t that much more power over 
11m 

Don't negle he ct that legs often make up for brains 
in getting orders—although one isn't much good without 
the other Net ] | 1 be i 











UGHS ADDING MACHINE COMPANY SALES EX- 
ND F PROMOTION MEN TAKEN AT THE 


a 
ooh? / 
” 


I . I 

R ; RROUGHS AGENCY MANAGERS’ CONVENTION 
HELD IN DETROIT Reading left to right they are: Front 
! Cc. 3. i h, |} ». Shaw, L. V. Britt, A. E. Spalthoff, 
I 


W Per I Miller Middle row, W. 8S. Putnam, 
J. L. Stewart, J. B. Stewart, C. E. Hudspeth, R. V. Conlin, 
f F. Putnam, W H lie, W. J. Britt, A. S. Trew, W. J. 
Kane, L. I I mpsor ind H. 8S. Biscoe Back row: H. W. 
Stewart, L. Harve MI. Sanderson, F. C. Steffens, F. W. 
Hers is 








Carle Attends Advertisers’ Convention. 


F. N. Carle, manager of the publicity division of the 
Elliott-Fisher Compa ttended the annual convention of 
t Ass t Advertisers at Cleveland some 
eeks é é that organization. 
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‘Make this Year's Records on (nani THIN PAPERS 
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A request on your letterhead 
brings this valuable book 
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Industry Demands a Recond 
of Its Achievements 


That record must be accurate, complete, and 
lasting. Lacking any one of these three re- 
quirements it is a failure—it becomes a weak 
link in a strong chain. The value of perma- 
nence in office and shop records can never 
be over-estimated. The very success of the 


business depends upon it. 


Copies of letters, forms, costs, contracts, 
legal papers, business correspondence, and 
records of all business activities are at their 
best when kept on Es_teeck THIN Papers 
Cheap substitutes fail in their information 


at the critical moment. Records are the very 


lite of industry. Make them permanent 
they will serve you well. 


ESLEECK THIN PAPERS—for permanence 


WATERMARKED 


and made from high-grade, new rags 


FIDELITY ONION SKIN 
SUPERIOR MANIFOLD 


EMCO ONION SKIN 
VERILITE MANIFOLD 


AND NINE OTHER GRADES 


Colors for duplicate, triplicate, and any multi-printed forms 





ESLEECK MANUFACTURING COMPANY 
= 


TURNERS FALLS, MASSACHUSETTS 





FORMS . RECORDS . COSTS . ESTIMATES . CONTRACTS . COPIES OF CORRESPONDENCE 




















(New Machines.—Continued Page 35 


A New Copy Holder for Typewriters. 


Koble I holder for ty pewriters sa ew nvet 

ch is said to have advantages It is patented in 

ed States d foreign countries and is owned by 

mw Ce \ Ine 594 Twenty-sixth street West 
\ k h lhe de 1c¢ I SS¢ ses ll “ 
Cs | il to the t pe c tsel ‘ S 





KOBLER 


COPY HOLDER 


ot the plates whereon the copies or letters are 
he vy is held the right distance from the eyes 
operator and can be brought nearer or advanced 


the typewriter according to th on 
le wus Che copy is held at the same inclina 
book would be held in the hand 


D\ holder are 


and the plates of 


turnable for all inclinations as desired. 


older may e left attached to the typewriter when 
rk is done and can be put bel the machine or 
d closed along with machine itself 
natte vas studied for three years by the inventor, 
Stander of Kobler & Company. Zur S er 
It can be folded down and advanced over the platen 
to fort 1 small desk on which the operat may 
emerge 
onstruction of this copy holder is very solid All 
e ni ( enameled [wo styles are provided, 
drot ‘ tables and ordi desks and the ther 
hed directly to Underwood typewriters t é 
yo anvthing on the machine 
Kobler indicator can be attached to eacl Op) 
lt cator itself can be lifted up. eg the 
ys nsert the notebook under the itor 
oO manufa e the Op) Ider in 
> They will se ind w sale 
Posting Tray and Binder. 
pril 15 t W I Block. Market street, Sarl! 
oO, r ed a patent covering new invention and 
nent in posting tray and binder for which Mr 
ums several advantages, including the fact that no 
re in the she der ga 
S t is desires gy always ready 
table This c tray der 
ul adapted t dup ite 
r n is needed he g i 
I e in the é tra 
ofts sheets if desired iccol ‘ the 
eing punching c é h ed 
e < sition to the ftset pe ( 
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We exhibit at 
American Furni- 
ture Mart. 666 
Lake Shere 
Drive, Room 408, 
Chicago, Ulinois, 


No. 527 
Marked Superiority 


attention to the minute details in 
all phases of “better-built” chair 
finished product 


Exacting 
Conrades 

produces a 
recognized. 


construction 
that is 


Cont craftsmen are of the old school, 
experienced in chair manufacture, yet using 
modern methods of quantity production. 
Following religiously the carefully compiled 
specifications these men have fashioned a line 
of office chairs that have been received with 
great favor of their superior con- 
struction 


readily 


ades 


bec 


aus¢ 


You will want to know more about this 
line. We will send you our catalog and 
other information. 


CONRADES MFG. CO. 


Makers of “better - built’’ Chairs 


1942 North Second St. 
ST. LOUIS, MO. 










We exhibit our 
line 

Fifth Floor, 1319 

Building, 1319 

Michigan Ave., 


Chicago, Ulnois. 
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Dollars in profit for the 
Dealer and many dol- 
lars’ worth of satisfac- 
tion for his customers. 
The “Bar Bee” buzzes 
busily in any kind of 
an office. There isn’t a 
drone in the line, 
though there is a “Bar 
Bee” made for every 
conceivable busi- 
ness use. 


Wire Letter Tray 
Size 10’ x 14” x3” 


With Rubber Feet 


Weven with Twe or “Double” Wires 


No. B 69414 
Waste Paper Basket 
Solid Tin Plate Bottoms 


Waste Baskets of all 
grades and sizes—spe- 
cial shapes — light and 
reinforced wire. 





Correspondence trays 
of different grades ana 
capacities; all with 
rubber feet to prevent 
desk scratching. 


We want to tell you 
more about these live 
wires—may we? 


Barbee Wire & Iron 


No. B 1693% W orks 


Extra Large Waste 
Paper Basket Conway Building Chicago, Ill. 


Solid Tin Plate Bottoms 



































No. B701% 
“Acme” Rail- 
road and 
Commercial 
Letter Tray 


- (Patented) 
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binder allows for either bottom or side binding and is said 
to give all the advantages of the tray commonly used, with 
the security of a binder as well. 

For the last four years Mr. Block has been San Fran 
cisco district manager for the Kardex Company. On a 
count of this connection, he is desirous of disposing of his 


ler above mentioned 


patent rights in the bine 
Sheaffer All-Metal ‘‘Giftie” Sets. 


The W. A. Sheaffer Pen Company, Fort Madison, Iowa, 
has brought out a new line of all-metal “Giftie” sets 


prising mechanical pencil and fountain pen, packed in a 
distinctive white grained ivory box. The fountain pen has 
been in development for almost one year, and the ma 


facturer holds that it is ‘superior in construction 

These all metal pens and pencils are made in sterling 
silver, yellow gold filled, green gold filled and white gold 
filled. The line displays grace and symmetry; mechani 
the pens and pencils are well-balanced, practi 
durable. 

There are seven different materials used in the n 
facture of the Sheaffer all-metal fountain pens he very 
lightest, and yet one of the strongest of metals, is used 
manufacturing the section. The writing fluid comes i1 
tact ordinarily with gold and rubber only Should the 
user be careless, and not screw the cap on tight, the 
which flows over the section and on to the inner thr 
will then come in contact with sterling silver, whi 


all practical purposes, is non-corrosive. 


Two New Electrical Products. 

The Evolution Phone Company. Inc., 636 Warren street 
Newark, N. J., have just put on the market the Pape Pro 
tecting Magnetic Theraphone Diaphragm and the Paps 
Theraphone Privacy Transmission Set. The former cd 
vice is intended to transmit the voice without effort on the 
part of the speaker, clearly and distinctly. With this set 





PAPE TRANSMISSION SET ON PHONE 
SHOWING TRAVEL OF SOUND WAVES 





PAPE PROTECTING MAGNETIC 
THERAPHONE DIAPHRAGM 
the speaker may subdue his voice to a degree so that it 
will be inaudible to those nearby, yet the listener at the 


other end of the wire will hear with perfect distinctness 
The high power magnetic Theraphone Diaphragm is 





device for ear receivers or loud speakers that use magneti 
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Slobe-Wernicke 
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Distributors 


May be had to set on the desk 
or with stand. The distrib 
utor contains 25 extra heavy 


pressboard guides with let 
tered tabs covered with cel 
luloid. Guides are held in 
place by rod running through 
reinforced eyelet in tongue 
at bottom of each. Body of 
distributor is quartered oak 
finished antique, varnished 


and rubbed, 





fetter Files 


7%) an Desk Trays 


Among our large offering 
of lette les is the Ecl : 
file illustrated here. It is 
the best low priced, per 
fectly dust proof file on 
the market. On orders 
one gross or more, it will 
be made under some other 


name, if so desired. 


| 
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Card Index Cases and 


Cabinets 


Made of heavy tarboard, wood or 
steel, as desired. The style of stor- 
age case illustrated at the bottom 
is preferable to one with lid, for 
reason that when stacked one above 
the other, any of the drawers are 


easily removed without removing 
the upper case. 
Necessary to every office and 
steady sellers. 
KO 
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Folders Binders and 
Envelope Carriers 


Globe-Wernicke nearleather 
is used in making a great as- 
sortment of binders and en- 
velope carriers for every 
necessary need. Nearleather 
stock is tougher and staunch- 
er than imitations and is al- 
ways uniform in thickness and 
Rain, sleet or snow 
have no effect upon it, 


color. 
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Built to Endure 


Ihe Slobe-Wernicke Co. 


Cincinnati 


Dept. OA99 
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: These practical forms and binders 
Satisfy the pir ei to modern ideas of ac- 
counting methods, harmonizing 

Demands of with the requirements of every 
, ° business. Practically every num- 

} Our Trade ber from two to one hundred or more 
columns can be effected, so great is 

the flexibility of the principle underlying these forms. 
Many styles of rulings may be combined in the same 
binder, indexed in any way desired. Carry this L 2300 
line—and bring it to the attention of your customers. 


Particulars on Request. 


Boorum & Pease Company 


NEW YORK STORE Post Office Box 272, City Hall Station OFFICES & FACTORY 
84 Hudsen Avense 
109-11 Leonard Street NEW YORK Brooklyn 
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gn It gives clear and powerful tone waves 
song or instrumental music are recreated, 
id, remarkabl vell [The device increases the receptiv 
distal! of single circuit radio receiving sets and has many 
the radio field 
The Visi-Binder Accelerator. 
On page 178 of the June issue was a report of this de 
the descriptior seemed to lack somewhat 
t\ The reaso1 for the device is declared to ve the 
S s ns of adapting the principle ‘ 
records to bookkeeping machine practice 
isi-Binder Accelerator used in connection with vis 
loose leaf record keeping equipment is declared t 
he probl 1 Che results are iit te r 1 eased 
et pos 9 reference, the elimination of mus 
go bette ntrol of accounting or mer handising 
\ exe ‘ 
Che Visi-Binder Accelerator consists « i stand 
use th any type of bookkee g 
standing or sitting 
'. top of the stand has two independent inclined s 
pon which rests open a visible Loose-leaf de 
cle vy the Visible Records Equipment Company ol 
The k or “hub” of the binder each with its 
vs s ed ind closed Tor he rapid retl al 
d sheets, by a toot operated treadk 
both hands free for the manipulation of the sheets 
\1 evenel in the transmission automatically - 


ngs on the thinner side may move freely in and out 


w of holes in the record sheets 
\ manufacturing and marketing organization for the 


der Accelerator, is in process of tormation 


and the Pacific Coast distribution will be n 


Branches are uintained 


Oakland, Portland, Seattle 


Broadway “Idealized” During Convention. 


Oakland Business in New Location. 


the Visible Records Bureau, with headquarters 


During the Democrati national convention at New 
} June there were 165 window displays on Broad 
ay uring Waterman “Ideal” pens Chis was one it 
e of the policy of the Broadway Association lo 
listinctive things for the edification of visitors he 
t is during the convention. The theme was t 
l erchandise known all over the nation, and 165 
ts turned to the Waterman organization for dis 
erials t rry out this thought The originality 
skill displayed by the Waterman window decorator 
factor 11 the preference shown by the Br 
Shallcross Business Has House Warming. 
lhe Shallcross Printing & Stationery Company st 
iis, Mo., held house warming June 4-5 in its ne 
nd print sl it 1822-24 Locust street The s 
d plant are amor the most modern in St. Louis Phe 
’s buildir near Fourth and St. Charl 
ved re last winter 


qd Guy & young Compa! 1636 Sat P 
Oakla La as le ised r S 
Fifteenth d | 
ly (y It 
() é ist € \ ore ¢ 
( lud t 
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DIETZ 
DESKS 








Excellent construction 
—neat, efficient and or- 
ganized arrangement— 
attractive and lasting 
finish. 


An extensive line of roll 
top—flat top and type- 
writer desks. 


We will send you our 
illustrated catalog on 
request. 


THE J. F. DIETZ 
COMPANY 


CINCINNATI 
OHIO 


Established 1881 
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A better typewriter for 
better work. The Royal 
has not once paused in 
the pursuit of this ideal. 


Royal typewriter ser- 
vice has won its way 
through the business 
world by merit and 
efficiency—a machine 
which does the best work 
and tastest work most 
easily at the least ex- 
pense. This is the trans- 
lation into terms of ser- 
vice of a better built 
typewriter—a finer writ- 
ing machine—the Royal 
typewriter. 


ROYAL TYPEWRITER COMPANY, Inc. 


Royal Typewriter Building, 316 Broadway, New York 
Branches and Agencies the World Over 


OY, 





TRADE MARK 


“Compare the Work”’ 
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(Other Lands.—Continued from Page 43.) 
doubt that this, side of the question has been mu 


glected, that typemachines have been made for busin 


not for ornament, and that it is time that this was change 


With the present “rage” for machines, there is no 
that many would be bought as presents, were the) 
a little more elegant. As something of the kind has be 
a daily necessity in these days of rush and tear, it 


that the fashion will continue even after the first vogue 


gone. Every lady of fashion today has a secretary 
with her correspondence and once typewritten lett 
“accepted” as the thing, the secretary will no dou 
out” everything on the machine, whether it be a 
letter, a menu for a dinner party, going to the prin 


a dance program. The gain in accuracy will compens 


ters 


for the lack of intimacy in the usual communicatio1 


every day life, which is perhaps a trifle mor 

and rushed in Paris than anywhere else, and this 
real significance of the desire to adopt any labour 
appliance by the Upper Ten Thousand as well as 


mere bourgoisie. 











GROUP OF INTERNATIONAL AMERICAN OFFICE AI 
ANCE TRAVELERS, TAKEN AT THE GALLE FACE HO 
COLOMBO, CEYLON, IN APRIL LAST.—From left t 
they are M. R. Walsh of The General Fireproofing 
New York; T. T. Malleson, foreign sales director of 
Typewriter Company, New York, and E. Denning Kem; 


ager for the East for Roneo, Ltd London M: Mall 
turned to New York from Southampton on June 
remain about a month at the home office of the R 


writer Company 








Attractive Booklet from Abroad. 
Che house of Blikman & Sartorius, Amster 
has favored (Othce \pplances with 


brochure made up entirely of pictures of then 
many important lines are manufactured. Fi 
drawing of the factory, which is tollowed 


extensive rooms filled with machinery and lighte 


dows and skylights set aslant after the 


tion. We note the main printing office, binder 
room, press rooms, operators at i dividual i 
ping room, delivery trucks and garage, et 


is in loose leaf form, neatly mad 


Waterman Participates in British Empire 
Exposition. 

The L. FE. Waterman Company, Ltd., of Mont 
Canada, had stand No. 32 in the Canadian Pavil 
British Empire Exposition in Wembley, Engla 
The booth was in charge of Arthur T. Godfrey \ 
of the Canadian factory was shown as well as t 
and largest pens 1n existence View showing 
turing processes from raw materials to the 
uct were also exhibited 

\ contest was held in the Waterman boot! 
only Teachers were asked to inscribe in a 


booth a single phrase on the British Empire, 


to be an original one in which the writer epuit 
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MACEY BOOKCASES 


enjoy a steady demand 


The Macey Line of Bookcases is a boon 
to any office furniture department. Its 
broad and comprehensive scope covers 
every requirement. And at an investment 
price that presents a real opportunity on 
which many dealers are capitalizing. 


In the dignity of the richly furnished 
director’s room, in the plain efficiency of 
the modern office, in the carefully harmon 
ized quiet surroundings of the home, and 
in the commercial atmosphere of the store, 
the Macey Line of Bookcases readily 
adapts itself. The various models finished 
in mahogany, imitation mahogany, imita 
tion walnut and quartered oak, Golden, 
Antiaue or Fumed, Macey Bookcases will 
blend perfectly with all the standard fur 
niture finishes. 


The Macey dealership is a_ profitable 
proposition for the wide-awake dealer. 
The many Macey exclusive features pre 
dominating throughout the entire line, 
coupled with the complete and thorough 
cooperation of the Macey organization 
greatly enhances the sales possibilities of 
your establishment. Let us send you de 
tails and the Macey catalog. 














" of the Macey Sec- 
onal Bookcases that is 
representative of the en- 
Macey Line. It isa 
quick seller because very 
nderately priced, 





MACEY CO. 


GRAND RAPIDS, MICH. 


Made in Canada at Woodstock, Ont. 
European Office at London 
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ENGRAVOGRAPH 
A REAL BUSINESS BUILDER 


a. INERS and Office Appliance Dealers everywhere 








are finding that Engravograph is a revenue producer and 


a real business builder. 

In three minutes, actual machine time, Engravograph auto- 
matically engraves initials, names or addresses on penhold- 
ers, pencils, cigarette holders, pipe stems, pocket knives, cigar 
ette cases and articles of similar shape and size. 

Let us prove to you the merchandising advantage enjoyed by 


Kk ngravograph owners. 


The Engravograph Corporation 
90 West Street New York 





An Exceptional Sales Opportunity—There are still a few important territories 
available to responsible specialty men. Engravograph has been developed slowly 


The 


and surely and offers unusual profit possibilities to earnest and sincere men. 


market has been hardly touched and yet the volume of business to date has beet 
such that there can be no doubt of the future. If interested write or wire us at once 
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that the British Empire stands for. At the end of each . 

month during the exposition the phrases contributed by ve 

the teacher were examined by a competent board and final ROBERTS 
decision was made by J. C. Squire, editor of the London 





' Mercury Monthly prizes for the best sentence were 
prize, Waterman's combination writing set; second An Added Incentive To Push 
prize, Waterman’s Ideal mottled self-filling fountain pen , y r 
third prize, Waterman's Ideal self-filling or safety type Numbering ‘es Dating Machines 
fountain pen; fourth prize, Waterman’s Rigid Point pencil 
rhe exhibit was handled for the Canadian company by The Roberts Assortment 


) 


L. G. Sloan, Ltd., Kingsway, London, W. C. 2, England Proposition 
a - ROBERTS Machines are “good sellers” in 
Prominent Foreign Dealers Visit U. S. themselves —e very where, at all times. 
Theodore Muggli of Switzerland and France and Walter Coupled with THE ASSORTMENT PROPO- 
Banzhaf, representing Aktiebolaget Maskinaffaren Royal SITION they make the most attractive mer- 
Standard of Sweden, arrived in the United States on June chandising idea ever worked out for dealers 
on numbering and dating machines. 

Dealers say that the ASSORTMENT 
PROPOSITION is an “added incentive.” 
We're sure you would find it so, too, if you 
haven’t already taken advantage of it. 


ROBERTS 


Numbe ring and 
| Dating \Vlachines 


panied by 1 [. Malleson, foreign sales director 




















Model. List Prices 
No. 49—Automatic Numbering Machine...... $7.50 
No. 47—Automatic Dating Machine........... 7.50 
No. 37—Lever Numbering Machine........... 7.50 
No. 50—Automatic Numbering Machine...... 10.00 
No. 48—Lever Numbering Machine........... 10.00 
No. 66—Metal Dating Machine............... 5.00, 





The Roberts Assortment 
Proposition: 





THEODORE MUGGLI SIX Machines. assorted 
a desired, trom the Model 49 
above list ywrdered and Automatic 
shipped at one time Numbering 
give vou the benefit of! Machine 
he Quantity Discount, 
averagZiig $3.17 on a 
SIX machi issortment 


Pleased to Furnish 
Our Dealers With 
Good, Live Circu- 


as ss 4283456 123456 





' 
to h P cme Style A Style H 
sales irticulars 
on request Style G 12345 suc 
om, 


Sze ROBERTS NUMBERING 
MACHINE COMPANY 


| ete io ini 694-710 Jamaica Avenue 
of the Royal Typewriter Company. This, we are informed, BROOKLYN. NY. 





visit of Mr. Muaeli and Mr. Banzhaf to this Builders of all kinds of Special Numbering Saupe’, 
country. Branches and Agencies in principal countries of the world 
Mr. Banzhaf has been representative of the Royal Typ eee 
er Company for ten years and has succeeded in increas } , ‘ 
sof ai \ yi 4 
usiness very materially in his territory On the ; 4 
way to the United States they visited Royal headquarter . 
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A Modern Office Appliance 


Features: 


1. Any ten stamps in one 
2. Interchangeable 3. Compact 
4. Stamps protected 5. Indexed 
6. Self inking 7. Self aligning 
8. Clean 9. Well made in U.S.A. 
10. GUARANTEED 


STAMPLEX CORPORATION 


119 West 42” Street 
New York 


Please send me further particulars and dealer plan 


Date... Signed 











in London and in this country paid a visit to the 
at Hartford. 

Mr. Banzhaf spent a short time with relatives in B 
Both gentlemen sailed for home on the steamship “Rel 


on June 24 


Keller Business in Handsome Building 
Che opening of the new home of the Keller Office | 
ture Company, 123-29 Franklin street, Buffalo, N. \ 
Hects the steady development of Franklin street as 
portant factor in the downtown business district | 
said to be the largest office furniture store in the 
property occupied was bought five years ago for $9 
a short time ago $250,000 was offered for it Che 


is three stories high, with two large show windows 


was acquired by the Keller Office Furniture ( 
August, 1922, and then occupied by the National ( 
Company. 

The growth of the Keller business is based o1 
modern selling policy which gives an expert ser 
buvers of all kinds of office and bank equipm« 


1 
} 
| 


company's motto has ever been, “Everything in oft 
niture.” It has specialized in planning and providing 
plete office installations for large corporations \ 
man who wishes to buy a single desk, or a wast 
receives the same high-grade expert service Phe 
pany carries full and complete lines of office « 
even to extensive lines of rugs designed esp: 
othce use 

Che new building has a frontage of eighty-tw 
Franklin street. It lies between Court and Niagar 
Che building was altered extensively for the Kelle: 
pancy lhe showrooms are ‘said to be the largest 
United States devoted exclusively to the displa 


and bank equipment, 


Irvin Distributes Rubber Goods. 
Che Sun Rubber Company, Barberton, Ohi 


nounced to the stationery trade that rubber office sy 


ties are now marketed on a sole and exclusive basis thr 
the A. H. Irvin Company, Inc., Curwensville, Pent 
Irvin organization controls the consolidated 

Sumatra Rubber Goods Company, The Marlanité 
pany and The Sun Rubber Company Chis 


tribution plan enables the A. H. Irvin Company, 


' 

distribute the rubber office specialties lines 
efficient and desirable mannet These produ 
packed in attractive containers or folders, a1 
under the Irvin name and trade mark 

The Irvin lines now comprise, stapling ma 
staples, sponge-rubber chair cushions, flexibl 
pads, rubber inkwell stands and roll memorandui 


Civil Service Tests for Steno-Secretary. 


Examinations will be held throughout the 


gust 5 by the United States Civil Service ( 


11 


stenographer-secretary to fill vacancies in the dey 
service Entrance salaries are from $1,500 ¢ $1.8 
yea! \dvancements may be made without 
assignment up to $2,400 a year Application 

be had from local secretaries of the commis 

omece and istoms houses 


House of Wilber Incorporates. 
Frank | Wilber, who has been conducting 
business in San Francisco for the last four vears 
porated in May as Frank E. Wilber, In¢ he 
exclusive agent for the Mailometer, the Speedogr 
Baum folder, and is one of the San Francis« g 


the Victor adding machine 
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To Sell Well—To Serve Well 











J et only to sell but to serve as 
well—that’s the good old 
fashioned principle behind the 
manufacture of each Sengbusch 
item, from the Sengbusch Self- 
closing inkstand to the handy No- 
Over-Flo Sponge Cup. 


Thus it is that the Sengbusch line 
is a profitable one for the dealer— 
a time and money-saver for the 
user. And they are priced at- 
tractively for both user and dealer. 


The Sengbusch policy of honest 
goods, honest service, and fair 
dealing has made this line of quick 
sellers and big profit-makers a 
prime favorite with dealers the 
world over. 


Are you getting full benefit of the 
Sengbusch National Advertising 
Campaign? Then use freely our 
attractive display cards and circu- 
lars—imprinted with your name 
—free. 



































Kieradesk File 
A new aid to desk effi- 


Strong Steel 


construction. Adjust- 
able interlocking 


New rubber 


bumper feet for desk 


Compart 


ments vertical or horiz- 
Finished in 
Green, Oak, or Mahog 


Self-Closing Inkstand ©. 


Milwaukee, Wis. 


715 Stroh Bldg. 














The Sengbusch No- 
Over-Flo Sponge Cup. 
The name tells the story. 
No slopping or splashing 
over on furniture and 
papers when sponge is 
pressed—inner chamber 
takes care of the over-flow. 
Handy, neat, firm, and 
solid. 





The Sengbusch Ideal 
Sanitary Moistener. 
Made of glazed white por- 
celain with polished 
nickel bearings. Nothing 
to wear out, nothing 
porous to harbor germs. 
No odor. Indispensable 
for all who handle gum- 
med labels, gummed tape, 
or stamps, etc. 





The Sengbusch Self. 
Closing Inkstand. 
Automatically closes 
tight against evapora- 
tion and dust collec- 
tions. Single inkstands 
or sets with Glass, Oak, 
Mahogany, Emeralinc, 
or No-Mar base. The 
No-Mar base, made of 
semi-hard rubber, is 
flexible, cleanable, and 
unbreakable. 





















When the 


Come back to 
SCHOOL~ 





ae 


PS 
‘ 


HE student has a right to expect his deal- 

er to show him a specialized line of writ- 

ing instruments, such as Conklin makes. 
The student is one of your best customers. 
No other single classification of the market 
offers a bigger sales opportunity to you. 
And all this nice business is crowded into a 
few short weeks in the Fall of every year. 

Conklin gives you the pen and pencil 
specialties to squarely meet this specialized 
demand. The Conklin line enables you to 
give the prompt complete service to this de- 
mand that will make quick buyers out of 
hurried shoppers. 

The Conklin Duragraph is a fountain pen 
that touches the imagination of the student, 
and that fits into his daily, life-long needs 
with peculiarly appropriate nicety. 

The Conklin Student Specials and the 
famous Conklin pencil—-“the pencil with the 
long leads”—are two outstanding items with 
a truly universal appeal. 


The whole Conklin line is replete with 


the snappy up-to-date things that young 
blood likes, and good old fashioned Conklin 
quality in every one. 


Get set for school opening now 


THE CONKLIN PEN MFG. CO. 
TOLEDO + OHIO 


BOSTON SAN FRANCISCO CHICAGO 
LONDON BARCELONA 
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> = for WOMEN for MEN 
= with Chatelaine Ring Two Lengths 
Red or Black Red or B ack 


yh ¢]” 


Conklin 
J tudents Special 
a or 


Boys and Girls 


3 


— 


- 


=< 
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Your Slogan Should Identify Your Product 
A trade sloga 
purpose, that of 


Commerce Reports] or catch phrase too 


+ teat eee: 


advertising a man 


that 


iter serves only one 


1 


turer’s product in such a way the cumulative 


: effect of a thousand repetitions of the phrase will ultimately 
work out in an increased demand. In addition, the phrase 
tld have a defensive value by identifying the product 
in a manner that would be recognized in the courts. Many 
slogans are so vague, because of alliterative torm or 
lays on words, that they do not lay claim to any specific 
uality of the product. Consequently, when an iniringe- 
ment case is brought before the courts, the slogan cannot 
quoted as a mark of identification, and an elaborate and 
expensive law case is the result. Sometimes, however, the 
des ptive phrase is so well selected that it serves de- 
fensive purposes as well as those of a sales campaigt 




















a 





rw WELL KNOWN REPRESENTATIVES OF rH! 
ROYAL TYPEWRITER COMPANY INC The we man 
ited in the jinriksha is C. L. Wyatt, newly appointed man 
the Ro Branch in Singapore also representativ 

ltioval typewriter in that cit) The entleman in white 

ling is T. T. Malleson, The Royal's foreign sales director 
Additional information concerning the appointment ‘of Mr 

Wya succeet 1 | Denning Kemp, promoted to the sition 
of Manager for the East. appeared in the June iss Offic 

\ 

\ Britis urt has recently ruled i he gen 
may be applied to a produ wh n, al ougn ad 
lly made y the firm whose trade mark du 

ears. vet does not possess all the attributes claimed for it 

the sales literature or slogan in which the manuta e! 

es ved the “genuine” article In the particular case in 
a British merchant was restrained from sell ised 
razor blades of prominent American make because the 
’s especial statement that the “blades must not re 
sharpened.” Inasmuch as the genuineness of the blades 
thus consisted the fact that thie \ were not resharpened 
second hand, the defendant was held to be perpetrating 
i ybvir Ss i especially as the DD cke‘s were wrapped 
vaxed " resembling that whi overs ides 
vy he WwW ourt held that the i a‘ n ignt 
T ag i lisaster” by reason of the resale 
ruling ha wider applicatio1 at estrais 
the s second hand goods as new The rig 
or phrase used prominently and continuously in a 
s advertising literature, or stampec « e article 
serves as a mark of identification which the a eved 
icture rely upon to substantiate cases such as 

r above where there was absolutely nt a ( t ot 

or t 
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This folder can sell 
“oom CENTUNEY™ 





Send for a supply at once 


HIS attractive folder was designed to help 
you sell ‘‘XXth Century’’ Water Coolers 
by mail. Write for a supply, at once. 


When you send your monthly statements to 
your customers, slip one in each envelope. 
Mail one to every prospect for a ““XXth Cen- 
tury’’ Water Cooler in your town. 


Then, when the first warm spell arrives, all 
the thirsty ones will come flocking to your 
store for water coolers. 


Just mail the coupon below 


We'll send you a supply of these well-written 
folders at once. There is room for your im- 
print on the back, you know. 

You’ll also receive a catalogue of “XXth Century” 
Coolers together with a price list. And the list of pros- 


pects to whom you should send these folders. All 
providing you write now. 


CORDLEY & HAYES, New York, N. Y. 


CORDLEY & HAYES 
12 Leonard Street, New York, N. Y. 


Gentlemen 


Just send me of these attractive folders, also the list 
of prospects to whom they should be sent. I should like a cata- 
logue of ‘““XXth Century’’ Coolers and price lists too. 


Store 


Address 


City 


Jobber Fs ae 


‘ 
' 
sen eee eS eS we we ee ee ees 
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On a Basis of Filing Service 


DIEMER PRODUCTS 


are cheapest 


Durable quality, resisting wear and extending 
service, is put into DIEMER Filing and Mailing 
Envelopes in the selection of genuine red rope 
ard manila jute materials, accurate creasing and 
hrm cementing. The uniformity of the product 
encourages users to return for further supplies; 
the variety of the line extends your volume: 

Metal tnd Filing Boxes of Pressboard Letter, Legal 
and Compartment Expanding Envelopes, Mailing and 
Document Box Envelopes—Flat Wallets, Vertical File 
Folders—Card Index Cabinets. 





The DIEMER Line includes many excellent sellers 
They are described in our No. 30 catalog and we shall 
be glad to send you a copy 


JOHN F. DIEMER CO. 


107-109 LaFayette St. New York, N. Y. 


: ee ee 
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Some Recent Books 





A French Book on Office Organization. 

Manuel! d’Organization du Bureau is the title of a new 
book by Albert Navarre, editor of La Revue du Bureau, and 
secretary general of the Syndicate Chamber of Commercial 
Organization, Paris, France. 

The book contains a preface by Emile Paris, inspector 
general of technical education. The book is published by 
Librairie Delagrove, 15 Rue Soufflot, Paris. 

It outlines the practices in commercial schools and de 
scribes the duties of the personnel in the conduct of modern 
oftices. The book is illustrated with half tones and dia 
grams of office layouts, office forms, various office ma 
chines and the processes for producing office work not for 
getting shorthand and typewriting exercises. The use of 
all the different office machines is described in detail in- 
cluding the handling of loose leaf ledgers, card indexes, 
files, time clocks, typewriters, adding machines, calculating 
machines, duplicating machines, addressing machines, et: 

At the back of the book is an index containing the price 
of all the machines and furniture mentioned, also a table 


of contents and index of the different illustrations The 
book is bound in boards and contains 272 pages. It is 


printed in French. 


A Bock of Many Facts. 

Crain’s Market Data Book and Directory of Class, Trad 
and Technical Publications has just come out in its 1924 
edition. The book is substantially bound and the page 
numbers run up to 505. It is a real contribution to refer 
ence literature. Not only is it valuable as a reference wor] 
on advertising, but on the whole structure of industry. |! 
contains information on a hundred industries, showing mat 
pertinent facts about each of value to business men. There 
are facts and figures on production and consumption; facts 
concerning buying habits and seasons; facts about types of 
equipment used in various industries. The book is carefully 
indexed to make it readily accessible for reference purposes 

A book of this size devoted to the buying structure of 
industry is an impressive testimonial to the extent and in 
portance of the business press. It must strike everyon: 
who examines a copy of this book that the business press 
is a powerful force in commercial life 


A Guide for American Buyers. 


Che American Buyers Guide is the title of a new classi 
fied directory and handbook for American exporters and 
importers. It is published by the American Chamber of 
Commerce in Germany, at Berlin. The book is in English 
and contains a large amount of valuable information for 
those who desire to do business in Central Europe. Ther: 
is a list of firms in alphabetical order, also a classified list 
of products. These lists take up the major portion of the 
book and are of a character to be valuable to all those 
interested in foreign trade. The early pages of the book 
contain information on legal matters pertaining to business, 
the organization of companies, duties of officers, storage of 
goods; marking and shipping of goods; a list of foreign 


embassies and consuls, foreign customs regulations, et« 


University Purchasing Guide. 

William A. James, Inc., 52 Vanderbilt avenue, New 
York, N. Y., have issued the new University Purchasing 
Guide. The corporation is the publisher’s representative for 
the Yale Alumni Weekly and the Yale Review. It is stated 
in the circular announcing this guide that in 1923 the pur- 
chasing agents of universities, colleges, preparatory schools, 
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The life of the Binder Hinges— 
- -on the Hinge 


The’ DeLuxe metal hinge adds years of 
Lrerless service to the life of the binder. 


f] Loose! cear |) 
Now have 


De [uxe 
Metal Hinges 












(joe 





<< 





on 
No binding 
material to'! 
| loosen from 


| metal — will | 
| not ang. _| 














—_ 


Full length hinge ir in- 
sures perfect align- 
_ment- 
seine Bind 
[Rounded steel nickel] [Hinge cae: in a: 


: ee | plated end caps securely boards in a manner as- 
Lugs securely attached | | attached — will not suring durability where Canvas Hinge 
to metals. | | _loosen or mar desk. 


DeLUXE \ 1—Highest quality binding material. 


POINTS < 2—Heavy well seasoned boards, rounded edges—will not warp. ini, 
of MERIT { 3—Guaranteed free from defective workmanship and material. 


WILSON-JONES LOOSE LEAF Co. 


CHICAGO GENERAL OFFICES AND. FacTORY SAN FRANCISCO 
NEW YORK nea nv PHILADELPHIA 
CHICAGO 











it is needed. 
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NATIONAL 
BUSINESS SHOW 
































THE DOORWAY TO BETTER 
BUSINESS METHODS 








cAmerica's Efficiency Exposition 


When the interested prospect comes to you, 
in a receptive mood—at the National Business 
Show —that’s the time to make a lasting 
impression by a good demonstration. 


CHICAGO—Week of September 15th NEW YORK—Week of October 20th 
at the Coliseum at the 69th Regiment Armory 


ANNUAL BUSINESS SHOW COMPANY 


FRANK E. TUPPER, President 


50 Church Street New York 























ni Ss Ss and nstitu.ions oft learning im the 


United States exper sum for equipm« 
considerably in excess of $20,000,000 

[he University Purchasing Guide is a complete con- 
densed and standardized work intended to supply purchas 
g agents of educational institutions with accurate lists 


| 


of such equipment, materials, etc., classified and cross 


indexed for ready reference and quick buying 
[he publisher requests catalogue pages from manufa 


in detail their most important products 


On Ticket and Show Card Designs. 


Sir Isaac Pitman & Sons, Ltd., London, are the pul 
1 ] 


ticket and show card designing by 
| Arthur VPearsor This book is illustrated with designs 


ishers OT a book 


1d various styles lettering suitable for books, show 
cards, et It contains seventy-five pages and eleven chap 
ters, e¢a of which takes up and describes in detail som 
feature f the work Each chapter is illustrated with 
( erred 


Jersey City Holds Industrial Week. 
Mav 17 to 24 manufacturers and merchants 


ersey City, N. J er the leadership of the Chamber of 


APPLIANCES 137 





ind materials 





Ds @, «oda 
FON DER OCA. 





























DIXON DELIVERY VAN WHICH WON THIRD PRIZE IN 
THE INDUSTRIAL EXPOSITION PARADE AT JERSEY CITY 


e, held an industrial exhib the | rth 
C21 \rmo 
One of the booths contained an interesting exhibition by 
Dixon Company, showing 
ucibles, graphite lubricants, and graphite paint. Preced 
z pening ol! the exhibition, there was a big parade 
| expos crowded every evening ind = the 


Pencil Factory Established in Brazil. 


\ nencil fact veing established in San Cai 
Sa Paulo, Brazil, according to United States Trade 
S er R. M. Connell, Sao Paul Constru 
Idings is under way, the main structure 
Q rea ot YUU square meters Machiner has 
Germany, and operations are to begir 
time this vear A daily output of about 20.000 pencils is 
xpected The graphite to be used will be imported 


Minas Geraes, Espirito Santo and Ceara 





Three Items That Will 


Increase Your Sales 


Zl P A popular- priced 


The Original ledger for the 


BEYLESS LEDGER professional man 














For invoice 
and inventory 
purposes 







The ideal 








The EVERLOK line of loose leaf devices will 
make money for you. The prices are right and they 
afford a splendid return With the EVERLOK 
File, Binder and Ledger, your loose leaf business 
will increas« 


Write us at once for catalogue and win- 
dow display material. Let’s get together. 








Manufacturers of 
Loose Leaf Specialties 


41 Union Square NEW YORK 
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MILWAUKEE CHAIRS 


In the fashioning and building of the 
Milwaukee Chair Line, our craftsmen 
have spared no effort to produce furni- 
ture that while beautiful in finish 
correct and original in design—is 
staunch and sturdy in build. Hence, 
Milwaukee Chairs give the ultimate in 
performance. 


The Milwaukee Line is sold on a 
quality basis only. Our experience has 
demonstrated to us that the quality 
sale is the only permanent and pro- 
ductive sale. If you are a retailer who 
believes in the quality message, we 
have an interesting and profitable prop- 
osition to submit. Send us your name. 


THE MILWAUKEE CHAIR COMPANY 


EXECUTIVE OFFICES 


624 SOUTH MICHIGAN AVENUE 


CHICAGO 





CHICAGO 


MILWAUKEE MINNEAPOLIS PORTLAND 


No. 36045 PL. 


principle of labor operations as applied in the 


the Ford factory when the assembly of a machin 
the parts never stop traveling until the completed 
run out of the assembly shop on its own wheels 


its path through the water. 
A rather unique application of this principl 


Mills at Portland, Ore., where, as a result of at 


swimming suit, their bookkeeping volume has incr: 
such proportions that a drastic innovation becam¢ 
sary lest their records become hopelessly buried 

Their solution is as novel as it is effective Chey 


their accounts on ledger cards arranged in Karde 


UNIQUE COMBINATION OF KARDEX CABINETS 
ELIOTT-FISHER MACHINES RUNNING ON 
TRACKS BEFORE THE CABINETS 


inets In each cabinet with the ledger ac 


statement 


Due to the increase in their open accounts 


ment, a factor which opened up a new problem of 1 
these cabinets accessible to the bookkeeper 

This was solved by placing the Elliott-Fish« 
upon a low platform truck, which is placed « 
ning parallel with the cabinet here is a small { 
brake attached to the truck, which serves a 
to keep the machine in a rigid position in front 
particular cabinet holding the accounts upor 
bookkeeper is working 

Che illustration does not bring out all the detail 
one cabinet is completed the operator releases t 


with her hand upon the most convenient cabinet 


the machine to the next desired 


The Jantzen Knitting Mills are ever on the alert 
last word in helen methods Their billing « 
require the writing of seven simultaneous copies 


are prepared on an Elliott-Fisher Automatic | 
equipped with adding attachments which a 


billing totals as the invoices are written 


It seems that there is no end to the interest 
devised through necessity to meet startling and u 
conditions requiring courage and ingenuity 


ethciency up to the point in modern commercial 


where all the good of older methods is retained 





eliminated and a better principle evolved 





industry, and certain standardized manufacturing line 


lumber industry the band-saw, with carriage and op 


keeping may be found in the office of Jantzen Ki: 


i 


necessary to add numerous cabinets to their previous « 





Escalator Principles Applied to Bookkeeping. 


Every one is more or less familiar with the endless « 


moves through the log, sawing the boards as a vessel 


nation-wide advertising campaign featuring the Natio1 
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Salisbury 


Splendid quality—low prices—and saving in freight 














Ask Us 
About 
Institution 
Contract 
Work 





What have you been paying 
for a plank-top desk like this? 


HIS is a fine example of Salisbury guarantee that the price will be, to you, 

production and the reasonableness’ the most interesting part of the offering. 

of Salisbury prices. Use the coupon. You’ll find a saving in 
ie , freight, besides. 

t is listed No. 3 in the line, an Oa USE THIS COUPON FOR PRICES 


Desk, 30”x48”, with Quartered Plank Top, 





and finished in Golden, Fumed and Light SALISBURY BROS. FURNITURE 09; 
Office Finish, wax rubbed, or, if desired, OA1874 

7 Please send descriptions and pric f li f Desk 
Gloss Finish. and Tolsse. ond esaae ‘in La ert No.3. . a 

In this style desk there isn’t anything Name 
made of greater value at the price. Stands wie se 9 ela 
out in a crowd of desks. Anyone can see 
Address GE sneeawdeeneee 








its quality. And the price—well, we'll 





SALISBURY BROS. FURNITURE CO., Randolph, Vt. 


alisbury 


DESKS axo TABLES 


Samples in New York City at the NEW YORK FURNITURE EXCHANGE, 469 Seventh Avenue, Space 302 
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the <« 
off firm 
whose goods he is interested, in order to 
make satisfactory arrangements In this 
instance the president of the producing 
company will have th pleasure of cal 

ing upon the dealers at their own place 

of business 


Frequently it is necessary f lea 


er to call at the fice of the 


Mr. J. A. Lyons 











TO DEALERS IN EUROPE 


Mr. J. A. Lyons, president of the Reliable Typewriter & Adding 
Machine Corporation, will make an extensive trip thru Europe this sum- 


mer, calling upon office appliance dealers in the following countries: 


France, Italy, Switzerland, Austria, Czecho-Slo- 
vakia, (possibly Roumania, Jugo-Slavia, Bul- 
garia), Germany, Belgium, Holland and England 


The past year has shown a vast increase in our foreign business, 
proving that a great field exists for rebuilt adding and calculating ma- 
chines. We have the biggest source of supply of such machines, the 
largest stock and the greatest variety, so that we, in turn, are the logical 
source of supply for dealers who appreciate the value of dependable 


connections. 


Our resources and facilities to handie the requirements of the trade 
are ample. Our standing is such that the dealer abroad can place abso- 
lute confidence in us, and the proposition which we offer enables the 


dealer to make a substantial increase in his profits. 


Dealers not on our books are requested to communicate with Mr. 
Lyons, if interested, thru the London correspondent of this journal, 
W. Teignmouth Shore, Surrey House, Victoria Embankment, W. C. 2. 


RELIABLE TYPEWRITER & ADDING MACHINE CORPORATION 
170 W. Washington St. Chicago, III. 
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Additional National Association News. 
New Orleans After 1925 Convention. 
The New Association of Commerce, 


Orleans through 


iN I Pearson, secretary of the Convention and Tourist 
Bure the Association, promises that “New Orleans 
stationers will be at the Cincinnati convention STRONG,’ 


We want the 1925 meeting. 

‘We are planning to entertain you 
‘ Old 
will astound you—to see the 
Port. 


\merica’s most 


French Quarter will fascinate 


he New Quarter 
ss t the Nation’s Second 


prog 


“Convention facilities are adequate; hotel accommoda 


Chis Bureau will assist you and the 
New Orleans stationers to make this a most and 


ple asant 


l i e meetil 
folder closed will give you a glimpse of New 
Orleans The Association of Commerce, representing all 
< rganiza rges vou to select our city for your 
é venti 
SEE YOU AT CINCINNATI 
The folder reterred to shows histor lackson Square 
I ilba buile Cabildo, St. Louis Cathedral, the Pres 
bytere, an airplane view of the city’s business center; Na 
| House, built as an intended residence for Napoleo: 
atter his es ape trot! the Isle of Elba New Orleans race 
( nd other buildings, old and new vith 


parks gardens and other attractions 


Thus does New Orleans fire the first gun, whi ill 
btedly 1 llowed by a bombardment that may 
ome 51 ] 
Another folder presents some additional attractions of 
Crescent ¢ It shows more historic buildings, har 
yachts, etc., with pictures of scenes during the famous 
M Gras testiv held yearly. “New Orleans,” says this 
s more than two hundred years old and has been 
ente ing visit all this time We know how to e1 
by many years of experience Our gates are wide 
O 
The National Association Emblem. 
change in the name of the National Associ 
Stationers, Off Outfitters and Manufacturers made last 
Des M necessitated a change in the design oft 
iatior mblem. On May 26 and 27 at Chicago 
N onal exe tive committee took action authorizing 
the production of electrotypes which will be sent to mem 
é hout ge, postage prepaid 
M ers of t issociation are requested to us¢ it 
stationery and other mail matter 


A Warning. 


ciation of Stationers, Othce Outfitters 


" Manufacturers has sent the foll letter 
g¢ mem! 
‘ { ‘ | 1 nal 
,ou are cautioned against a party alling himsel Louis 
Harris—sometimes Carlos Harris—and claiming to repre 


sent the Harris Bros. Import Company of Havana, Cuba 


He is 5 feet, 6 or 7 inches tall, heavily built weighing 


185 or 200 pounds—smooth shave well dressed, 
striking feature is very bad teeth—apparently nothing but 
nps—smokes black cigars, speaks with foreign accent 


English, Spanish, 


able 


(sermal! and 


to talk fluently 11 
Yiddish: age between 35 and 40 


bearing the 


and claims to 
French 
printed card name 


Sometimes he uses a 


Harris Bros. I1 
Cuba, with the 


Havana’s Department Store, Havana, 
ime of “Louis Harris” printed in the lower 


“New York Office 220 


orrespondence has beet 


orner, and in the corner, 
VW 42nd St ” fe ym 
returned to senders marked “Party Unknow1 


Nashville. St Louis. Chicags 


upper 
which address 
hy 


as beet erating in 


LPP i. 
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All straight cut folders 
with round corners 


An Oxford refinement. 


The handling edge of all Oxford 
straight cut folders is now made 
with round corners to prevent 
‘‘dog-ears’’—a logical develop- 
ment. 


“Tabs don’t have square cor- 
ners” we said. “They are 
rounded—it makes them last 
longer and give better service. 
Why not the same treatment 
for straight cut folders ?” 


So we ve done it. And they cost 
no more than the ordinary 
square corner folder. 


Send the coupon attached to 
your letter head and we will 
send you samples. 


Agencies open for high grade dealers tn foreign countries) 


Oxford Filing Supply Co., 382 Jefferson St., Brooklyn, N. Y. 


Please send us samples of your new round 
cornered straight cut folders, with price list 
and discount sheet. 
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Orpin Desks 


The New 600 Line 
in Genuine Mahogany 


In this 600 Line we have 
achieved the distinction of pro- 
ducing high grade genuine ma- 
hogany desks and tables at 
prices ordinarily asked for com- 
bination woods. ‘This gives the 
dealer a wonderful opportunity. 
Many business men who appre. 
ciate genuine mahogany feel 
that they cannot afford it. Thev 
can afford the 600 Line. The ad 
vantage to the dealer is obvious. 


Specifications 


Mahogany Top—1'%", 5-ply, built- 
up. Mahogany Panels—'%", 3-ply, 
built-up, framed into legs and rails. 
Mahogany Legs—134"” square. 
equipped with brass socket ferrules 
Mahogany Drawer-fronts and Rails. 
Mahogany Drawer sides and backs: 
dovetailed construction. Mahogany 
Drawer bottoms—3-ply framed in 
and glue-blocked. 

Full information and prices regarding the 


600 Line are available now and will be 
mailed at once upon inquiry. 


ORPIN DESK COMPANY 


121 Medford St. Charlestown, Mass. 


Orpin Desks 
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and New York, in which cities he is alleged to have vic- 
timized a large number of manufacturing concerns by plac 
ing fraudulent orders and passing worthless checks. 

If he calls upon you, please immediately notify the For 
eign Department of the Wahl Company, 427-429 Broadway, 
New York, N. Y. 

Yours very truly, 
FLETCHER B. GIBBS 


General Manager 


Larter Takes Kardex Chicago Office. 


T. C. Larter has been appointed manager of the Chicago 
office of Kardex Sales Company Mr. Larter has been 
with the Kardex organization for about four years and 


has made an-excellent record Ile was transferred to Chi 





T. C. LARTER 


cago from Los Angeles where he had been working under 
the supervision of his brother, R. B. Larter, who is west 
ern manager for Kardex. 


The Guest Book. 

ERNEST L. DALTON of the Union Ribbon & Carbo: 
Company, Philadelphia, visited the office of this journal 
on May 29 on one of his regular trips. 

NORMAN J. DOBSON, Upper Peninsula Office Suppl 
Company, Marquette, Mich., called on Office Appliance 
June 2 

\. H. ERICSSON, Sundstrand Adding Machine Cor 
pany representative, residing at Littleton, N. H., called at 
this office on the third. 

FRANK E. WILBER, who represents the Mailomete 
and Speedograph in San Francisco, stopped a few moment 
on June 3. Further information concerning Mr. Wilbe: 
appears elsewhere. 

HENRY W. BUSE of the home office of the Remingto: 
Typewriter Company called on June 5 on his way to 
Milwaukee to attend the unveiling of the Sholes monument 

C. E. BURNS, also of the home office of the Remingto: 
accompanied Mr. Buse, but remained in Chicago on sp¢ 
business. 

C. HOLBERG HAUGAN, Zania, Norway, visited Off 
Appliances on the ninth of June. 

G. B. LAPOWSKI of El Paso, Tex., called on June 11 

GEORGE B. WRAY of the Quigley Furniture Com 
pany, Whitesboro, N. Y., paid a visit to Office Appliances 
on June 12. 

JOHN B. BENSON, Benson Office Supply Company 
Aberdeen, Wash., visited Office Appliances on June 16 o1 
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The New PERFECTED 
WAHL PVERSHARP 


~is a remarkable sales success 





























EALERS in every section of the country report 

that the new perfected Wahl Eversharp is meeting 
a large demand and winning universal approval. Natu- 
rally, the reception given the new Eversharp was not a 
surprise to us. We knew that this perfected pencil had 
the features and the quality to win the public. 





Just as important to the dealer as the quality of the 
Eversharp are the sales and advertising plans that we 
have prepared to help you move merchandise rapidly 
and profitably. Nothing is being left to chance in the 
marketing of the new Eversharp. Every device and 
force of modern organized sefling is being employed. 
















GROUP of the strongest and most influential pub- 
A lications will carry during this year the most 
vigorous and extensive publicity campaign we have ever 
undertaken. The sales follow through includes effective 
window and store display material, attractive gift boxes 
and practical display cases and fixtures. 





HE Eversharp line brings you good merchandise, 

well known and accepted everywhere, and backed 
by an unconditional guarantee. It brings you square 
dealing and effective sales cooperation. It insures to 
you the profits that are possible only with good margins 
and rapid turnover of stock 


We are preparing for the best season in our history 
and we want you to get your share. 


WAHL PEN 


é Pen with the All-Metal ConStruétion 





cee 




















The Wahl Pen is the fountain pen brought up ing practically the entire pen buying public i 
to date. It is a stimulator of sales and a builder is building good will and demand for this # 
of customer satisfaction. The handsome, engine remarkable néw writing instrument. The Wahl { 
turned gold filled or silver barrels and caps Pen brings you, too, all the trade advantages : 
ook like much greater value than the old type of the Eversharp i 
hard rubber pen, yet the retail price range ts Here is the fountain pen line that is today | 
from $4 to $10—little more than that of the far out in front of competition and that offers y 
rubber pen. the greatest profit and the highest prestige to 
An independent advertising campaign reac! the dealer | 
Made in U.S.A. by THE WAHL noe mah g cy Chicago 
Canadian Fadory, THE WAHL COMPANY, Ltd., Toronto 
Manufa@urers of the Wahl Eversharp and the Wahl All-Metal Fountain Pen | : 
———— 
Se - 
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Taylors Master Line of Office Chairs 








PERIOD OFFICE CHAIRS 


The tendency toward more artistic furnishing of offices has 
manifested itself particularly in the use of period suites. To the 
dealer interested in this phase of his business we are offering a 
line of office chairs of special appeal. 

These chairs, as illustrated, comprise the prevailing periods 

Louis XVI, Adam, Italian, Colonial and Early American—to 
match the period desks of all the leading manufacturers in this 
high grade field. 


\We not only carry these chairs in stock, insuring prompt de 
livery, but are enabled to offer them at attractive prices, due to 
the economies effected by our complete factory equipment and 
quantity production. 





No. 2589 Long experience in fine chair making, both in the office and 
household field, gives this company especial qualifications to 
produce period chairs that are not only artistic and authentic, 
but unusually comfortable and serviceable as well. 


Grace of design, painstaking workmanship, richness of up 
holstering and beauty of finish give these chairs the distinctive 


quality so much sought in modern furnishing of fine offices. 


Photographs will be gladly sent to any dealer interested. 


The Taylor Chair Company 


Founded 1818 


BEDFORD, OHIO 





No, 2420 





Ne. 193 No, 2689 








Dalton adding machir 


ntative 


Winnebago Office 


New York Office. 


called at tne 


CHAS. W. LIPMAN, Graff-Underws 
visit June 16th. 
PHIL BANNIGAN, Utica 


ompo Corporati 


The Stork Calls 


H. S. Burkhardt, Jr. 


Burkhardt wel 


Introducing Miss Ruth M. Kuch. 
* Kucl assistant manager of 


| happy fat 


Some Weddings 


Christianson-Wallsten. 





i 1X 
ralia ‘ 
lled tha Mr 

ites Chey 
| 
Type ,' t 


Cleveland 


venteel! years 


1 Sales (om 


in Paris 


1922 West 


rniture ( 


r June 27. He 


where the 


Company, Bos 


ympany, Bos- 


n, We stport, (_onn., 


med to their home 
t-pound boy a few weeks ago. Junior's 


sing Machine 


Hotchkiss 


her of 


named Rut! 


copy depart 
Mildred Chris 


mony t the 


Wallsten has 


except t 
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Every Season Is 
Live With 


Canode 


To the live, energetic, productive 
type of salesman the period known by 
many as quiet, does not exist. To him 
it means a little more energy with the 
net results of twelve months practi- 
cally equal in returns. 


This is greatly exemplified in the 
atmosphere of our organization, be- 
cause the listless dealer or represent- 
ative soon finds the process of elimi- 
nation staring him in the face. We 
crave the company of live associates 
only, and with such a line as we have 
today, excellent profits result from 
making our acquaintance. 


The list‘below shows the complete- 
ness of the line. No other house can 
answer all these ink requirements. 

There still is some available terri- 
tory for those who are interested in 
a live line which speaks nothing but 
quality. Full information will be fur- 
nished gladly. 


CANODE INK COMPANY 
3005 Carroll Avenue 


Chicago, Illinois 


Fe 









The Canode line 
includes high 


grade inks for: 





Stencil duplicators 
Type duplicators 
Stamp pads 
Numbering machines 
Check protectors 
Stencil addressing 
machines 
Plate addressing 
machines 















Powdered writing lati 

fluids Mi R FOR 
Concentrated writ- \ OT 

ing fluids \) y Dupucaning 
Shipping dep ar t- ACHINES 

ments, liquid, | I foam 

paste, opaque NK ou 
Laundry, indelible | NTAINS 
Metal stamping ‘| MADE OnLy ey 
Cotton marking \ (‘anod > 

\ Ue in - 

Meat grinding } coal k (ompany 
Printing ~ GO, — u.S.A__ 
Lithographing oe. 


Box manufacturing 
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Rire Poise 


A New and Better Chair for Offices 


The Windsor type below is shown in the same 
position as it would be if it were in use as the 
chair illustrated above Both chairs being 
equipped with the Duplex Rite Poise Spring, they 
always fit the back, thereby eliminating fatigue 


CONANT-BALL COMPANY 


80 Sudbury St. Boston, Mass. 


“The Chair That Meets Every Requirement” 
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George Sommers Marries. 

George Sommers, of Stevens, Maloney & Co., Chicago, 
and president of the Sta-Man Club, was married on May 
21 to Miss Gertrude Lillian Durk, daughter of Mr. and 
Mrs. Charles J. Durk at the home of the bride’s parents 
in Waukegan, Ill. Office Appliances offers its felicitations 

Mr. and Mrs. Sommers are living at 4032 Keystone ave 
nue, Chicago 


Banta-Carpenter. 
Miss Vivian Winkle Banta and Wilbur F. Carpenter wer 
married at Los Angeles. The groom is a member of Car 
penter’s, Inc. The bridal couple makes its home at Sar 


Diego. 


Goodhue-Brandt. 
Miss Goodhue and Mr. R. H. Brandt wer 
Chicago in June. The groom is a salesman with the Add 
Index Corporation at Chicago. An extended wedding tour 
is being made through the Western states. 


Post-Mueller. 
On Tueday, June 24, Rudolph W. Mueller, Jr., was mai 
ried to Miss Gertrude Irene Post, daughter of Mr. and 


Mrs. B. Frank Post of Freeport, N. Y. The wedding took 


place at the Roosevelt Memorial Presbyterian Churcl 
Roosevelt, N. Y. 
Mr. Mueller has been associated for five years with the 


ksterbrook Steel Pen Manufacturing Company in their 
New York office, 95 John street, handling the territory 

the metropolitan district. Miss Post, prior to her marriage 
was also employed in the New York office of the me 


company. 


New Monroe Agency Appointments. 

Che Monroe Calculating Machine Company of New York 
N. Y., has announced the appointment of new sales agents 
and city sales managers as follows: Charles E. Foxall 
San Francisco, Calif.; Emerson T. Cotner, Los Ar 
Calit.; Jesse P. Vercruisse, San Francisco, Calif.; ] 

W. Young, Memphis, Tenn.; Robert E. Chelius, Pittsbur 
Penna.; John A, Martin, Cleveland, O.; Hugh (¢ Henry 
Baltimore, Md.; George M. King, St. Louis, Mo.; Au 

D. Dacus, Knoxville, Tenn.; James A. Pray, Rochester 
N. Y.; John W. Lee, St. Louis, Mo.; John D. Campbel 
Philadelphia, Penna.; Griffin A. Baisley, New York, N. ‘ 
James E. Beckman, Lincoln, Nebr.; Frank P. Dennist 
Chicago, Ill.; Herman N. Legreid, Green Bay, Wisc.; Rog 
W. Suddard, Dayton, O.; Clifford L. Coffman, San | 
cisco, Calif.; Alexander H. Greason, Seattle, Was! W 
liam J. Porter, Pittsburgh, Penna.; Herbert | Hat 


Buftalo, N. Y.; Edwin S. Mills, Svracuse, N. \ 


Some Showcard Writing Specialties. 

Che C. Howard Hunt Pen Company, Camden, 
has issued a circular showing an interesting new assort1 
of showcard writing specialties. These include the Spee: 
ball lettering outfit No. 1, made up of one each of five s 
of style B round points, one bottle of Speedball pel 
black, one each of five sizes of style C oblong pointed let 
tering pens, and one cork tip penholder No. 300 
is one each of five sizes of style A square pointed letteri 
pens included in the outfit Also included on the 
is one Speedball loose leaf system of professional letter 
and twenty-five sheets of practice paper. 

rhe complete outfit sells for $2.50 


The Stationers’ Club of Buffalo, N. Y., is planning 


outing on July 12 
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Money-Makers 


Consistent with the Invincible policy of meeting the demands of 
the popular-priced market we announce the new line of Invincible 


Metal Card Index Files and Invincible Metal Waste Basket. Both 

items have the well known “Invincible quality”’ at prices the public 
will gladly pay. 

The ‘‘Invincible’’ Steel Four Drawer File has made a sales record 

that needs no glorification here. If you haven’t it on the floor,— 


get it,—-there is no better evidence of its worthiness than its sales 
record, and that’s a peach. 


ADD-TO 
SBC rLONS 


An Established Steel Sectional Line 
that Meets Every Need at 
a Popular Price 


Units interlock perfectly to prevent shifting. Made in Cap and 
Letter Sizes. Details of manufacture and finish have been excep- 
tionally well carried out considering the low price that will buy it. 


Dealers tell us it is just the thing to carry with their higher 
priced lines. Shoppers will not pass it up. Here is a sectional line 
that has made good. It opens new 
accounts for you and keeps customers (sjal! = = = —e 
coming back for ‘‘Add-To’’ Sections. 


Write for prices. Eg 4 = | 

INVINCIBLE [[*)27e7= 

Metal Furniture Co. (2) 5 > S>>=== / 
| Manitowoc, Wisconsin —- _ ) | 


Chicago Supply House: STATIONERS WHOLE- 
SALE SUPPLY CO., 102 No. Wells St. 





ee 
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PLETE LINE OF SECTIONA STEEL FILING EQUIPMENT 
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Four Grades— 


—One Standard 


Imperial desks offer a style 
and size for every require- 
ment and a price for every 
pocketbook. 

You will sell the majority 
of prospects who come to 
your store and at a satis 
factory profit. 

When you deliver an Im- 
perial Desk you are supply- 
ing a reliable desk. You are 
sure it will make friends and 
customers for you. 


—Quick Selling 
Profit Producing— 


Imperial Desks sell read 
ily, give satisfaction and pro 
duce profits They p 
all the elements of suc 

The design and finish at 
tract attention. The strong 
construction insures 
time service. 

The cost price enables you 
to add a safe margin and 
still offer exceptional values 


for every office use 
IMPERIAL DESK COMPANY -:- EVANSVILLE, INDIANA 


Send for Catalog 24-] 




















Increase Store Sales With Northwestern Photo-Mailers 


Valuable Photographs, Drawings, etc., 
should be protected by the use of double- 
faced corrugated board mailers, to insure 
safety in transit. 




















THE NORTHWESTERN PHOTO-MAILER 
| at no higher price, insures absolute protection 
to contents, which is impossible to obtain in 
my | the chip-board mailers. 
| Retails from 5 to 25 cents each. 
s MADE OF No. 1 GRAY KRAFT. 








NORTHWESTERN PHOTO-MAILERS ARE ENTHUSIASTICALLY ENDORSED BY THE 


THEATRICAL PROFESSION BECAUSE OF THIS PROTECTING FEATURE, WHICH NO OTHER 
PHOTO-MAILER AFFORDS. 


WRITE FOR SAMPLES AND PRICES. 


Northwestern Paper Goods Company 


SAINT PAUL, MINNESOTA 
LOS ANGELES CHICAGO NEW YORK 
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Myers Takes Important Smith Premier Position. 
Ira H. Myers has rece 


the advertising department and domestic sales 


ntly been promoted to the head of 
department 


of the Smith Premier Typewriter Company Mr. Mvyers 


a graduate of Cornell University. 

















RA H. MYERS 


| ring € World War he entered the United States 
Navy as a private and before the end of the war became 
] ~ e the war he has devoted himself 


employed in_ the 


[Typewriter 


ing, having been 
licity department of the Remingtor 


Company; in the export advertising department of the 
r Company and in the domestic sales de 
artn Be n Company 
ll of 1923 he took a position with the 
Premier Typewriter Company where he ould make use 


1 former work 
of the Cornell, the Army iné 
bs of New York 


Mba erratic. h Res signs from oes & —, 
Harold Win for many years co cted wi 
the Thorp & Aelia: Company of Boston Ma recently 
| attention to ie, real estate hold 


I 1g give pers 

rs ther matters in New Hampshire He was a 
success ful department manager and is one of the | 
known retail men in the Boston stationery trade 


Wrighton Has “Miller” Line in Cleveland. 
R. G. Wrighton |! een appointed manage it Cle 
by the Miller-Bryant-Pierce Company His 
s are at 212 Finance building oO hich | 
Northeastern Ohio and Northwester 
, lller” ribbor 


ribbons ane " Ss is ca 

, a ; 

Mr. Wrichton’s experiet 
j , 1 ¢} 


Old Town Men Go Abroad. 


& Cart n ( mpany Norman Rauch, Southern represe: 


sailed on tl cS ¢ Ameri 
r1¢ nt ; 4 
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[TARD INDEX*°F LING SUPPLIES: 
OFILE Xjo 


9 


DEALER DISTRIBUTION EXCLUSIVELY 















































The Mark of Service and Satisfaction 


The Best System re 
y A eva h 


for Dealer See 
a ———a } ] 
Repeat AX — >| 
Sales a Hil 
ae il Write 
AND® 2. o 


at yFHH | wil rofer 
| \ details 
ly of Dealer 
Distribution 
Plan 


Lf 


FILEX Expanding System 


simplifies filing and makes 
it easy to find papers and 
letters when you want 
them. The expanding 
features of this system 
enable additional classi- 
fications and quicker ref- 
erence without changing 


its original grouping. 





Write today for special 


offer and samples 


THE DUNLEAVY COMPANY 


38 Binford St. Boston, Mass. 
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THE Abs LINE 


of Steel 


Cash, Bond, Office | 
and Card Boxes 


are made of cold rolled steel 
electrically welded, nickel 
handles 


plated locks and 





with attractive green finish. 


COST NO MORE than Tin Lines 







Write 
for Catalog 


\ Today 


Individually Cartoned, 
stock at all The 
ASCO Line should merit your serious con- 


assuring perfect times. 


sideration for your Fall requirements. 


ART STEEL COMPANY 


401 East 23rd Street NEW YORK, N. Y. 





Martin Gould, managing director of the Old Tow: 
& Carbon Company, Ltd., of London, England. 
Mr. Gould had been over in this country for 

visiting the Old Town plant They sailed on 
boat as the athletes who are to attend the Olympi 
The party will land in Germany and visit some oi 
in that country, going from there to France and lat 
ing the trip in England, where they will visit 
quarters of the Old Town 
Ltd. 


The greatly increased export business whi 


Mr. Rauch’s two months’ trip to the other side 
plan to make the acquaintance of all the friends 


known previously by correspondence 


The Thermo-Cal, as its name implies, is a con 


by 8% inches. 


The Thorp & Martin Company 
are distributors to the trade 


year to year. 


Mass., 


i 


1 


+} 





ontl 


tne same 


games 


{ 4 


er 
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Ribbon & Carbon Ce 


done by this concern is the reason for Mr. Epstei 


device. It consists of a wall calendar and a S1X-1l 
“Standard” thermometer combined. The combinat 
mounted on a substantial card with a hanger It ] 


The pad is removable and renewab! 


itie 


+} 
i¢ Ce 


Thorp & Martin Take Standard Thermo-Cal. 

















Loose Leaf 


Catalogs 
Decrease Costs 


A Loose Leaf Catalog is always new and 
up to date. Commodities may quickly be 
added to or changed at will. They cut down 
the tremendous cost of frequent printings 
of an entire edition. 


GET THIS BOOKLET 
We have just prepared an elaborate booklet which 
illustrates and describes an extensive variety of Loose 
Leaf Binders for Catalogs, Sales Manuals, Price Lists, 
etc. Be sure to send for your copy—it will enable 
every dealer to get his share of this business. 


Ghe CE.SHEPPARD CO. 


eo Alst 614% St. SYSTEMS City 
New York Ci 





Mere Ferra mess Cee ormemsesee 
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nae 


item about this building appeared in Office Apr 


for June on page 7S 





NEW QUARTERS OF THE CLEVELAND DESK 
COMPANY, 1321-1327 SUPERIOR AVENUE NORTH 
EAST, CLEVELAND, ©.—This company manufacture 
and deals in office and bank furnitur fixtur s 
cabinet work and filing equipment In their owt ‘ 
building the company will have space enough, it be 
lieved, for its manufacturing and retail activitis \ 








Masonic Clubs Hold Convention. 
Che nineteenth annual convention of the National 
of Masonic Clubs, Inc., was held at the Hotel Ast 
York, June 12, 13 and 14. On the 


reception and inspection of the steamship “Leviat 


first day the 
in the afternoon a trip to Coney Island. On the at 
New \ 


Cincinnati, and a reception and inspection of the st 


of the second day there was a ball game, 


“Olympic.” 

On the morning of the third day there occurred t 
of the mayor of Philadelphia escorted by Philadelph 
to the mayor of New York. In the afternoon the: 


evening a banquet at the Astor 
The Stationers Square Club took its appointe 


these activities. 


parade of clubs and other Masonic organizations and 


< 


i 
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With your 
eyes shut 


—you can tell that a Collette 
Clip will Ao/d. 


The special serrated sides 
hold papers together until 
someone wants those papers 
separated. But the leverage is 
so applied that the papers 
cannot be torn. 


The Collette Clip does the 
work you've tried to do with 
pins and ordinary clips. 


If your dealer .hasn’t yet 
stocked the Collette Clip, 
the coupon below will bring 
Patented U. S. rs you samples and a price list. 


the clip that erits COLLETTE MFG. COMPANY 


AMSTERDAM, N. Y. 





Great St. Helens, London—E. C. 3 


t 
g Canada 
P. O. Box 257, Kobe, Japan 
nk ‘hambers, 114-A Pitt Street, 
ley N. Ss W. Australia 





| Collet Collette Mfg. Company 
Dept. 3, Amsterdam, N. Y. 


Without obligation, please send me 24 Collette 


& | 
| Clips and your price list. 
| Name ee 
| Firm mocsctececewese se onen 
\ddress sn acacpua alae cee 
| City Seate..... 
REG. U.S. PAT. OFF. | ores ee 


ee 
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An Office Suite for the Discriminating Executive 
eatin! Rare —_ and — 


ey eh. 
‘. “Re A 














No. 800 ‘Office Sue 


COMPLETE Roll Top Desk, Flat Top Desk, Table Desk, Telephone Stand, 
Waste Basket, Costumer, Chairs, Wardrobe, Umbrella Stand and Directors Tables. 





COMBINATION of skilled designing and matching. Rare, 
choice figured crotch wood artistically laid and joined 
so as to bring out all of its excellent beauty. Sunken 

panels in solid wood in all legs. All edges of tops show 

recessed panels cut out of solid wood. Fine mouldings 
requiring the highest skill of the cabinet maker. Finished in 
a rich shade of medium Brown Mahogany, and in Walnut, so 
as to retain and heighten the exquisite markings of the wood. 
Made in Mahogany with raised panels of the finest selected figured 
Crotch Mahogany and in American Walnut with raised panels of the 
choicest figured Walnut. Tops and Panels, five-ply laminated construction. 





A Suite to Enhance and Give Distinction to the Most Sumptuous Environment 
Four Other Complete, Matched Suites 


J. K. RISHEL FURNITURE CO. 
WILLIAMSPORT, PA. 
“A Thing of Beauty Is a Joy Forever” 
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Sales Executive Heads 


Clever House Organs. 


Boostet lever mimeographed house orgat 
the [van Allen-Marshall Company of Atlanta 
tains four pages and almost everybody in the 
receives personal mention in a facetious vein 
umbe his organ mentions among the items 
graphed publication “Tobasco,” periodical of 
iblished spasmodically by stationery buyers and 


the Southern Division, and published from the 


ly \ Marshall Company at 209 Peach 
mbe tains a letter from Ivan Allen, com 

supplying a real need of the sta 
ess in the Southeast. 


i letter from John M. Cooper, gi 
Southern Division 


Neary of 


ving greet 
nembers « the 


letters from Jim Gever’s Sta 


ers l asc contains a lot of news of 
» the members of the South 
al Association and to stationers 
generally Some of this is facetious and son 
but all is good stuff and good reading 


Newest Typewriter Catalogue. 


iseless Typewriter Corporatiot 
has issue twenty-page catalogue describing 
ss typewriter, Models 5-A, 5-B, 5-( 
different models having varying lengths 
7 j“/2 hes to 17% inches 


hat makes the machine noiseles 
1 


written and well illustrated ( 
the fferent details of the machine's 
es are ce ted to a discussion of the eff 


New Monroe Sales Agencies. 


ge! s of the Monroe Calculating Macl 
e been est blished in ( hattat ora iz 
er 1s the V« St I 


ais wut er the direction of Aubrey a Mullens 
The latter is at 314 Newburg building | 
Edgar S 


Borland, sales age 


Quill Pen Production Dwindling. 


wi n in the have 


quill pen trade 


in extent that but one 


cturing—Henry ill & § 
s still a limited demand 
S he to h 
( unt ( cisce 
so Cla 


Mint Coining “Iron Men.” 
ely t resumed the coinag ot stan 
\ 1 th a dailv output of 100.000 Dur 
duced 660,006 
US CH) pei rive 


$13,401.38 n additior 


Klearflax Company. 


luth. Mint 
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Complete 
Compact 
Portable 


The PETERS was designed to sup- 
ply the market with a high grade, 
compact, portable machine of large’ capac- 


ity, which could be sold at an attractive 
price. This has been accomplished by lo- 
cating the essential features in their logi- 
cal position for ease in operation, visibility, 
elimination of complicated parts and a ma- 
terial reduction in the total number of parts. 


The Total, Sub-total, Non-add and 
Repeat levers are so located with re- 
spect to the path of the operating handle 
that the machine can be worked at high 
speed by the use of the RIGHT HAND EX- 
CLUSIVELY. 


Fractional machines in eighths or 
quarters, and machines with a perma- 
nent split arranged to list numbers in one 
column and add in the other, or to add two 
columns, addition to the 
Standard 


are available in 
Model illustrated. 


The Electric Drive Model is so de- 
signed that the motor and sub-base 
are permanently attached to the stand, and 
the machine can be lifted off and used as a 
lesk hand operated machine. 


Due to the simple construction of 
the Electric any Standard 
Model hand machine can readily 
be converted to an electrically driven ma- 
chine by the local service department. 


Drive, 


operated 


Peters-Morse Mfg. Corp. 


GENERAL SALES OFFICE AND FACTORY 
ITHACA, N. Y. 


New York Office: 299 Broadway 
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Quality is not 
enough these days 


Other factors are required 
to insure the Ribbon and 
Carbon Dealer's Success 


A & W. Service is dependable. Nothing 
* less than quick action when orders 
and inquiries are received. 


ope A. & W. Line is complete’in every 

detail—Inked Ribbons of every de- 
scription—Carbon Paper for every pur- 
pose. 


A & W. Co-operation means additional 
* business. We work closely with the 
dealer on large business, where help is 
required. 


5 ene Appearance of A. & W. Products 
is good. Favorable first impression is 
strengthened by the quality delivered. 


cp Sterling Quality of A. & W. Rib- 
bons and Carbons is recognized by 
consumers and dealers alike. These 
goods are salable against any competition. 


A & W. Policy—we do not compete 
* directly against the dealer, nor do 
we expect the dealer to order more goods 
than he can sell. Frequent shipments 
keep a stock in prime condition and we 
both benefit thereby. 


HE A. & W. Line of Ribbons and 

Carbons is essentially a dealer’s line— 
developed entirely to meet the dealer’s 
requirements. 


Or Salesmen are calling on the trade 
regularly—order through the one who 
calls on you, or by mail. 


CO%he AULT & 
WIBORG Compay 


CINCINNATI, OHIO 
U.S.A. 
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Swiss Specialties Market. 


Commerce Reports] A leading American make of cash 
register is in evidence everywhere in Switzerland The 
principal competition is from Germany. Imports in 1923 
were valued at 3,602,000 francs, 1,697,000 francs’ worth com- 
ing from the United States and 1,663,000 francs’ worth 
coming from Germany. 

Calculating machines are selling slowly. Of imports va! 
ued at 275,000 francs in 1923, just fifty per cent came from 
the United States, thirty per cent from Germany, and sev- 
enteen per cent from Great Britain. 

The well known makes of American typewriting machines 
are ably represented, and dominate the market. There are 
about 120,000 typewriters of various makes in use at pres- 
ent in Switzerland, according to the estimate of a deale1 

There is one Swiss typewriter (the Hermes), but the 
competition furnished by it is small. The volume of local 
business just now is not sufficient to support such an in- 
dustry in competition with foreign companies, while for- 
eign competition in other countries is too keen to permit 
the local plant to export. The machine is of good construc- 
tion, but during the short time it has been on the market, 
conditions have been very unfavorable. A German machine 
(the Continental) is one of the principal competitors 


Office Supply Trade Controlled by Germany. 

Germany practically controls the market for imported 
office supplies. Of a total of 2,028,000 francs’ worth of mis 
cellaneous office supplies imported in 1923, Germany fur- 
nished 1,273,000 francs’ worth—well over fifty per cent 
Imports from Great Britain were valued at 427,000 francs, 
from France at 115,000 francs, and from the United States 
at 114,000 francs. 

Imports of fountain pens and mechanical pencils from 
the United States have been small, not through any lack 
of initiative on the part of American agencies, but becauss 
the market is restricted and competition from other coun- 
tries is severe. The good American makes of fountain pens 
have the preference on a quality basis. One or two foun 
tain pens of British make furnish the principal competition 
in the quality grades. The best American pen retails at 
between twenty-five to thirty francs unmounted, eighty to 
145 frances solid silver, and 200 to 350 francs gold. There 
is little market for American fountain pens of cheap manu 
facture. The leading mechanical pencil is one of American 
make, and its sales are actively pushed by storekeepers 
There are a number of cheap German pencils on the mar 
ket. Competition in the low grades, both from German and 
Swiss manufacturers, is keen. 

The market for ink from the United States is very lim 
ited, judging by import statistics. Of total imports in 
1923, valued at 280,000 francs, Germany furnished seventy 
five per cent, France and Great Britain being the other 
large suppliers. One good brand of American ink retails 
at one franc for the usual desk size bottle. A neat com 
bination of bottle and case in aluminum retails for 4.50 
francs. 


Pencil Competition in Bombay. 


Commerce Reports] The American pencil manufacturer 
has been able to hold his India trade in better-grade pencils 
against the inroads of foreign competition. This competi 
tion comes chiefly from Germany, and has reached the 
point where German firms have been cutting prices to such 
a degree on low-grade pencils that they are being offered 
at just half the prices at which American pencils are being 
marketed. This condition has been neutralized by recent 
financial developments in Germany, which have forced the 
Germans to quote largely in foreign currencies. There are 
still large stocks of German pencils on the market, how 
ever, which were bought at reduced prices 
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N dealing with the WHOLESALE, 


typewriter dealers have come to 


recognize 
writer service. 
have 


come to regard the 


service. 


We serve typewriter dealers intelligentl 


because the members of this organization 


are all experienced typewriter men 
long standing. 
best 


obtained, and through extensive study they 


sources where the 


know typewriter merchandising. 


Send for a copy of our latest price list and 


if we can be of special service in merchan- 


dising we will be glad of the opportunity. 


WHOLESALE TYPEWRITER COMPANY, Inc. 


Largest Wholesale Distributors in the World 


New York, N. Y. 


Cable Address: Saletype 


326 Broadway 


a thorough type of tvpe- 
In fact, these dealers 
namie 
WHOLESALE as synonymous with 


They know machines, the 


roughs can be 








Typewriters 
and 
Service 


typewriters 

carefully 

rigidly inspec 
; 











~HALL’S SAFES are dependable 





They make good when put to the test. 
You can sell them with confidence and be 


assured they wil! not fail in 
an emergency. 
One of these models stood a 


severe test in February this year, 
after over 14 years’ use. 


It was shipped from our factory 
in January, 1910. 


In this devastating fire every- 
thing was consumed except the 
contents of this safe, which 
were preserved intact. 

A new safe, just as dependable, was 
shipped to this firm (name on request) 


February 26, 1924, to repiace the one 
that withstood the fire. 





Write to— 


The Hall’s Safe Co. 


3253 Spring Grove Ave. 
P. O. Box 846 CINCINNATI, OHTO 
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GUNN [INO DESKS 


TRADE MARE REGISTERED 


With Inlaid LinoTops stented and All Styles-All Finishes 


Excel in Service, Beauty and Real Desk Comfort. Our con- 

struction insures an Air Tight and Moisture Proof joint, where 

Wood Border adjoins the LINO. 

LINO is our own specially prepared fabric, scientifically treated, 

making it impervious to stains. 

LINO provides the ideal writing surface. The soft shades are 

restful to the eyes. 

LINO eliminates glass and desk pads. 

“It isn’t a LINO unless it’s a GUNN.” 
Made in Grand Rapids 















Catalog and Sample of Top 
Mailed Without Charge 


THE GUNN FURNITURE 
COMPANY 
GRAND RAPIDS, MICH. 


New York Salesrooms: 11 East 36th St 
Los Angeles, 312 West Tenth Street 





PRESTON FURNITURE CO., Ltd. 
PRESTON, CANADA 


Gunn dealers benefit by similar ads in 
Saturday Evening Post and System 








ee ee te 9B gt hate tw 


ee ee 





WHY SELL “JUST CARBON PAPER?” 


When you may sell STORMS carbon paper. Clean-Cut, durable carbons, 
perfectly edged, sharp writing typewriter ribbons, backed by our twenty- 
five years of experience devoted exclusively to the manufacture of BETTER 
inked ribbons and carbon papers. AN INKED RIBBON FOR EVERY 
PURPOSE -—- A CARBON PAPER FOR EVERY REQUIREMENT. 
That's STORMS SERVICE. 


an unusual quality. Especially adapted for 
Underwood Fanfold forms but equally good 
for general billing use. Clean writing and 


durable. 


Carbon rolls for billing and adding machines, 
carefully constructed to meet specifi- 
cations of the various machines. 


CAMEO 308. The sharpest writing ribbon on 
the market. An exclusive STORMS product. 










CAMEO 348. A carbon paper of the highest 
quality. Jet black, clean to handle and pos- 
sessed of superior manifolding qualities. 
Featherweight, Lightweight, Standardweight. 


Sheepskin 348 and 351. Billing carbons of 


SEND FOR PRICES AND MAKE UP SAMPLE ORDER 


“4 
H. M.STORMS — COMPANY 


E “onal 
561 Grand Avenue “ORos ereRN* - - Brooklyn, N. Y. 


TRACE Mann 
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Office Equipment for the Garage Man. oo0000 


An Article in Motor Age Told How a Garage 
Man Uses Modern Equipment in His Office 
for the Sake of Accuracy and Service. 


JOOOOOOO 00 oooooooo0oo0oo0on00000 





After all--- 


it’s profits 








RY DII , s an electrical’expert of Sul 
H He d t confine his “experting t 
tor hel t allows his mind t iccept m 
idjunct to his wor He feels 
ister and the 
keys al t as sential in the well nducted auton 
shoy ire sounding wrenches and screw drivers 
M illey’s comt ts, you will find, run pretty 
expected ot any store so equipped. Offic 
it ft course, to re 
Di ny dealers who rests his feet 
Té ) I nd in his paraLral 5s son 
Office Equipment Called “Canned Brains.” 
{ | ¢ referred t a a ed 
vhen needed You have 
l ost of men wh | l 
( Vays prompt ar 
| ammers 
r atan ( 
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{ vy thi i? 
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le F 00 automohbil \ 
$2? thods used twent 
ik e progress 
| g ibles one A S 
tead of a lumn of figures. It prints for 
cky d is reliable and “curate 
liev entrated thought on addition 
ea nce for error by some one distracting a 
l element iminaiec 
Machinery Simplifies Office Work. 
| so mal items now-a-days that i 
hce work unles r 
Y machi vhich 1s far better 
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You may believe in selling the 
highest grade of quality mer- 
chandise—you may tend toward 
the purchasing and selling of me- 
dium priced goods and then 
again you may have a class of 
trade that demands what is 
known as the commercial grade 
of merchandise. But no matter 
what you sell, your ultimate in- 
terest is in building a reputation 
which will increase your profit. 


[It’s profit after all. 


Ravenswood specialties repre- 
sent a moderately priced line of 
glass desk pads which will build 
your good will and reputation 
and will yield most excellent 


pronts. 


RAVENSWOOD 
Office Specialties Co. 


Originators of Glass Desk Pads 


1800 Newport Avenue, 
CHICAGO, ILL. 
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COLUMBIA’S 
RIBBONS and CARBONS 


Serve the World 


HERE’S meaning in that: 
Could we possibly build 
an international business, earn 
a world-wide reputation for 
quality, and control an enor- 
mous distribution of product— 
if Columbia typewriter ribbons 
and carbon papers gave un- 
worthy service? 





Hardly! 


We'd rather attribute this 
growth to the almost limitless 
satisfaction which we try to 
tuck into every box of Colum- 
bia Carbons—to the almost 
limitless service woven into 
every Columbia Ribbon —and to 
what we feel is a sincerity of 
co-operation with every Colum- 
bia dealer. 

We are ready at this time to 
assign additional territory to 
responsive representatives . 
both at home and abroad. Your 
inquiries will command prompt 
attention, for there is good busi- 
ness ahead for both of us. 


INCORPORATED 


69-71 WOOSTER STREET 
NEW YORK, N. Y. 


Branches Throughout United States and Abroad 





for Continental 


UROPE 
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Since my place is operated on a commission basis it is 


easy to figure out the amount due each man. The original 
entry is O. K. and there is no chance for any questi t 
arise. 


No two people have the same style ot writine 


writing is only more or less legible to the other ma 

best of penmen write very carefully and somewhat 

as that is their business. They must concentrate 

letter, space and word, while the typewriter at ea 
makes a perfect character or letter which can be 
anyone You havé to give no thought to the making 
character but only to the message you want to send. Ar 


that is the purpose of your letter 


The neatness of a typewritten letter attracts the « 1s 
soon as opened ! very word 1s discernible and the 
as a whole leaves a much better impression than if writter 
free hand. Carbon copies are made at no extra expense. All 


the work is speeded up many times. 

he three best ways of advertising are, personal calls 
rect mail and newspaper advertising, in this order ‘ 
vantages to be gained regulate the expense and tim 
given to advertising. The first is by far the best a 
far the most expensive Che direct-mail is next 
ance and not so expensive, while the newspaper is the 


expensive 
Office Duplicator Saves Money. 


The multigraph enables one to keep on hand 
] 


of letter or series of letters ready tor instant us¢ they 
only need filling in and mailing. They carry the personality 
of the business and a special message which oug! 
the customer squarely. They ought to be worded a 


to meet the man just right. It might be compared 
hunter who deliberately draws bead down on his 
shoots straight at it, while the new Sspaper 1s like 
broadcasting station, only if a person is tuned 

he get the message. 

I print all my own stationery. A saving of $2.51 
1,000 letterheads, same saving on envelopes, same 
ment forms 

[ recall the reason I purchased my machine 
and presented to an advertising agency doing 
form of letter and post card I wanted sent out. It g: 
the price of $108 for the job ready for the post 
figured that | could do the work for much less s« 

a multigraph and did the job. I turned the 
office for just $5400, 100 per cent saving you see 

The expense of operating is nothing as the off 
eager to do it The convenience of having a multigra 
your office will cause you to use it more 


to send the work out. 


Pencil Sharpener Demand in Czechoslovakia. 
Commerce Reports] There ts a possible opportunit 
the introduction into Czechoslovakia of Ameri 
sharpeners of medium grades. At present, Gert 
eners practically control the field, with the “Iduna” ret 
at 300 crowns (the crown is now worth $0.028); the 


ter” retailing at 240 crowns, including one extra cutter 


“Courant” retailing at eighty crowns; and the “Non Plus 
Ultra” retailing at forty crowns Discounts of 
cent from the manutacturer’s list price are usually 


to de alers 


“Sta-Man” Club Resumes Meetings in September. 


The activities of the “Sta-Man” Club of Chicag 


be resumed in September Meetings have been su 
on account of the vacation season 


Desperate haste is slower than steady progress, ar 
The Faultless Bulletin (Stationers Loose Leaf Compar 
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Will hold one sheet or 
number that can be handled 
in one binder 


New York 





FAULTLESS FLEXI-POST BINDERS 


FLEXIBLE LINK POST 
WITH SECTION ADDED 
Vili 
~~ SRS BECAUSE— 
Do acememass CASE INTO CAPACITY IS UN- 


POSTS DO NOT STICK THROUGH TOP COVER—SAVE VAULT SPACE 
THERE IS A FLEXIPOST BINDER FOR EVERY PURPOSE 


STATIONERS LOOSE LEAF CO. 


f SHEETS AND. LOCK LIMITED—built up with 


THE Q'NDER 


” ordinary post sections. 
‘~,, FLEXIBLE LINK POST YP 


par Aposesections 1 WO INCH EXPAN- 
£ " SION—always available, and 


instantly. 


DIRECT SCREW COM- 
PRESSION — holds sheets 


securely and in alignment. 








Milwaukee Chicago 



































JANUARY 


Perpetual Daily Bank 


Counter Calendar 





Coin-Till 


and Tray 


American Walnut 
Letier Trays 





These new Polar items sell 


The four articles here illustrated have just been added 
to the popular Polar -Line. Like the rest of the 40-odd 
articles that comprise the entire line these are needed every 
day to insure the smoothly running business procedure. The 
addition of these new specialtie s will create a larger demand 
than ever for Polar. You will want to cash in on the steady 
turnover. Write for full information. 


rOLaAs MFG. CO. 


110-125 N. 4th St. 
PHILADELPHIA 


Complete Catalog 
Sent on Request 
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SMITH PREMIER No. 60 
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The inevitable wide-carriage typewriter 
The dependable correspondence typewriter 


Always ready, the machine with the speed-tempting touch 
turns out beautiful work day after day. The light touch 
makes operation surprisingly easy. No greater effort is 
required in writing on the widest-carriage models. 


It’s because of the 10 Points of Superiority. 


1. Open face construction. 6. Simple, positive ribbon mechanism. 


2. Extra-size platen. 7. Four-position ribbon mechanism. 

3. Cushion-like touch. 8. Type bar segment shifts. 

4. Light, rigid, vibrationless 9. Convenient margin-release and 
carriage. tabular keys. 

5. Type bars completely controlled. 10. 46 keys print 92 characters. 


“Sells like SIXTY” 


Write for dealership proposition 


SMITH PREMIER TYPEWRITER CO. 
376 BROADWAY 
NEW YORK 
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Chicago, lil.—Roe Reed f the R & S Engraving ‘ 
will leave July 15 or ication trip Wiscons 

Chicago, Ill. \ {f twenty-five, accompanied | ‘ 
from Western | ts, left Chicago June 22 na special 
>a the I s convention of the International Stan 
Man s \ June 23-27 The irrangement 
I \ the Chicago Stamp Club 


branch of Wm. A. Force & Con 


In¢ been n ed from the fifth floor in the Great Lakes 
North Market street, to Suite 405 in the 
eased pace has been secured throug! s 
£ This n demonstrated the intages of 
she ng as the ilipment formerly illed th six 
floor idapted 1 ly to the new locat 
Kansas City, Mo The Brothers Stamp & Seal Compa 
two-stor ling with a thirty-five foot fr 
treet Tor x years Here p-to-date eq 
Portiand, Ore nal Star S \ 
t Washing 
| . f Cl , 
Rochester N Y | } i! ‘ " ~ 
ber stam] | l 
sta I 
San Fra scc Calif > s of h s } { 
t \ of the i 
pr ng richt J \I | 
( Sar Fra sco ( I 
\ Com] I 
S \ om if I ¢ 


A. E. F. Typewriter Man in Paris Business. 


Kemple, 


{ st, mana t Chi igo brancl f the Har 
_orporatiol indicates that Mr Kempl ~ 
ogress in the office machinery business in Pat 

i A. | I i ste 
the war lo l ¢ 
e Fr ernment t vould be le 
epubli He sy, le 
d the Ameri Office Sj 
Comy y. 22 Rue Pigalle, Paris. Mr. Kemple repres 
ine, and handles 1 It typewrite 

\ y triends ewriter | 

ed S d the v1 ed t A 
i hi usines l d 
( i French 
May Shipments of Stock Steel Furniture. 
el-furnitu 
enty-two manu! ture 
irtment or Commerce Shiy 
$1,502 7 in May a g t $1,658/ 
$1,506,072 May, 1923 
rative y 
| 2 SOR3 834, 19? $1.362 47 24 
$1,592 s Febr 1922) $967,125 1923 $1,307 
192 $1 .605.409 March (1922) $1,087,288 1923 $1,709 
20 1924) $1,661,3 April (1922) $1,058,382, (192 3] 
d 924) $ 58,610; May 1922) $1,056,735 
$1.506.072 1924) $1,505,367; June (1922) $1,015,4¢ 
. 4 | $945,768. (192 >] 247.6 t 
22) $943,087 1923) $1,345,147; September (1922 
062,495, (1923) $1,273,259; October (1922) $1,227,447, (192 
$1,365,600: November (1922) $1,204,310 2 $1 2 


1922) $1.376.152. (1923) $1.455.836 


APPLIANCES 161 














**KEEPING TABS ON THINGS” 
WITH 






































THE ORIGINAL “PYRALIN” 
INDEX TAB Made in Six-inch Strips 
Cut tabs to any size—use any 
color insert—attach for any 
projection. 

Your st for 1924 uld always be 


NEW IMPROVED TAB 


PATENTED 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
PII] 
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The Perfect Loose Leaf Ring 
The Morden Swivel Ring 


HE exceptional popularity of the Morden 
Swivel Ring is due to its strong, simple, 


smooth, efficient joint—a joint scientifically con- 
structe As the name denotes, it is a swivel 
joint exclusive feature of Morden rings, all 


other rings being of the hinged style, opening 


with The swivel joint insures dependa- 
bility to remain closed, since it counteracts the 
pulling strain of sheets and covers. For the same 


reason the ring cannot be put out of commission 
by a side-wise strain. Since it has no enlarged 
ring will not mar surfaces, nor become 
of sheets, to tear them. The 


1 
s¢ +} 
join tne 


wedged in the holes 





| fring is beautifully finished; does not weaken 
| under constant use; throws out no sharp pro- 
jectior wl opened, to jag sheets; does not 
scratch or pinch fingers when manipulated. When 
closed, remains securely closed, yet is easily 


he locking mechanism is as simple, 


| ope ned | 
ind secure as the joint. 


smoot 


Ten sizes, 4 in. to 2 in. 
Liberal discount to the trade. 


| The Morden Manufacturing Corporation 
| WATERBURY, CONNECTICUT 
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TELL CITY o#ice DESKS | 














Office Equipment Dealers can do most busi- 
ness with a line of popular price and quality 
that can be vouched for, and make most profit 
when users are satisfied with quality and serv- 
ice, when stock investment is moderate and 
deliveries prompt. 


SJecause we believe TELL CITY DESKS 
come up to all these requirements, we recom- 
mend them for the dealer’s careful examina- 
tion. Your request for our catalog No. 37 
will have prompt and courteous attention. 


Tell City Desk Co. 


Tell City, Indiana 


THE GRACE COMPANY, 49-55 Kneeland St. and 102-108 
Harrison Ave., Boston, Mass., represent us in New Eng- 
land. They will be glad to serve you in this territory. 




















Waste Paper Baskets 


Letter Trays, Mail and Tape Baskets, 
Space Baskets, Build-up Trays, 
Locker Baskets, Etc. 


UNIFORM MESH AND FULL GAUGE WIRE 
Special Wire Baskets Made to Order. 


PEERLESS 
WIRE GOODS 
COMPANY 


6 N. Michigan Ave. 
CHICAGO 


Write for Catalogue 
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Adams, Mass.—E. E. Keough h 
motion manager by the L. L. Bro 


formerly advertising manager for 
Company; recently he had been h 


as been appointed sal 
wn Paper Company ie 
the American Writing 


andling advertising 


promotion for the Paper L'tilities Company, In« 


~~ 2 


Akron, Ohio.—A voluntary petition in bankruptcy \ 
by E. C. Foster, as president and treasurer of The Fost 


& Supply Company, in the Federa 
of $10,683.97 were listed, with lia 


| court at Cleveland 


bilities of $65,763 


Alexandria, La.—The Louisiana Stationery Company 


has been established at 321 Jacks« 


Baltimore, Md.—The Marcus W 
at 105 West Redwood street ha 


Wolf estate by R. B. Wilson, L. F 
The purchasers have been connects 


Bellingham, Wash.—The stocks 
Book Company, i10 West Holly 


mm stree 


t 


Wolf Company wi 
< been purchased fror 
Wilson and John P 


d with the compa! 


and good will of the 


street have been pur 


by Frank Deerwester and Ray Button The statione 


will be increased 

Brooklyn, N. Y.—Samuel Rubens 
Salomon the stationery store at 
Chicago, lil.—The Jordan Publ 
Dearborn street, has been chart 
incorporators—Russell L. Furlong, 
Keeran 

Chicago. lil.—Just & Ranstead 


have increased the space occupies 


has purchased from Bert 
288 New Utrecht 


ishing Company 2 § 
ered capital stocl $4i 
M ik. Furlong an 


8S West Washington 


1 by taking addit 


along one side of a hallway extending through 


the building 


Chicago, Iil.—Smith & Frederickson 


sentatives, and the Success Line, 


space on another floor of the Un 


Madison street The Success Lin: 


calendar stands and pads 
Chicago, Ili.—Gordon Wallace of 
pany was elected sergeant-at-arm 
the Optimist Club at a meeting he 
Friday, June t Mr Wallace's na 


In have taken over 
ion Fuel building 


Ine manufact 
Stevens, Maloney & ¢ 
s of the Chicago bran 


ld at the Adventurer 


he was proposed 


offices previous to his election rgeant-at-arms it 
declined and it was only after nsiderable urging 
consented to accept his officia) positior 

Chicago, Iil._-F. D. Fox, treasurer of Geo. E. Fox 
pany, made an extended trip in Juns Accompanied 
wife he journeyed East to Kingstor Ontario, and n 
trip down the St. Lawrence to the Saguenay river Fron 


they traveled to Portland, Maine, 
Fox. Boston. New York and Penr 
before returning to Chicago 
Kansas City, Mo.—The house of 
been engaged in the office applian 


for many years, entered bankruptcy 


has been appointed receiver H. G 

Lawrence, Kas.—The A. G. Alric 
Company, 736 Massachusetts stree 
decorated the store and offices and 
Alrich says that the slump which 
a national election had not materi: 
in his part of the country are enjo 

Newark, N. J The Royal Car 


York, N. Y., has opened a sales office 


New York, N. Y.—The Brunsw 
Company, In¢ has leased the store 
Philadelphia, Penna.—The Keysté 
now operating in its new plant at 


company represents The Browne- Mo 


delphia district 

Philadelphia, Penna.—Schiff Br 
has been registered in the commor 
cial title by Mrs. Sophie J. H. Delhe 


Philadelphia, Penna.—The Old Col 
Cadwallader street, dealing in office 


been registered in the common pl 
title by F. E. Hirsch, 6603 North Th 
Philadelphia, Penna.—The Gothik 
ing, 316 Market street, has been 1 
title with the common pleas court 


the former home 


Svivania points were 


Ellis Slayback, wl 
ces and stationery is 
on June 7 » © 
h Printing & Office §S 


have rearranged 


added new equipment 


usually takes place 
alized and that the farm«e 
ving good times H 


1 & Paper Companys 

at 20 Clinton street 

ick-Globe Office F 
it 120 Maiden Lane 


me Card Index Comy 


225-27 Race street 


S commercial st 

as court as 1 com 
im, 1902 West Erie 
llony Company, 2563 N 
and bank supplies 
as court as a commer 
irteenth street 
Press, stationery and 
egistered as a <« mmer 


The owners are Hart 





manufacturers repre 
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Entirely of Steel 
Strong-light graceful 


MADE UNDER OUR OWN PATENTS 


COLLIER~KEYWORTA CO., 


GARDNER, MAS6., U.8.A. 











New Display folio for “falcon” Rulers 


Hangs on the wall, stands on the counter and used 
also as a convenient folio for your salesman’s grip 


You will want this to increase your ruler sales 
Write for Details 


American Mfg. Concern 


FALCONER, N. Y. 


1 
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OLUMBIA - 
I RADE MARK REG. U.S. PAT. OFF 7 
| A full line of high grade uprights and card index — 
STEEL FILING EQUIPMENT = 
heavy duty construction, solid brass hardware, beautt- -_ 
if ful hand rubbed and baked on finish, in olive green, ma- 
if hogany, oak, walnut, or maroon. 
Sizes, styles, and combinations to meet any requirement 
| Made by 
COLUMBIA STEEL EQUIPMENT CO. 
PHILADELPHIA, PA. 
i 
| . P. O. Box 841 
Showroom 
841 Chestnut Street 
| 
t | 
Let us tell you more 
ry of 
Ht 
f | 





pease 








a = 
Lite. 2 


Ft - SSS 
ae 
Ne ee 
4 
ITT 
- 


Profitable Profits from DAN-DEE 



































} 
iii 
aste baskets 
a if 
|" (S 
it i > rT . . 
| RUE profits in selling are measured not alone by 
i a dollars-and-cents standard, but quite as much 
any by the satisfaction which the commodity delivers 
“ : 
t | From raw material to finished product there is built HA 
| ; into DAN-DEE Waste Baskets those elements of s 
( ; . . - . - . r 
rt service and satisfaction profitable alike to maker, 3 
| dealer and user—baskets in universal demand today ; 
1} because of their goodness. ) 
Rd . 
Ho HY 
, ; 
af hi 4 
| 1 If you would know more about the DAN-DEE 1) 
. . e 
i our 1924 catalogue aud price list paves the way. 8 
Hl | : 
i] A $ 
1% ; 
ERIE ART METAL COMPANY : 
pean < 
; o— ERIE, PENNSYLVANIA —_—o 
Ld 




















Pieasanton, Calif Griff Envelor 
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Port Chester, N. Y James Friedl 
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Richmond, Va r & Compan ] purchased 
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San Francisco, Calif Charles S. Dicks 


7 
San 
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ur 
vA 
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fror 
large. 
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Francisco, Calif Bernard J. Vogel vho has been with 


Springfield, Mass ( F. Norton, advertising manager 
Stockton, Calif ntlebury Bros., 37 North Sutter street 


Williamsport, Pa Henry W. Stewart, formerly wit! 
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nd R mith, San Leandr« 


( I - dis executor na 1 3 





Francisco, Calif It is rumored that the H. 8S. C1 


Francisco, Calif Fletcher Mulh 


og antares’ | Woy nee) 


Se ee THE FURNAS CALCULATOR DESK 


Francisco, Calif 
Key kK s oO 


Francisco, Calif.—George Skiels, representative of Gé 


H®! QUENTLY, your friend, the Comptometer 
Figo te apg she Napriange n salesman, can tell you of large installations of 
er ee ee ee : his machine. With the FURNAS DESK you can 
mcs niay nahh. dale mein. sisatieais at tus ee co-operate with him by increasing the efficiency 

a f his installation, at the same time making a 
substantial profit for yourself. 


Ol 
mpany, has returt fron 


in ¥ er e Valley 


ee ; Callf.—G. O. Hall. of Hall & Smit! ‘as But, the FURNAS LINE is not just an occasional sales 
rancisco, ah au, Ob 53 = s ne—it is a complete line of accessory office furniture 


Mrs. H making a ten day trip to the Grand for which you have inquiries almost every day—it is a 
4 Ww Smith ind his famil; steady money maker Let us send you our catalog and 


propositior 
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Francisco, Calif Patrick & Comp or f San F 
gest st ‘ houses, has recent n ‘ me ex- 
display window I 
attr t vindows in the cit 


Francisco, Calif.—The Schwabache Frey St 


has lease arge building t Market st FURNITURE 
s former ccupied by Carroll & Tiltor clothing 
+ agp future will move nto the new qua COMPANY 


Francisco, Calif George McMulli representing A. ¢ 


& Compar s scheduled to display his samples here 
September t the second fi tl 


pe Oe a a ae acs Ga ae INDIANAPOLIS 
- INDIANA 


MMe 














bacher-Fre Stationery Company for five yeat A 
Miss Ruth Worthington June { T. E. Hines, well 
thographing man in San Fran: ( has joined the | 
the Schw icher-Frey organizatior 
Francisco, Calif The many friends of Charles Marshall 
! if the hospita I 
I Marsl vho is in the export epartment 
Compa! ! is also one of I s 
the St. Frar hospital with throat trouble 








tationery trade ha taker 
onery depart the 
Compal! uring the past year Mr Dicksor vas 
Melvir rts & Holwortl 1 San Jose stat 
Rein} who was formerly manager 
7 now an outside city salesman 
Francisco, Calif After thirteen year vith A. ¢ 
as tne rivate secretary B M. Carlisk Mrs 
stel é eaving the se ‘ I Ww 
yraril ited in Los Angeles Her place w 
Miss Davy Ed. O’Hara. who has taken charge of R T 
af department of A. Carlisle & Company, is enjoy T + 
sengetengeetirdlag  ecocyp steep, ag EPUBLIC I RANSFER CASES 
e con bookkeeper, is als her va I 
Francisco, Calif Morris A Apple f the Morris A . . 7 ° 
rin venmenuadiads i Birnie Paper Compar nd Distinctive Features are— 
« Rulis & Stationery Company on the Pacif coast, 3 o - 
the ng of school supplies is very steady, and Genuine Red Oak 
umber of letters received he expects to do a ver Absolutely Kiln-Dried 
me of bus with his stationery lines r. Knight ‘ : 
report from the Northwest territory that this has Slide on Fibre Rollers 
ul season they have ever had th Label-holders and Handles 


bronze plated on steel 
Stack perfectly 
Nicely finished 


Paper ¢ n} was elected ass 


_ f Springfield 





sed sp t 7 South Sutter street where 


Vv tilable 


Three Sizes; Letter—Cap—Bill 


NOTE —We sell to the trade only 


mpat Harrisburg, Penna., has severed his « Write for Prices 
that nN ' to become manager of the re 


The Smith Printing Comp: ny of Willian sport The Republic Box Co. 
— : 1693-1711 Merwin St. CLEVELAND, OHIO 


n’t have to mar indle ther 
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Easy, Made-for- You Sales 


You'll be mightily interested (and pleased) at 
how quickly and easily this attractive Metal 
Desk sells. 







What really happens is that the Desk practi- 
cally sells itself. Just show your customer: its 
acetylene and electric spot welded construction 
—its genuine battleship linoleum writing surface 
—its double-thick panels interlaid with asbestos 

its knock-down construction for economy, and 
its exceptionally low price. 








An unusually large discount to the retailer 
makes it a profit maker for you. Write us. 


JAMESTOWN METAL DESK CO., Inc. 


Jamestown, N. Y. 












JAMESTOWN @ <= 














METAL DESK CO Desmmm’ 





BACK RESTS MAINTAIN 
NORMAL UPPER AND 
LOWER CURVES OF 
THE BACK 


THE SHAPE TOGETHER, 
WITH THE ANGLE AT 
WHICH IT 1S PLACED 
PREVENTS FORWARD 
Comfort svippinc OF THE 
lus PELVIS AND CONSE - 
QUENT DISTORTION OF 
tyle = THE SPIN 


Durability 
and 
Finish 
DERBY 
CHAIRS 


If you were at 
the Stationers’ 
Convention at 
Des Moines, you 
saw them and 
tried them — you 


know the result. 305 TW, 


If not, let us explain more fully by sending you our 
catalogue and literature—or, better still, samples for 
your floor. They are an achievement, resulting from 
years of research and work to combine correct sitting 
posture priaciples with practical methods of mechanics. 


P. DERBY & CO., Inc. 
Chair Makers for 79 Years 
GARDNER, MASS. 
SALESROOMS: 217 W. 35th Street, New York 
90 Canal Street, Boston Klingman Bidg., Grand Rapids 


VERTICAL 
ADJUST MENT 














Chicago, Ill.—G. S. Mandeville, vice president of The Sam’'] 
(. Tatum Company, called at the Chicago branch last mon 


Holyoke, Mass.—A party of twenty-one members of the Rhode 
Island Stationers’ Association made a study of the National 


Blank Book Company's plant several weeks ago 

Los Angeles, Calif.—C. B. Harrison, inventor of the steel 
posting tray which is being distributed by the H. S. Crocker 
Company, San Francisco, did introductory work on. the ew 
device from the company’s local store recently 


ry (‘on 


Los Angeles, Calif.—The Grimes-Stassforth Stations 
pany has organized a machine bookkeeping equipment depart 
ment. Ebenezer Wallace, who had been a member of the sales 
force a number of years, is in charge of the new departmen 

Philadelphia, Penna.—Yeo & Lukens, 7IS Chestnut street 
have installed one of the Irving-Pitt display counters for 


leaf goods 


Seattle, Wash. —The Irving-Pitt Manufacturing Company dis- 
played a very comprehensive exhibit of “I-P"’ loose leaf goods 
at the Washington hotel in Seattl on May 11-24 George 


Wolcott, the Pacific coast representative, was in chargé 


Toronto, Ontario, Canada.—The Everett Stationery & Loose 
Leaf Company, Ltd., has been chartered; capital stock, $40,000; 


incorporators—Reginald C. Everett and David Hannesor 


Poland Absorbs Much American Machinery. 


Commerce Reports] Two lines of American office devices 


are firmly established in Poland—typewriters and fountain 
pens. There is a total of about 21,000 industrial and com 
mercial establishments in the country which afford a 
sible market for these American products. 

American typewriters, known and highly regarded befor: 
the war, dominate the market. Sales of American ma 
chines-—which were heavy in 1920 when the Polish govern 


ment was a large buyer for the newly-established gover 


ment offices—have fallen off in the last two years, owing 
largely to general business conditions. It is not believed 
that the German machines, as at present constructed, will 
reduce seriously the sales of American typewriters Phe 


advent of the Contin typewriter is interesting, in view 
Poland’s close relations with France, the latter country 
very active in facilitating and advancing the sale of French 
products in Poland. 

German and English duplicators of the rotary and he 
tograph types are on display The well-known Germat 
Schapirograph is stocked by leading Warsaw dealers at 
sells at from $7 to $12. Two of the dealers are agents { 
American typewriters and the third for a French typewrit 
er. Of the rotary duplicators the English Rotator is 
at £15 and the Roneo from £20 for Model 6 to £31 
the new Model 16. The Rotafix, a German rotary, is ca 
ried by the agents for the French typewriter and listed 
$149 

England and Germany lead in the carbon paper market 
Ribbons are sold by the typewriter agencies Englis] 
ribbons cost approximately 50 cents each. Inks and 
hesives, inkstands, pen racks, pen trays, sponge cups 
cups and trays, document boxes and other office hardware 
and glassware are manufactured locally of adequate quar 
tity and good quality. 

Loose leaf is littke known in Poland. The low pay 
bookkeepers militates against the adoption of machine post 
ing devices. 

Office furniture of the “American” type is manufactur 

] 


locally, but is said to be inferior to the product made 


the United States. 
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BEFORE YOU PLACE YOUR NEXT ORDER 
FOR RIBBONS AND CARBON PAPER 


| LET PHILLIPS 
ah. _ SEND YOU SAMPLES 
| AND PRICES 


25 Standardized Grades of 
Carbon Paper 


4 Grades of Typewriter Ribbons 


QUALITY---PRICE--PROMPT SHIPMENT 
PHILLIPS RIBBON & CARBON COMPANY, INC. 


61 Halstead Street, Rochester, N.. Y. 
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Mr. Filing Cabinet Dealer:- 
A Lead for Bigger Steel Filing Cabinet Business 


6 
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The more rigid your comparison of construction, elasticity and adaptability of 
Steel Filing Equipment the more pronounced will the sales possibilities of this 
new line appeal to you, and the more you compare, the better the prices on the 
600 Line will look to you. Let us tell you about it. Ask and you shall receive. 


And remember, It’s a better file, if made by 


AURORA METAL CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 
Eastern Representative: A. H. DENNY, INC., 52 Park Place, New York City 
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Imperial Steel Cabinet Co. 
2130-2152 Fulton St. Chicago 





Frequently you have opportunity to bid on 
special equipment for courthouses, banks 
or other public institutions. Your 
special knowledge of local conditions 
and acquaintance with local authorities 
are valuable to us—our special know|- 
edge of construction and installation of 
equipment can be of immense value to 
you, 


The next time a public building is to be 
erected in your territory, send us parti- 
culars at once and we will furnish you 
blueprints and quotations on the equip- 
ment. We have been making special 
order courthouse and bank furniture 
for the past eighteen years and we are 
prepared to give first-class service. 


Uur catalog shows a few of the many differ- 
ent products of our plant. It is neces- 
sarily restricted in space while our 
service covers every possible steel fur- 
niture need. However it gives a very 
good introduction to our service and 
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we shall be glad to send you a copy. 
——<——S—S— —$———SS— ——————————e OqA 

VE . AF = B Bs 43S aS BE = 
— SOV = —— ——. ——— = ——<$<——— - 
= 7 = 
4+ AChair for Every Purpose 
SHOWN PERMANENTLY AT = 
== Furniture Exchange Building : 
= GRAND RAPIDS aS 
1338-1340 Michigan Avenue => 
CHICAGO SS 
San Francisco Furniture Exchange SS 
SAN FRANCISCO = 
601 First Avenue, N. E. = 
MINNEAPOLIS = 
Crocker Chair Co. = 
SHEBOYGAN, WISCONSIN = 
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Atlanta, Ga.—The Baylis Office Equipment Company has 
moved from 1 South Broad street to 76 Marietta street, in the 


Rhodes building Several floors are also occupied in the Rhodes 
Annex building 

Chicago, III.—E. A. Smith, Room 412, 105 West Monroe street, 
is jobbing the Do/More chair manufactured y the Do/More 
Chair Company, Elkhart, Ind 

Chicago, II|.—T. C. Larter has taken charge of the local office 
of the Kardex Sales Company, 140 South Clark street He 
succeeds E. B. Potts, who has taken charge of the retail store 
divisior issociated vith C. L. Lang 


Chicago, Ilil.—C. B. Tompkins, formerly a sales engineer with 


the il branch of the Art Metal Construction Company, has 
indertaken sales work, specializing on door sales His engi- 
ering work has been undertaken by W. H. Jones 
Chicago, tt.—The Chicago Safe & Merchandise Company 
West Lake street, has incorporated to deal in office fixtures 
furniture and equipment; capital stock, $100,000; incorporators 
I I s J. Lowrie and Mrs. Blanche Spencer 
Chicago, Ill.—The Century Office Furniture Company 45 
1" t wenty-sixth street has incorporated to deal in office 
furr re and equipment, etc.; capital tock, $10,000; incorpo- 
Ben C. Eisendrath, C. Eisendrath, Fannie A. Eisendrath 


Chicago, Ill.—J. J. Callahan has won a watch, the ninth 


of ft 0 Per Cent Plus ib of tl Yawmar nd 
Erbe Manufacturing Company oO Robert Barker, another 
Cl izo alesmar yon the second bar t s diamond 
the eighth degree e1 lem of the club 
Everett, Wash Black & King are erecting an addition to the 
tationery building t 2930 Colby street, which will house an 


office furniture department on completior 


Kansas City, Mo ‘he Chamber of Commerce has listed local 


bu é es which have been in business more than twenty-five 
eal The Burnap Stationery & Printing Company was in- 

in the compilation, this business having been established 
ir 


Kansas City, Mo The John A Mars! | Office Appliance 


Con 924144 Baltimore avenue, is redecorating the offices so 
mor room for the display f stocl The company 

er the agency for the Macey filins 

(; 

Lawrence, Kans The Lawrence Typewriter Compar 137 
Massachusetts st recently took li nclud- 
Schwab safé of Lafayette, Ind steel office ctures 
manu tured by the Lafayette Manufacturing Company) of 
Topek Kas ul Conrades chairs by the Conrades Manufac- 
turing Compatr St. Louis Lawrence the headquarters 
state 1 ersity of Kansas and the office equipment 

re business with the students H. G 


Los Angeles, Calif.—Peter J., Henry C. and Hugh J. O'Neill 
' moved to larger quarters at 1234 West Pico street. Among 
the né represent j the Art Met Works, Ir Jersey 
Cit N. J 


Los Angeles, Calif In the future the Stationers Corporation 


ga ce te line of office furniture The department 
stocked 1 the sales and advertising campaign is 
ve under way 
Los Angeles, Calif.—Frank S. Bail ina J. ¥ McConnell 
t local brar of the Yawmal nd Erbe Manufacturir 
( my ns ar We ne i second bat for their diamond fohe 
r t} } egree emblem of the Yawmar ! Erbe 
M facturing ( awn 100 Deer’ Cent Pine chal 


Muskegon, Mich.—The annual vacation and inventory period 


Tuly { vas taken by The Shaw-Walker Company 
his tin roduction ceased and the mechar il plant 
was verhaul 
New York, N. Y The Franklin Filing Supply Compar has 
ee! to E. B trom and Hen: Leist 
New York, N. Y e Eisenberg Office FPurniture Corpora 
n | ee! I I l ipital stocl $ Or incorporators— 
S. Gerson, H. Wishr attornev—M. Joseph, 100 Center street 
New York, N. Y The Diebold Safe & La Cor i 72 
Br \ } is eT membership i t ‘ Mer har ts Asso i 


New Yor J 4 Mittnacht. Jr the manager of the 
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More Sales With Clemco 


More sales of CLEMCO Desks are a direct 
result of the demand for better quality in 
office furniture. CLEMCO Desks are strictly 
quality goods and dealers handling them 
profit by this better furniture movement. 


The ‘‘2-in-1’’ Clemco 


is the best typewriter desk on the market. The en- 
tire surface is available for clerical use all the time, 
while the typewriter is in position for use or in the 
vedestal, at the will of the operator. 


LERICO 
IDS SEN 


Trademark Registered 






The CLEM- 
CO catalog 
is a valuable 
book. Shall 
we send you 
a copy? 


THE CLEMETSEN CO. 
3401-61 W. Division St. 
CHICAGO 











“One of the best items I ever handled’’ 


is conclusive evidence that the 
dealer quoting was well satisfied after 
a year’s experience handling “ESCO” 


Office Chair Cushions and Pads. 


[hey are bound to satisfy. Snap 


into it and convince yourself. 


ECONOMY SEAT COMPANY 


1824 S. Albert Street Chicago, II. 
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Your customers like to get ser- 
vice on typewriter ribbons and 
carbon paper—that is, they 
want the right grades for their 
purpose, delivery without delay 
and fresh quality goods. That 
requires a live typewriter sup- 
plies department. Let us help 
you builditup. We furnish the 
goods packed in neatly litho- 
graphed boxes bearing your 
imprint. We furnish your de- 
partment complete—a grade 
and weight for every purpose. 
Let us send you particulars. 







Sell 
Your 
Own 
Brand 








US. Rien 


Sansom & 10th Sts.. 
Pa. 
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THE AZORA 
THE AZORA AIR CUSHION 
TWIRLER RING (Cross-Section View) 


Stationers can do good business with typewriter 
attachments that have proven their usefulness. 


AZORA 


AIR CUSHIONS AND TWIRLER RINGS 


are in use all over the U. S. and are censid- 
ered a staple standard article by scores m 
dealers. They Conserve strength in the 
typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its 
period of usefulness. Every typewriter 
owner needs them, they are quickly and 
easily attached. A first glance at them im- 
presses your customer with their useful and 
practical features. There is good profit in 
selling them. 
Write us right now 


AZORA RUBBER COMPANY 
54th and 20th Sts. 33 :: Cicero, IIL. 
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Chicago, !ll.—H. S. Gilbert, manager here for the L. | 
Smith & Bros. Typewriter Company, returned late in Jur 


a fishing trip into Northern Wisconsin 

Chicago, Ill—W. B. Stewart of the dealership departme 
of the Royal Typewriter Company, In visited the Chicago 
office in June Mr Bishop, his assistant, also happened 
during the month 

Chicago, Ilil.—Carl Marine, salesman here for the L. C. Smit! 
& Bros. Typewriter Company, will spend his vacation at Beaver 
island, Mich. That is the original home of Mrs. Marine—ar 
also an excellent place to fish. 

Chicago, !ll.—R. H. Timmerman has returned to the loca 
sales staff of the Hammond Typewriter, handling a city terri 
tory. Mr. Timmerman undertook work in another line abo 
a year ago, and has returned to his former affiliation 

Chicago, Ill.—J. J. McCormick and J. B. McCormick of 
Corona Typewriter Sales Company, spent their vacation 
Stone Lake, Wisconsin, where they enjoyed some excellent 
fishing Muscallonge, small-mouth and calico bass, and 
constituted their catches. 

Chicago, II!.—Burglars attempted to steal about $3,000 wort! 
of merchandise from the Corona Typewriter Sales Company 
72 East Randolph street, in June Fountain pens, playing 
cards, etc., had been packed into suitcases when the appeat 
ance of a private watchman frightened the burglars 
flight 

Chicago, IIl.—Store No. 2 of the Stevens-Maloney Compa: 
18 South La Salle street, has had a gratifying success in har 
dling the new Corona ‘“‘Four.” Since adding typewriters to the 
store’s lines, May 1, the staff has developed great proficiency 
demonstrating for customers. Both the Corona and the Ren 
ington portabie are handled by Store No. 2 

Fargo, N. O.-—May sales brought to J. EF. Gaffane men 
ship in the Machine A Day Club of the Royal Typewrit« 
Company, Ine 

Macon, Ga.—The Scott-Parker Company, representing the 
Royal Typewriter Company, Inc., landed in the Machine A Day 
Club during May 

New York, N. Y.—W. E. Moore has been appointed sales 
supervisor for Latin America and the Far East for the Smit} 
Premier Typewriter Company. In recent years he had bee 
with the Remington organization. 

Oakland, Calif._-Fred M. Guy & Young Company, 1636 San 
Pablo avenue, has leased the new store at Fifteenth and Frank 
lin streets for ten years. The business operates as the ‘‘Typ: 
writer Guy.” 

San Francisco, Calif.—The San Francisco Typewriter Ex- 
change has been bought by J. P. Wingo and H. J. Hastings 

San Francisco, Calif.—The new four-bank Corona portab! 
has been most enthusiastically received on the Pacific coast 
and all the Western salesmen are as busy as can be, demo! 
strating and showing this new model 

San Francisco, Calif.—E. H. Ried, country representative 
the Woodstock Typewriter Company, reports that last month 
was an exceptionally good month in out-of-town sales TI 
San Francisco office has just received a shipment of the ne 
Model 8, with the 22-inch carriage. This model gives a complet: 
line of typewriters for all uses. 

San Francisco, Calif.—H. A. Sperb, branch manager of the 
Woodstock Typewriter Company, has returned from an Easter: 
trip. Mr. Sperb attended the Shrine convention at Kansas 
City, paid a visit to the home office of the Woodstock ind 
then as one of the San Francisco delegates was present at tl 
convention of the Optimists’ Club at Milwaukee 

San Francisco, Calif.—The San Francisco ‘‘Tots,’’ the Rem 
ington typewriter sales force organization, held their anr 
picnic on the Russian river May 30 All the sales fore 
Mr. C. B. Waters, division manager, were present, and sv 
ming and all manner of outdoor games made the picni 
which will be remembered for some time H. N. Mathews just 
paid his annual visit to the San Francisco office of the R 
ington Typewriter Company. 

San Francisco, Calif.—Emerson C. Eachel, vice-president 
the Underwood Computing Machine Company, recently passed 
through San Francisco on his way to Beverly Hills, Calif., where 
he has just built a beautiful home.—C. A. Beemer, district 
manager of the Underwood Typewriter Company, reports that 
business is keeping up well and that the San Francisco office 
force is eagerly awaiting the completion of the remodeling of 
the office, when chaos will once more be restored to order 
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Successful Men 


KNOW NO DULL SEASON 


They Buy While Others Sleep 
When Supplies Are Cheaper 


And They Are 
ALWAYS READY FOR RUSH SEASON 


TYPEWRITERS 


Our Summer Clearance Prices!! 
Ask for Them Now—Buy Early 


GENERAL TYPEWRITER EXCHANGE 


INC. | 


30 Main St., Brooklyn, N. Y. 











Plate Glass Tops for Desks 


Plate Glass Tops are furnished in any size according to specifications, and with either square or beveled edges. 
The glass is approximately %” thick and highly polished, thus presenting a smooth, hard and even surface for 
writing. No modern office should be without the use of these tops. When ordering or writing for prices it is 
only necessary to give exact dimensions as to length and width. 


GLASS The Chicago Glass Desk Pad promotes desk efficiency 
DESK and becomes indispensable to the busy office executive. 
PADS It affords a place to keep memoranda, lists, maps, 

schedules and other data, which are constantly re 
ferred to, in orderly arrangement under the glass. always vis 
ible for ready reference. To make additions or changes in this 
visible dust-proof file, simply raise the glass. Sizes: 18x24 and 
20x36 inches 
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Chieago Plate Glass Letter Tray. 


A PLATE GLASS is a practical as well as orna- 
LETTER TRAY mental addition to any desk 
equipment. It is accurately held 
together by nickel-plated clamps tipped with: rubber, 
constructed of nicely finished plate glass. Inside 
measurements 914"x2"x1314”. 
PLATE GLASS are also numbered among our 
WINDOW products. Every office should be 
VENTILATORS equipped with such a ventilator, 
hereby insuring constant circula- 
tion of fresh air without direct drafts. 





Chicago Glass Desk Pad: Raised. 
Send for our descriptive folder. 


The Chicago Mirror & Art Glass Co. 


216-224 N. Clinton St. Established 1890 CHICAGO, ILL. 
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Stenographic Note Books 


PEN AND PENCIL—FOR THE TRADE 


We specialize in books made to meet your 
particular requirements. 


Special Imprints—Sizes—Ruling—Stock 
All Qualities—Full Count Guarantee 


Send for catalog containing samples of stock and rulings. 


ROCKWELL-BARNES COMPANY 


815-23 So. Wabash Avenue Chicago, IIl. 











Guaranteed Quality 
--In Every Box--- 





LD TOWN Typewriter Ribbons and Carbon 

Papers can be depended upon to give the ut- 

most in satisfaction. 
They are distinctive in their character and appear- 
ance, and possess that rich, high grade quality made 
possible only through the use of the most modern 
scientific methods, the finest grades of raw mate- 
rials and a highly trained technical staff. 
The reliable service of the “Old Town” line and the 
co-operation in service of the company has won 
many friends among dealers in this country and 
abroad. If you are looking for a complete line of 
ribbons and carbors on which you can build a profit- 
able and enduring business, investigate “Old Town.” 
Our written guarantee is an additional assurance for 
you and your customer. An “Old Town” User always repeats 























157-201 CENTER ST., SO TOWN Rig - Ape 
OLD TOWN RIBBON & CARBON CO., Inc. sew vor. us. x + cog BON Cn 
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t RIBBONS 2ndaCARBON PARERCE 


LONDON OFFICE: 71, Southampton Row, W. C. 1 























Raleigh, N. C. xe May the Caro I 
Sup} Compal é embership i 
the Ro ter Company, It 
Tampa, Filia. H of made the \I 
e | rypew! t mpany, In ! 1 
Topeka, Kans Jichols insct 
re hine A Dav ¢ 
Trenton, N. J ie é re 
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Furniture ntinued fror 
Pittsburgh, Penna I Wassell f the K 
} } } se for 
month of M ( \ 
Rochester N. Y Conneely ha 
\I ifacturing Com] 
I I vas overed 
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San Francisco, Calif C. H. Victor, dis 


} n nd Erbe nufacturing Company, 
tor From Re went to Toronto 
nati nventior f the Rotary Clubs 

San Francisco, Calif Wm Hoge of The 


Phoenix 


mpatr yas W 


he sts of |! mpany i 
the P x Desk Company, and Mrs. Marshall Ball (Ne 
Rourke hav joined the ranks of the June marriage lu 
San Francisco, Calif The San Francisco sk Compa 
coratlil the store This company) nas ais 
i} ‘ line f walnut desks tl n nufac ire 
the I Company The desk 60x34 
wall witl b 2 nch top, and is made ell at a eI 
! s tl m of its kind in San Frar 
} | I Compar x] " 
busit th tt 
San Francisco, Calif Mrs Sturtevant, secretary ar 
F. W. Wentworth & Company, eling 
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Utica, N. Y. 1 Office Suppl Comp ope! 
nd disp ms at 12-14 Devers x I 
Prompt Pay Saves U. S. Millions. 
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(x ent | i ec! now! as the a \ 
n America tt 
di , Herbert M 
fF yg 
R¢ t — é oods to the (, ‘ ; 
st t é equests i le 
/ t e¢ surprised } ech 
te ? 1¢ < de the Sc¢ 


Desk Compan’ 


Marshall A Ball 


| 
F I ¢ 
hir 
Da ( 
r 
Tl 
| 
( 
l 
S 
tr < 
} 
Baun 
ly ( 
? 
L, 
lling 
re r 
! "I 
Sa FY 
vit) } 
nawe 
+ 
ing 


\ 
\ 
P 
lo 
ek 
a 
Miss 
} 
Ww 
j 
u 
F 
re 
~ f 
I 
int 
the 
I 
Kar 
» { 
te 
June 
o7 
I 
‘ 
La? 


173 








appeal of genuine 
merchandising of 
oroly recognized as 
usiness factor. Re- 
tailers know that sales stability ismain- 
of desks and other 
the quality order. 


omee ul ture ist 


known rep- 
f tl t in material, design 
t drop us a line and 
story betore you. 


as 


plete 


NATIONAL DESK CO. 


Herkimer, N. Y. 








Eclips 


Beauty, Cleanliness, Economy 


Beauty stinctively graceful 


right supply of 


Cleanliness, ‘ ‘ ist the 
- ~ 9 er is no cover to 
the welj 


evaporation 
in the 


Economy) 
t that 


es at 
for 


your sta- 
catalog 


oday 


GENERAL ECLIPSE CO., Dept. a, DANIELSON, CONN. 





» Pneumatic Inkwells 


stick, no 
dome serves to keep 


is impossible; 
miniature side 
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Chicago, Ill.—.J. W. Lamphier, of the Ellis Adding Typewriter 
Company, will spend July in an automobile tour to Eastern 


points. 

Chicago, Ill.—H. G. Gilmore, of the Maloney-Gilmore Com- 
pany, attended the Mystic Shrine conclave at Kansas City 
early in June He is a member of Medina Temple band. 


oo 





Chicago, and was caught by the photographer for the Kansas 


orem: 


City Journal-Post and shown in that newspaper's rotogravure 





supplement 
D-E-S-K- Pittsburgh, Penna.—Frank Dean has been transferred from 
the local office of the Burroughs Adding Machine Company to 


the home office at Detroit. He assists ©. L. Harvey in the 


ie or 





Mt tis: 


development of Class 7 machines He had been associated with 


Yield excellent profits opengl 0 ge ltead g gedirerangaone pat 


organization During the war he served with the army, re- 
Positive, true and staunch in con-° turning to the Moon-Hopkins organization on his return to 
struction—efficient serviceable and civilian life In 1921 he joined the Burroughs Adding Machine 
, ‘ . wos } , Company hers 
long lasting in us¢ —and just and Rockford, Ijl1.—C. D. Matheson, who has been selling Under- 
economical in price, the W estern wood bookkeeping machines in this territory, has been appoint- 
- Line of office desks makes friends ed manager of the local sub-branch He succeeds J \ John- 
i. % ° son, who has resigned to enter the building contracting busi- 
rherever s sold. . ae - 
; wherever it . Id It =< splen ness Mr. Johnson has been in the typewriter field sixteen 
did opportunity for the furniture years. 
retailer to serve the largest mar- —_ 
ket at the moderate investment On the Outside Looking In. 
price. Write for further details. Current Comment on the Copy and Plans of the Manu- 


facturers and Distributors of This Field, and Brief 
Reviews of Magazine Articles of General Interest. 


\\ ESTERN FURNITURE CO. The American Multigraph Sales Company.—Advertising and 
: Selling Fortnightly reported a sales contest under “Tim Thrift 
Blair Avenue and Palm St., ST. LOUIS, MO. (Gioes Across.’ April was designated as “Thrift Month and 
conditional on an increase of twenty per cent in sales. Tim 
Thrift was to have a six—weeks’ trip to Europe—and all ex 
penses paid—so he could attend the annual convention of the 
Associated Advertising Clubs of the World Tim went 
Corona Typewriter Company, tInc.—Advertising and Selling 
Fortnightly printed, ‘‘Send for Information—with Variations,” 
by Marsh K. Powers. It told of the strategies of national ad- 
vertisers in leading their readers to write for catalogues. Fol 


— nett a ny ste ntti ts a i cnt tia ene aa 














lowing is the comment on the Corona plan: “Corona, too, gets 
a nice variation into the opening phrase of two lines well 
packed with instruction and information—Look for Corona 
in your phone book, or write us for our new illustrated folder. 
Price $50.00 with case In Canada, $69.00 " 

William Mann Company.—This company’s plan for getting 
action frem its advertising was commented on in “‘Send for 
Information—with Variations,” which appeared in Advertising 
Fortnightly The article dealt with the methods of various 


GEM advertisers to get inquiries from readers The Mann company 
advertises nationally to sell its blank books, loose leaf books 
and machine bookkeeping forms The advertising copy says 
“All Mann products are sold direct by Mann salesmen, not 
through retail stores anywhere except our own in Philadelphia 
Our men travel virtualiy the entire country One will gladly 
call at your request.” 
Articles of General Interest. 





Oooo + 





An article in Printers’ Ink, “Should Sales Executives Do 
Personal Selling?’ was inspired by a letter from the W A 
Shaefer Pen Company. 

Advertising and Selling Fortnightly reprinted ‘Advantages 
of Building Up an Export Trade,"’ from the proceedings of the 
eleventh National Foreign Trade Council, held at Bostor It 

PERFECTION No. 70 PERFECTION No. 50 was presented by Walter F. Wyman, sales and export manager 
for The Carter's Ink Company 

©. T. Erickson, manager, of foreign finance, The Carter 

- . . - . - Ink Company. contributed to July System Magazine W ho 
Perfection Bases for 1925 will be made ot Should Handle Foreign Credits?” He discussed the problen 
— ° . . " — s eal? in a case submitted to him as a member of the Harvard 
heavy, cold rolled, pressed steel and wil! gg ener pe BE IP 7 a 
have snap-in Arches, similar to those used ses) 
on the Gem and Jumbo Gem bases, thus Bonus Makes Jobs for Stenographers and Typists. 
doing away with all screws, nuts and The operations of the veterans’ bonus, authorized by the last 
levers sessions of Congress, necessitate the appointment of many 
° Stenographers and typists to temporary positions of from six 
to nine months. The United States Civil Service Commission 
" a , will hold examinations to supply this need every Tuesday 
The House of Service until further notice Examinations will be held in approx 








mately 600 cities throughout the United States 


gg (____¥__—¥#___+w_ __ H Ife, 
oo 7 consis 
ne DEFIANCE A Chicago Golfers Arranging a Tournament. 





} Golfers in the stationery in« r are arranging a tourna 
Sales Corporation ag rOlter it : tatione ry in lustry ire arranging a tourna 

ment to be held some time in September, the date to b 

Stationers’ Glassware, Hardware and Specialties announced later. This event will be held at Edgebrook, 
Ill. All desiring to participate are requested to notify 


72 SPRING STREET NEW YORK 


George Cormack, care the Wilson-Jones Loose Leaf Com 
pany, 3300 Franklin boulevard, Chicago, IIl. 
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Instruments 
I believe it t0 be the duty of 


of everyone to unite in the ° 
restoration of the country, j 

and the reestablishmentof / CTS ona l y 
peace and harmony.” 


Lee, after the Civil War ea 
When you sell an Esterbrook 


EE’S greatness as a soldier is only less than his pen you are selling a bit of steel 


p28 ire de man. Personality lives after as fine as that in the mainspring 


Handwriting is the most intuumate expression of : of your watch. 


the personality of those with whom we cannot ; ; art, ts M . 
converse. Why do you sign a typewritten letter? But you ate also selling 


To make it " personal”! j something even finer—an in- 


Let this vivid expression of your personality— ° . 
your handwriting — be clean, clear, straightforward, strument for expressing the 


pleasant, worthy of what it represents! | personality of your customer! 


4 ° ” j, = 
100 Famous Signatures” FREE | Help him to choose the Ester- 
Send 15 cents for the 12 most popular Esterbrook pens. : : 
We will also mail you a valuable booklet of historic é brook that best suits his hand, 
autographs. Write to Department M Medium-scub pen, 


firm in action. The . ‘ : : iti 
Esterbrook Pen Manufacturing Co., Camden, N. J. mon papier ee) in order that his handwriting 


Guaniion tones erase may be worthy of what it rep- 


Always a FRESH resents— his character. 


The Esterbrook Pen Manufacturing Co. 
Pa | CA Camden, N. J. 


Canadian Agents: 


Look for Esterbrook National Advertising in Literary Digest, American, - The Brown Bros., Limited, Toronto 
Collier’s, National Geographic, System, and MacLean’s Magazine 














; A Decided Improvement in 
Crown Line Daters E> 


The illustration to the right shows the new ONE PIECE 
L ALUMINUM ACTUATING ROLL now used on CROWN 
= LINE DATERS 





PVG Undoubtedly this is the best feature on Line Daters in 


recent vears. 


- 4 f en 259 





: : ; : It permits the bands to actuate freely and with but slight effort on the part 
VbE 2 aS\ The axle rod being positively centered in the roll avoids the breaking of bands, 
0 (2 which is common with former styles of actuating rolls on Band Stamps. 
q Ate 1p OS The roll being of one piece of metal obviates the old trouble of the two-piece 
FEB $3 2 JaS roll that often came apart—thus preventing the bands being actuated when desired. 
Specimen impression No.1 In ict, this new ctuating roll has placed the Crown at the top of all Line 
| id Sta 
MAR 22 1924 —" | - 
At present the following sizes are ready tor distribution: 
Style of Characters \ much better article, but no advance in prices. 
>) Other daters and numberers with these new 
No. 1 ae: MAR 24 1927 rolls will be ready for delivery as quickly as the 
factory can arrange for their production, but it 
No. 11s tee MAY 26 1928 vill require quite some time before the entire 
line can be provided with this new feature. 
No. 2 APR 30) 1930 Order from the distributor in your territory. 
Distributors Cleveland, New Orleans and West Distributors East of Cleveland and New Orleans 
THE SUPERIOR TYPE CO. R. A. STEWART & CO. 
3940 Ravenswood Ave. CHICAGO, ILL. 80 Duane Street NEW YORK, N. Y. 


WE SELL EVERYTHING REQUIRED BY THE HAND STAMP MAKER 
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REYNOLDS 


ENVELOPE SEALER 








fallin nhDihca nati Sond 


has a proposition for a live wire sales ) 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 











The Most Simple SealerMade 












; pean also Most Durable Our products are of very excellent 
y Don't buy a demonstration—buy use. quality and cover every requirement 
Pay for your Sealer ONLY ONCE— in ribbons and carbons and a very 


when you buy it. wide range of competitive conditions. 
The REYNOLDS requires no supplies 
or replacements. \Vill last a business 
lifetime. 





Othice appliance dealers find the 
Revnolds makes them triends. 


Reynolds Envelope Sealer Co. 
111 No. Market St. CHICAGO 


ee 


RE aL atin ae i el gk Se a 
= Si at St ~ eS ee Sere ~ 



























—} 
Get It From Aigner 


Let your customers enjoy the great 
relief Aigner’s wonderful time-saving 
Index Tabs would bring to them. 
There’s a nice profit for you in this 
business—no investment on your part 

no goods to handle. 

Take bulky books, for instance. To 
be really useful reference books and 
catalogs should reveal information in- 
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BRONZE FINISH 


100-FT. ROLL 4%-IN. 


PAD FOR GOOD BOND PAPER 
PERMANENT 









Puta Dozen in Stock 






RECORDS AND MEMOS They Will Readily Sell 






stantly—not conceal it And _ there 
Aigner's Index Tabs find an impor- 
tant field of service Aigner can in 





A MONEY 
MAKING 


SIMPLEX gay A proposition 





dex such books after they are bouns 
to suit individual requirements 















nd 


DUPLICATING / 4 ON BOOKS, well known con 
\ \ MEMO PADS, put into the hands of their salesmen 
Q book of mimeographed specimens -s 
inged according to various types = 
= ‘ ndexed by Aigner is shown 3 
Note he rhink of the time saved = 
wher time e: s oney for sales Ss) 
Vv n m peener m 1 Al = 





prospec 


Special 
Features 
| THEY CAN NOT 
BE DUPLICAT- 
ED IN ANY 
OTHER BOOK 













Complete indexes to meet every ot 
fice need. Our well illustrated Cata 
log will tell vou more about our lines, 
ask for it. Dept. 8 


G.J. AIGNER £00. Mowiixtuens 
S521-S23.W MonroeSt. ———, Chicago, Illinois 
nif “Gold Stam bere for Stationers and Bookbinders B}t 
oe = Indexes iy Loose-Leaf Systems —-« 

= Titles and Labels for Law Work 


ZION. ILLINOIS a —— 
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ZION INSTITUTIONS & INDUSTRIES 
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You sell more Filing Cabinets when 
you show the Goods and mark the 
price. 
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Calculating Machine 
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Room 506. 30 North 


roughs 


of the - 


branch 
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indstrand 
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Northern lh 


S agent fé 
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ng special work with the Toront« 
l has been pe d i Was 
r sales ige for } M« ‘ 
Sundstrand Adding Machine 
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Monroe Calculating Machine C« 
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will be attended by deleg é 
ican countries, as we 
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ited States 


for 
B Moody 


The 


fro 


Company 


departm 


appoint 


ctober. 


Always 
customer wants 
to see what 
value he is get- 
ting and how it 
compares’ with 
the price. Show 
him this Bent- 
son cabinet, 
quote the cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 























your 


Let us send you 
our illustrated 
folder detailing 
its features. 


Write today. 









New York 
Representative: 
JOSEPH WALLACE 
941 Leggett Ave 


Chicago Supply House 
Stationers Wholesale Supply Co, 
Times Bldg. 


The Bentson Manufacturing Co. 


AURORA ILLINOIS 











SALES QUALITY 
DESKS 


‘built for 
business” 
by 
O. C. S. OLSEN CO. 


2527 MOFFAT ST. CHICAGO, ILL. 
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SURE! Most busi- 


ness men are doing that 
right along, every time 
something new comes up 
with new costs involved. 
That is why stationers 
sell scratch pads: to help 
their customers avoid mis- 
takes. And, that is why 
many stationers sell 
ELKHART Pads. 


Another live item for 











the stationer is the ELK- 
HART Stenographer’s 
Note Book—a variety of 
grades and_=rulings—all 
shown in the ELKHART 
specimen book. 

If you do not sell ELK- 
HART _ stenographer’s 
Note Books and _ pads 
now, send us your name 
and address so we can 
send you samples. You 
can figure a profit on 
every one. 





ELKHART STATIONERY CO. 


ELKHART, INDIANA 








A LINE THAT SELLS 
EVERY DAY 


D & T PRopucrs 








*“‘CHANGEABLE” 
Bulletin Boards—Name Plates 


on Black. 


GENERAL OFFICES 


412 Orleans Street 








Building Directories 
In and Out Registers—-Calendars 
Gummed Paper Letters 


CHANGEABLE NAME PLATE 
Our Style No.6. Retails $2.75 





Size 24x10‘) inches. Oak or Mahogany Finish. Beveled Plate 
Glass. Felt Bottom. Changeable Name Card, Lettered Gold 


WRITE FOR CATALOGUE AND DISCOUNTS. 


Davenport-Taylor Mig. Co. 


CHICAGO 











Chicago, IIl.—L. C. Stowell, vice-president of The Dictaphone 
Corporation, visited the local branch in June He was on a 
tour of the Western branches. 

Chicago, Iil.—M. M. Goodman, export manager for Ditto, 
Inc., spent several weeks during June in New York While 
there he completed some agency arrangements. 

Chicago, Iil.—A. V. Bodine, assistant to the president of 
Dictaphone Sales Corporation, New York, and in charge of 
operations at the factory, was in Chicago on business in the 
early part of June 

Chicago, Itl._—Rodney J. Ludlow, local manager for The Elliott 
Addressing Machine Company, expects to motor to the com- 
pany'’s sales convention at Cambridge, Mass., July 15-17 He 
will visit his son in New York City on his return West. 

Chicago, IIi.—George Shouldis has been transferred to the 
sales organization of Ditto, Inc., working from the Chicago 
Ditto Systems office. He has been with the company seven 
years, working his way to an important position in the service 
department before his recent promotion 

Detroit, Mich.—W. A. Schmaltz has been appointed district 
manager by Ditto, Ine He had been selling in the local field 
for about a vear. 

Detroit, Mich.—W. Coburn Standish, recently sales manager 
for the Mail-O-Meter Company, has joined Walker & Com 
pany, outdoor advertising. 

Kansas City, Mo.—The Rand Visible Supply & Card Company 
has taken a ground floor window space at 7 East Fourteenth 
street for the display of its card systems.—H. G 

Kansas City, Mo.—Roy L. Lord, formerly Kansas City man- 
ager for the Acme Card System Company, Chicago, recently 
resigned to go with the Good Health Audit Company, Kansas 
City.—H. G. 

Kansas City, Mo.—A. B. Weyer, with offices in the American 
Bank building, recently took over the Baum high duty folder 
for Russell Earnest Baum, Philadelphia Mr. Wever believes 
good times are just around the corner, despite presidential 
year.—H. G. 

New York, N. Y.—The International Business Machines Cor- 
poration has leased a site at 310 Fifth avenue on which a 
seven-story office building will be erected 

Omaha, Nebr.—-H. J. Ruppert, resident sales agent for the 
A. B. Dick Company, visited the factory at Chicago in June 
He makes headquarters with the Omaha Printing Company 

Philadelphia, Penna.—The Modern Multigraphing Company 
1412 New Franklin Trust building, has been registered in the 
common pleas court as a commercial title by Elizabeth Hilde 
brand, 1821 North Park avenue. 

Philadelphia, Penna.—The Abbott Multigraphing Company 
1420 Chestnut street, has been registered as a commercial titl 
in the common pleas court by Bernard C. Early, 1324 Spring 
Garden street. The same title has been cancelled by Benja 
min Feinberg, 4724 North Seventh street 

Pittsburgh, Penna.—Lee Hallahan, Mimeograph manager, re 
turned recently from an extended absence ee ws oe 

Pittsburgh, Penna.—Herman D. Whipple of The National Cash 
Register Company has been absent from the city attending 
district conferences and conventions.—C. V. S 


Pittsburgh, Penna.—R. S. Marshall of the Hooven automati« 
is spending a period of recreation in the mountains of Califor 
nia Reports indicate that he is much benefited by his trip 


—- W. 

San Francisco, Calif.—W. H. Moses, Pacific coast field rep- 
resentative for the A. B. Dick Company, made a trip to the 
factory at Chicago in June. 

San Francisco, Calif.—Homer B. Lyne, Hearst building, has 
taken charge as district manager of the Northern California 
territory for the Hush-A-Phone Company 

San Francisco, Calif.—Miss Doris Gore, who has been with 
W. G. Traud Company, distributor for the Ditto Systems, for 
three years, is leaving the company to take a position as gen- 
eral manager In her new capacity Miss Gore will become 
Mrs. A. Lindegren, general manager of the Lindegren house- 
hold, a partnership destined to much happiness and success.— 
James A. Russell, Jr., is the name of the live wire young man 
who has recently joined the W. G. Traud forces. Mr. Traud 
has just returned from a trip in the Southern territory 

San Francisco, Calif.—The C. H. Jenkins Company, distribu- 
tor for the Safe-Guard check writer, reports a number of sales 

(Continued on Page 181.) 
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Washburne’s New Improved 
‘‘O.K.’’ Paper Fasteners - Made in Three Sizes 


O. K. FOR STATIONERS 


The ‘‘O. K.’’ PAPER FASTENER 


The most attractive and practical fastener on the market, 
used in every country. New improvements patented in 1923 
protecting dealers against price-cutting for seventeen years 
Stock these fasteners and we will sell them for you by our 
extensive national advertising. 


The *‘O. K.’” SANITARY ERASER 
Handy, always clean and keen edged. This eraser works better 
and lasts longer than ordinary erasers made for typewriter. 
ink or pencil use. An article of real merit 

The “O. K.’? LETTER OPENER 


A wonderful machine which opens forty letters by hand in sixty 
seconds, 100 letters a minute by motor. Cannot cut checks or 
other enclosures in envelope. Guaranteed for five years 


The O. K. line is OK in every respect. To overlook it is to 


miss an opportunity. 


The O. K. Manufacturing Co. 


Oswego, New York 





ARE YOU? 


- 


IANCES l7 





increased sales and profits? 


interested in 


IF SO— 


Are you 
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ENGLEWOOD) 





= 2 ee 











represent the latest achievements in construction 
and finish, give the greatest measure of satisfactory 
satisfied customers. 


service and insure 
Why not profit by others’ experience? 
lf you haven't seen the 1924 catalog we wil! send 


copy on request, 


ENGLEWOOD DESK CO. 
5816 Lowe Avenue CHICAGO 





















HERE are as many places for you 
to sell the Whisper-it mouthpiece 
as there are telephones among your 
customers. And July weather will 
make them welcome the comfortable 
privacy the Whisper-it brings to every 
telephone conversation — without a 


booth—at any time, at any place—in 
ofice, shop, or home. They will 
welcome, too, the way it eliminates 


disturbance and distraction to those nearby; 
and the ease with which its highly polished 
glass may be kept glistening and sanitary. 


Remember it’s sold on a guarantee of satis- 
faction to you and to your customer or 
money refunded. 


This Whisper-it Counter Display furnished 
with trial order for one dozen. Let it make 
twelve quick cash sales for you. 































MOUTHPIECE 


0.A. COLYTT LABORATORIES 
565 W. WASHINGTON ST. CHICAGO, ILL. 












MOHICAN 


See 


PENCILS 


utmost satisfac- 
used— 











are giving the 
tion wherever 
Consistent qué ility—smooth writ- 
ing strong leads, and hand- 
some appearance, all go to make 
up the Mohican Pencil — which 
has taken its place with the high- 
pencils on the market. 


est orade 


Samples and prices gladly sent upon request 


Altractively packed in one-dozen boxes (five degrees) 
also 
Handsome one-dozen easel display 


United States Pencil Co. 


Manufacturers 


PHILADELPHIA U. S. A. 


| 
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For 


—light touch. 
—long life. 
—repeat Orders. 


Sell 


‘Lincoln Concaves’ 


—a superior type- TORSION BINDERS 





, 


° 
writer key. Jarrett Torsion Binders make it easier 
to read and preserve the magazines in 

LINCOLN the reading rooms of clubs, hotels, lodge 

rooms, doctors’ offices, and wherever 

RUBBER KEY COMPANY magazines are found. Also made to hold 


27 Thames Street telephone directories. Can be had in any 
NEW YORK CITY grade and size. 


Write for Prices 


BARRETT BINDERY COMPANY 
1320 W. MONROE ST., CHICAGO 

















* PROOF or 
CONFIDENCE? | 


The more specialized the 
- service, the more difficult 


The 
Standard 


Stamp 
Affixer 

















is it to prove the quality. 
To attain a certain result The Standard Stamp Affhixer. 
with a typewriter ribbon or a Known as the simplest, 
carbon sheet, many details of . ° 
, lightest and speediest on 
manufacture and packing, each ‘ 
in itself complicated, are involved. the market. Saves time and money. It 
Serving your customers well is a portable safe for your postage stamps. 
requires the investment of time | Endorsed by thousands of well-known 
and trouble on your part and the users, including: 
assurance that your source of supply Standard Oil Co. 
is trustworthy and co-operative. Bell Telephone System 
Union Ribbons and Carbons are de- United Shoe Machine Co, 
| pendable. While we don’t make frantic _—— a 
| claims for their wearing quality, we do Willard Storage Battery Co. 
believe they compare well with any other Eastman Kodak Co. 
brand, in extent and quality of service. and other prominent houses. 
WE SOLICIT YOUR INQUIRY DEALERS—We have an interesting proposition to make you 
which does not involve any outlay. 
Union Ribbon & Carbon Co. Standard Envelope Sealer Mfg. Co. 


























fem & Laurel Sts. PHILADELPHIA, PA é, Revere Boulevard EVERETT, MASS. 


Moa er 
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8 Ibs. 


6 inches high. 
Handy carrying handle, and positive keyboard 


644 inches square. 


lock to protect totals when in use—exclusive 
*STAR* features. 

Adding capacity, 999,999,999 or $9,999,999.99 

In high-grade construction, material, and me- 
chanical inspection, the *STAR* is equal to any 
adding machine at any price, and is so guaran- 
teed. 


Manufactured and Guaranteed by 


Todd Protecto¢graph Co., Inc. 
(Established 1899) 
Manufacturers of the Protectograph and 
PROTOD-Greenbac Forgery-proof Checks. 
1129 University Ave. Rochester, N. Y. 
Sales and Service Offices in All Cities. 











THE BUMP 


fastens all papers 
securely, without 







pins, clips 
or staples. 


THE BUMP PAPER FASTENER CO. 
LaCrosse, Wisconsin 


Seymour-Conover Co., 350 Broadway, N. Y. City 
Eastern Representative 
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4 WEBCO PRODUCT 





TRADE MARK 


Chicago, tll.—W. H. Prickett, ribbon and carbon representa- 
tive for The Ault & Wiborg Company, will spend some ti! 
Michigan during July His family will occupy a_ cott 
Indian Lake, and Mr. Prickett will drive to and from Chicago 


‘ : 
Oi Vi10/, J Best to help spend the family vacation 
A/) Chicago, Ilil.—The Ammex Carbon Service Compan) Roon 


1327, 30 North La Salle street, has incorporated to man 


lype Cleaning Fiurd ce aati deat ie Giniiiad Winliaien Galteeh ‘onde 2 vt : 








plies and equipment; capital’ stock, $5,000; incorpora 
Escamilla, John Wadington, J. Francis Smith 


Cleans your type |Notypebrushing |] civvssrs, ome. #2 wrigioon i= nom im cha of 
Cleans your platens No picking out of gy La.—Ebeling & Company has incorporated h 
Cleans metal parts | particles from type aay. Poa inne Bien ms cases tomas pe 7 dle d 

The officers are J. W. Canby, president; Leo Ebeling, vice 


Dissolves rease and cleans spots president and manager; Frank A. Ebeling, secretary and 


rom your desk urer The business is located at 622 Audubon building 
New York, N. Y.—Joseph S. Epstein, president, and Nor 

Rauch, Southern representative of the Old Town Ribbor 

WHEN TRADE Mann. PPEARS Carbon Company, sailed in June on a two months’ tour 


Europe They were accompanied on the SS. “America 


DIRT DISAPPEARS Martin Gould, managing director of the Old Town Rill 
MANUFACTURED BY Carbon Company. Ltd.,. London, England Mr. G 


extended visit to the American factory 


been on 
The F.S.Webster Company Inc. San Francisco, Calif.—V\VWom. G. Huston, Jr., has been stopping 
BOSTON at the home of Wm. G. Huston, Si: Pacific coast manager for 
MAKERS OF Mittag & Volger, Ine for nearly two months now \s 


and Mrs. Huston have formed a creat liking for Junior he 


MULTI -KOPY Carbon Papers probably stay for many years to com Mr. Huston sa 


young William will not be a carbon paper salesman 


STAR-BRAND Typewriter Ribbons San Francisco, Calif.—The Pacific Carbon Manufact 


Company, pioneer Pacific coast carbon maker, has recent 


f 




















stalled a considerable amount of new machinery The in 
tions Were made necessary to increase the productior 


new light weight, non-curling carbon paper which is pr L 





so popular J F. (Conner, president of the compar caVS 
that this paper is something entirely new, and that its 


larity has been increasing ever since it was introduced 


coast 
San Francisco, Calif.-W. EK. Fietes, manager 
Ribbon Manufacturing Company has just returne s 


Francisco after a very successful trip to Los Ang 
Fietes reports that he is having wonderful success \w 
new “Wetstik" paste This paste Ss non-evaporating 
terless. and there is a big demand for it in the hot ex 
Where the ordinary paste drys and sours quickly 


(Other Machines—Continued from l’age ISI.) 
enthusiastic Multigraph man Karl Parish will be the S&S 





Francisco representative at the convention of the Hun 


PS UE MRCOG Freee cee. tien eu be nett m creveisna tu Anees 


San Francisco, Calif.—L. M. Jones, general manage: 


In Stationery Stores | cries seosinic’ resister company, spent a week ins 


Francisco and Oakland inspecting le new ae 


You will find a ready sale for our goods in your store. company’s factory in Oakland Mr. Jones declared that he w 
Every item is durably built for a long life of service. We } sa , 
manufacture all sorts of card and fibre board stationers’ well pleased with the outlook for the future Last ar t 
Warren ‘i: nefer Cases United Autographic Register Company erected a_ factor 
Transfe 
Card Index Storage Cases ~~ RR Oakland, and now a new addition, which has just bee 
> Bat a> Document Storage Cases pleted, doubles the capacity of the original plant. The factor 
pene ng xes Transfer Cases is a large class “A™ conerete structure, and is equipped w 
(clo or paper covered) (Invoice, letter and Cap 
Tubes Sizes) the most modern machinery and time saving devices This 
Carbon Paper Boxes Clipboards company is the only concern west of Cleveland that n 
Check the list and let us replenish your stock of these . ' . ‘ fol ll 7 . 
goes. We shall be glad to send you catalog and full factures continuous roll and fanfold billing forms and « 
particulars. ment exclusively 


San Francisco, Calif.—The Ediphone division of Thomas A 
Advance Paper Box Co. Edison, Inc., has moved into new offices in th Monadnock 
2727 Franklin Avenue ST. LOUIS, MO. building. 681 Market street In distance the move was a sl] 


one, from No. 6 to office No. 5 on the areade floor but In size 
the move was a big jump, the new quarters being about thres« 
times as large as the old ones The company occupis 

old office in connection with The Dalton Adding Machine ‘ 
pany, which now has the office exclusively T. CC. Brow 

is manager of the Western division of the Ediphone 

ment, and who will be in charge of the new office, reports 
heretofore business has been good, but he looks forward 


big increase now that they have much better display space 





better shipping facilities Mr. Brown has been in the dicta 


1 


machine business since its inceptior m 1905 
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S Reasons Why Your Folding 
Will Show A Profit— 
If you install a BAUM HIGH DUTY Folder 


IS GUARANTEED YEARS 


The } pay for its eeks’ 


Send for demonstration or write for Proof Today 


RUSSELL ERNEST BAUM 


37 So. Penn Square Phila., Pa. 
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BANKERS 
INDEX STAMP 
RACK 





Rubber stamps are worth more when they are instantly 
available. The ‘‘Bankers’’ Rack keers them in order and 
right at hand, encourages cleanliness and effects a re- 
markable saving in the user’s time. It is made in five 
capacities. The ‘‘Bankers’’ index is also furnished in strip 
racks of five capacities and in single holders. 


FOR SALE BY STAMP MANUFACTURERS AND STATIONERS 


Write for descriptive matter to 


Louis Melind Co. 


Manufacturers 


362 W. Chicago Ave. Chicago, Ill. 
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Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00, 
One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 


Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 

Over 50,000 in daily use. 


DE “> ERS AND OFFICE SPECIALTY SALESMEN: 
ave an interesting proposition to make you 

it we are not already represented in your district. 

Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 














STAM P PAD 


The only pad, which by its improved, 
patented principle of capillary attrac- 
tion, feeds only sufficient ink to the 
surface to get absolutely perfect im- 
pressions from your rubber stamps, 
always, regardless of atmospheric 
conditions. 


It cannot possibly clog the type 


All surplus ink remains in ink reservoir 
at bottom of the pad. 

No acids to ruin the rubber in your stamps. 
No sickening, disagreeable odors. 

AND THEY COST NO MORE. 


Peerless Carbon & Ribbon 
Mfg. Co., Inc. 


476-478 Broome St. New York, N. Y. 
— 
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Steady Service 


DESK 


The Lamp for 





PENDING MATTER FILE 


**All active matter at your finger tips’”’ 











This Kohlhaas File eliminates the drudgery of searching gg — = and cast gg base uo 
through thousands of letters in Sndillonmuemalanes Vide 88 UNDTESESOLS, UN-ip-adle lamp. /\r 
files” to locate live material. It segregates pending tistically designed and finished: shade is white 
matter and holds it available for instant reference. porcelain enameled inside; olive green outside 
This file (like other Kohlhaas devices) is practically in- The lamp that is at once artistic and inde 
destructible. Light in weight and easy to handle, it is structible—DESK-LITE. 
indexed (one or two inch tabs in any number of posi- Our Profit-Making Offer for Commer- 
tions) to the order of the user. cial Stationers Awaits Your Inquiry. 
Sectional Portable 
Write for full particulars stating your requirements. The EXFWIN EK Guilt COMPANY 
THE KOHLHAAS COMPANY Lighting Equipment 
183 N. Dearborn St. Chicago, Il. ST. LOUIS, MO. 




















SATELLITE 
Its SERVICE Sells 


The SATELLITE 
Typewriter Stand 
attracts sales 
by reason of its 
uniformly ex- 
cellent service. 
Heavy enough to 
provide a steady, 
un-tip-able plat- 
form, yet easily 
moved about on 
large, quiet cast- 
ersand adjustable 
exactly to the 
most comfortable 
position for op- 
eration of the 
typewriter. 


te AGA PNR SN OVER PA 


B SANFORD!) (ANFORDS 


PREMIUM 
- pl TING 


— 


pantie » <7 











The New Adhesive 

: s s Time has proved 
Liqui-Stick their tt Mp 
banks and busi- 
ness the world 
over use Sanford's 
products exclu- 


sively, year after 
year, because they 





Dealers find 
SATELLITE “ 
popular, fast- 
selling item. The 


Write to Depart- 
ment A for de- 

















tails. SANFORDS are the best that 
LIQUI-STICK money can ouy. 
« 
Adjustable Table Company F () 4 D S 
Grand Rapids, Michigan CHICAGO NEW YORK 
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HUNTS PENS 


ROUND POINTED PENS 
SILVERINE PENS 
SPEEDBALL PENS 











Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference. 


Manufacturer. 


A new penci it gue has been prepared by the Joseph 
Dix Crucibl ’ 

r National B Book Company, Holyoke, Mass., provides 
eale with an enve pe stuffer featuring Hammermill bond 
ng k filler 

\ Ider from the Lightning Coin Changer Compan) 844 
Rus street, Chicas il features several models of the com- 
pany’s machine It is done to two color 


4 folder from the Mum-O-Phone Compar Jl 
way, New York, N. Y shows the compar s device for facill- 
tating confidential telephone conversations 


DUAL-USE CARD CLIPS 














I ( E. Sheppard Company, Long Island City, L. I N. ¥ PEN 
lated a italogue of loose leaf catalogue binders, dis- 
playit 1 comprehensive line covering practically all needs 
The Hoge Manufacturing Company) lt | Fulton street 
New York, N Y has issued a new catalogue showing the 
Pa encil and the company’s lines of stationers’ specialties 
Yr T he Herring-Hall-Marvin Compa Hamiltor Ohio 
bulletir Modern Safe Dey] t Vaults It il- 
epresent nstallations, reprinted from The Bank 
| 
| Q 1 r Compa \\ Lak t 
Hl ler in lor ft i 
its w I t Light i x s Sut 
t t} pa 
\ isualls pr ntatior I i 
! I 1 Manufact i H S 
M I I velope I g 
ind details f \ I 
par ula ve by tl 1 
I \ ’ Company t V\ Ra 
! Ill new 52-pag I ‘ 
! Llogue l I ‘ i 
ilculations lass a ’ 
ne I ( | \ s 
I I 1 \ \ustin avenu rf Il I 
i i rdet1 ind i 
I 1 forms u fleren 
I 1 i vort and s f alu the 
s 1 gz time i in ! I g and 
é I ng of rd ind voices 
From the National Blank Book Company Holyoke Mass 
comes a broadside reproducing a_ current advertisement ap 
stag ta the Saturday ‘fveutar Post. it feateres the new NEW ENLARGED FACTORY 
National ring box with flexible covers vith half-incl and 
juarter-inch ring These books are made with genuine 
leather covers and bri leather cover turned r 
Sonn " 
Unique among post ard order forms ; that supplied t ts 
by the National Vuleanized Fibre Company Wilming 
On the face <« a description of various styles of 
Vul-—Cot waste , ets, ete with space for the stamp and 
the dealer's addrs On the back is space for the order, and 
he customer's signature and address ‘ inusual featur S 
it flap on t ird, which the stomer detache 
This } ‘ i eproduction it olor fia \ 
‘ t asket iles talk as wel 
Dealer. 
H Printing C — losep] ‘ . j wih oe ble hhe 
‘ ting ompat § sepl ( s i} : bb 
. ent kK page catalogue a mame. ae el ? 
Direct Mail Matter. 
ng fro The Lightning Calculator Compa Grand 
Mict e. t interest specialt ilesmen in tl } 
‘ ila e ne 
\ ture letter fr the Do/More ‘ r Compa 
Ind explains t nstruction detail f t s furniture en 
relatior the human anator ind illust: | 


. moeess. fy ' National Blank Bool Compart He Demand—F orced us te double our 
such that ; stati ss Se comm : i Production Facilities 





| Chur treet, New York, Nu Ye. dates t e prt We sell only to the DEALER. 


Ss pl t ao im ting time ina 1 ne ses 
ing from the W. A. Sheaffer Pen Company, Fort Ma Silk-Y-Fiber Ribbons and 
“Lifetime” pencils. It gives emphasis to the ex Silk-Y-Kote Carbons are made of 
dea ferent ge ae a the finest imported materials. 
hard | Ov ork. NY 
‘praadsida' fs printel in'tedand black." '"° “| Cooper Carbon Coated Paper Co. 


. aie A ger Company, 844 Ru egg OE estes 1 Manufacturers 


Lightning coin changer in telier's cages. One illustra~ | 28th St. and Trumbull Ave. Chicago, Ill. 
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Sustaining your judgment 


Your business judgment is at stake every time a sale is 
made in your store. Your customer uges your integ- 
rity as a business man by the satisfaction he derives 
from the articles 5, — wom from your establishment. 
This is a recogniz fact. 

For many years dealers handling American Manifold 
Typewriter ribbons and carbon papers for all uses have 
been gratified to know that these products are sustaining 
and building their reputation as shrewd and business-like 
sgcere, and results have demonstrated a good remuner- 
ation. 

Samples and other particulars which will prove these 
facts will be gladly sent to you on request. 

We manufacture Carbon Paper Rolls and Inked Ribbons 
for all purposes, 


American Manifold Products Corp. 


Ses? §62900 Darwin Terrace, CHICAGO 





ine 
in 3 ledgers 


enables the dealer to fill prac- 
tically every demand for an 
up-to-date ledger. Smaller 
investment — faster turnover 
—bigger profits. 


Write for illustrated catalog which fully 
describes the entire assortment of Heinn 
Binders and Badger Ledgers 


Ghe HEINN CO. 


Specializing in Small Ledger Outfits 


350 é 
Florida St. \ 


‘J Milwaukee, 
j Wisconsin 
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Paragraphic reviews of current issues from 
the house organ field, classified for convenient 


reference. 
Manufacturer. 

Strathmore Town News (Strathmore Vaper Compa 
that there is no one so big that he cannot help the sma 
and no one so small he cannot help the biggest It pay 
help 

‘“‘Measure First,’’ said the Faultless Bulletin (Stationers L 
Leaf Company). The stationery salesman was directed t 


the measure of his customer, and his requirements, before 
ing to sell 

“Cashing in on Human Nature” in The National (Nat 
Blank Book Company) told a dozen ways in which th: 
tioner can make his store attractive to visitors, and how 
dealer can inspire them to buy 

The Security Salesman (Steel Equipment Corporation) s “ 
several illustrations of buildings at the Brazilian Internatio: 
Exposition, held at Rio de Janeiro. Included were reproduct 
of the gold medal awarded the company's exhibit 

The Royal Standard (Royal Typewriter Company, Inc.) 
nounced to its readers that a decision in the company's 
monial letter contest will be announced in the July issue 


June number went to press before the contest had been ds i 
“Too Much Rent” in Business (Burroughs Adding Mact 
Company) discussed the subject of office arrangement Ar 


ber of instances were cited showing the possibility 
arranging office equipment so that increased office space 
not necessary. 

Conspicuous in the contents of Graphite (Josep Dix 
Crucible Company) was a report of the meeting of the Sout! 
ern division. National Association of Stationers, Office Out 


fitters and Manufacturers A charming Horter drawing 
Chenonceaux graced the cover. 

The Skyscraper (The Shaw-—Walker Company) Considered 
“summer slump." In most cases it is a state of mind, as 


the 


been proven often by merchants who decline to let 
days cause sales to slump. Business is to be had, but 
greater effort and persistency to win it 

Qualified Notes (Central Paper Company) stressed th id 
vantage of wholesalers as the source of supply for stationer 
dealing in adding machine rolls They quicken turnover ar 
get prompter deliveries when buying from a neighboring whol 
saler, rather than having shipments come direct fron 
factory. 

The Webster Way (F. S. Webster Company) has started 
series on “Controls of Good Typewriting.”’ It is written | 
James Quartz, factory manager, and details the various 
ments of typewriter and supplies which produce good results 
The technical information given can be employed to good 
vantage by the dealer. 

The “Y and EE” Idea (Yawman and Erbe Manufacturing ‘ 
pany) has been running a series of articles on window ! 
plays The current contribution discusses the subject I 
Character of a Store Is Reflected by Its Window Displa 


Cogent facts and helpful suggestions make this article w 
careful study by commercial stationers 
“The Beaten Path” in Graphite (Joseph Dixon Crucible C 


pany) was an article in a series of “Sermons to Salesme! 
The article showed the futility of beating the bushes, whe 


“beaten path is the productive highway for the salesn 
True pioneering is not disparaged—it is the wandering 
and there in established routes that lessens the salesn 
efficiency 

d constructive article of special interest in Th Ort 
Economist (Art Metal Construction Company) was How 


Manufacturer Uses a Business Library.” This analyzed 
requirements of the individual manufacturer, and showed 
the system is operated The equipment required to house 
library and its records constitutes the commercial stat 
share in the establismment of such a library 

Typing Tips (The Miller—Bryant-—Pierce Company) printed 
instructive article on “Wear Ability of Miller Line Pen: 


bon.” A test was made, writing figures from 1 to 100 r 
spot, a quarter of an inch squars on pencil carbo \f 
this test 101 was written on a fresh carbon surface ind 


difference in color intensity was scarcely noticeable Ordir 
but fifty impressions are required in order books 

The Macey Monthly (The Macey Company) discourss 
“The Psychology of Salesmanship.”’ The article considered 
subject from the viewpoint of the salesman’s problems 
keeping keyed up to his opportunities.—This issue of The Macs 
Monthly showed several illustrations of a furniture installat 
in the plant and offices of the Kenosha News Publishing C 
pany, sold by the Mica Furniture Company. Mace repre 
tive at Kenosha, Wis 


Distributor. 

The Jaclin deferred shipment ar full discount 
emphasized in The Jaclin Parrot (Jaclin Stationery Comy 
Dealers may make up orders for future and immediate requir 
ments. The immediate requirements are sent at once 
the remainder shipped as directed, any time up to Septe 
15. This protects the dealer in h quantity discount ur 
permits payment for merchandise as shipped 

Dealer. 

An apostrophe to Music was the ead articlk n C 

Sense (Corlies, Macey & Company Inc.) That grace 


potent where sentiment and enjoyment are found. 
Van's Varieties (R. W. Van Valer) announced a _ pre 
tory sale This covered new goods The stocks rescued 

the recent fire were listed separately it very low pri 




















THE DESKS 


QUALITY DESKS AT A FAIR PRICE 





Quar. Oak—Mahogany—Walnut 


We make FOUR GRADES, which are 
illustrated in catalog No. 40. Write for 
copy and price list. Put in samples and 
watch your desk sales grow. 


Central Manufacturing Co. 
454-456 Armour Street 
CHICAGO 

















You get best service from the specialist 
—we specialize in Desk Pads 


Ninety styles, stiff, flexible or semi-flexible backs, 
Also 
3oardclips, 


three sizes: 19'4x24%, 12%x19% and 24%4x38% 
Desk Pads, Work Distributors, 
Adjustable Desk Pad Corners, Special 


Glass 
sinders, etc. 


Card Index Cabinets, black 
cloth covered throughout %” 
lock-cornered wood frames, 
with ELSANE Patented two 
rod follow blocks: for 3x5, 


4x6 and 5x8 cards in 1, 2, 3, 4 

and 6 drawers 
Also letter and 

nets in 3, 6 and 12 drawers. 


SAINBERG & COMPANY, Inc. 


77-79 East 130th Street, New York, N.Y. 


legal cabi- 
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The Smead Manufacturing Company 
Department C HASTINGS, MI A, U. S. A. 
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THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 
Used like a pencil; just a stroke and the letter or figure is erased. 
For quick, clean, invisible erasing it is incomparable. 


HUSHE-HASER 
An IDEAL Office Equipment Specialty 


combining luxury and economy 


THE FLEXIBLE DIAMOND 
BRUSH—ITS SECRET 


em 


Sells at Sight to typists, stenog- 
raph d 
pA p a ~~ an 










Assembled twelve in 
gold and silver display carton 


Rush Eraser 
Company 


500 S. Clinton 
Street 
SYRACUSE, 


TO SEE IT 


Mp BRUSH ITS SECRET 


Representatives for 


and Dutch East Indies; 
BLIKMAN & 
SAR 


Amsterdam 
and Sourabaia, Java 
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A TIP TOP LINE 


FOR 1924 











“TSP PAPER CLIPS 


do not require a selling talk. Merely place them 

beside other fasteners and your customers will 

invariably choose “Tip-Tops.” 

Ask your jobber—if he can’t serve you, then ask us. 
Write for Samples and Prices 


The Tip Top Mfg. Co., Inc. 























Steel Age 
Filing Cases 


A very high grade 
line of filing cases 
massively built and 
handsomely fin- 
ished at attractive 
prices. 


Corry-Jamestown 
Manufacturing 
Corporation 
CORRY, PENN 





Syracuse, N. Y. 
Canadian Agents: Brown Bros., Ltd., Toronto 








Now that we have told 
you, in Office Appliances, all 
about the operation of the 


SILVER CAP 


Sectional Post Binder Metal 
(Patented) 


we want to send to you a 
nickel-plated sample, cut out 
around the posts, to prove to 
you that this metal 


IS THE FINEST 
IN EXISTENCE. 


Just drop us a line on your letterhead 
and the sample will be mailed immediately, 
without charge to you. 


THE WORKMAN MANUFACTURING COMPANY 


Capital asd Surplus Over $350,000.00 


1200 W. Monroe St. . . . CHICAGO, U.S.A. 
New York Office, 110 E. 42nd St. Boston Office, 73 Tremont St. 











New Road to Profits 
for the Retail Dealer 


. STANDARD 
THERMO-CAL 


(Trade Mark) 





A wall calendar and 
6 in. dial ‘‘Stand- 
ard’’ thermometer 
combined. 


Size 134 by 8} 
Brushed brass 


finish. 





A lifetime office « 
home convenience 








J 








and ornament 


Write for dealer 
arrangements 





a4 2s | 
SUNDAY 











WITH TEAR-OFF CALENDAR 


THORP & MARTIN 


COMPANY 





American Distributors 


66 Franklin St. Boston, Mass. 



































The Shock 


Ill.,) printed an analysis of quality standards by an 
purchasing age 


De Liuse supp! 


It Written in tl 


News (The (¢ 
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\bsorber James B. Lyne Company, Chicago 
id time 


nt He found that it doesn't pay to buy just 


ies are cheap. 


e Books,”’ said The Columbus Blank Book 
olumbus Blank Book Manufacturing Company) 





I Oo the vritten prophecy that machine bookkeeping 
brings efficier dern business. 
\ g the ge zrems in The Office Cat (The Richmond 
& | kus Company) as the following 4 dear old Quaker 
la wl was sked what gave her such a vely complexion 
ind what cosmet he used, replied sweetly I use for the 
ps, ti for ‘ prayer; for the eyes, pity f t 
ha rity figure, uprightness ind for 
Slig y Offic Forms,” sa tl Office F é The 
F bert ( ly) These should be done as ! tly as 
pl atte 1 for the customer Such forms inspire 
neatr the clerks using then ind one never 
en a r will see them also. Good offic forms 
nexpel! paper cost but t more han < ip 
ire extra price 
Internal. 
H x News (The Eag Pencil Company) 
that f that organization's workers are fond 
( N kk ! The article described a hike through 
} & aes 
Tr} N. C R T National Cash Reg ter Company) in- 
ided a colossa f tone in colors, depicting the finish of an 
Lut e race I howed current sales far in advance of 
t Octobe ) including the biggest day’s sales in 
pany s ! t 
LA rive hat Elevator Some Exercis¢ said the Bur- 
rou Bulletir Burroughs Adding Machine Company) The 
portable elevator used in stacking boxes at the factory ship- 
ping 1 m was ibmitted as a good machine to keep busy Its 
i es keep stey vith the shipment of sold machines. 
I J}. Foster, Jr ivertising manager for the Todd Protec- 
) 7 Compal contributed, “‘The New Advance \dver- 
tising t the Protectograph Bulletin, the company’s house 
orga Todd salesmen are preceded or their calls by direct 
mail pieces The article explained the philosophy behind the 
campa an the plan works for salesmen who use it 
int lige! \) 
I sonal health audits were likened to mill*inspections in the 
5 orea st thmore Paper Company) Readers were 
s ‘ ow the doctor can anticipate breakdowns in the human 
acl f jus the same as the mechanic foresees the wear 
vl will ultimately throw a machine ut of commission 
S oreans receive this health audit without cost, even the 
with tt or being paid for 
(Catalogues—Continued from Page 185.) 
ba The rt | s printed ir two ors ind : Cc- 
< post card 
Accessory Advertising Matter. 
te Pet Company is furnishing dealers with a 
ha displa se It is of glas trimmed with leather 
\\ t } h can be removed to show pencils to 
rs 
National |! nk Book Company Holyoke, Mass ful 
: on req ealers a permanent wall sign identifying 
re is | tory for National loose leaf and bound 
} The sigr 6144x12%4 inches, | ind in brown Texhidse 
Price Revisions. 
prices typewriter parts, plate: tools and upplies 
‘ ul by th Ames Supply Compar 64 West 


Comparison of April Specialties Exports. 


Re Specialty export fron e Unite St 
or per cent advance ver Apri l 

" gair ch, 1924 The tabulations of 
expo = th this field follow 

Oft pliar iding typewriters idding and 

! s gisters, duplicating machines ) 

A $ March, 1924, $2,377,641 April $, $2.- 

Pe nge, April 1923, te April 1924 19 

Mi oO AY % 

Of ipplis x I paper statione \pr 192 $ 2¢ 
M 24, §$ Apr 1924, $67 | rs 
\pr 2 t | } 34.2; Mar April ry 7 

EF ‘ ‘ including domest ind ffice Apr 
»9 $24 é Mar 124, $304,406; Apr 124, $306,024 Per 
‘ g 1923, to Apri 24 10.9; 

\l 24 

I April, 1923, $358 s Marc l 1, $ 
778 124 $426,740 Per cent change Apr 
Ap 24 19.2; March to April, 1924 ] 

7 tice pI nee ind office suppl groups registered fair 
1\ if 1.2 per cent, respectivel for Apr 124 

\ 192 I atter group also gained 22.7 per cent r 
\l ‘ Marcl 1924, but the former declined to the slig 
é R f ime period Exports of typewriters for 
Ar re igh record for over tw years botl n 
I e figures being 26, machines, valued 
at t to 23,893 machines, valued at $1,317,71¢ 
for A} 2 120 machir va $1,286,714 r 
M 24 d calculating ma s iis ved 
a ~ AT t, over the cor ling m th 
Dr r. | t decline from } 24. T 
lesser xtent reg l 
High Record for Office Supplies. 

\ g I ¥ f exports for ver tw ea 
I } ft ipply field The hief factors ntr 

u s Ww trade in pencils and fountain pens Fx 
p t s reached 5,758 dozen, valued $ 
f \ 24 ozen worth $28,010 f Ap 2 ind 

‘ va 25,002 in Marct 124 For é n 
p S ther Ie and pe neil lead registered export 
tl of $1 75 $130,315 and $129,129 respectivel I in- 

’ s fi eriods showed figures as follows 80.525 
i t $1 7 890 valued at $17 ’ ind 43,684 valued 
’ T Y e in tl f tw d 





MINAS 
LAMP BRACKET 


Will place light just where needed. 





For the business man, physician, dentist, optician, 
draftsman, artist, or, in fact, anyone desiring well 
lighted work. 

A demonstration will show the many practical 
adjustments of the Burns Lamp Bracket. Supply 
your trade with this serviceable appliance. 


Ask for trade prices and data now 


State and 64th Streets, Chicago, U. S. A. 














No. 800—Oak, 
Mahogany or 
Walnut. 


GUNLOCKE CHAIRS 


Whether your trade extends among all classes of business men 
or is concentrated in a group whose wants are specialized the 
GUNLOCKE line will fill your requirements well. There are 
over a hundred styles listed in our catalog. Let us send you a 
copy and explain our proposition. 


W. H. Gunlocke Chair Co., Wayland, N.Y. 
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Old Hampshire 
Cypewriter Papers 


If you would like to see a sample book 
of a complete and worth while line of 
typewriter papers, write for the 


Old Hampshire Typewriter Book 


without delay. 


Two new medium-grade numbers have 
been added in five different weights as 
well as other changes made which we 
believe will be of interest to you and 
which keeps the Old Hampshire Line 
ever in the ranks of Quality and Pro- 
gressiveness. 


Write us for full information. 
will be glad to serve you. 


We 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Co. 


South Hadley Falls, Mass. 





APPLIANCES July, 1924 
can be accounted for partly by the inclusion of parcel post 
shipments. Considerable gains were also recorded in carbon 
paper, paste and mucilage. 

Shipments of cash register and adding machine paper in 
April exceeded those of March, but with lower export prices 
the value fell off to some extent Increases were recorded in 
writing paper, papeteries, envelopes and bristols. 


The metal furniture group showed a satisfactory 
from April over the previous April, but a slight decline 
March. Noteworthy features of the trade in 
filing cases, 
$116,402; 3,441 cases worth $79,200; 2,805 cases 
Safes were exported for the same periods 
safes valued at $85,848; 507 amounting to $45,173; 
valued at $73,867. Office furniture showed gains 


valued at 

follows 
and 688 
also, 


as 


Comparative Figures on April Exports. 
Statistics which appear here are abstracted 
by the Department of Commerce. 


The 
published 


Comparative Figures on Major Exports—April. 


(1924) 18,364 machines @ $4,247,167. 
Machines, cash register, in April—(1923) 1,226 


$252,410; (1924) 1,555 machines @ $275,016. Ten months 


months ending April—(1923) 420,898 @ $300,754; ¢ 
421,206 pounds @ $300,378. 
Machines, typewriter, 


$1,317,716; (1924) 26,060 


pounds 
April—(1923) 23.893 
@ $1,431,136 


in 


machines Ten 


805. 
Comparative Figures on Miscellaneous 























increase 


from 


this group are 
being for the three periods 2,856 cases valued at 
$95.7 


from tat 


1 
i 


machines 
mon 


i! 


05 
‘Uo 


S26 
fes 
alt 


Furniture, metal, including filing cases, safes, safety deposit 
boxes, vaults and lockers and other metal office furniture and 
fixtures, in April—(1923) $148,571; (1924) $254,571. Ten months 
ending April—(1923) $1,122,415; (1924) $1,947,510 [For segrega- 
tion of these items, see the respective classifications under 
“Comparative Figures on Miscellaneous Exports—<April.] 

Machines, adding and calculating, in April—(1923) 
1,275 machines @ $255,200; (1924) 1,867 machines @ $433,548 
Ten months ending April—(1923) 11,750 machines @ $2,080,416 


machines 


ending 


April—(1923) 13,093. machines a $2,601,526; (1924) 14.63 
machines @ $2,765,866. Cash register parts in April—(1923) 
46,595 pounds @ $36,127: (1924) 46.472 pounds @ $34,566. Ten 


924) 


ths 


ending April—(1923) 175,607 machines @ $10,345,136; (1924) 211, 
309 machines @ $12,001,416. Typewriter parts in April—(1923) 
33,213 pounds @ $38,971; (1924) 29,964 pounds @ $66,234 Ten 
months ending April—(1923) 201,204 pounds @ $328,204; (1924) 
442,742 pounds @ $580,133. 

Paper, carbon, in April—(1923) 62,732 pounds @ $49,055; (1924) 
87,405 pounds @ $67,692. Ten months ending April 1923) 
586,032 pounds @ $460,069; (1924) 736,431 pounds @ $571,286. 

Ribbons, typewriter, in April—(1923) 39,768 pounds @ $63,51 
(1924) 38,988 pounds @ $53,432. Ten months ending April 
(1923) 253,043 pounds @ $410,906; (1924) 253,003 pounds @ $429 


Exports—April. 


Cards, playing. in April—(1923) 1,056,814 packs @ $112,130 
(1924) 517,172 packs @ $60,228 Ten months ending April 
(1923) 7,799,264 packs @ $903,208; (1924) 6,129,535 packs 
$673,427. 

Cases, filing, in April—(1923) 3,441 cases @ $79,200; (1924) 
2.856 cases @ $116,402. Ten months ending April—‘1923) 16, 
955 cases @ $509,608; (1924) 22,546 cases @ $800,520. 

Chairs, wooden, in April—(1923) 15,792 chairs @ $51,912 
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TRINER POST OFFICE 
SCALE No. 9 


Specially designed for U. S. Post Office Service 


Cuts down Postal costs. 

—Used where a variance of 1/64 oz. means 
a saving of thousands. 

—Pronounced by experts as the best 
commercial model ever produced. 
—Extra heavy and precise construction 
without the objectionable features of the 
old type beam scale. 

—Many new and desirable points of in- 
teresting construction to make good sales 
talks and excellent window displays. 


—Write for full particulars, 


TRINER SCALE & MFG. Co. 
2714 W. 21st St. CHICAGO, ILL. 























(1924) 19,003 chairs @ $61,835. Ten months ending April—(1923) 
140,028 chairs @ $473,801; (1924) 199,336 chairs @ $666,679 

Boxes, safe deposit, vaults and lockers in April-—(1923) [n 
reported]; (1924) 65,711 pounds @ $10,593 January 1 to April 
30—(1923) [not reported]; (1924) 353,459 pounds @ $78,938 

Envelopes in April—(1923) 201,472 pounds @ $40,574; (1924) 
198.874 pounds @ 37.377. Ten months ending April—(1923) 
2,099,732 pounds @ $412,356; (1924) 2,162,325 pounds @ $438,287 

Fiber, vulcanized ware, in April—(1923) 61,303 pounds G@ 
$19,912; (1924) 34.997 pounds @ $15,614. Ten months ending 
April—(1923) 714,573 pounds @ $192,981; (1924) 679.450 pounds 
@ $216,793. 

Furniture, office, wooden, in April—(1923) 113.776 pounds 
$24,900; (1924) 80,231 pounds @ $21,869 Ten months ending 
April—(1923) 973,093 pounds @ $214,627; (1924) 1,027,994 pounds 
@ $240,107. 

Furniture, other metal office and fixtures, in April—(1923) 
148,108 pounds @ $24,198; (1924) 409,797 pounds @ $42,128 en 
months ending April—(1923) 954.853 pounds @ $216,335 (1924) 
1,923,125 pounds @ $341,702 

Furniture, school and church, wooden in April—(1923) 7 
518 pounds @ $14,908; (1924) 91,252 pounds @ $14,543 Ter 
months ending April—(‘1923) 676,297 pounds @ $108,255 1924 
1,008,910 pounds @ $162,344. 

Ink, other than writing, printing and lithographic. fn Apr 
(1923) 84,937 pounds @ $18,673; (1924) 53,398 pounds @ $1 
35. Ten months ending April—(1923) 449,109 pounds @ $12 
066; (1924) 436,371 pounds @ $171,334. 

Ink, writing, in April—(1923) 77,036 pounds @ $13,964; (1924) 
106,975 pounds @ $18,306 Ten months ending April—(1923) 
933,602 pounds @ $183,098; (1924) 1,103,969 pounds @ $194,208 

Machines, addressing and duplicating, in April—‘1923) 458 
machines @ $39,970; (1924) 419 machines @ $54,262. Ten 
months ending April—(1923) 2,685 machines @ $247,399; (1924) 
3,070 machines @ $386,871. 

Paper, adding machine and cash register, in Apr (1923) 
144,608 pounds @ $13,509; (1924) 106.683 pounds @ $10.995 Ter 
months ending April—(1923) 881,574 pounds @ $91,457; #24) 
1,075,526 pounds @ $122,542. 

Paper, writing, except papeteries, in April—(1923) 61 
pounds @ $86,931; (1924) 262.440 pounds @ $58,348. Ten me s 
ending April—(1923) 6,144,739 pounds @ $913,190 (1924) 
468,199 pounds @ $783,318. 

Papeteries in April—(1923) 44,442 pounds @ $12,042; (1924) 
24.036 pounds @ $9,543. Ten months ending April—(1923) 
335,081 pounds @ $115,477: (1924) 309,039 pounds @ $127,202. 

Paste and mucilage in April—(1923) 168,758 pounds @ $15,10s 
(1924) 209,335 pounds @ $28,528. Ten months ending Ap 
+1923); 2,172,818 pounds @ $243,899; (1924) 1,810,021 pounds @ 
$204,212. 

Pencils, other than refillable, and pencil leads, i: A pril— 
(1923) 1,150,020 dozen @ $130,315; (1924) 822.975 dozen @ $151, 
755. Ten months ending April—(1923) 7,921,554 dozen @ $1,- 
227,408; (1924) 7,794,666 dozen @ $1,387.2 
Pencils, refillable, in April—(1923) 8.737 dozen @ $28.01 
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The man who wants a desk 
wants a cuspidor 


—if not every time, at least often 
enough so it pays your salesmen to 
suggest it along with other “desk 
accessories.” 


The AMCOIN line gives you 86 
neat, practical designs in nickel- 
plated or polished brass. Finest ma- 
terial and workmanship. 


The FAVORITE 
(see illustration) is 
a ready seller for 
offices, hotels, or 
homes. Two sizes, 
10 in. or 8% in. 
diameter. Either 





size in polished brass 
or nickel - plated 
finish. 


No, 1280 


W rite for the Aldrich Cuspidor Catalogue 


Aldrich Mfg. Co., Inc. 


57 Illinois St. BUFFALO, N. Y. 














IDEAL TUBULAR STANDS 





Write for 
Circular 


IDEAL No. 2 
TYPEWRITER 
STAND 


Table top measures 16 by '4 inches, height 26 inches. 
Drop leaf 12 by 16 inches, cael on a level with 


tab le top. 
Fowler-Manson-Sherman Cycle Mfg. Co. 


William R. Manierre, Prop. 
1445-1455 W. AUSTIN AVE., CHICAGO 


APPLIANCES 





QUALIFIED 
Adding _ : —_ 


Instead of the 
average 200 foot 
length of ordi- 
nary rolls we 
Guarantee 
Pe eet in every 
| thereby 
ping you~ 








CEN TRAL 7.0 Om 


Menasha ~ Wisconsin 
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If You Bind Your Own 


Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 


in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


When you come to the Cincinnati 
Convention we will gladly explain with- 
out cost or obligation to you the system 
we have devised to enable the dealer to 
make up his special metals accurately 
and economically. 


The Tenacity 


Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
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OUR letterheads and busi- 

ness cards are your press 
agents—your advanced guard. 
For the integrity and financial 
standing of your organization 
is reflected in your stationery, 
cards, etc. 
We know that the fate of your 
letters lies in a measure at the 
mercy of the engraver’s skill. 
But copper and steel plate en- 
graving with all its kinks and 
turns is no mystery to us. We 
have learned the knack of do- 
ing better work well. 
Let us send you an estimate on 
your next stationery order. 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 









JOFCO 
Office Desks 


Durable and Responsive 


Though new to the trade, JOFCO DESKS are 
produced by men of long experience in this field 
and are designed to meet popular requirement. 
They include a complete, representative assort- 
ment in three grades; light golden oak finish is 
carried in stock ready for immediate shipment— 
other oak finishes and mahogany are supplied at 
short notice. 

Our policy provides for distribution through 
office furniture dealers and our catalog is de- 
signed to aid in that sales rnethod. We shall be 
glad to have your inquiry. 


Jasper Office Furniture Co. 


Jos. M. Sturm J. M. Schnaus Vic. F. Sturm 
President Vice-Pres. Sec’y-Treas. 
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JASPER, INDIANA 
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**MAKES ITS OWN STAPLES’”’ 


a EVE hE ADY= 


PAPER FASTENERS 


EACH ROLL A SLIGHT 

OF STEEL ——» PRESSURE ON 

TAPE CONTAINS THE HANDLE— 

5,000 STAPLES THAT’S ALL! 
ECONOMY fROUBLEPROOF! 





Improved Mede |D—Weigh Twe Pounds 
“Its Pre-eminence Rests On Its Distinctive Excellence” 


Capacity A 
2 to 40 Sheets Mechanical 
Wonder 





Mede F—Weight Nine Peunds 


SOLD BY STATIONERS AND STAMP DEALERS 


EVEREADY MFG. CO. of BOSTON 
General SalesOffice :50 Church Street, NewYork City 
SEND FOR DESCRIPTIVE LITERATURE! 


Bindery Company 


POSTS and SCREWS 


Barrett 100% Expansion Posts and Screws have 
the long extension screw. Chicago Binding Posts 
and Screws differ from the Barrett in that they have 
short screws—desirable where the expanding feature 
is not necessary. Either style in stock. 


Ask for sizes and prices 


BARRETT BINDERY COMPANY 
1320 W. MONROE ST., CHICAGO 
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BARRETT 
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(1924) 5.758 dozer $42,923. Ten months ending Ap (192 
132,446 dozen @ $259.80 (1924 83.877 dozen @ $384,627 

Pet ders j Ay (1923) 3,427 gross @ $7,709; (1924 
gross $8,095 T months ending April—(1923) 43,051 ge 

>» $73.¢ (192 11,989 gross @ $78,807 

Pe untair I April—(1923) 15,890 pens » $17 ) 
RI ns @ $ 1,487 Ten months ending April—( f 

) " @ $149,097; (1924) 352.761 pens @ $382,608. 

I tallic xcey} gold, in April 1923) 52,947 
$2¢ f (1924) 29,8 gross @ $17,785 Ten m ntl 

Apr (1923) 277,023 gross @ $140,178; (1924) 241,393 
$128 ¢ 

Ss Apr , ) 507 safes @ $45.17 1924) S2¢ 
$ \ I I ding April (1923) sa s 

$72 6.466 sa @ $726,350 

S ling iding folders, index ls and 

in Apr 19 ) [not reporte: (1924) 4s 

a3 Ja to April 30—(1923) [not report 
Te Fé ds 

_ oft iding pape! clips nd t de rase 

ete n Apr 1923) 232.703 pounds @ $136,250; (1924) 
nds ; 8.169 Ten month ending Apr ) 

R¢ 6,028; (1924) 2,599,593 pounds $ 

my per n Ap ) 1.827 

pounds @ $21,41 I no 
ng ) 6.261 pounds @ $145,747 1924) 
SiN 
Comparative Figures on Imports—April. 

I ting wing, bond, et I A pril—(1923) 86, 09 
I 1771 4) 174,570 pounds @ $45,945 September 
- Apri 1923—1,699,155 pounds @ $396,101 

! ling Aj 24) 2,246,841 pounds $428,983 
I ! 16,239 gross @ $44,097 (1924) 


x { T nths ending April—(1923) 827,087 g 
65 gross @ $488,974 
i pent April [quantitis not stated 
$25,027 1924) $ Ten months ending Apr 1923) § 


General Information on Foreign Opportunities. 
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GRAND 


RAPIDS ™ 


Sp DD)).y 


SUPERIOR FURNITURE CO. 


Formerly Grand Rapids Office Chair Co. Co. 
MAKFRS OF HIGH GRADE OFFICE CHAIRS 


i 








No. 429% 


Catalog and price list on request 


SUPERIOR FURNITURE CO. 


37 LOGAN ST., S. W., GRAND RAPIDS, MICH. 
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MANUFACTURE 
SEALS 
STENCILS 
BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 


BRASS SIGNS 


ETC 


ers 
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eTencns 


YER & WE 
ME NTH 


STORE;108 N.DEARBORN ST. 
FACTORY:24 to 30 So. Jefferson St. 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 


www we 
td 
rwrvrvry 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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BOTH HANDS FREE 





A popular quick-selling device meeting with 
ready demand everywhere, showing a good 
profit at 

Retail Price of $1.50 


This is not a counter “sleep- 
er” but a fast-seller that will 
attract new customers. An or- 
der for just a dozen will 

=m prove it 


Fairfield Mfg. Co. 


1721 Ranstead St. 
Philadelphia Penna. 
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small beginning, and in counting on it for a small but regular 
business, there is little inducement to be offered 


Catalogues Wanted at Asuncion. 

Consul Digby A. Wilson, Asuncion, Paraguay, reports that 
catalogues printed in Spanish should be sent him They will 
be used by local dealers who may be desirous of replenishing 
their stocks Included in the lines which should be of interest 
to the local merchants are paper and paper goods, and type- 
writers. At present the purchasing power of Asuncion’s pop- 
ulation of 800,000 is low on account of the economic depression 


resulting from the recent revolution In normal times Asun- 
cion should offer a lucrative market for a number of American 
lines. 


Peruvian Imports. 

A classification of Peru’s imports has been made whi 
shows the products for which the United States is the chic 
source of supply, as well as those which come chiefly from other 
countries 

Typewriters were included in the list representing Peruvian 
imports for the last half of 1923 in which American exporters 
Virtually controlled the market 

Office supplies were included in the competitive lines 
which American exporters had the largest share of trad: 


Specialties Market in Poland. 

An increase in the price of domestic products in Poland 
following the change to a goid basis, has resulted in the loss 
of the price advantage over imported products This is par 
ticularly true of a number of items, including office appliances 
and office furniture It is suggested, therefore, that American 
manufacturers of such goods send to the trade commissioner's 
office in Warsaw catalogues and other descriptive literature 
as well as price lists and credit terms covering the products 


House Organ Philosophy. 
Every poor fish has his Friday The Webster Wa Fr. S 
Webster Company). 


. 
Good work advertises itself Remington Notes (Remington 
Typewriter Company). 
. . 
If the business door of opportunity sticks—Push Faultless 
Bulletin (Stationers Loose Leaf Company) 
. * > 


Cost is the amount of energy expended to produce a thing 
Diamond Dust (Hall Lithographing Company) 
* . oF 


Time itself is nothing, it's what you do with your time tl 
counts Typing Tips (The Miller-Bryant-Pierce Company) 
* . > 


If a fellow fails to get the facts, sooner or later they get 
him.—Burroughs Bulletin (Burroughs Adding Machine Co 
pany). 

. . 

Hold on to your customers! Don't let anyone kid 1 

letting them go.—The Royal Standard ‘Royal Typewriter ¢ 


pany, Ine.) 
. * * 
Every man's ability has its limits, but he who fails to recog 
nize the boundary often goes beyond it.—Tips and Nibs (The 
Wahl Company) 


* * * 





It's not the violet on the mossy bank, but the pole 
commands most attention in modern politics The S 
B. Dick Company). 

* * . 

An optimist is a man who thinks the world is improving 
tries to help the good work along Diamond Dust (Hall Lit 
graphing Company) 

. * * 

Red ink is easier to see. but that doesn’t make it preferred 
to black in the company's ledger.—The Shock Absoxuber (Jame 
B. Lynch Company) 

* * * 

The salesman who doesn't believe in his line is whipp« 
before he makes his first call Art Metal Service (Art Met 
Construction Company) 


> es 

It's not so much the orders vou get. as it is the orders 

should have, but are not getting The Protectograph Bul 
(Todd Protectograph Company) 
> . 

Don't laboriously manufacture crude answers as they ars 

quired—have your ammunition all ready to hur! The 8S 


Force (Hedman Manufacturing Company). 
a: = 


Avoid the braggart. ner indulge in self-prais« Remen 
all the forces of Nature heat, light, electricity and gray 
tion—are silent. We only know they exist by the effects 
produce The Office Cat (The Richmond & Backus Compal! 


Uncle Sam Has Opening for Junior Marketing Specialist. 





Examinations will be held by the United States Civ 
Commission July 9 and 10 to fill vacancies throug 
United States for the position of junior marketing specialist 
the Bureau of Agricultural Economics, Department of Agricu 
ture The entrance salary is $1,860 a year, with possible 
advance to $2.400 a year, without any change in assignment 
Competitors will be examined on optional subjects, whic} 
clude marketing grain, hay, feed. or seed; marketing fruits 
vegetables and miscellaneous products; marketing livestock and 
animal products; marketing dairy products; marketing poult: 
and eggs: marketing wool; the economics of marketing; foreig? 
competition and demand 

Applicants will be rated on political and commercial geog 


raphy; practical questions on each, optional subject chosen, a 
thesis to be handed the examiner on the day of examinatior 
and education, training and experience They must be college 


graduates For each year lacking graduation they may subst 
tute a vear of practical experience in lines qualifying them 
for the work they wish to undertake. 
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When you open a book, or a 
bunch of papers, fastened 
with Adams Ideal Rings, you 
don’t have to huntand fumble 
for the place where the rings 
open—the opening is always 
in the right place. This is as- 
sured by the large joint, which 
keeps the ring from turning 





omy 




















No. A 637-1 XY 




















ae ry around. The enlarged joint 
fp — uid Ene cannot pass through the eye- 
—, a —" | lets of the cover—hence can- 





ae +8 not tear the sheets. 
Zz THE ABC OF H-W OFFICE SEATING 
= 


Appearance — 


sensibly designed, sturdily built, handsomely finished 
Buyability — 

moderately priced, wide variety, long lasting. 
Comfort — 

Scientifically made to correct posture for greatest efficiency. 


H-W seating experts, backed by our 98 years of seat building, are at your 
service without cost. 


And the Adams Ideal Ring HOLDS TIGHT. Ie 
locks with a sure hold and a smooth joint—nothing to 
mar, catch, nor scratch. Ask for catalog and samples 


fi | mer Sf tot? se GN 
t . Ah % ep head 
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HEYWOOD-WAKEFIELD WAREHOUSES 
BALTIMORE, MD. 113 W. Conway St. LOS ANGELES, CAL. 215 East 6th St. F- 
BOSTON 45, MASS. Winter Hill NEW YOR N.Y. 516 W. 34th St. 
BUFFALO,N.Y. Wells & Carroll Sts. PHILADELPHIA PA. 244 So. Sth St. 
CHICAGO, ILL. 2653 Arthington St. PORTLAND, ORE. 148 No. Tenth St. 
KANSAS CITY, MO SAN FRANCISCO, CAL. 
1310 W.Eighth St. 737 Howard St. 
ST. LOUIS, Mi Sizth and O'Fallon Sts. 
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HENRY-T. ADAMS MFG. colt 


8561 .-69 South Chicago A 
Noy, 





ama" 


— 








Eastern Representative, Wm. H. Bassinger, 
377 Broadway, New York, N. ¥. 
Western Representative, Adams Loose Leaf Mfg. Co., 
of California, Jobbers and Distributors 
1218 E. 7th St., Los Angeles, Calif. 
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Do You Know That 





HOFFMAN | 


STATIONERY ITEMS 





| 
. . P P | . . . . . 
e of desk blotter pads can be bail | We specialize in prospect lists for Office 

to an attractive volume by watching thi ° ; 
‘ipod: ge i agg | Appliance Manufacturers and Dealers? 
tvles and s s tron he extensive 1OF q 
VAN i. ma <t - psi = les stiff. fle , hl Otten ire able to supply lists cor- 4 
“a . ; ae oe ro "i rected from advance information result- : 
mi-fe ks in standard sizes enabl ng { Directory canvass in va- j 

u to select just the right kind tor Oul citi Concerns like Burroughs’ 

cle Let us co operat vith vou in the Adding Ma ne Co., Elliott-Fisher Co., 
ares ‘ for our illustrated price-] Rand Co., et have bought mailing { 
, t ompiled by us, for the use of hun- } 
7. HOFFMAN “kutabtshed é das I rancl thices. 
45 Lafayette St. New York, N. Y. We have Polk’s Census of Business, : 
; e Ee ENTAT ared under the direction of the Na- ; 
a gg RR Ore tional Association of Office Appliance q 
f t : Manufacturers, covering every county : 
the United States and every city of i 

25.000 population or over? 


, porches 


j 
| 
ca sh you with a correct 
market a sis of your field through 
QUOTA SERVICE? 


cal ipply you with a good card 
ring all your prospects? 


ASK for a free copy of our publica- 


t Quota,” which discusses zoning 
t 1 mat inalysis. 


R. L. POLK & CO. 


| 229 Polk Directory Bldg. 431 Howard St. Detroit, Mich. 
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PREMIER TABLES and STANDS 


All Steel Construction with Fabrikoid Tops 


BUILT FOR BUSINESS 


PREMIER ALL STEEL 
NOTE BOOK HOLDERS 


No Clips, Clamps or Bands 





MANUFACTURERS AGENTS—Apply for Territory 


Premier Bed Company, 2808 Logan Blvd., Chicago, Ill. 


JOHN W. MESSIMORE, GENERAL SALES DIRECTOR 


cate T+ : 


Thumbtacks C e 
Products Accounting 
| Requirements 


| Though varied in their nature and extent, 














are American- 
made. Produced 
in our own up- 
to-date plan‘ 
under ideal con- 
ditions by ex- 
pert workers. A 
good buy for 


the purchaser, 4 ' | THE “Perfect” LINE 


business - build Glass Screw Knobs | 

ing sale for the 

dealer. Where service is the extended experience of the 
offices are busy, makers; commercial stationers often con- 
there's a need | sult us with profit and improved service 
for these useful | Inquiries of this nature are very welcome; 
gan See them | in thus serving the trade, we have extended 
ae ae ‘ee am | our business and built up our connections. 
for particulars. Let us co-operate with you; it will be a 


Glass Push Pins Pencil Sharpeners pleasure to send special inf« ation or our 


new business record problems resemble 
and sometimes duplicate systems that have 
been already worked out. An important 





| feature of 





catalog 








CHICAGO BINDER & FILE CO. 
| 500-508 W. 31st St. Chicago, Ill. 
LOOSE LEAF DEVICES, HIGH GRADE PRINTING, 


index Tabs LEDGERS, BINDERS, INDEXES, SHEETS, 
BUSINESS SYSTEMS ) 


Graff-Underwood Co. . aoe eel 
18 Beacon St., Somerville, Boston 42, Mass. ne 


Confidence is our greatest asset. That extreme confidence in which 
we hold the typewriters we sell is of inestimable value to dealers. We 


Clips 
































AP know each machine that is shipped from this establishment is care- 
fully picked, inspected and tested. Because we have satisfactorily 
supplied their needs—remuneratively, too—these dealers have a grow- 

ag ing confidence and faith in every typewriter upon which is placed 

Ww LESALE our guarantee. 
AND EXPORT aate Niet Write for newest price list in which you will find the latest and 


salable numbers. 


UTECO UNITED TYPEWRITER EXCHANGE Co. 


S 1 t R h Cable Address “UNITYPEXCO” Boston 
etec ougins 137 High Street, BOSTON, MASS. 








re 
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PP aad Ped ed ded adda 
LADD 


THE NEW RIVAL FOUNTAIN PENS } 











3 We specialize on imprint fountain pens for the jobbing, retail and mail order trade. Prompt service in repairs. 
All work is done in our own shops. We make all modern designs in Lever Self-Filling, Screw Cap, Non Leak- 

$2 able and Slip Cap Fountain Pens; also Stylos—Fully Gua:anteed. The export trade is skillfully handled. A 

22 =o host of business friends abroad testifies to our close study of their requirements. Our latest novelty—pen No. 

2 110 (shown below) worn with sautoir ribbon or watch chain, has proved to be a big success. 

22 Get in touch with us at once. Our prices assure you good profits; Beaumel quality pleases users. 


D. W. BEAUMEL & CO., Inc. 


: Established 1884 OFFICE AND FACTORY 
=> O) 17-27 Vandewater Street New York 


AA Pd ltl 
























ACTUAL SIZE 





Why not write for full descriptive matter, samples and prices of 
these two clips for good profit and quick turnover. 


Manufactured by L. D. Van Valkenburg Company, Holyoke, Mass., U. S. A. 

















Leon Isaacs & Co. Turner & Harrison 
Manufacturers of 


GL - I wie M ¥ ENS HIGHEST GRADE SILVER-ALLOY PENS 
5 . mr for SPECIAL 
DFANDARD SELES 1 IMPRINT PENS 


SILVER-PLATED PENS FOR THE TRADE GOLpD-PLATED PENS 


WE ARE ASKING FOR 
YOUR BUSINESS 


RussiA MOHETA PENS 











The Turner & Harrison Pen Manufacturing Co., Inc. 


eles ESTABCISHED 1876—~— 
FALCON PEN WORKS 1211-1213-1215 Spring Garden Street 
Ng ay Fy Philadelphia, Pa. 














“Pelouze” Postal Scales. 


HEY give the exact cost of postage in cents on all classes of mail 
matter and also the correct weight by ounces. We make a supe- 
rior line of Parcel Post Scales. 

MADE IN SEVERAL STYLES 


National .... 4 Ibs. Commesereies .. .<cccovensstanl 6 Ibs. 
Union .... ...2% lbs. ft eter ae 4 Ibs. 
Columbian ..... 2 sibs. ee ae 12 lbs. 
| ; er a Standard Beam .............2 Ibs. 
Crescent ag wee se at Ib. Standard Beam .............-; 4 Ibs. 


SEND FOR POSTAL SCALE CATALOG 


Pelouze Manufacturing Co., Chicago 


National For sale by leading stationers everywhere 

















198 








OFFICE APPLIANCES Ju 


PRESTO 


AUTOMATIC CLOSING INKSTANDS 
SELL ON SIGHT 


The Impr« ved Self-Cle sing Feature 


Moderate Price are what your tr 
demands 
No. 1 Retails $1.10 
No. 2 - 1.25 
No. 3 as 3.00 


DEALERS—Write for terms to the trade 
BACHRACH SPECIALTY CO. 


2275 Third Avenue New York, N. Y. 








rus FZ ‘ 


<ALL Gg 





Send Us Your Orders for Copying Cloths and Baths 


EUREKA Gar» 
as ae A 


standard, reliable equipment for the letter- 
press copying method. The bath is built so 
as to eliminate any possibility of rust, musti- 
ness or mildew. The cloths are non-raveling, 
A and chemically treated by a patent process 

to insure clear copies. Users of the letter- 
A press copying method are sticklers for abso- 
lute accuracy and clear-cut results. Only the 
best equipment satisfies them. 


The EUREKA 







Blotter Baths and Copying Cloths are the 


Sold exclusively through dealers. 
Write for the Bureka Booklet. 


Blotter Bath Co., °* ¢Hicico Usa 






ee ee i ee 











Card Cabinets of Steel That Sell at Less Than the Price of Wood 


Send for illustrated circular and discounts to the trade 


Steel Card Cabinets 


The newest and lowest priced line of satisfactory steel card cabinets 


Terrell’s card cabinets are of strong and sturdy construction, rigidly 
re-inforced. They are exceptionally attractive 
in appearance, with bronze hardware and 
finished in mahogany or olive green. 








GRAND RAPIDS 


RELL’S EQUIPMENT COMPANY 





MICHIGAN 














BLANK 


THE STEEL ENGRAVED BLANKS 
FOR BONDS AND STOCK CERTI- 
FICATES AND ALL PAPERS OF 
VALUE - THE BLANKS THAT 
LOOK LIKE REAL MONEY 


MINN BROTHERS BANK NOTE ENGRAVERS 205-209 W.192= ST. uy. 
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88 STYLES oe Ci — S880; 


EDCE VIEW SHOWING 
INLAY OF INK ERASER 


NEWARK, WN. 





WELDON ROBERTS RUBBER CO. 





Stamp and Stencil Dea'ers 
and Stationers Make Good 
Profit with the 


HERCULES 


rangle — 


t prints fr rY al plates 


1 type thro igh in inked 

ribbon against a medium hare 

platen Printing plates are 

nstantly interchangeable this stamp replaces a dozen or 

more old s rubber stamps, does the ‘ k and 

gives perfect impressions. You can s¢ HERCULES 
‘ry desk where stamping is lor Wr 


an a prices 


COLONIAL ENGRAVING CO. 


47_Court Street Boston, Mass. 











HANSON 


Postal Scales 


Not cheap scales,—not toys, 
—but practical high grade 
items such as readers of ‘ 

fice Appliances are always ir 

terested in Finely finished in 
filing-cabinet green with 
brass platforms and glass 
coveres lials with nickel 
plated rims Springs Guar- 

W¢ 


Order right from this ad 

No. 1509 “¥ Postal and Mdse 
Retails at $7.5 

No. 1512 30-ib Parcel Post. Re- 
tails at $7.59 

No. 515, 50-Ib. Parcel Post. Retails 


Trade Discounts , 40%—10% 
Lots of 12 or more, assorted if 
desired, 50%. F.O B. Factor) 
Hanson Brothers Scale Co. 
Est. 1888. 
539 N. Ada S8t., Chicago 























DEALERS 
QUALITY 
THEY DEMAND 
MANTYPE REBUILTS 


Write for our latest price list No. 400 


WHEN 
WANT 





ManufacturersT ypewriter Clearing House, Inc. 


193 North Dearborn Street CHICAGO, ILL. 
Cable Address “‘Mantype”’ M. GARBELL, Pres. 





> < ani & == 


Visible Records Equipment 


Increase Business — Save Money 
ACME CARD SYSTEM COMPANY, Chicago, Ulinois 








“‘Stayon” Rubber Platen Twirler 


For All Typewriters 


A new invention with a double fone Guaran- 
tee | not to come off knob. A big seller and big 
=| profits. Buy the Nielson cushion foot shock ab- 
sorber ; typewriter felts; and Rubber Key Caps 


Nielson Supply Company 


810 FIRST NATIOWAL BANK BLOG., 











As a subscriber to 
OFFICE APPLIANCES 


You can save your own valuable time by pass- 
ing your pro lems on te us and ietting us 
“look it up” for you. 
Domestic, two years for $3.00. Canada, two years 
for $4.00. Foreign, two years for $5.00. 


The Office Appliance Co. 


417 So. Dearborn Street, Chicago 











OFFICE CHAIRS 


A worth while line for energetic, established dealers. 
Let us send you our catalog. 


JOHN A. DUNN COMPANY 
La Salle and 29th Sts., Chicago 


STON GARDNER 


ST. PAUL 
39 an St., Newten MASS. Hampden Ave. & Bradford St. 











HOTCHKISS No. 1 
The Most Popular 
Paper Fastener 













A—The 
Plunger 
B—The 

Staple 
C—The Staple 

Guide and 
Straight- 
ener 


best possil paper fastening ma 


and pr sfita I 
Write for information 
THE HOTCHKISS 
SALES COMPANY 


Norwalk, 
Conn. 


HOTCHKISS: Ghints"so" stances 
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Kobler Copyholder for Typewriters 


Patented in U. 8. A. and Foreign Countries. 
Improvements Patented Separately (G} 





Kobler & Co. 


INC. 
594 26th Street 


West New York, 
New Jersey 


or Kobler & Co. 
Zurich 6, 
Switzerland 








will be glad to send 
you free literature. 

















Commercial 
Christmas Greeting Cards 


Why not have our sample book and get some ot 
the profitable business that is to be had on this 
class of merchandise. We furnish cards with 
design and greeting only, or imprinted with your 
customer's name. Price of sample book $3.00. 


Order NOW and get the early business. 


STEPHEN GREENE COMPANY 


200 Fifth Ave., New York Philadelphia, Pa. 








| 
| 
| 











TIME STAMPS were never needed 
until TIME Acquired a Value. 


n THOMPSON TIME STAMPS 

pay Record the hour and minute A. M. & 
« Piece 

Bed Plate P. M., firm name and character of the 

transaction—such as Received, Sent 

Out, Started, Finished, etc. 


MODEL A 
“Visible” Printing 
TIME STAMP 


Prints on top of 
the paper. 










MODEL B MODELA 


Write for Folder No. § 


THE THOMPSON TIME STAMP CO., Inc. 
10844 Fulton St. New York, N. Y. 











New Martinsville Line 


Stationers often consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE _ glassware 
| “comes across” and it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticless NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 





















DUPLICATOR INK 


Quality counts! You get 
the first order, the quality 
of the ink holds the customer. 


Dealers should carry a stock 
of our duplicator ink. 
Samples and Prices On Request 
Manufactured By 


PEERLESS INK CORPORATION 
437 Pearl Street New York 





SWAN’S 
THIN COLORED 
LEADS 
for all everpointed pencils 
RED, BLUE, GREEN, 


LILAC, VIOLET, IN- 
DELIBLE. 





Attractive quantity prices quoted on application. 


SCHAEFER NOVELTY CO. 


1832 CRAWFORD ROAD CLEVELAND, OHIO 




















MILLER BROS 
tr BOwL POINTED 





MILLER BROS. 


MANUFACTURERS 
Meriden, Conn. 305 Broadway, N. Y. 














INK 


The Single Fluid Eradicator 
, fh/__ Leaves No Stain 
aA Harmiess to Hands. 

: - Cloth and Paper 


DEALERS 
REORDER 


Repeatedly 
Profitable 


FOREIGN DEPT. 
CONKLIN LTD. 
OXFORD CIRCUS HOUSE 


Cloth o 245 Oxford Street 
O U - LONDON WI 
ba 5 


=) Rem Ink MADE BY 
iodine, frult ¢ other sles Ink-Out Mfg. Co. 


from paper, cloth etc. Montclair, N. J. 
without injury to fabrics 
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TEES 


Quick Sellers—Big Money Makers 


“Instant” Desk 
F ont Handy Files 
Their pocket pages keep 


papers in order but instantly 
accessible, indexed A to Z, 1 to 
31, or specially classified by 
celluloid covered, removable in- 
dex tabs 


Idea Books 


with pasteless pocket pages for 
news clippings, striking advts., 
etc. The storehouse for val- 
uable ideas, instantly accessible. 
Albums for Every Purpose 
Portrait, Photo, Postcard, 
Autograph, Disc Record. 
Books — Memory Books 
Write for prices and special discounts, 


W. C. Horn, Bro, & Co. iss 200 Sth Ave., New York 














ADDING: 
MACHINE ‘PAPER : 
[ogewater Paper (< mpany » 


MENASHA 


Preferred Paper Produ 





SHAPERS 


. 












| BRISTOW RADIAL DISTRIBUTOR | | BOEHNER IMPROVED 
| has a winning exclusive feature CARD HOLDER 


Always stands open to receive papers. The contents may The Boehner Im 

| be removed with one hand as the compartments do proved Card Holder re- 
. os aa . . quires no expensive per- 

| mot require to be opened. That means less motion in forated or bound cards 
sorting and that is It keeps your cards 
why the Bristow Radial clean; it holds one card 








securely as well as a 


Distributor is in generai 
é & 4 full case of cards 


use and accepted as the 

est among busi- 
ness offices of the 
U.S. 


os ts 8 


When a card is with- 
drawn the others are 
not only held in place 
but are kept on the 

Made regularly bottom of the holder 
in four sizes. | 


Furnished in twenty-eight different sizes; bound in imported 


DEALERS—If you aren't morocco; metal parts highly nickel plated. 
already selling this device, 
write for particulars at once. Improved B ehner Binder Co. 
STANLEY R. BRISTOW 142-144 Fox Street Aurora, Illinois 
171 Washington St. Newark, N. J. | We manufacture Leather Novelties only and are not Engravers. 











NICKEL PLATED 


BRASS 
WILL NOT RUST 
FOR 


/ARIABLE SPACING ; 
LOOSELEAF BOOK — Af p aiesictioe tree NY 
PAMPHLETS, BLUE PRINTS, ETC. et oe 





THE NEW 


AMMOnN 


TYPEWRITER 6 








j 
\ j 


EXCELLENT ARTICLE TO HAVE IN OFFICES The standard model suits every customer, 
FOR BINDING DAILY REPORTS as types and languages are interchangeable. 
PACKED 100 IN A BOX. PRICE PER 100 fi-04-00 Write for Attractive Dealer Terms. 
The E. W. Carpenter Mfc. Co.. Br; HAMMOND TYPEWRITER CORPORATION 
asi g- L0., Bridgeport, Conn. 607 East 69th Street New York, N. Y. 




































fy Yes they meet the os 
_ demand of the public The Winning a 


when detached 
for a better fastener CARDS 


at a popular price. = 


than 
3 sizes No. 0,1 and2 You have the ‘‘drop” on Wey 
Brass—uniform quality your competitors when —_ Se 
wer you offer busi ras 





ess Car 








to your prospects in this 
















attractive manner. Stubsof cardsheld firm- 





PINCH-ON FASTENERS 


For they can see the géyen ol ly by lever binder in case 
tages of Wigs s Patent 
-_ lias ‘ — . Scored Cards and Wearwell Lever Binder they detach smoothly, and never rub nor 
ast neatly packe d in either round boxes or Cases at a glance and will never be content get soiled, waste from spoilage is prac- 
tuck cartons for commercial office use. to carry loose cards again tically eliminated. 
S f, , l r Wearwell Cases hold the cards firmly Scored Cards supplied in blank form to 
Send Jor samples and prices and keep them always clean and fresh As be printed in your own plant. rite today 


for samples and prices. 


WIGGINS THE JOHN B. WIGGINS CO. 


1109 So. Wabash Ave. 
pesess CARDS 205 Pcopies Gas Bidg., Chicago, I 


Treiber-Cahill Mfg. Co. 
818 Park St. Syracure, N. Y 


Chicago—The John W. Messimore Co 
2808 Logan Bivd. 
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SIGN PRINTING OUTFITS 


OFFICE 


- a 


eed ed eee el) ee | re) 
(Se Lote Ti ie SA So Fie) St el 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE 


2444 Ainslie Street 
CHICAGO, ILLINOIS 
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THE HOGE MANUFACTURING CO., Inc. 
215-217 FULTON STREET, NEW YORK CITY 
MANUFACTURERS OF 

Pal, the Pencil, and Pal Leads 

Clutch Pencils | 
Modern Thumb Tacks, Steel and Brass 
Modern One-Piece Cut-Out Tacks 
Modern Paper Fasteners 
Modern Paper Clips 
Modern Pen and Pencil Clips 
Modern Strip Racks 

Modern Pen Racks 
Modern Telephone Tablets 




















Original, Thin and Best 
COLORED LEADS 


FOR ALL 
EVERPOINTED PENCILS 


RED—BLUE—GREEN— 
YELLOW and BROWN 


These leads are 
proving very 
popular and 
should be 
stocked by ev- 

; = ery stationer. 
CHECKIN edie Finest quality 
made. 


Newark, N. J. 





A. W. FABER, Inc. 





10c pkt’s. 


The Original 
Strong Crystal 











Advertised for 


= aE 24 Years. 
= 5 Great Demand 


Glass Heads. 
The Kind Good Profits 
Customers Attractive 
Ask for Counter Displays 





MOORE PUSH-PINS 
Glass Heads—Steel Points 

MOORE PUSH-LESS HANGERS 

“The Hanger with the Twist” 


To “Hang Up Things” in homes, offices and schools 
Ask your jobber or write direct 
Philadelphia 


MOORE PUSH-PINCO, (Wayne Junction) 












“NOT A SPLIT PEN” 


Coit’s Ball BearingLetteringPens 


DEALERS — Send for our VIEWOSe 
Counter Display Board of 12 SHOW 


pens on 30 days trial at our BALMS be KS | 
expense. BEARING. 


MakeYourOwn 
Show Card 


Save Time and Money 
Sizes 1/16”, 1/8”, to 1” inclusive 
Manufactured by 
The Bridgeport Pen Co. 
Bridgeport, Conn., U. S. A. 






y 

















with the best 
Packed in at- 


every purpose, 
quality of paper. 
tractive containers of 5}0and 100 3 
rolls each. be: 

Ask for samples and prices. 


U.S.LACEPAPERCO. 4 
163 Union Ave., Bklyn., N. Y. jG 


. > 
i > 1 nee 
> “Aevay 6x Der NS RNs TA TD POT eta 











2 


EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph 
pans and gelatine duplicators of all makes. 


The Heyer Duplicator Company manu- 
factures Hektographs, Gelatine Dupli- 





cators, Film Duplicators, and sup- 
plies. We also furnish the trade —— 


EnicAco 
HEKIOGRAPH 


with stencil paper and ink for the 
Mimeograph and Neostyle dupli- 
cators at lowest prices. 
Write for literature. Domestic and - Aaa 
foreign inquiries given prompt attention. ; 


The Heyer Duplicator Co. Bes ~ 


18 S. Wells St., CHICAGO, ILL. 














Solidhed Ghumb Gacks 





NUMBERS 
LETTERS 
COLORS 


Solidhed “Eyelet Pliers 





SILVER 





A COMBINATION PUNCH 
AND EYELET SET 


Solidhed “Eyelets 


SOLIDHED TACK Co. 
37 Murray St..N. Y 











=<=—— 





es crease 
tat 
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Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading in iducements made to secure business 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 
Specialty—Typewriting and Adding Machines. Address 
E.G. SIGGERS 9 “922.5.2, Pot 


S| a = eS Se ee _ 
















SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Card 

Systems and Check . Are 

Indestructi 

None Genuine un- 

less stamped U. S. 

Patent No. 794,749 
on Metal Tip. 


FREE Samples Sent on Request 
Discounts to Dealers 


R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 











TYPEWRITER MEN 


Investigate 





Noiseless Automatic Shock Absorbers 


iing they absorb the sho oks thr x 
springs hide n tt l 
chine 


g pul poses. 
For ALL Makes of Machines 
WRITE FOR LIBERAL DISCOUNTS 


Speed Key Mfg. Co., Inc. 


20 Columbus Place Brooklyn, N. Y. 





V Jack Clasp and Letter Opener 
Actual Size 64” 


1 Shaw Place St. Louis, Mo. 









Bankers Clasp 
THE ORIGINATORS OF THE ONE- 
— PIECE CLASP. 


Write for samples and prices 


BANKERS CLASP CO. 





The CL.DOWNEY CO. 


941-943 CLARK ST. 
CINCINNATI, OHIO. 

















thoroughly 








ERS, OFFICE AP- 
PLIANCES AND DE- 
VICES, Typecieaning end 
made of stiff China Bristies 
General cleaning end made of 
soft substantial Camel Hair. 
An _ attractive colored display 
ecard with each order Big profit to 
dealers. Write for interesting prices. 


ARTHUR W. HAHN Dept.A 
82 Years of Brush Manufacturing E rience. 
196-201 Lafayette Street, New York _ 





TRINER 


Counting and Receiving Room 


are giving the same efficient 
service as the well known 
Triner Parcel Post Scale used 
daily in 52,000 U. 
Offices. 


Write us your 
requiremenis 


TRINER SALES CO. 
53 W. Jacksen Blvd. 
Chicago, Illinois 











ALL-STEEL 


SCALES 


S. Post 





















The only [| 
brush that | 








ECLIPSE 
TIME 
STAMPS 


Fully Guaranteed for One Year. 


Over 75,000 Satisfied Users. 
Send for Sample Time 
Card Systems 
Manufactured By 


A. D. JOSLIN MFG. CO. 


227 West Erie Street 
CHICAGO - ILLINOIS 
For Sale by Dealers and Stationers 
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St. John’s Tables Buse MARENS OF tans 
Exceptional for style, strength and finish ne a " ING AND PRINTING 
at prices that command attention. 6 > =| oe MACHINES. 
ST. JOHNS TABLE COMPANY PRINTING & LITHOGRAPHIC INKS iain @ane ¢ 
Cadillac, Mich. PB Sha . 
IPP iT iri isso 
The Standard Line Nelson, Multi-Purpose Super Duty 
° =. and Heavy Duty Equipment 
aterman ountain for Punching, Perforating Die Cutting, 
ound Cornering, Et« 
Self-Filling, Safety and Regular Types C. R. & W. A. NELSON, INC. 
L. I E. Waterman Company, 129 So. State S.. Chicago 227 N. Michigan Ave. Chicago, III. 
New York San Francisco Montreal 
SALESMEN JOBBERS 
N ther files P 
apaler eal WRITE TODAY 
COMPRESS for prices and samples of an article everyone will 
their contents b ‘eht 
Automatically uy on sight. 
The Automatic Box 13 Mt. Vernon, N.Y. 
aa inden Co I DISTR'BUTORS DEALERS 
‘aaage ated Typewriter Ribbons and Carbon Paper 
Unusually Attractive For the Typewriter, Adding Machines 
Proposition Time aomte. uss e for the wade. 
FOR DEALERS Official and Empire Brands, or in a" eo with imprint if desired 
SMITH TYPEWRITER SALES CO. SNELLING & SON “*SacoKtyn NY 
a Exclusive Territory Rights Not Entertained 
—_— MULTIGRAPH fefincco 
Celluloid Index Guides—Metal Tip Guides RE-INKED 
We manufacture a high grade line of filing suppli Our i it enabl. + us z Our process costs only $6.00 a dozen. Try it. A 
a dl promot, eogmeery cprvice - — cord work An —y Pies — order will Geurtass you that it is the best Re- 
possibi ws as une ers edon nKing you can Duy. 
conouawere trect. Send two Ribbons to be Re-Inked at our expense 
DACO GUIDE COMPANY W. SCOTT INGRAM, Inc. 
154 Pearl Street Boston, Mass. Dept. D, 65 West Broadway NEW YORK CITY 
whe n roar srtanintion thea nos the Tat sete steat | | EGGENS-HAMBLER COMPANY 
o im your organisation shou now e fu acts a u 
1 be Eb DIC I APAUN bE MANUFACTURERS OF 
anil FOUNTAIN PENS _— PENCILS | 
NEW MODEL A-10? STYLOGRAPHIC PENS 
6 Nemsen Stee TN SALES CORPOR Sw Yoru.n.y.| | 180 BROADWAY NEW YORK | 





H. H. COLLINS 
Eureka Ink Eradicator 


ORIGINAL Beware ofIlmitations BEST 
MANUFACTURED EXCLUSIVELY BY 
Collins Ink Eradicator Co. 
401 13th St., Hoboken, N. J. 
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> This i, Wi a Brush Sells Rapidly Because | 


it is made right and the price is right. The bristles are non-breakable The 
tapering end permits the brush to be inserted in the smallest openings with- 


out scratching the enamal. 
Peat Retail Price per doz. $3.00 


Ecorse ernerte O08 09 @ CRIB AIRE IO IIR 








6 


oo 


MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH 
Send 20c for sample postpaid and ask for dealer's terms 
MORTON MANUFACTURING CO., Louisville, Kentucky 


i ln rrr rrr rr rrr 


Allin init alii 











WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. arene first-class; noth- 


ing cheap but the price. rite Today and Save Money. 
Chicago Safe & Merchandise Co. 2452425" "tiaess 











AJAX FOLDERS | 


(FOR VERTICAL FILES) 
No. 150 Letter size, double scored at $7.90 per M, F. 0. B. NewYork 


Less 5% in quantities from 5 to 24 M. 

Less 10% in quantities from 25 M and ov 
Carried in stock in 100 and 120 pound. AJAX ToL DERS 
are made of the well known Ajax tag, made for folder pur- 


poses onl 
Brooklyn, N. Y. 








i. PRICE & SON, 61 Whipple St., 
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GOLD PEN S--Ali Shapes and Styles 





Imprint nee Prompt 
W ork a NaS —— - ae = a= Repair 
Specialty —~ Service 






All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 





The full sized 
adding, listing and 
caiculating machine 
of million dollar 
capacity that ts 
used by over 60€,009 


% leading American 
Standard Adding Machine 


businesses. Unre- 
L's \ free trial Purchase 
on monthly payments, Write today for 
folder Insurance I ompany will 


servedly guaranteed. 
Write.” \ t Ldding Machine Co., 














CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pare in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
More Bands in a Pound — Less Cost — Mere Durable 


1 to 10,000 Pounds—aAll Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 63 E. 8th Street NEW YORK CITY 








3045 Carroll Ave Chicag¢ f. o. b. Chicago 








jae VOOUESTYT PAPE TENTACLE 


BERLOY 


A new line of files with many 
unusual features will be 
ready for the market soon 


THE BERGER MFC. CO. CANTON, OHIO 
MULLS UU 


is 


UTE e 





Pencil Sharpeners 


For completeness, exclusive features, and 
high quality in pencil sharpeners select 


THE APSCO LINE 


Costs no more than any other, and yet each 
of the eleven Apsco models is the finest at 
its price. Write for Catalog and Price List, 


Automatic Pencil Sharpener Co. 
58 E. Washington St. Chicago 





MUN-KEE 
SILENT STAMP PAD—INSURES 


1. Silence 

2. Clear impressions 

3. Reduction of re-inking because of ink reservoirs. 

4. Small replacement cost because of reversible 
replaceable filler 

5. Long life because of pneumatic rubber base. 

6. Non-scratching of desk. 


MUN-KEE PRODUCTS CORPORATION 
267 Mt. Pleasant Ave. Newark, N. J. 

















EUREKA EYE SHADE pagnionea trom 
——— green ceé iloid 
<7 alg : bound both 
© j ~ edges, properly 
ME = ventilated and 
On adjustable. Ask 
; > — for catalog of 
pare —_— complete line. 
So 

ra CHICAGO EYE SHIELD CO. 

Za 2300 Warren Ave. Chicago, Ml. 








— 


S SALES 
DO aE Oe IC TURN TABLES 


Display ~> SELL MORE GOODS! 


‘lectric Cost about 3 cents a day - Capacity over 150 Ibs 


Five Year Iron Clad Guarantee -- Special Price by Mail 
cna ELECTRIC WINDOW SALESMAN CO. 2.2% 
























DANDY 


GEM C—) ) CLips 


WITH AN IMPROVED FRICTION SURFACE 


NOESTING PIN TICKET CO., INC. 
MOUNT VERNON, 






















Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
<= Pens Attended to Promptly. 
EXPORT TRADE SOLICITED 


Acme Gold Pen Co.,17-27 VandewaterSt.,New York 





Manufacturers ef Fine Geld Pens Established 1884 








ADDING MACHINE ROLLS 


For all makes of Machines 


THE PERFECT ROLL—guaranteed to contain 
250 linear feet Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis 

We make all size roll 

Write for prices’ giving detailed specifications, 





GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 


clAR-O-TYPe 


THE WONDER TYPE CLEANER 
THE CLAROTYPE COMPANY, INC. —_16-H Hudson St., N. Y. C. 














SHIRLEY PENS 


for which your calls are steadily increas- 
ing, can be had from your jobber, or 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samples on Request INDIANAPOLIS 





Ser cUNRANTE 


PERFECT MACHINES LOWEST PRICES 
__-§PECIAL DISCOUNTS TO DEALERS—————— 
WRIT TO FLAVEN, MANHATTAN BLDG., CHICAGO 





Real Eye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more serious injury The Peather- 
weight Eyeshade is constructed to protect the wearer's 
eyes from glaring artificial or natural lights or brilliant 
refiections. Durable, hygienic, adjustable, lightweight 
Where it touches the forehead, the celluloid is curled, 
presenting & smooth, round surface—no binding to 
get dirty, no metal parts to break out. Lies flat on 
desk. Your inquiry will receive prompt attention 


The Featherwe.gat Eyeshade Co., Merchantville, N. J. 














Non-Clogging 
CONMLPO Pe Stslie 
Machine 
‘“Never fouls in the clinches!’’ 


THE COMPO CORPORATION, Westport, Conn. 


Canadian Agents, THE BROWN BROS.., Ltd., Toronto 

















206 OFFICE APPLIANCES 


“Ghe, SIGN OF QUALITY FOR 435 YEARS 


eee, HIGGINS 























eam ra 


DRAWING INKS | 


Made from a Draughtsman’s Formula 












IGGINS’ Drawing Ink was offered to the world in 1880 by 
Mr. Charles M. Higgins, then a draughtsman and writer 
of patent specifications. 


Years of research and experiment, together with a thorough knowledge 
of the ink requirements of his profession, enabled Mr. Higgins to create 
a product which has remained unsurpassed in its field, and the standard 


by which all other drawing inks are judged 


CHAS. M. HIGGINS & CO. 
271 Ninth Street Brooklyn, N. Y. 
Chicago London 








CHAS. M. HIGGINS & CO. 
Brooklyn New York U.S.A. 











MN IULIUUUUNI 


“MI B 99 To us “M. B.” stands for “MON BUREAU” 
To you “M. B.” stands for “MORE BUSINESS” 


If you want to extend or enlarge your trade, here is an mepipenty for you! 


American goods are extremely popular in France and much needed too. This 
especially applies to office furniture and all 
modern business appliances. To sell your goods 
in France, you should advertise in the right French medium. 
Now, this right medium is M. B. because it is the pro- 
gressive business publication “‘par excellence.” As a mat- 
ter of fact, M. B. was the first to advocate highly efficient 
business methods in France and was the pioneer of modern 
office equipment inthis country. So it is no wonder that 
it is read all over France, Belgium, Switzerland, Spain, 
Italy and Rumania, by the most progressive firms, that 
is by the firm that is likely to be interested in your goods. 


Advertisements in this magazine are practically sure to 
bring trade for you because it reaches the very public 
you are anxious to get at. 

Write today to the Advertising Manager of M. B. He will be pleased 


to send you a free copy of this interesting publication. His depart- 
ment will write ads that pull for you or translate your copy into 


French just as you like. 


“MON BUREAU,” 52, rue des Saints-Péres, PARIS 7°. FRANCE 


on iia INMTNNUNII win HULU LINLU0ANU TATU UETONTOGAUUTATOUH 14 ETU O M the 
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Office 
Maintenance 
at Lower 
Cost 


Byron Equipment re- 








duces running expense 

busy offices, makes 
peak loads easier to 
handle in any office, vet 
costs no more than old 


tvpe desks. When ab- 






sence on account ot 
sickness or vacations 
reduces the torce, BYRON NO. 25 


Drop Head Type- 
writer Desk 





those on duty can better handle the 
utine when equipped with conve 


ent, orderly Byron Desks. Possibly 
uu know of establishments in your lo 
cality right now that are attempting to Features of finger enience and sess Gaevaneaal 
y an extra load of work with re- describe in this space, make BYRON an exceptionally 
uced personnel. Training new work- ‘fitable line for the dealer. If you are in position to 
ers 1s expensive, salary being but a ales force into this line, we want to send you catalog 


ction of the cost when mistakes and 


lelays are counted. Byron time-saving 
soirsiecie scart cin BYRON DESK CO. Sscewaae er 























Just Off The Press! 


THE NEW AMES CATALOG 


A complete and exhaustive reference guide and aid for the typewriter rebuilding, 
repairing and reconditioning industry. All machines and their parts, including 
the newest models of the Underwood, Corona, Noiseless and Oliver are carefully 
illustrated and described in the first section of this new catalog. The second 
part is given over entirely to price lists and other pertinent matter—and in- 
terchangeable. 

This is an extremely valuable publication because of its educational value. Fur- 
thermore, it is issued by an unbiased house where neutrality is the first funda- 
mental of the efficient AMES SERVICE. 


SENT FRE TO TYPEWRITER DEALERS 
WHO ARE ON OUR BOOKS— 
Place your initial order now! Due to great expense entailed in the compilation 


the nominal sum of $2.00 will necessarily be charged to dealers who are not 


regular customers 


AMES SUPPLY COMPANY 





Chicage, IIl. New York, N. Y. San Francisco, Calif. 
7 , 
564 W. Randolph St. 50 Lispenard St. 507 Mission St. 

Platens . f 
Parts Service stations equipped with our patented grinding machines 

1627 hampa St 135 Victoria St 50 O'Reilly S8t., 611 Fannin Street, 
Tools Denver, Coloradc Toronto, Canada Havana, Cuba Houston, Texas 

1 A de Capuchinas 32 5 Great New Street 205 George Street, 


Supplies Mexico, D. F Mex ° London, E 4, England Sydney, Australia 
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Quality Sells Them 


“Paperoid” Mailing and Filing Containers are manufac- 
tured, sold and used on a high quality basis. We have qual- 
ity in mind in making them; the stationer in offering them 
to his customer—and the customer either accepts or KNOWS 
this feature in buying. 


The customer KNOWS if he has used “Paperoid” before. 
In that case the stationer only reaffirms. If the customer is 
new to their use, the stationer indorses our guarantee with 
full safety and assurance. There will be no “come-back”— 
except the customer, for more of the same kind. 








Thus we come to that truly desirable state of business— 
repeat orders. A sure sign of satisfied customers, lowered 
selling costs, complaints at a minimum and increased profits. 


“Paperoid” and Repeat Orders are boon companions. 


The new price-list is ready 


ALVAH BUSHNELL COMPANY | 


Makers of “Paperoid’’ Mail- 
ing and Filing Containers 
and “Vertex’’ Filing Pockets. 


925 Filbert Street | 
Philadelphia, Pa. 
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THE HOOSIER LINE of office desks has 
won favor with retailers because of their con- 
stant reliabilitv. They are “built true—clear 
thru” and consistently that way 


Hoosier dealers sell the line with the abso- 
lute assurance that in use the desks will prove 
of great utility value. These retailers know 
that Hoosier desks are made right that 
Hoosier desks are sturdy, staunch vet beau- 
tiful in finish. Constant use has proved to 
user and dealer alike that Hoosier desks are 
designed to render the greatest degree 
Hoosier No. 8560 efficiency. The drawers will not warp or 
twist and stick—the tops will not easily 
splinter and scratch. Will vou send for a 
copy of our catalog? 


HOOSIER DESK CO. 


JASPER, INDIANA 











Hoosier No. 8654 
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Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expression !n the quality, uniformity 
and price of the goods, and in the dependability of service. 

Paramount to the certainty of supplying the best quality 
for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 

It is found in the “Line of Lowest Ultimate Cost.” 


NEIDICH PROCESS COMPANY 
Burlington, N. J., U. S. A. 
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Flexible Desk Pad No. 4431 





No. 9 Chair Pad—Three Colors 
GEO. E. FOX & COMP ANY 


(REGISTERED) 


Work Distributor No. 301 


Linoleum Desk Tops and 
Linoleum Desk Pads 


325 W. Ohio Street 


‘“fU-NEED-ME”’ 


| OFFICE SPECIALTIES FOR THE DESK AND CHAIR 








Chair Cushion No. 992 


CHICAGO 
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The American Digest?t 
& OFFICE APPLIANCES!O 


FFICE APPLIANCES, for two years, has watched the com- 
pilation of the American Digest of Business Machines. Having 
examined the finished work, it is our opinion that every pro- 

gressive man and concern associated with office equipment should 
own a copy for the profit-making knowledge it provides of all busi- 
ness machines, related devices and accessories. Machine men and 
commercial stationers handling any machines will find this book an 
authoritative source of valuable information. 


YOU WILL BE INTERESTED, therefore, in knowing we have 
contracted for a large quantity of these books, at a marked reduction 
in price, and are passing them out at cost to us, in combination with 
OFFICE APPLIANCES. This affords an opportunity to secure a 
copy of the Digest now and twenty-four issues of OFFICE 


APPLIANCES at a great saving. : 
Here’s Your Opportunity 


U.S. Can. For, 
OFFICE APPLIANCES for two years (24 issues)... $3 $4 $5 
American Digest of Business Machines 


This Special Combination Subscription Price . .. $6 $7 $8 





( 
OFFICE APPLIANCES never before has been offered in any com- , 
bination. It is in no way afhliated with the publishers of the Digest, | 
although the book has been advertised extensively in the columns of 
the journal. The nature of the Digest and its unusual contribution 
| to the office equipment industry is such, we feel warranted in arrang- 
A 250 page journal, witha special ng this plan, whereby our subscriber friends and others may cash-in 
section devoted tothe new machines at the earliest moment on the help which its wonderful fund of 


and devices each month. I: is the knowledge provides for every day business. 


| key to the market place for any 
one who buys, sells or uses ofice OFFICE APPLIANCES is too well known to readers of this page 


equipment. to need any elaborate description. Suffice it to say the journal is 

recognized as the foremost one serving the office equipment industry. 

It is in constant touch with all branches of the field, reflects the serious, constructive thought of the 
industry and brings you authentic information that is obtained at first hand. 


Present Readers May Take Advantage of This Offer 


This combination offer applies to both new and renewal orders. Subscriptions of present readers will be . 
extended for two years, thus making a worth while saving to our old friends. So, regardless as to when your 

subscription expires, it will pay you to take advantage of this splendid opportunity. It is not possible to say : 
now how long this will be open; consequently, to avoid disappointment, you should insure a copy at once. 


| Use the Coupon on the Opposite Pagert T 
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tof Business Machines 
sor Iwo Years $6 


g elet This Coupon Increase Your Profits—Mail Now 


= 


HE DIGEST ANSWERS practically every question pertaining 
to almost every make and model of machine. It tells: What 
they are; What they co and how they do it; Their principles of 
operation; Their prices new; Their approximate values second-hand. 
The Digest is a complete collection of information for men who sell, buy 
or repair business machines or who deal in supplies, accessories, etc. 


Why You Should Have It 


The Digest has been prepared inde- 
pendently of all companies whose 
product it includes and at no cost to 
them. It is therefore impartial to all. 


It is an expert survey of each ma- 
chine, its functions, principles of 
operation, price and comparison with 
all similar machines or devices. All 
machines for the same purpose are 
grouped in adjacent pages for con- 
venient comparison or ready reference. 


It is a valuable aid to the salesman 
or dealer because it tells what they 
should know about competitive ma- 
chines to afford complete, authentic 
knowledge for buying, selling or 
trading. 


Dates of manufacture and used ma- 


chine valuations are shown, according 
to serial numbers of typewriters, 
adding machines, cash registers and 
such other machines as are bought 


and sold second-hand. 


The Digest gives expert knowledge 
for the purchaser. Familiarity with 
its pages will often suggest an easier, 
quicker and cheaper way to do, by 
machine, jobs that are now being 
done mentally or by hand, in the be- 
lief that no other way is possible. 


The size of the office or the number 
or variety of machines in use have no 
bearing on its serviceability or value. 
Its ownership and study by the indi- 
vidual is a real addition to his busi- 
ness education. 


Five Days’ Free Examination 


It is not necessary for you to send even one cent now; instead, you can examine 
this wonderful book to your entire satisfaction, at our risk, for five days’ free. 


Test out its knowledge. 
own business. 


within five days and we will cancel the agreement. 


amount. Is this fair? 


Decide for yourself just what it is worth to you in your 
If you think you can afford to do withoui it, return the book 


Otherwise remit the smal! 


Tear Out the Coupon and Return It Today 


THE OFFICE APPLIANCE CO. 
417 So. Dearborn St., Chicago, III. 


Gentlemen: Send me a copy of the American Digest 
I'li either remit $6 (Canada $7; Foreign $8) or return tt 


to OFFICE APPLIANCES for two years 
you will cancel the agreement 
Name. . 
Street Address 
City 


Date 


Positi mn 


Stat 





A real volume of 56 sections; over 
500 illustrations; 640 pages; com- 
plete details of 371 machines. 


Handy size — 44 x 6%, well print- 
ed, bound in heratol, with flexible 


cover. 


cf Business Machines for five days’ free examination and enter (or continue) my subscription 
e book within five days, on receipt of which 
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DUAL ECONOMY AND EFFICIENCY POST UNDER ONE COVER 








THE “TCO” DUOPO ST ENVELOPE 


IS THE LAST WORD IN DOUBLE COMPARTMENT ENVELOPES 
FEATURING 
SIM PLICITY—ECONOM Y—EFFICIENCY—DISTINCTION 
Made up and carried in stock in Sub. 28 No. 1 Kraft Paper, equipped with 
either the Original TENSION Two-Button or the Improved Double 
Clasp Attachment in the following sizes :— 


6%4x 9% 7 xl0% 8x10 8%xll1% 9%x1l2% 11%xl4% 
64x10 7%xl0% &xill 9 x12 10 x13 12 xl5¥% 


Uniform size 4x7 first-class compartment with seal flap. This com- 
partment is a unit. There is no possibility of being mistaken for part 
of a lower class wrapper, and cast aside without being opened. Pro- 
vided with window or plain surface for addressing, as desired. 


SPECIAL SIZES READILY MADE TO ORDER. 
WRITE FOR LIST PRICES AND DEALERS DISCOUNT 


The Tension Envelope Co., Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 
Telephone Sunset 6000 
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ORDER YOUR DO NOT 
FALL SUPPLY DELAY 




























SPECIAL LINE 


With Embossed Monogram in Two Colors 


Student Note Books 


“The Student Body” of every ‘ ollege or High School takes a personal pride in their school colors and monogram. 





The m=z }Pc™ Student Note Book with a monogram in the school colors creates the same pride*with the student as a 
touch down in a tie game, and is just as welcome. 
Sound in black im:tation leather—a serviceable, practical and durable student cover, with a two color monogram 


set in an attractive embossed design, in the upper left hand corner. The cost is nominal. 








9000 and 8000 Line 9300 Line 9200 Line 












So well known and liked by educa The binding is of flexible black imitation leather. The Covers are attractively bound in 
tors, stadente and the trade that itis rer all'one pice, double finish levant grain, with binder cloth, with an embamed graia 
unnecessary to go into detail concern giving an appearance of imitation 
ing their construction. In appearance, =: leather. Well made, durable, low in 
durability and utility they are unsur 33353333 tt Ques HE + i price and neat in appearance. Ex- 
passed y - ; tensively used in grade schools. 

; . Re ord Faing 
COVER LIES FLAT Plain ) SHEETS EASILY REPLACED 

The aHPam Note Book lies abso \ \ i TS ae [ } Sheets may be taken out and re- 
lutely flat on the desk, and affords a - - i net | EE 7 J placea in the shortest possible time 
perfec t writing surface. ae . — . : . seme Pas. a without injuring them in any manner 

Every inch of every page is available . [ y } a feature that is of great importance, 
for writing as the cover does not curve gcis ¥ fo 2 
it the binding point, and the back acts | 18 it is customary for teachers to re- 

\ move sheets for correction. 


: convenient base for writing 


IRVING-PITT MANUFACTURING COMPANY 


Chicago Kansas City New York 
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Why Burroughs Builds an Adding Machine 





Forty years ago there was an unfilled need for some And big business—the careful buyers who consider 
mechanical means that would speed up business quality, dependability, long-life and service 
figuring and free clerks and bookkeepers from the insist upon Burroughs Adding Machines, in sizes 
monotonous, unprofitable, unproductive drudgery to meet their needs, for the hundreds of adding 
of adding—adding—adding. and listing jobs in various departments of 
In filling this need William Seward Burroughs went their business. 

further. He gave the world its first practical As Burroughs Adding Machines are today serv- 
adding machine—a machine that would add, ing business, large and small, in hundreds of ways, 
subtract, multiply and divide. A machine so so too are Burroughs Bookkeeping, Calculating 
simple that “even a child can operate it.”’ and Billing Machines providing speedy, accurate 


and economical means for handling the many 


How well Burroughs foresaw the future is best 
other specific and individual figure problems of 


evidenced by the more than 750,000 Burroughs 


Machines that have been sold throughout the world. modern business. 

Today, the owner of the small business—who buys Today, Burroughs—and Burroughs only—builds 
his small $125 Burroughs on easy payments—finds a complete line of Adding, Bookkeeping, Calculat- 
his machine quickly pays for itself in handling his ing and Billing Machines capable of handling every 
miscellaneous daily figuring. figure job in every business. 


If you have figuring to do let Burroughs show you how other men are saving time 

and money in handling the same kind of work. Don't wait for the Burroughs 

man to call—delay is expensive. Call him today. Your banker or telephone 

book will give you the address. Or, if you prefer, mail the coupon now ; 


Burroughs Adding Machine Company 
Detroit, Michigan 


Sales and Service Offices. 
Detroit, Michigan Windsor, Ontario London, England 
Paris, France Other Principal Cities of the World 


Burroughs —the mark of a quality produc t — Burroughs 























One Man Tells Another 


Over one hundred thousand Woodstock Typewriters have been placed 
in the hands of satisfied users. What one user has told another has 
played no small part in this achievement. It is needless to say that the 
Woodstock Typewriter Company can do nothing to harm this reputation. 


Woodstock Typewriter Company, 
Chicago, Ill., U. S. A. 
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— It Speeds the Worlds Business ~ 
Wherever words are typed ~there the 


UNDERWOOD 


is the Standard Typewriter 


.UNDERWOOD TYPEWRITER CO. INC., UNDERWOOD B'LD'G. N.Y. Branches in all Principal Cities 





